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{OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office 
machinery, office devices, of- 
fice furniture, office supplies 
and the complete range of 
commercial stationery. Its 
comprehensive news reports 
of the industry and its valu- 
able special articles upon 
subjects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agents for the various office 
machines, devices and sup- 


plies, commercial furniture, 
commercial stationery deal- 
ers and many of the largest 


corporations in the United 
States. It also reaches some 
dealers in forty-eight other 
countries who deal in Amer- 
ican office equipment. 

{No person, firm or corpo- 
ration either directly or in- 
directly connected with the 
industry the journal repre- 
sents has any share in its 


ownership or voice in shap- 
ing its policy, which has in 
view at all times the best in- 
terests of the field it serves. 
It aims to discuss all sub- 


jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 
fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions to 
which it will give prompt 
and earnest consideration. 
{ COPYRIGHT. Contents 
covered by copyright, 1948, 
by the Office Appliance 
Company 
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ALL Your Problems Are PROFIT Problems.. 13 
When the Office Appliance Dealer Needs a Manager 15 
Office Supplies As Christmas Gifts , 18 
A Few Helpful Ideas for Christmas Promotions 20 
Guide to Office Duplicating 21 
Duplicator Promotion Tied In With Graphic Advertising 22 
Service Helps Sell Typewriters 23 
Standardized Stocks Increase Business and Profits 23 
“Better Business Through Better Service” Theme of 

1948 NOFA Convention 24 
“Prophets” That Bring Losses....... 26 
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Salesmen . 235 
Profit by Your Competition! 240 
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40th National Business Show Set for Week of October 25 27 
Pearce Heads Cargill Firm 5 
Wilson Jones Promotes Joe Simmer; Two Are Added 


to Sales Staff 80 
Hotchkiss Appoints and Promotes Two 80 
Demaree’s New Store Opened in Kansas City 84 
W. Gerald French Joins Taylor Chair 88 
Horder’s, Inc., Erecting New Building 92 
Expanding Re-Print Firm Ranks As Outstanding Firm 

in Birmingham 94 
Edward McCarthy Appointed by F. S. Webster 96 
Hedges Buys File-Making Facilities 136 
SBM Holds Dicta-Wire School.......... 144 
Harding Increases Production Facilities 147 
Southern California Adding Machine Company Erects 

Substantial New Home 151 
H. M. Storms Building Gets New Look 155 

Departments and Classified Vows 

Business Builders 31 News and Miscellany 80 
Business Opportunities 10 Other Lands, In. 58 
Chuckle Corner 10 Office Furniture—Wood and 

Corporation Reports 11 Metal 28 
par cae Fe 46 OF Dee Stork ..179 
Guan Book 37 Ollie the Owl : 33 
Here and There. . 32 Passed Away . 224 
Meetings-Dinners-Conventions 60 Patents 9 
New Equipment—Devices— State of the Industry 32 

Supplies . 34 Time Was , 11 
New Trade Literature 10 Weddings 172 
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{ SUBSCRIPTION RATES 
in the United States and its 


year, $3.50; two years, $6.00 ; 
three years, $7.50. Other 
countries—one year, $4.00; 
two years, $7.00 ; three years, 
$9.00. Remittances may be 
made by personal checks, 
drafts on New York or Chi- 
cago, post office or express 
money orders, or in Ameri- 
can postage stamps or cur- 
me if sent by registered 
Single copies, thirty- 
nay cents. 
{ CHANGE OF ADDRESS. 
Subscribers may have their 


ceived before the fifteenth 
of the month will permit 
delivery of next issue at 
new address. Both old and 
new addresses must be given. 


{ CONTRIBUTIONS are in- 
vited upon any topic of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 
not be returned unless post- 
age is enclosed by the sender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 


{ADVERTISING RATES 
upon application—only ar- 
ticles of office equipment 
or directly related products 
eligible. 

{Entered as second - class 
matter, July 8, 1905, at the 
post office at Chicago, 
under Act of March 3, 1879. 
{ “Office Appliances” is regis- 
tered in the United States Pat- 
ent Office, Washington, D. C. 
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These advertisements present the products of the leading manufacturers in each division of the industry. 
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Because of the ground 


for honest differences of opinion, the publishers obviously cannot undertake to guarantee transactions between advertisers and 














through the journal. 
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Lassco Products, Inc 
Ledgerole Co. . 
Leopold Company 
Lexington Metal Prod., 
Lightning Addg. Mch. C 
Little, A. P., Inc. , 
Lonergan Manufacturing Co. 
Lyon Metal Products, Inc. 


Inc. 


M 


Major Lthr. Goods Mfg. Co.......2 


..259 


236 


Manifold Supplies Co................... 56 
 ) OS a 262 
Markilo Co. . .262 
Markwell Mfg. Co. .180 
Martens Type Cleaner Co...........263 
Maso Steel Products , .227 
Master Addresser Co. .253 
Master-Craft Corp., Div. S-W.. 46 
Mayfair Co., The aaa 
TS SE: ne: 125 
Meilicke Systems, Inc................... 265 
Meilink Steel Safe Co................... 202 
Metal Office Furn. Co................. 129 
Metal Specialties Mfg. Co.........253 
Metalstand Co., Inc....................-.- 154 
Meyer & Wenthe, Inc...................236 
Midwest Naturlite Co...................187 
Mitchell Corp. 117 
Mittag and Volger, Inc. . 91 
Monroe Cale. Mach. Co............... 185 
Moore Push Pin Co. .260 
Mosler Safe Co., The.................... 157 
Moss Atlas Corp. .183 
Multistamp Co., Inc. 116 
Murphy-Miller, Inc 114 
BEE TIGRE G....encecccicceccsecccecceers 123 
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National Blank Book Co. 





Nat'l Brief Case Mfg. Co........... 

Nat'l Business Show Co.............2 

Nat'l Cash Register Co. .159 
National Desk Co., Inc. 233 
Nat’! Litho Forms Co. .262 
Nestler-Fields Mfg. Co. ..240 
New England Paper Punch Co.261 
Norta Distributing Co................. 265 
Northern States Envel. Co. 204 
Nu-Craft Products Co 174 

oO 
Ohio Chair Co. 195 
Old Town Ribbon & Carb. Co...121 
= SS SY Sere 214 
Orna Metal Products Co. .--247 
Oxford Filing Supply Co. 170 
PQ 

Parker Steel Products, Inc.........138 
Peerless Imperial Co., Inc......... 75 
Peerless Steel Equipment Co.....198 
Pelouze Mfg. Co. — 
Pemberton, L. N., Prtg. Co.......259 
Pengad Mfg. Co. 264 
Perfect Rub. Seat Cush. Co. 227 

















foreign dealers in securing U.S.A. 
and in many other ways performs useful 
all without charge. Subscribers 
in every land have made, and are mak- 
ing, good use of this bureau. Manufactur- 
in every field have evidence of its 


| THE SERVICE BUREAU 


of Office Appliances is maintained for the 
exclusive use of subscribers and adver- 
It answers by personal letters all 
upon matters germane to the 
supplies names of manufacturers of 
any office article wanted, puts man and job 
together, furnishes lists of desirable agents 
and dealers in nearly every country, aids 


lines, 
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customers. They do, however, offer their 
A F 
Acco Products, Inc..... 160 Faber, Eberhard 85 
Ace Fastener Corp... 193 Fair Furniture Co. 108 
Acme Visible Records, ‘Inc.. 131 Farber, Louis H. 261 
Adirondack Chair Co... 265 Floorcraft Co., The 263 
Advance Industries .... — Formica—Cincinnati 222 
Advanco Prod. Div. Adv. S.B.....254 Ft, Steuben Metal Prod. Co. 144 
Aigner, G. J., Co.. oacokee Fritz-Cross Co., The 228 
All-Steel Equipment, Inc. 77 Fulton Specialty Co. 254 
e+.) | 
. h., 113 
Allen-Wales Addg. Mch. Div....159 
Allied Carbon & Ribbon Mfg. G 
> OE ee er re 216 
SE eee 242 General Fireproofing Co. 53 
Amberg File & Index Co.........258 General Pencil Co. 263 
Amer. Dictatg. Machine Co. 124 General Photo Products Co. 252 
o. — ey, ym Co. $7 Glaro Machine Products Co. 244 
mer. fair e 0 os Globe-Wernicke Co., The 50, 51 
Amer. Map Company..... 267 Glue-Fast Equipment Co. 246 
Amer. Number. Machine Co.......102 Graf, George B., Co. 192 
Ames Supply C.........---.00----- 212 Grand Filing Supply Co. 208 
Anderson-Hickey Co. 155 Grand Rapids Leather 
Apex Business Systems..... 264 Furniture Co. 250 
Art Metal Construction Co. 99 Gregory Fount-O-Ink Co. 98 
os So pe Go. seeeeeneees 478 Guide System & Supply Co. 

n Envelope Co............... 93 ¥ 152, 153 
CS Ee) Gunlocke, W. H., Chair Co. 137 
Autopoint Company . = 209 

B H 

Bainbridge, Kimpton & Haupt..267 Hall-Welter Co., Inc 97 
ee, mage, & Co., Ine....... —_ Hanson Scale Co 61 

ankers box Uo... soon 168 Hart, Harold D., Co. 262 
Barkley, C. L., & Co. 176 Hart Mfg. Co 245 
Barrett Add. Mach. Div. 264 Harter Corp. 146 
Bassick Company . 199 Hectographia Corp. ..........-..-. 260 
Bates Mfg. Co., The.................... 79 Herring-Hall-Marvin Safe Co...119 
Beach Publishing Co. ..263 Heyer Corp., The 269 
Ee rn 205 Higgins Ink Co. 251 
Blackbourn Systems, Ine.............251 High Point Bend. & Chair Co...186 
one. oe eseneee a Hunt, C. Howard, Pen Co. 256 

Z air Co........... Sic ohacalle 238 
Browne-Morse Co. ........... 237 
Brush-Punnett Co. ........ 210 
Buckstaff Co., The......... 229 13 
Budlew Products Co......... 239 ° 
Bus. Mach. Products, Inc... 256 bias i ' 

deal School Supply Co. 235 
Ideal System Co. 184 
Cc Imperial Desk Co. 206 
Imperial Lthr. Furn. Co. 218 
C-Thru Ruler Co.............. ssuseweeee62 ‘Imperial Methods Co...... 224 
Canvas Products Corp.................262 Indiana Cash Drawer Co. 207 
Carbon Web Corp.......... ; 134 Indiana Desk Co. 132 133 
Cardinal Sales, Inc........... 155 Ink Specialties Co., Inc... 263 
Cardinell Corp. 255 Int I Office Appliances Co.........258 
Cel-U-Dex Corp 252 Invincible Metal Furn. Co. 189 
Central Can Co............... vesseeseeee266 Jasper Chair Co. 142, 143 
Chicago Cash Reg. Parts Co.....262 Jasper Desk Co........ ~-+e0--86, 87 
Chicago Saddlery Co........-.....-» 246 Jasper Office Furniture 
EE 220 CO, onenrennove 62, 63 
Coto Mfg. re A AE 161 Jasper Seating Co 182 
Cole Stee! Equipment Co......... 
.108, 104, 105, 106 . 
Collier-Keyworth Co. in 211 
Columbia Ribbon & Carbon K 
Mfg. Co., Ince... 41 
Columbia Steel Equip. Co. 115 . oe 
Commercial Institute .......264 fat! Mfg. Company.....-........246 
Consolidated Stamp Mfg. Co. 128 Kingubacherdburshe Co. ” 259 
Consolidated Wire Prod. Co.......145 , i : ee 
Kores Carbon Paper & 
Corona Typewriter —............... 43 Ribbon Mfg. Corp 220 
Corry-Jamestown Mfg. oo 181 : i 
Cotterman, I. D. 264 
Cram, George F., “Co. 246 
Cramer Posture c hair Co.. 265 
Crofoot, Nielsen & Co. 243 ] 
Cushman & Denison Mfg. Co...262 
Dd 
Darnell Corp., Ltd. 112 tisers. 
Dayton Stencil Works 263 inquiries 
Dick, A. B., Co. 39 field 
Dixie Chrome Products 49 ’ 
Dolin Metal Products, Inc. 266 
Dome Publishing Co. 263 
Doppelt, Charles, & Co., Inc.....147 
Downey, C. L., & Co. 255 
E services, 
Eaton Paper Corp..... 243 
Ehrman, M. E., & Co......... 72 
Ennis Tag & Salesbook Co. 89 ers 
Esskay Products .... 264 
Esterbrook Pen Co.......... 260 proved value. 
Executone, Ine. ................... 136 
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services in resolving any disagre:ments which result from relations established 


Phillips Process Co....................... 257 
iy 8 eee ooeee 65 
Pike, E. W., & Co.. ..200 
Princeton Upholstery EES 171 
Print-O-Matic Co., Inc., The......107 


Pronto File Corp.103, 104, 105, 106 
Protectall Mfg. Corp. — 


Quality Park Envelope Co. 118 
Queen Ribbon & Carbon Co.......165 
R 
Raymond Co., The 82, 83 
Regal Typewriter Co. 254 

Reliable Type. & Add. 

Mach. Co. .. 219 
Remington Rand, Inc. 71, 150 
Rice Brothers ........ a | 
Rite-Rite Mfg. Co...............-.-.-cc«:- 240 


Rivet-O Mfg. Co........ 236 
Rix Rotary Index Corp. 


Roberts Number. Mch. Co. 


Roberts, Weldon, Rubber Co.....267 
Rockwell-Barnes Co. 130 
Rose Ribbon & Carbon Mfg. Co. 255 


Roto-Shear Co. Div. ..256 


Royal Metal Mfg. Co. "268 
Royal Typewriter Co., Inc. 95 
Ss 
Safeguard Corp., The ..231 
St. Marks Metal Prod., Inc. 232 
cf 2. Sa 244 
Schwab Safe Co.... 254 
Security Steel Equip. Corp.........234 
Seng Company, The .188 


Sengbusch Self-Cl. Inkstand Co. 120 


Service Prod. Div. Woodall......232 
Shaw-Walker Co., The 46, 47 
Sheaffer, W. A., Pen Co. noone 
Sheboygan Chair Co., Inc. 177 
Sheboygan Desk Co. 226 
Shelbyville Desk Co. .250 
Sheppard, C. E., Co. ...203 
Sikes Co., Inc., The . 59 
Smead Mfg. Co.. aaa 
Smith, L. C., & Corona Tws. 43 
Sorvall, Ivan, Inc.. 265 
Speed Key Corp..... 265 
Speed-O-Print Corp. 109 


Speed Products Co., Inc.....139, 140 


Staedtler, J. S., Inc. 264 
Steel Parts Mfg. Co. 166 
Stewart, R. A., & Co. 179 
Storms, H. M., Co. 158 
Sturgis Posture Chair Co. 156 
Swan Pencil Co., Inc 164 
T 
Taylor Chair Co., The 245 
Technygraph Co., The 249 
Thomas Furniture Co. 173 
Toledo Guild Products, Inc.........135 
Toledo Metal Furniture Co. 126 
Transparent Specialties Corp...196 


UV 


Underwood Corp. Back cover 
U. S. Type. Ribbon Mfg. Co.....223 
Vail Manufacturing Co 45 
Van Dyke Industries 260 
Victor Adding Machine Co. 127 
Victor Safe & Equip. Co 194 
Vogel-Peterson Co. 224 
w y 
Wabash Filing Supplies 191 


Wansco Paper Products Co. 259 
Warshaw Mfg. Co. 255 
Webster, F. S., Co. 2 
Weis Mfg. Co. 67, 68, 69, 70 
Wells Furniture Mfg. Co. 221 
Wells Office Furniture Co. 213 
Westcott Rule Co., Inc. 122 
Western Mfg. Co. 250 


Wilson Jones Company... 81 


Wolber _—. & Sup. Co. 141 
Wonder Lock 262 
Wood Office Furn. Institute 190 
Woodstock ~~ riter Co. $17 
Wright Co., The........ 266 
Write, Sigg SSeS 100 
Yawman & Erbe Mfg. Co.. 78, 101 
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r the benefit of the subscribers the lines advertised are here classified. Many of the requirements of the modern businss office 
are represented. Should subscribers be interested in any article of office equipment not listed here, they are cordially invited to 
ite with the service bureau, through which the information will be promptly and cheerfully furnished by letter, without 

obligation. 
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Accounting Systems Equipment 
Blackbourn Systems 
Dome Publishing Co., Inc 
I Company, The 
Adding Machines 


eal Systen 


Business Forms 
Grand Filing Supp. Co 
Ideal System Company, The 
Business Shows 
National Business Show Co 


Fritz-Cross Company 

General Fireproofing Co. 
Guniocke, W. H., Chair Co 
Harter Corp 

High Point Bending & Chair Co 
Jasper Chair Co 


Invincible pened Furn, Co. 
Jasper Desk 

Jasper Office ee Co. 
Leopold Co 

Metal Office Furniture Co 
Myrtle Desk Co 


4 R. ¢ Business Mchs Im " . 
satan.Waten Bh 1d “Meh Div , Cabinets, Refreshment Metal Office Furniture Co National Desk Co., Ine 
Daovel Add. Mach. Dis Moss Atlas Corp Metalstand Company Olsen, O. C. B., Co 

M Ca Machine Co Caleulating Devices Ohio Chair Co. Orna Metal Products Co 

Na s| Cash Register Co Ldamining Adding peoditns Co —- LA eae ae sostoment Co, 
Re m Rand, Inc eilicke Systems n oyal Metal Mt o . “ee 

Sr L. ¢ & Corona Tws Victor Safe & Equipment Co ange — Equip. Corp Geortay tect iste” Can 
Sorva Ivan, Inc Sikes Co., Ince Secu , . 
Underwood Cort Caleulating Machines Sturgis Posture Chair Company Shaw-Walker Co. 

Vict a ddit MN hi p Allen, R. C., Bus. Machines, Ine Taylor Chair Co. Sheboygan Desk Company 

2 tees Meheatt & Allen-Wales Add. Mach. Div Wells Office Furniture Co Shelbyville Desk Co. 


Aasing Machines, Rebuilt & Used 
Office Appliances 


+ able Typw ‘& Add. Mach. Corp 


Addressing Machines 


Barrett Add. Mach. Div 
Monroe Cale. Machine Co 
National Cash Register Co 
Smith, L. C., & Corona Typws 


Chairs, Tablet Arm 
Jasper, Chair Co. 
Wells Office Furniture Co 


Victor Safe & Equip. Co 
Wells Furniture Mfg. Co. 
Wells Office Furniture Co. 
Yawman and Erbe Mfg. Co 


Master Addresser Co Sorvall, Ivan, Inc Checks, Stamped Metal 

Mult ( Victor Adding Machine Co Dayton Stencil Works Otartes M Books) 
Adhesives Calculating Machines, Used Meyer & Wenthe. Inc — ~ 

See Ink Adhesives, etc International Office Appliances Cheekwriters & Signers Dictating Machines 


Air Circulators ‘& Conditioners 


Rellable Typw. & Adding Mach. Corp 


Hall-Welter Company 


American Dictating Machine Co 
Hart, Frederick, & Co 


Van Dyke Industries Carbon Papers Safeguard Corp 

Albums See Ribbons & Carbons Clipboards —— Machines, Used 
. File & Index C Card. tnden Genes @ Tour (See Arch & Clipboard Files nternational Office Appliances 
K t er-Murphy Co All-Steel Equipment, Inc Coat and Hat Racks Display Racks 


Arch & Clipboard Files 
Cus ‘ & ideo. Mfg. Co 


Amberg File & Index «« 
Art Metal Construction (« 
Berger Mfg. Div. Republic 


Vogel-Peterson Co 
Coin Bags, Trays. Py amas 


Pierce Co,, The 


Drafting tastruments & Equipment 
©-Thru Ruler Co, 


a e-Wer Co The > . 
Pengad Mf Cole Steel Equip. Co c wn Cc. L., Co Cardinell Corp. 
Se e Prod D v. Woodall Columbia Steel Equipment Co opy' ers 
Shaw-Walker (¢ Corry-Jamestown Mfg. Corp Acco Products, Inc Cuptectne —— & Supplies 
Yaw Erbe Mfg. (« Farber, Louis H 7 Box Co. poe pany 
General Fireproofing Co Hall-Welter Co 

os bay A a Globe-Wernicke Co., The International Office Appliances ee } - cae & Haupt, Ine. 
; : a Guide System & Supply Co Wells Office Furniture Co Columbi nib, & Carb. Mfc. © 
Gl Mf me Weel Oe Imperial Methods Co Correspondence Trays Dick, = a 
We Office I iture Co Invincible Metal Furniture Co Art Metal Construction Co Hart Mig. es 





Associations, Manufacturers 
W or Furn. Institute 


Atlases Geographical 
ra ( el «cr 


Metal Office Furniture C« 
Parker Steel Products, Inc 
Peerless Steel Equipment Co 
Rockwell - Barnes 


Corry-Jamestown Mfg. Corp 
General Fireproofing Co 
Globe-Wernicke Co., The 
Imperial Methods Co. 


Hectographia Corp. 
Heyer © The 

ink Specia ties Co., Ine 
Manifold ‘Supplies Co 


The Shaw-Walker Co Maso Steel Products M 
“ ker } : j ittag & Volger, Inc. 
Bank Supplies Le Mtg Comoens Metalstand Co., Ine Multistamp Campany 
owne I Ce bya co Surniture (0 Nu-Craft Products Co. Old T Ribbon b © 
:' . Yaw and Erbe Mfg. ¢ 3 own & Carb. Co 
: ame awman and Erbe ~ ‘ Peerless Steel Equipment Co Pengad Mfg. Co 
Ban ers - ecases ' Card Index Files, Revolving Sengbusch Self-Cl. Inkstand Co Print-O-Matie Co., The 
Ge eral gress ns The Rix Rotary Index Corp Service Prod., Div. Woodall Queen Ribbon & Carbon Co 
Glot Ferntene OD, IES Cah Games Shaw-Walker Co, Rose Ribbon & Carb. Mfg. Co 
é juipmen Steel-Parts Mfg. Company Smith, L. C., & Corona ’ 


Billing Machines 
Re " Rand, Ir 
1 r S ‘ rT 
Binder Roller Back Fenders 
Le e! 


Company 


Binders Catalog Periodical 


Central Can Co 

Cole Steel Equipment C« 
General Fireproofing Co 
Globe-Wernicke Co., The 
Guide System & Supply (« 
Imperial Methods Co 
Invincible Metal Furn. Co 
Metal Office Furn. (« 


Wells Office Furn. Company 

Yawman and Erbe Mfg. Co 
Cestumers 

Fair Furniture Co 

Glaro Machine Prod, Co 

Globe-Wernicke Co., The 

Peerless Steel Equipment Co 


Speed-O- Print Corp. 
Technygraph Co., 
Victor Safe & Equipment Co 
Wolber Dupl. & Supply Co 
Wright Co., The 

Envelope Sealers—Envelope Openers 
Roto-Shear Company 


4 ’ ( 
a. . Peerless Steel Equipment (« Vogel-Peterson Co 
erg I A lex Co ; : pes 
‘Ma er-Craft ¢ ‘ina Dis s-W Shaw-Walker Co Wells Office Furniture Co oo Envelope Company 
National Blank Book Co ¥ ells one Sete < . Cushions & Pads, Chair Globe-Wernicke Co., The 
Sheppa ©. E., Co ‘ >. ae as pn “ —e Ae eee & a “ Northern States Envelope Co. 
Binders, Permanent Storage as egister arts erfect ubber Seat ushion Co . 
, 4 a aiane a” Quality Park Envelope Co 
Benbers Ber Co. nw Cage Van Beguter Paste | Dating Stamps Smead Mfg. Co. 
las ‘ ge a Cash Tills at American states Mach. Co Wilson Jones Co. 
Shept ( Indiana Cash Drawer Co Bates Mfg. Co E 
sor nvelopes, Pastic 
“ ; Casters, Caster Bearings, Slides Consolidated Stamp Mfg. Co Aigner, G. J., Co 
Blackboards Bassick Company Fulton Specialty Co Ames Supply Co. 
Ser D Woodal Darnell Corp., Ltd Meyer & Wenthe, Inc Cel-U-Dex Corp 


Blankbooks 


Floorcraft Company, The 


Rivet-O Mfg. Co 
Stewart, BR. A., & Co 


Markilo Company 
Roberts, Weldon, Rubber Co 


Ideal & Company YT Rice Brothers, Inc 
ones ee eS we Celluloid Envelopes Desk Lamps Eradicators, Ink 
me See Envelopes, Plastic Bainbridge, Kimpton & Haupt, Inc Sanford Ink Co 
Blue Print ‘ Plan File Cabinets Dixie Chrome Products Erasrs, Ru 
411-8 juipmen ne Chair trons Glaro Machine Prod. Co Ames Supply Co 
\ndersor Ht key Co., Im Bassick Company Mario Mfg. Co., Ine Faber, Eberhard 
Art M Construction Co Collier-Keyworth Co Mayfair Company, The Roberts. Weldon, Rubber Co 
Berger Mf Division Republic Seng Co., The Midwest Naturlite Co. . : 
Browne-M ee Cnale theta Wells Office Furniture Co ——- = = — 
Ca re In ' each u ashing 0. 
= =anant e Bandes, Julius, & Co., In Desk Pad Protectors 
a. —~-&-% Floorcraft Company, The Transparent Specialties Corp — ¢ ant Fasteners 
Cort umestown Mfg. Corp Service Prod., Div. Woodall Desk Pads & Tops Rivet-O Mfg. Company 
Ge il Fireproofing Co ; Aigner, G. J., Co 
. Chairs, Folding - q : File Boxes, Collapsible Corrugated 
w Wernicke Co.. The Adirondack Chair (¢ Fair Furniture Co Wels Mfg. Co . 
I ! Metal Furn. Co Farber, Louis H Meier, Joshua, Co 
Peerle Steel Equipment ( Lyon Metal Prod., Inc Sheaffer, W. A., Pen Co File Boxse, Fibre 
Bhan Weller . Hoyal Metal Mfg. Co Desk Pen & Ink Sets ee Ss Oo 
ta Erbe Mfg. ( Wells Office Furniture Co Gregory Fount-O-Ink Co Pt sot “ . = 
Bond Boxes Sengbusch Self-Cl. Inkstand Co Hlobe-Wernicke Co., The _ 
. Guide System & Supply Co 
See ¢ I Chairs, Office 4 
Art Steel Sales Corp Desk Side Files Oxford Filing Supply Co 
= } t I Bright Chair Co Amberg File & Index Co File Boxes, Metal 
‘ MI , — tion ¢ Cramer Posture Chair (: Cole Steel Equipment Co \dvanco Prod. Div. Ady, 8.1 
Re Mfc PD Republi Dixie Chrome Products Sp aus H Pp Art Metal Construction Co 
tated Morse ¢ Esskay Products een —_ — Co Berger Mfg. Div. Republic 
enone ; - ur Cor Formica—Cincinnati Slee aos . & 0 Cole Steel Equipment Co 
G Fireproofing ¢ ; Fritz-Cross Company Western Mfg. Company Corry-Jamestown Mfg. Corp 
G Ww ke (é The General Fireproofing Co Desk Trays Globe-Wernicke Co... ‘The 
j Steel Equipment ¢ Grand Rapids Leather Furn. ¢ Bandes, Julius. & Co., Inc Keystone Steel Equipment Co 
a 1 , : Gunlocke, W. H., Chair Ce Weis Mfg. Co Lonergan Manufacturing Co 
\ , Supplic In Harter Corp ‘ Parker Steel Products Co 
4 Mf : 5 High Point Bending & Chair (+ Desk Work Distributors f Peerless Steel Equipment Co 
e Mf ( jasper Chair Co Advanco Prod. Div. Ady, 8.B Shaw-Walker Co. 
K Globe-Wernicke Co., The Victor Safe & Equipment Co 


Book Ends 
RB M ‘ 

Bookkeeping Machines 
Underwood Cort 


Box Letter Files 


Jasper Seating Co 

Metal Office Furn. Co 
Murphy-Miller, Inc 

Princeton Upholstery Co., Inc 
Security Steel Equipment Cor; 
Shaw-Walker Co 

Sheboygan Chair Company 





Lyon Metal Products, Ine 
Victor Safe & Equipment Co 
Wilson Jones Co 


Desks 
Alma Desk Co 


Wels Mfg. Co 
File Drawer Dividers 
Cel-U-Dex Corp 


Filing Cabinets, insulated 
Herring-Hall-Marvin Safe Co 


berg File & Index Co . Art Metal Construction Co Meilink Steel Safe Co 
Cole Steel Equipment C« Stureis +. See. donne C Browne-Morse Co Shaw-Walker Co 
Gh P We . ke « The Taylor Chair Co —- Sales, Ine Vietor Safe & Equipment Co. 

s Me ‘ : - . ; J - Mfg. Corp . 

Metal Furn. Co Corry -Jemestown Filing Cabinets, Metal 
— > & Zipper Cases Office Furniture ( sr dy — ce Advano Prod. Div, Ady. 8. B 

Doppelt, Charles, & Co Chairs, Posture Formica—Cincinnati All — ——_ Inc. 
Major Leather Goods Mfg. C« Art Steel Sales Corp General Fireproofing Co art sis = : 0. 
Master-Craft Corp., Div. 8-W Bright Chair Co Globe-Wernicke Co., The — ~ £ a. Repub lc 
Meier shua, Co Cramer Posture Chair (¢ Imperial Desk Co = ~ 
Natior Brief Case Mfg. Co Dixie Chrome Products Indiana Desk Co (Continued on page 6) 
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(Continued from page 5) Loose Leaf Books & Systems Mitchell Corporatior Cardinal Sales, Inc 
Cardinal Sales, Inc Amberg File & Index ¢ . National Blank Book Co Cole Steel Equipment ( 
Cole Steel Equipment Co Ideal System Company, The New England Paper Punch (« Columbia Steel Equipment 
Columbia Steel Equipment Co Master-Craft Corp., Div. 8-W Wilson Jones ¢ Corry-Jamestown Mfg. Cort 
Corry-Jamestown Mfg. Corp Vational B * Book ( Push Pins Dolin Metal Products, I 
Ehrman, M. E., & Co Shenpard, ( ‘ Moore Push Pin ¢ Ehrman, M. E., Co 
General Fireproofing Co Wilson Jones Co Ribbons and Carbons General Fireproofing ¢ 
Globe-Wernicke Co., The Loose Leaf Metals Allen & Company Globe-Wernicke Co., The 
Invincible Metal Furn. Co National Blank Book (¢ Allied Carb. & Ril Mfc < Guide System & Supply 
Keystone Steel Equipment Co Sheppard, ¢ i ( Carbon Web Corporation — Herring-Hall-Marvin Safe ¢ 
Lexington Metal Products, In “ n Jones ¢ Codo Mf — 

Metal Office Furniture Co . bia Rit ' 

. Loose Leaf Sheet Covers, Plastic ( mbia Ri & Ca Mfg. Co 
Parker Steel Products, Inc ia i. © Kores Carb, Paper & Rib, Mfg. Corp ‘ 
Peerless Steel Equipment ¢ ‘ 1'-Dex ( I le, A. P.. It 
Remington Rand, Inc | “he Manifold Supplies 

K sha fury ‘ i 1 Supplies ¢ 

Rockweil- Barnes Mark ‘ Mittag & Volger, In 
St. Marks Metal Products, lw Makes 0 own Ribbor ’ Peerless Steel Equipment ¢ 

4 ~ t ( DDE & Carbon ¢ 
Shaw-Walker Co. Pransnares on ‘ Ie s Imperial ¢ Ir Rockwell - Barnes 
Victor Safe & Equipment ( . ‘ : . ‘engad Mfg. ¢ Secur Steel Equipment ¢ 
Weis Mfg. Company Mail Bags, Canvas or Leather , =e Meanees Ca. 1 Shaw-Walker Co 
Western Mfg. Company ‘ as P lueen Ribbon & Carbon Cx Weis Mfg. Ce 
Yawman and Erbe Mfg. Co Mail Distributors Reg Typewriter ¢ Yawman and Erbe Mfg. ¢ 

Filing Cabinets, Wood ‘ ‘ D A S-B temington Rand, Inc Store Fixtures & Equipment 
Bainbridge, Kimpton & Haw ! — : We rnicke ¢ r" K Ribbon & Carbon Mfg. All-Stee] Equipment, I 
& I ent ¢ toyal Typewriter ¢ Strong Boxes, Fire Protected 





Globe-Wernicke Co., The 
































Weis Mfg. Co Manifold Forms & $ od « 
. $ Systems - Herring-} Mi Safe 
Yawman and Erbe Mfg. ( N nal I I ‘ C. S. Typewriter R Mfg. ¢ pet nk a Sue ai 
Filing Supplies Map Tacks - i FP. S., ¢ Protectall Mfg. Ce 
Acco Products, In Graff. Geor | ‘ ; os Victor Safe & Equipment ¢ 
Advance Industries M Push | ‘ Round Corner Cutters Tables 
Advanco Prod, Div. Adv, 8.B Maps. Glob . Products, I Art Metal Construction ¢ 
Aigner, G. J., Co , —~ _ = Rubber Bands Browne Morse a ; 
Amberg File & Index Co Reem. ‘ie - I Faber, Eberhar Suckstaff Company, The 
Art Metal Construction Co , Ge ‘ ' ‘ Rub > Cardinal Sa -- in 
Art Steel Sales Corp ne ( rhe —er Stamps Steg, Ae ae. ce 
Barkley, ©, L., & Co Marking Devices feyer & Wenthe. I Dixie Chrome Products 
Browne-Morse Co M " ( pany Stewart, BR. A., & ¢ Hlobe-Wernic Ce a T! 
Corry-Jamestown Mfg. Corp ; ‘ Rubber Type . . 
" Matched Office Suites p rd t 
Farber, Louis H | ‘ : Fulton Specialty ¢ ‘ Products 
Globe-Wernicke Co The Meshes IR A labl Stewart, KR. A & ¢ Peer Steel I u I nt ¢ 
ie > . : _ echanics ance epairmen pewter 1 " quipme 
Grand Filing Supp. Co., ‘The , : P ¢ vailable Rulers, Transparent Secu! Steel Equipment ( 
Guide System & Supply . : ‘ C1 Ruler ¢ Shaw-Walker Co . 
Imperial Methods Co Memorandum Books ; Tri-Par Mfg. ¢ 
Metal Office Furniture Co Ent Tag & S wk Co Pulers, Yardsticks Victor Safe & Equipment < 
Northern States Envelope (: M Craft Corp., Div. S-W \mer. Engineered Prod. C« Satie Sarntime tae ¢ 
Oxford Filing Supply Co N il Blank Book ¢ W Rule I Wells Office F rnitur® 
Parker Steel Products \\ jones ¢ Safes, Office me ee 
Quality Park Envelope (« Memeorandum Devices 4 Metal Constru p vepuanting & Statistic Machines 
Rockwell- Barnes ‘ ; ' Brush-Punnett Compa temington Rand, ft 
Security Steel Equipment ¢ es Mf ‘ General Fireproofing ¢ Tags 
Shaw-Walker Co G e-Wernicke Co "he E) I & 8 ook | 
Smead Co Metal Badges, Checks, Tokens ris nL) P : ; 
, e fe , “ H ing-Hall-Marvin Safe Tax Records & Forms 
Victor Safe & Equipment ¢ - nm Ste vork I ible Metal Fur ( Apex B S 
Wabash Filing Supplies, In & V I M k Steel Safe ¢ a ee ee 
Weis Mfg. Co Moisteners M er Safe ( Telephone Accessories 
Yawman and Erbe Mfg. ¢ G Fast |} ‘ K gton Rand. Inc tates Mfg. Ce 
Finger Pads M Spe Mfg. ¢ ub Safe Compa Viet Safe & Equi ‘ 
Speed Products Co., Inc Pil } \ & ( Shaw-Walker Co Thumb Tacks 
Rivet-O Mf Comr \ w Safe & Equip ( Graff, George B ( 
Fountain Pens Se Self - oo a a 
Esterbrook Pen Co N : ne Sales Books Ticket Holders 
Sheaffer, W. A., Pen Co ——a Machines 7) <seclceal ncn ie Mel > 
t Mach, ¢ Sard Urns ener shua, ¢ 
Globes, Geographical B Mf ‘ " > 
Cram, George F., Co.. The R - x ang ( I e } ( Trimming Boards 
“ at R. A ( Scrapbooks Amer. Engineered Prod. ¢ 
Gummed Cloth Rings : ap Amberg File & I ( Ideal School Supp ( 
Warshaw Mfg. Co OMece Partitions a? a Globe-Wernicke ¢ I Type, Typewriter 
Gummed Tape & Sealing Machines Pads, Figuring lg: Ames Supply Compar 
Metal Specialties Mfg. Co N i B took ¢ : mee Typewriter Cleaning Material 
Index Card Signals W es ( Seals age oy | Ames Supply Company 
. : > er «& enthe Kimpto p } I 
Cel-U-Dex Corp Paper : S<impton & i 
Ennis Tag & Saleshook (\ I nP ‘ Secretary Desks 088 
Graff, George B., Co War Pape ‘ Wabash Filis Sul \ seal , 
Victor Safe & Equipment (« Paper Clamps Shelving ; —_ 2 
Index Tabs Esterbrook Pen ¢ Berger Mfg. Div. Reput tributing ¢ 
Advance Industries i C. H Pen ¢ Steuben Metal Products ¢ ewriter ¢ 
Aigner, G. J., Co Paper Clips n Metal Products, Inc Mf Cn 
Amberg File & Index \ Produ I Shows & Exhibitions k ¢ 
Barkley, C. L.. & Co ( in & D Mi ( National Busine s Company I Ss ( 
Cel-U-Dex Corp ' Mi ( Slide Rul 
Globe-Wernicke Co., ‘Th mg sas C-Tam Ruler ¢ pg a oe 
Guide System & Supply Co ap astening Machines ! _ ri o 
Markilo Company ee Cory Smoking Stands, Office Typewriter Cushion Bases & Knobs 
Master-Craft Corp.. Div sw ate ( Dixie Chrome "rod Ame Hair & Felt Co 
Shaw-Walker Co +e ess < : 7 are < hine Prod. ¢ Busine Machine Prod I 
Sheppard, C E Co ' at *rod ( é ler lelds Mf ( Peerles Steel Equipms ( 
. . . Markwe Mf ‘ “ ffice Furt ' . 
oe ey ge Ine Sneed P : ' u Fu ire * Typewriter Cushion Keys 
ctor Safe @ Muipment Co . Safe & } ahd ‘ Stamp Pads Ames Supply Company 
inks. Adhesives, Ete aes 7 Bates Mfg. ¢ Peerless Imperial ¢ Ir 
Higgins Ink Co, In F —_— Post & Postal Scales I n Specialty ¢ Speed K Cort 
Sanford Ink Co ’ Mr ‘ - Meyer & Wenthe, I Speed Pr s ¢ I 
: . Phillips « ( I Typewriter Fastenin evices 
Inkstands Paste Rivet-O Ce Be Ma om _ a.. — , 
Cushman & Denison Mfg. C¢ See Inks, Adhe Ss, € Stewar & ( T 
Sengbusch Self-( an ypewriter Parts & Tools 
engbusch Self-Cl. Inkstand ¢ Payroll Envelopes—Record Stamps, Duplicating Ames S&S Rashes ) 
nter Communicatin ui \ 1 Enveloy mpal Multistamp Cc 
Executone. Inc S Seeman > ve" . _— Typewriter Tables 
. , Pencil Pointers for Draftsmen Stamps, Rubber See Sta for Office \ 
( f Nielse ’ ) See Rubber St 
Label in = ' ‘ x . . Typewriters, Mfrs. of 
mperial | fethods Co Pencil Sharpeners Stands for Office Machines Rer Rand. In 
Oxford Filing Supply Co i C. Howar Pen ( \mes Supply Co Royal Typewr ter re 
Warshaw Mfg. Company R R Mfg. ( Cardinal Sales, In Smith. L. ¢ & ¢ - 
Weis Mfg. Co Pencils, Mechanical sixie ¢ nrom¢ Produ U nderw or Corp 
Ladders, Library, Store & Vault \ t ¢ a aa Wor k Typewriter ¢ 
Cotterman, I. D She W. A., Pen Ce - iccmenaiiens -¢ Typewriters, Rebuilt & Used 
Leads for Mechanical Pencils Pencils, Weed Cased Lead eS ne 
Autopoint Co i berhar Con ~~» ewrlter 
Faber, Eberhard ‘ ral Pet ( Maso Steel Produc Reliat Typw. & A M ( 
Staedtler, J. 8 Metalstand Compa: Uphoistery Materials 
Leather Goods . ibe Per ‘ pa Toledo Guild Prod., I Bolta Products Co 
Canvas Products Corp Pens. Steel Wells Of Furr ' . 
Chicago Saddlery C A a ~ on li Visible Systems Equipment 
Doppelt, Charles, & Co , a en < , Staple Extractors Vigne G. J., Co 
H ard, Pen ¢ \ aste Art Metal Construction ¢ 
—, Upholstered Furniture Seng Self -¢ Inkstand ¢ ~ aI ME , Ce Wernic 
Grand Rapids Leather Furn. ¢ Photo C \ , < <> P 
Princeton Upholstery Co Ine r: ve “gin E - sn my ( 3 é, - Pe , - — = S. ' iin 
. 1 s Staples Stapling achines 
Letter Trays Pins an 5 t 
s and Pin Container \ Fastener Cor 
(See Correspondence Trays \ Mfg. ( : Bates Mfg Co 
Lockers & Storage Cabinets Platens, Typewriter, etc Marl — Ne Wire P . ‘ 
All-Steel Equipment, In \ Supi Compan) See “ "Pr . c ; 
Anderson-Hickey Co., In Presentation Covers , : — an a Erbe Mf ‘ 
Art Metal Construction Co Amber o & tiles ( Stenographers’ Notebooks 
Berger Mfg. Div. Republic Barkley, C. I & ¢ Ennis Tag & Saleshook ( Wardrobe Racks 
Browne-Morse Co 14 Rg National Blank Book ¢ Vogel-Peterson Co 
Cardinal Sales, Inc Stools w 
4 . > : aste Baskets 
Globe-Wernicke Co The Price & Sign Markers Harter Corp Bainbridge Kimpton & H lr 
Invincible Metal Furn. Co I n Specia ‘ Wells Office Furniture ( Cole Steel Equipment Co. 
Keystone Steel Equipment (« $ ar R. A., & ( . r Jamestown. Mfg. « 
Lyon Metal Prod., Ine Punches Storage & Transfer Cases 51 Fireproofing ¢ 
Parker Steel Products, Inc han Sunil All-Steel Equipment, 11 Globe-Wernicke Co., T! 
Security Steel Equipment Corp . =" Amberg File & sex Shaw-Walker ¢ 
Shaw-Walker Co. = + b gineered Prod. ( Art Metal Constru ( Seanicitemne Seine’ 
Yawman and Erbe Mfg. Co Giot aw ee , _ kers Box . mm par Wells Off Dieta ¢ 
Locks, Drawer, Showcase, ete I Products, I Net ur D aj hand . 
Wonder Lock + . +? ergot g Rem Wholesale Stationery 
ifg Browne-Morse ¢ tainbridge, Kimpt & Ha Ine 
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WANTS AND LOR SALE 


The rate for classified advertisements is ten cents a word, minimum charge $2.00 


SITUATIONS WANTED INTERNATIONAL SEEKS ADDITIONS TO ITS SALES FORCE 
_ - We invite application from men capable of becoming field or branch man- 





PURCHASING AGENT, office manager. Knowledge commercial stationery, pa- agers, successful background in carbon and ribbon industry essential. Our 
* 


pers ce equipment. Twelve years experience. Proven ability to develop men receive commission on all sales in their territery, have a drawing ac- 
Id ree Now employed. Desire Middle or Southwest. Address K-231, 
are Office Appliances, Chicago 6 count, and travelling expenses. If interested, include full particulars in a 


letter of application; convenient appointment will be made following receipt 





of letter. International Carbon & Ribbon Co., Inc., Logan, Ohio. 





SALESMAN TRAINED in stationery store, later manufacturers’ representative 
covering several middle western states, is available as field representative 
for re ble anufacturer of stationery or office equipment. Thoroughly cap 
ble nd responsible. Familiar with practically all lines sold by stationery and WORLD FAMOUS CALCULATING AND ADDING MACHINES, both manufactured 
the fice ipply dealers. Best of references. Address K-230, care Office in Sweden, are now being imported to this country. Available from stock. 
Appliance Chicago Salesmen of office equipment, who sell directly to offices, will find these 


machines an interesting and profitable sideline. Write room 6501, 210 Fifth 
Avenue, New York 10, N.Y. 








SITUATION WANTED: Experienced factory representative enjoying high esteem 


of nearly 2000 dealers is in position to sell three or four established, non- . 

competitive lines or will give full time to one major line. Interested in sta- TERRITORIES AVAILABLE for factory representatives to handle Duplicating 
ner r office furniture. Experience largely in Middle West and Southwest. Machine Stencils, Ink, and Correction Fluid. Manufactured by an old and 

Will consider any location. Convincing references. Address K-232, care Office reliable conetny. Commission basis. Challenger, Inc., 125 Winder St., De- 

Appliance Chicago troit 1, Mich. 








TERRITORIES OPEN for young, aggressive salesmen to sell typewriter covers, 


AVAILABLE JANUARY 1, EXPERIENCED in retail and wholesale office sup- book bags, shop envelopes, laboratory aprons, plastic sheet protectors, sales 

















é ffice equipment and printing 40 years of age, over 16 years’ ex- 4 > - 
verience. Midwest or far west preferred. Best of references can be furnished tare nn sag > = —e —— a Products Carpetetien, Coe SG. 
Inside tside work. Will consider travelling. For interview contact ap- soodman Street, ochester, New = 
licant Address K-228, care Office Appliances, Chicago 6. 
WANTED OUTSIDE SALESMAN, North Side industrial territory, salary and 
: commission basis. Retail office supplies and equipment, established over 20 
years. Albany Stationers, phone KE ystone 9-5551, 3445 Lawrence Ave., 
EXECUTIVES AVAILABLE Chicago 25. 
BUYER AND MANAGER for commercial stationery business seeks new con- \ WORLD-FAMOUS MANUFACTURER of Typewriter Ribbons and Carbon 
net ty of medium size in Middle West or Southwest. Buying experience Papers is establishing both factory and sales organization in the United 
nelude mercial stationery, office equipment, maintenance supplies, rough States. The expansion program calls for direct sales representation in the 
nd fine paper and many special items. Capable of doing first-class job of New York Metropolitan area. Write, giving full particulars, to Box Y-270, 
tore unagement for some enterprising retailer. Top references Address care Office Appliances, 100 E. 42nd St., New York 17, N. 
K-229, « e Office Appliances, Chicago 6 





EXCEPTIONAL OPPORTUNITY for an experienced typewriter and adding 
— machine salesman with a firm which has franchises for several good lines 
which includes steel and wood office furniture. Ample Territory. Commission 
EXECUTIVES WANTED arrangements are liberal. Location central Illinois. Address Y-280, care Office 
Appliances, Chicago 6. 














EXCEPTIONAL OPPORTUNITY——Wanted Manager for our office supply and SALESMAN. Must be thoroughly experienced in sale of Stationery, Office 


ery store. We have been in business sixteen years and are located Furniture, Printing and Lithographing. Territory, accounts in the City of Hous- 
ton. Write for particulars. The Cargill Co., P. O. Box 1739, Houston, Texas. 
Minnesota city of 25,000. Our stationery store is operated in conjunc- 





nting plant. Our volume is about $100,000 a year and can be 
: MANUFACTURER OF LETTER FILES wants salesman calling on commercial 
nproved. Our present manager who is a stockholder in the corporation, is go- stationers for several territories. Address Y-267 care Office Appliances, 100 
- LY. 





























z $10,000 will purchase his stock at par. We carry a full line of E. 42nd St., New York 17, 
flice ’ ‘ office furniture, books, gifts and greeting cards. This position 
. , , , — 4 — a WANTED SALESMEN: For new outstanding line of foam rubber office cushions. 
dequate salary, plus percentage OF earnings successes man Liberal commissions. Address Y-266, care Office Appliances, Chicago 6. 
be give m opportunity to purchase controlling interest in the business 
é te to b aid out of earnings over a period of ten years. Address 
7 en ‘ MECHANICS AND REPAIRMEN WANTED 
‘ 68, care Office Appliances, Chicago ¢ 
BOOKKEEPING MACHINE SERVICE MAN: Must be experienced on Burroughs 
= = Bookkeeping Machines and Moon Hopkins. Permanent position, good pay. All 
applications strictly confidential. Write Y-274, care Office Appliances, Chi- 
SALESMEN WANTED cago 6. 
_ a — nC - . a 
Mi ALESMAN: Interested in selling an item that brings repeat orders? Our EXPERIENCED MECHANIC Long and well established dealer New I C 
patented BUCK-L-BINDER for storing loose-leaf records, once adopted, be- Smith-Corona, all makes of portable typewriters, adding and office machines, 
< es t f the user's filing system, insuring repeat business. Exclusive 
territor tted to desirable representatives Write: The Reb-Wal Hunt Co., needs experienced mechanic on two or more makes of office model type- 
I 208 R al Oak, Michig: . 
» Michigan writers. Must be sober, reliable and clean record. Will assist in obtaining liv- 
= ae ing quarters. Permanent position with good wages for right man. Answer 
EVERY TYPIST A PROSPECT for new all steel copyholder with line-indicat- fully. All replies confidential. 0. D. Morrill, Ann Arbor, Michigan. 
ng fe ‘ stands on left or right side of typewriter, holds notes and copy- , 
eyes in easily seeable position. Big market among lawyers, 
Sareea, Sereees. We ee — te ie | hg —1 4 oe kit EXPERIENCED TYPEWRITER MECHANIC WANTED—All makes. Steady posi- 
Vor Rig g. Corp., 5 as ne 7 - » uw = = * tion for steady man. Will assist in obtaining living quarters. Address Y-275, 


care Office Appliances, Chicago 6. 








WANTED FACTORY REPRESENTATIVE by nationally known midwestern manu- ™ . asian . 
f of office equipment and supplies. Excellent oportunity. Must have OFFICE MACHINE SERVICEMAN. Typewriter and Adding Machine salesman. 





experience selling dealers; be able to conduct sales meetings; evaluate mar- Liberal propositions. Muncie Typewriter Exchange, Muncie, Indiana. 

kets per p new dealerships. The position is full time and permanent. Give 

complete background and details of experience. Mid-western territory open 

4 lette hall be kept confidential. Write Y-275, care Office Appliances WANTED Typewriter and Adding machine mechanic. Daley Office Equipment 
Chicago ¢ Company, 411 Whedbee St., Fort Collins, Colorado 








EXPERIENCED COMBINATION ADDING MACHINE and Typewriter mechanic. 








FLOOR ALESMAN WANTED by well-established, commercial stationery store, Good salary and permanent position. Portland Typewriter Company, 406 S.W. 
cated fastest growing city on Florida’s West Coast. Must be thoroughly ith Avenue, Portland 4, Oregon. 

experienced, in Commercial Stationery and familiar with stock control. Perma- F 

nent | tior nd opportunity for advancement. Furnish full details and when 

available 4 replies held in strict confidence Reply Y-265, care Office 

Appliance Chicago 6 AGENCY MANAGERS WANTED 





SORTERGRAF has some agency territory open for the highest class full time 


dine nos REPRESENTATIVE Leeding Eastern Manufacturer hes epenings for men of manager type. The SorterGraf potential probably will astonish you. 





severa ‘ ry men to call on stationers in Midwestern and Southern States. " 4 . 
Our en receive commission on all sales in their territory, have a drawing SorterGraf, 4044 W. Jefferson, Detroit 9. 
ccount nd we pay their traveling expenses. Send complete information in- 
ding phot f possible, and personal interview will be arranged. Write Old 
Town Ribt & Carbon Company, Inc., Brooklyn 17, N.Y WANTS AND FOR SALE, Continued Page 8 
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WANTS AND FOR SALE, Continued from Page 7 BURROUGHS, MOON HOPKINS, Elliott-Fisher Bookkeeping Machins Comp 
tometers, all makes calculators bought and old A I Dorrell Office 
— a es Machine Co., 93 S. 11th, Minneapolis, Minn 


REPRESENTATIVES AVAILABLE culate . —— —— 














- ELLIOTT-FISHER achines, calculating machines, adding machines—all offic« 
MR. MANUFACTURER, I CAN GET YO t } < Whe you appoint me equipment, bought and d W J. Crowley Compar 106-908 N. Water St 
your distributor you can depend on a t tegrit ibility and a desire Milwaukee 2, Wi 
to work. Well financed. Will conside { backgr ia 20 
year outstanding sales record in off € r I erie ed in direct sell 7 res arene eae eens ene 
7 > role P ‘ 4 I I eur care Office 
oun, 600 W Jackson Bivd ‘ 7 WANTED TO BUY—Sundstrand bookkeeping machine Models A, ¢ und D 
F i 8142P Give « plete model number se e carriage whether 
- a“ f t feed or bac feed International Olfice \ ances Inc ) .-3 
+ New Y N. ¥ 


WASHINGTON, D.C. SALES AGENCY ‘ nterested 
one additional line. Also cover Virg t M i. Address K-22 —— a ——— = 
care Office Appliances, Chicago ( 











NTED All ike tors and adding ac ‘ State ke “lel 
ber and i gx capacity Internat Office App! es In 
AGGRESSIVE YOUNG SALESMAN wit 5 é tationer East 22nd New York 10, N. ¥ 
throughout New England desir id erit Addr KK 
K-233, care Office Appliances, 100 |} i Ne . N.Y paiete teas a — — 
ELLIOTT-FISHER Mas ne Adding Machines ,( t eters B gl and 
! e. Calculators Typewriters and all office me bought d sold 


REPRESENTATIVES WANTED ‘ Warsh Co 849 N rd St Milwaukee 











MANUFACTURERS AGENTS: Established t ‘ und type BURROUGHS, MOON HOPKINS, Elliott-Fisher Re wton Ac nting Ma 
writer dealers. May also be sold direct ‘ endid repeater < and everything n the office machiner line State model erial nur 
Write for details mentioning what ne P.O. fF Lake George be i we will quote highest cash prices International Office Appliance 

N.Y. I 29 1 East 22d St New York 10, N. ¥ 

MANUFACTURER'S REPRESFNTATIVI VANTED f ‘ e territori« n ali oS : 

eastern and southern states. Top salit bhe ihe f tationery, schoo BURROUGHS PRODUCTS ir specialty, get ou gher cash P for 4 
blue print, and artist material trad t i, f peating supply ter t book keepe billers, comptometers A. I Steen, 60 Harrison 
Address Y-277, care Office Appliance 10 I i 2nd New York 17. N.Y ‘ lilin 








RETAIL BUSINESS FOR SALE BURROUGHS SPECIALISTS Also buy sell and reb i all type fice ma 
ne Co r ¢ Ison iding r € 








































































































prehe leale service Ne \ K M € S« ‘ 
—— - Dearborn c} 4 lilinois 
STATIONERY, OFFICE FURNITURE Office plie Type te Book n 7 a? 
Gift Store. Established 1920. Excellent ‘ ning g tow of twent <€ = — = 
five thousand in Rocky Mountain area. Ar r : 000.00 Fur ery Mant 7 ‘ > ‘ SAA A 
: LLIOTT L. ¢ SMITH encil cutters bougl sold—Rebuil \AA Adding 
ther information to interested and fina fied ‘ Addres ‘ » & fun hom 4 isk W th St. N ‘ ig. N. ¥ 
Y-264, care Office Appliances, Chicag f : . . : 
FOR SALE—tTypewriter, adding mac e | ‘ ‘ f established NTITY f M ‘ d Marchant Calcula r ele xt 
$4250.00. Address Y-271, care Office \ ce ( y ( ete Inquiries ted on all types of ther ichines Ame un Bus 
Machine ( . New York 15 N \ 
BUSINESS FOR SALE—Stationery tore ) é ap ‘ ewriter and niall — 
gift departments. Located in Central Illir ty 0,000 We NTED TO BUY I ‘ del Elliott-Fisher } et ng and 1} ' 
established and good sales volume ‘ ell for terms Long ‘ Must he et 00,000 serial numbe sy : ng Mac ‘ Ser 
lease. Address Y-281, care Office A; ‘ Chicag f ( t Ww. W neton St.. Ch ae 
a kK licago 6 
FOR SALE: Well established and profitable yme i n Indust: 
area in suburban Chicago. Favorab! now hroug t the trading are A \LI Burroug Accounting Payroll Machine ‘ No. A i Mode 
Good opportunity for someone who de ‘ take er g g concern. | ( l co n keyboard 10 register \ nditior Make ffer 
particulars write Y-276, care Office A F ( ig ‘ }). P. Davenport, 126 N. Galt Ave Louisville, | 
FOR SALE: In Southwest. Office Suppli« f t Sale l é . 
$10,000.00 per month, inventory $30,000.00. Ne 2200.00 ¢ WANTED 
$1,000.00 per month Address Y-269, « e Office A i ‘ Cc g é RNATIONAL \ ble Fac graph cabinets f i 12-drawe - t 
plete with card holder We are also interested extra 8 Inte tiona 
- iders nh an intit Advise what you |! ‘ ilable is H Heine 
Box 52, St. I l Mo 
WANTED TO BUY RETAIL BUSINESS 
WANTED TO BUY, Typewriter and Office M e t the Southwest . 
" : “Ted VISIBLI *MENT t t sold and « ha We vecialize eb 
Texas to Calif. Cash available. Box Y e Of \ P Chicag f | BLE EQUI 4 . - : os = N ’ ou 
‘ r t I I é Visible act« } n : 
ov é Writ and te what Visible Ex er need e for sale 
WANTED TO BUY retail office sup busine t blished. Pr: ‘ rices t eale E. H. Heineman, 4 Eight S St. J M 
fer Middle West Address Y-278, « ‘ ffice ( g ¢ 2 
REPRESENTATION WANTED VISIBLE FILING EQUIPMEN 
“ es b ‘ ‘ ‘ vecializing r ebuilt A ‘ \ < I cle 
ve fTe f peration to the dealer r and pure < Write 
STATIONERS AND PRINTERS, Sell Ad Manif ar est It's a new f onfide < twent year of « erie e gives e kr 
idea Write now to E RS C O, 1930 Patte Ave i x ¢ N. ¥ require < Card Syster ‘ Gra Stree Ne 
_ N Y 
FOUNTAIN PEN REPAIRING an, ae 
KARDEX, ACMI ‘ ed sible g « ‘ . 
WELTY’S REPAIR ALL MAKES FOUNTAIN PENS, Dx Pe Pencils, et ed cabinet books, alwa Spec ‘ 
Repaired at standard prices——time now erage t nd proving leale f e or sal Ge t ‘ Na 
We especially feature ‘“CONKLIN SWAN, WATERMAD WAHL, PARKER 8 | Ne Y 12, N. ¥ 
WELTY, SHEAFFER, MOORE, ete., but , all othe ke feature 
Gold Pen Points and Repairing. Ma < to ONI bette ———— : 
ASK ABOUT NEW WELTY PENS, $1 to $10.1 ‘ Pe , Sen 
Repair Co., (Est. 1904), 38 So. State ‘ g SIBLE FILES KARDEX ACME, POSTINDEX AND GLOBI 
E ON HAND Te f med ‘ ‘ 
== re r ‘ é r ur er BR I ent ( 
ADDING MACHINE PARTS FOR EXPORT . 
BURROUGHS ADDING AND BOOKKEEPI MACHINE PART ed } 
eign inquiries invited. Dearborn Equi; ) t t., ¢ yg BURROUGHS MOON HOPKINS ELLIOT FISHER 
. ‘ i. Compreher e s¢ e for dealers Add é Z 
= Y e (« ] ) G nd, Kansa Cit f Miss 
ADDING MACHINE PARTS, TYPE, etx 2 = 
LARGE STOCKS of new and used Adding g M BACHANGS. FER IBM little used wide « ge IBM Electro: ' 
available Quotations furnished t ¢ P . Lv ‘ x Kraus ¢ | € Ne 
Jr., 1643 101st Ave Oakland, Calif ee 
— ) ALI l ’ Fisker posting . 
TYPEWRITER PARTS CA A} y ‘ plete w ab ‘ ( f 
_ ee ‘ she t K } ' oO a 
{ i f 
rYPEWRITER PARTS, TYPE, ET¢ 
The hard to get kind Large ton he g : — 
not in stock Bright's Typewriter |} ‘ t Gle < ( f COMPTOMETER FOR SALE Mode , : 
— — Spe hig ri mn t g ‘ 
x tion ‘ f les Add \ ‘ 
FOR SALE AND WANTED TO BUY, USED EQUIPMENT spect Ave evelan 1 or ™ 
ELLIOTT-FISHER, Burroughs, Moon Hop} Adding ' g Machine 7 
Comptometers, Electromatic Typewrit« i fanfold ; } g - S E—REMINGTON RANI ELECTRIK | g J} 
sold. Chicago Office Appliance ( } ‘ ‘ t ( xg s . . eSU plus x ew > 
Sat Pp eel ' 
BURROUGHS, MOON HOPKINS 3B F | kkeeping Machines ( , pe = — 
tometers, Calculators, et Bought ; t } ent ( par \LCULATORS WANTED, f resale and renta ‘ ‘ Se 
605 Seo. Dearborn, Chicago I BERKMAN 22 r lalupe St 4 
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PATENTS 


Copies of patents shown here can be obtained 

from the Commissioner of Patents, Washington, 

D. C., for 25 cents each in cash, postoffice 

money orders or certified check. Stamps and 

personal checks not accepted. Copies of design 
patents are ten cents each. 


2,447 145 Tape Dispenser. Paul Van Cleef and 
m - 


Frank ‘ Chicago Illinois assignors by 

ne as mments, to Johns-Manville Corporation, 
New York, N. ¥ a corporation of New York. Appli 
atior ne 2 1946, Serial No. 677,998. Granted 


\ugust 12 
2,447,193 Fountain inkwell. George Arthur Ma- 








Dona I Angeles, Calif. Application February 
447. Serial No. 727,230. Granted August 17, 1948 
2,447,518... Tape Dispenser. Davis Marinsky, Bronx. 

7 2 ‘Le s H. Morin, executor of estate of said 

Davis Marinsky, deceased. Application December 17, 
4 Serial No. 635,559. Granted August 24, 1948. 
2,447,519 ge Dispenser. Davis Marinsky, Bronx 

N. ¥ I H. Morin executor of estate of said Davis 

Marir << eceased Application December 14 1946, 

Seria 6 Granted August 24, 1948 
2,447 ‘001 Tilting Chair Seat and Back Rest. Wil- 
am J ngpiel. Buffalo, N. Y., assignor to The 

Sikes Company, Buffalo, N. Y Application February 


19, 194 Serlal No. 648,580 Granted August 24, 
148 

2,447,721. Telephone Handpiece Support. Albert G 
Wahl, Los Angeles, Calif. Application May 20, 1917, 


Serial No. 749,309. Granted August 24, 1948 

2,447,775. Binder Mechanism. John Schade, Holy 
ke, Mass issignor to National Blank Book Company, 
Holyoke, M a corporation of Massachusetts. Applica- 
tion J 44, Serial No. 545,116. Granted August 
24, 1948, 

2,447,803. Tape Time Recorder with Differentiated 
Records. H ld E. Hobby, Gardner, Mass., assignor t« 
Simplex T Recorder Co., Gardner Mass., a corpora- 
tion of Mas sachusetts. Application October 24, 1945 
Serial N 1.216. Granted August 24, 1948 

ne 924 | costumer, John A. Vitale, Olean, N. Y 
Applic m Marc A. 1946, Serial No. 651,831. Grant 
ed Augus 

2,447,963 "haseehaal Binder. Samuel Segal, New 
York N y sssignor to Wilson Jones (Company 
Chicag 1! s corporation of Massachusetts. Applica- 
— Februar 2 1944, Serial No. 523,244. Granted 

\aa8, 103 Eraser Tipped Pencil. John F. Linden, 
Toro to Ontario, Canada Application August 20, 

No 611,578. Granted August 31, 1948 


2 448, 143. Carbon Interleaved Record Assembly. 
Joseph A. Gilbert, San Francisco, Calif., assignor to 
Moore Business Forms, Inc., a corporation of Dela 
ware Application November 21, 19 44, Serial No 
64,445. Granted August 31, 1948. 

2,448, 356 Mechanical Pencil with Step-by-Step 
Feed. 


Samuel M. Cleveland, Merion, Pa. Application 
March 1945, Serial No. 580,958. Granted August 
1948 
2,448,435 Paper File. John Arthur Johnsen 
Jamestowr N. ¥ assignor to Art Metal Construe 
tion Compar Jamestown, N. Y., a corporation of 
Massachusetts Application August 11, 1944, Serial 
No, 548,959 iranted August 31, 1948 
2,448,659 ‘Saute for Winding Heectograph Rolls 
Evenly. W am J. Champion, La Grange, Ill., as- 
signor to Ditt Incorporated, Chicago, Ill., a corpo- 
ration of West Virginia. Application April 26, 1944 


2.862. Granted September 7, 1948 
Vertically Adjustable Bookkeeper’s Tabie. 
Graeske, Clearwater, Fla Application 
1945, Serial No. 578,283. Granted Sep- 
Woven Sensing Grids for Perforated 
W. Armbruster, East Rockaway, N. Y. 
Internatonal Business Machines Corpors- 
wk, N. Y¥., a corporation of New York 
October 23, 1947, Serial No 781,576 
ber 7, 1948 


_Reeord Controlied Machine. George F 





Daly, Endi Y assignor to International Busi 
ess Machine Pe ion, New York, N. Y., a cor 
oratior {f New York Application March 14, 1942, 

Serial N j 7 Granted September 7, 1948 
2,448,842  Record- Controtied Printing Apparatus. 

Henry I I rut Rochester, N. Y assignor to 

Internatior Business Machines Corporation New 

York, N. Y rporation | of New York. Application 
lune 9, 1 Serial No. 5 540. Granted September 

1948 
2,448,878 Dreftemen’ s Compass. Frederick Fuller 

Middlet Y Application November 17 1944, 

Serial N 824 Granted September 1948 
2,448,961 Key Punch. Lester L. Curtis, Newark 

N. J assis to The McBee Company, Athens, Ohio 
corpor f Ohio Application January 18, 1%47, 

Serial N 1). Granted September 7, 1918 
2,449,047 Automatic Adhesive Tape Dispenser. 
Arthur A Rose Township. Ramsey (ounty 

Minn as I » Minnesota Mining & Mavufacturing 

Cor - ’ Minn a corporation of Delaware 
Applicat 7, 1941, Serial Ne 400,14 Granted 


2,449, 126 Mechanical Shorthand Writing Means. 
Wendell V Kirkpatrick, Bonita, Calif Application 
Novet r 2 / Serial No. 626,222 Granted Sep- 


2,449,218. Ball Point Pen. Francis BE. Gruber, St 


Pa Ming signor to Brown & Bigelow, St “aul 
Mir Apr atior December 27 1945 Serial No 
7,327 Granted September 14, 1948 

2,449,331 Sectional Post Lock for Loose-Leaf 
Binders. W Shoda, St. Albans, N. Y Applicatior 

y 2 4 ~ ul No. 685,257 Granted September 
2 449.5 Dispensing Apparatus fer Strip Material 
“Charles I Reynolds Georgetown De! Application 
th er 194 Serial N 620,091 Granted Ser 

RE-ISSUES 

23,025 Typewriter Desk for Use with Dictating 
Machine Transcribing Devices. John S. Burdick, North 
fuskegor M and «Carl S. Fairbank Madison 
NJ assignors The Shaw-Walker Company, Mus- 
kegon, Mi : rporation of Michigan. Original No 
220.4 t November 5, 1940, Serial No. 260,946 
March 1 1939. Application for re-issue May 4%, 
948, Serial N 424. Granted August 17, 1948 


23,026 Ropenuian for Printing and Notching. Roger 
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Connor, Athens, Ohio, assignor to The McBee Com 50,658. Design for a Combined Change Purse and 
pany, Athens Ohio, a corporation of Ohio. Original waite Jack Rosenfield, New York, N. Y Application 
No. 2,293,713 dated August 25, 1942, Serial No March 25, 1948, Serial No 145,342. Granted August 
314,676, January 19, 1940. Application for re-issue 17, 1948 
April 10, 1944, Serial No. 530,381. Granted August 150,664. Design for a Telephone Holder. Herbert 
17, 1948. H. Webb, Grosse Pointe, Mich Application January 
23,029. Bundling and Binding Means. Louis E. 19, 1946, Serial No. 125,785. Granted August 17, 1948 
Delson, Chicago, Il! Original No. 2,318,677, dated 
May 11, 1943, Serial No. 454,508, August 12, 1942 150,803. Design for a Payroll Caleulater. Robert 
Application for re-issue November 30, 1945, Serial No Buxton Minor, Richmond, Va Application J«nuary 
. a : — om * -_ m 9 s é 26,4195. @G J 31, 
631.816. Granted August 24, 1948 fhe” i7, erial N 126,49 jranted August ! 
23,031. Caleulating Machine. Robert L Muller 150,821. D 
. 4 ‘ esign for Telephone Holder. Raymond B 
| tment ae.. it. te to sues Sates —, Rianchi. Chicago. Tll.. assignor of one-half to Ned E 
Or nm —~ . ~ Sule ra 942. a ae =<. Cahen, Chicago. Il Application May 18, 1946, Serial 
riginal No. 2.288.916, dated July ¢. 1942. Serial No No. 129,842. Granted September 7, 1948. 
254 790 Feb ruary 6, 1939 Application for re-issue 
June 30 13, Serlal No, 492,946. Granted August 150,881. Design for a Desk Set inkwell. Rov rt A 
24, 1948 May, Merion, and Harold E. Steinberg, Philadelphia, 
Pa., assignors to The Esterbrook Pen Company, Cam- 
DESIGN PATENTS den, N. J., a corporation of New Jersey. Application 
2 47, S No 3e 5 f 
150,559. Design for a Casing for a Fan or the Like. ae 1947, Serial No. 139,006. Granted September 
Howard W. Eckles, St. Louis, Mo., assignor to The 6 ae 
Emerson Electric Manufacturing Company, St. Louis 150,912. Design for a Combined Drawer Pull and 
Mo., a corporation of Missouri. Application August Label Holder. Gilbert Stanley Underwood, Washing- 
1, 1947, Serial No. 140,666. Granted August 17, 1948 ton, D. C. Application December 9, 1946, Serial No, 
150. 647. Design for a Ball Pointed Fountain Pen 135,360. Granted September 7, 1048 
or Similar Article. Jack Pearl, Kew Gardens, N. Y., 150,940. Design for a Desk Lamp or the Like. Her 
assignor to Rich-Mare Mfg. Co. Ine., New York man L. Goebel, Chicago, Il assignor to Mitchell 
N. Y., a corporation of New York. Application Octo Manufacturing Company, Chicago, Ill, « corporation 
ber 16, 1947, Serial No. 141,959. Granted August 17 ” Delaware. Application September 4, 1946, Serial No 


1948 


1948 


133,048. Granted September 14, 1948 
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Two men were flying eas? 
perience in the air. The plane set w 
red truck sped out fo its s 
again at Cleveland and aga ttle red truck dashed uf 
it. The third stop was Albany the same thing happene 
The first of the two men looked oat his wat ind turned fo | 
companion, remarking, "This plane 7h wond tir 

"Yep,"' retorted his that 
ain't doin’ bad eithe 

a, 

Little Dorothy, attending church for the first time, was sur- 
prised to see all the persons around her kneeling suddenly. 

Turning to her mother she whispered to ask what they were 
doing. “Hush, darling,’ said Mumsie, "They're going to say 
their prayers.” 


"What," piped Dorothy. "With all their clothes on? 


SS fo 
Mother was entertaining her bridge b wher yt 
ing of tiny feet was heard o j } 
for silence. ‘Hush,’ she whispered, ‘the childre wre ab 


to deliver their good night 
humble feeling to hear then 
There was a moment of 
cited voice, ‘Mama, Willie f 
a 
One reason a dollar won't do as much for us as it used to 
is because most of us don't want to do as much for a dollar 
as we used fo. 
ee 
An irate citizen living 
railroad company the follow pla 
“Gentlemen: Why is it that r swift 
and dong and fizz and spit and bang a 
grate and grind and pug a 


toot and whistle and wheeze ond jor and jerk and how 

snarl and groan and thump and boom ar nas} } 
screech and snort and slam and throb and roar and rattle 
yell and smoke and é k like e&°.$* the w 


night long? 


eg Bae 

"Doc," said the old mountaineer, leading a gangling youth 
into the presence of the village medico, ''] want you to fix up 
my son-in-law. | shot him in the laig yistiday and lamed him 
up a mite.” 

"Why, Hank,” clucked the doctor disapprovingly, ‘shame 
on you for shooting your son-in-law.’ 

“Wal, doc,” drawled the mountaineer, "he warn't my son- 
in-law when | shot him.” 

—_ rn 
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Bashful Bill, the office boy, files his sentiments 
for the benefit of Gorgeous Gertie, the file clerk. 
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BUSINESS OPPORTUNITIES 





Wanted Abroad 


Agencies Wanted By Uruguay Firm For Office Machines— Alberto Crespo 


f Crespo & Cia., Casilla aw Correo 886, Montevideo, Uruguay, desires 
to secure agencies for U.S.-manufactured office machines such as type- 
writers, adders and < seahaiinn machines. This firm imports typewriter 
ribbons, carbon papers and general office appliances. References are offered 
including the General Consul of Uruguay, Bindo Corradi Bavio, 17th St 


Battery Pl., New York, N.Y 


Additional Agencies Wanted by Liege, Belgium, Firm—Continentalk 


d'Importation et de Representation, Liege telgium, desires to secure 
igencies for a few related items in addition to those sold by the firm as 
exclusive distributor for the SoundScriber Corporation, Universal Drafting 


Machines and the Dazor Manufacturing Company. A calculating machine 
igency is especially sought 


Firm Seeks to Develop Export Trade for Far East. The Oriental Traders, 


P. O. Box 323, Times Square Station, New York 18, N. ¥ wishes to enter 
rrespondence with American manufacturers in order to develop an 
export trade ft ippliances and stationery supplies, including type 
writers and dding machines, for Japan and other sections of the 

Far East 
Swedish Manufacturer Wants Market for Product--Wilken Wilkenson 
Aktiebolaget Multi-Divi, Vikarbyn, Sweden, manufacturer of a _ cal- 
ilator in book form, desires to sell the product to American firms who 
ght be interested The firm also desires to contact a 1 S. manu- 
irer of a small adding machine with a view of marketing the device 


Wanted at Home 
Opens New Firm, Wants Trade Catalogs —Roy |! Dzurick, formerly 


ected with Skinner & Kennedy Stationery Company, St. Louis, Mo. 

has entered business for himself, operating Fulton School & Office Supply 

Company, Fulton, Mo. He desires trade catalogs and price lists from 
inufacturers and suppliers 


New Trade Catalogs Wanted by Florida Firm--Andrew M. Hardin 
president of Hardin Office Equipment Company, Inc., 270 Giralda Ave 
Coral Gables 24, Fla udvises that his firm is disposing of old catalogs 
ind price lists and desires to receive new trade literature from manu 


facturers 


Trade Catalogs Wanted by New Des Moines Firm Commercial Office 
Supply Company, a new retail stationery store at 407 E. Fifth St., Des 
Moines 9, Towa, desires to receive trade catalogs from manufacturers and 
distributors in the industry 





NEW TRADE LITERATURE 


Yawman and Erbe Manufacturing Company, P. —s Box 880, gee nf 3, 
WN. ¥Y.—The company recently issued a new six-page, two-color catalog il 
istrating their Sort-O-Mat Direct Vision line of paper Anacron This new 
italog shows all component parts required when ordering Sort-O-Mat 
quipped for sorting papers alphabetically, numerically, subjectively, geo 
graphically, or by any combination of these basic methods. Stands for the 
irious size of Sort-O-Mats are also listed. Other sales helps are available 
to dealers writing the company 





Ditto, Inc., Harrison at Oakley Bivd., Chicago, tll., has recently issued 
ten four-page folders, each describing one office routine system telling 
‘ the problem can be solved quickly, accurately, and at lowest possible 
ost. Businessmen with payroll, order-billing, factory production order 
purchasing, time payment and general accounting problems may secure 
these folders offered free of charge by writing for them on an office 
etterhead 


The Heyer Corporation, 1850 §. Kostner Ave., Chicago 23, Ill.—A new 
italog, 48A, with accompanying discount sheet, has been made available 


to the trade by this firm. Complete descriptions accompany the illus- 
trations of Heyer products and the catalog is provided with an index 
for easy reference Prices and discounts are effective as of August 1, 


announced Charles H. Lee sales manager 


} 


American Pad & Paper Company, Holyoke, Mass..-A new catalog, No 


%, was recently issued, describing and illustrating the Efficiency line of 
commerical stationery, including pads, receipt books, writing tablets and 
lO leaf fillers Complete specifications are given and prices listed for 
tl} irious quantities. The catalog is indexed and has spiral ring binding 


Eibe File & Binder Company, Inc., Fail River, Mass., has just announced 
the release of three new booklets—“‘Ring Binders’’; “‘Post Binders” and 
Advertising, Premium and Gift Merchandise."’ Each booklet is illustrated 
in color and contains complete descriptive material and latest price list 
Copies of one or all may be obtained from the company upon request 


Kol Sales Division, 220 S. Tenth St., Minneapolis 2, Minn.—-A new 
catalog insert as well as direct mail stuffer has been introduced by the 
company to promote and describe the Air-Age stands “for every busi 
ness purpose.’ The trade literature is tied in with the bow of the new 
N 1000 Kol winwed-stand 


The Blackbourn Systems, Inc., 230 §. Cedar Lake Rd., Minneapolis 5, Minn. 

4 new catalog of simplified bookkeeping systems and records for varied 
businesses, trades and professions was recently issued. Complete informa- 
tion, illustrations in color and prices are carried in the brochure, which 
has ring binding 


Stationers Specialty Corporation, 19 W. 2ist St., New York 10, N. Y. 
Catalogue No. 48, illustrated and complete with specifications, has just 
been issued together with a price list and index Various desk sets, 
pads and specialtic f the Staco line are described 


The ideal System Company, 340 S. Flower St., Los Angeles, Calif.—This 
firm is assisting its dealers by providing a new deluxe catalog containing 
more than 172 sheets of actua) Ideal forms presented in a convenient 

se-leaf hinding leather covered 


OFFICE APPLIANCES, October, 1948 





NOTEBOOK RACK BUILDS SALES 


N THE THEORY that “almost everyone needs a 

pocket notebook,” Hulling Stationery & Printing 
Co., 107 Ninth Ave., Los Angeles, Calif., has boosted 
sales continuously through the use of a clever “note- 
book rack” at the front of the store. 

The notebook rack, a four-shelf fixture resembling 
a bookcase, five feet high, is set at an angle near the 
front door, so that every entering customer has an 
opportunity to look it over. Displayed on the shelving 
and reading from left to right are more than 200 styles 
of notebooks, which range from the smallest address 
book suitable for slipping in the billfold to huge ring- 
binder types for businessmen. 

Included in the offerings are handv memo books. 
special types for “jotters,” removable insert varieties. 
catalog sections, and personal files which include 
compartments and special clips for pencils or fountain 
pens. Located in a district which comprises every 
profession and many theatrical people, the Hulling 
store has found this huge display one of its most 
effective “silent salesmen.” Small cards, affixed along 
the shelving over the notebooks, describe the purpose 
and price of each type below, so that for the most 
part the customer sells himself. As many as 1,000 
notebooks per month have been sold in this way, 
ranging all the way from $.05 to $5.00. Merely giving 
the customer an opportunity to size up the store’s in- 
ventory at a glance has led to establishing per- 
manent customers for general office supplies, as well as 
the casual customer who drops in only to buy note- 
books.—RAL. 





SELF-SERVICE PAYS 


O MATTER what the customer’s buying intentions 

might be, he is always “exposed” to a complete 
stock of pencil suggestions at the office supply counter 
of Stationer’s Corporation on Hollywood Blvd., Holly- 
wod, Calif.. since the management built a series of 
clever display units which extend along the face of 
the counter. 

Thirty-six of the small units are used to display 
pencils, each eight inches long by three inches wide 
and three inches deep, strung out in a long line to 
separate the customer in the aisle from the counter. 
Built of light wood, they form a natural invitation for 
the customer to reach into one of the partitioned sec- 
tions and examine the pencils shown. All of the pen- 
cils are classified into specific types, including hard 
leads, medium leads, soft leads, and specialty types 
for various office operations. A small descriptive card 
gives the information on each pencil, as well as the 
price. At the right end of the display are 20 sections 
for rubber and plastic erasers of all types, including 
typewriter erasers, art gum, ink erasers and soft- and 
hard-lead types. 

“Pencils are one item which the average office sup- 
ply purchaser seems to overlook,” it was pointed out. 
“Now, however, we encourage our customers to look 
over the pencil stock, while waiting for the original 
purchase to be wrapped up—and quite frequently a 
man who is pleased with a soft, heavy-black lead will 
make an addition to the first purchase. Moreover, at 
a glance, we give the customer an idea of the wide 
variety of pencils. carried.” 








CORPORATION REPORTS AND 
FINANCIAL NOTES 


Addressograph-Multigraph Corporation, Cleveland, Ohio—The company 
extra and $.50 regular dividend on August 30. This makes 


payments of $2.75 in the calendar year, compared to $2.35 paid in the 
calendar year of 1947.—AK 





de ared a $.75 
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IN OCTOBER OF 1878, WHEN: 

‘The stationery business throughout our city is comparatively 
good, and some of the envelope manufacturers are somewhat 
behind in their orders,” said a correspondent at Springfield, Mass. 
. . . Theft of 74 gross of Gillott's steel pens landed a thief in 


New York state prison. . . . William A. Cooke of Cooke & Cobb 
began a swing through the New England states. . . . Improved 
Eureka rubber-cornered school slates were introduced to the 
trade by C. B. Dickinson. . . . (From files of the American Sta- 
tioner). 


IN OCTOBER OF 1888, WHEN: 

A new design in papetries was in the form of a small valise 
covered with silk in a fantastic pattern. The front let down and 
disclosed the note paper. . . . The Chicago Daily News pro- 
tested against the tariff on books and paper. .. . The Treasury 
Department granted a contract for 6,000 boxes of paper fasteners 
at 16% cents each to William Ballantyne & Son of Washington, 
D, C. .. . The Dennison Manufacturing Company moved to new 
quarters at 109 and 111 Wabash Ave., Chicago. .. . (From files 
of the American Stationer). 


IN OCTOBER OF 1898, WHEN: 

]. B. Sword, Philadelphia, patented a “Star” stamp moistener 
in which the pad fitted snugly into an imitation cut glass vase. 
. . » The line of Standard reversible notebooks made by Boorum 
& Pease Company, New York City, was declared to be popular 
with the industry. . . . A combination note tablet, a device com- 
bining a stenographic note book and copyholder for use when 
transcribing, was placed upon the market by the William H. 
Grier Company, New York City. . . . The Diamond Point Pen 
Company of the same city introduced an improved stylographic 
pen with hard platinum point. . . . R. W. Whitney of Cleveland, 
Ohio, offered an “adjustable feed” fountain pen. ... (From 
files of the American Stationer). 


IN OCTOBER OF 1908, WHEN: 

Secor Typewriter Company, Derby, Conn., announced that its 
No. 3 Model typewriter was ready for delivery, equipped with 
special billing features if desired. . . . On the 30th anniversary 
of the Edison Business Phonograph it was announced that a 
new electric motor was available to operate the machine “on 
any electric lighting current in the world.” . . . Patent No. 896,861 
for a fountain pen was issued to Walter A. Sheaffer, Fort Madi- 
son, lowa. . . . The Remington Typewriter Company held a con- 
vention for all of its managers at a New York seaside resort... . 
Mittag & Volger opened a branch office in London. . . . The $1,000 
Office Appliances Silver Cup for typewriting speed contests, held 
by Miss Rose L. Fritz, was up for competition at the National 
Business Show, New York City. . . . (From files of Office Appli- 
ances). 


IN OCTOBER OF 1918, WHEN: 

The executive committee of the National Association of Sta- 
tioners and Manufacturers, announced that the convention planned 
for October 14-18 at Richmond, Va., had been indefinitely post- 
poned because of the influenza epidemic. All public gatherings 
were prohibited. No announcement as to the date of the session 
was available at press time. . . . Frank B. Towne, treasurer of 
the National Blank Book Company, Holyoke, Mass., said that the 
blank book and loose leaf industry “has been seriously disturbed 
by war conditions.” . . . (From files of Office Appliances). 


W 








O suns and skies and clouds of June, 
And flowers of June together, 
Ye cannot rival for one hour 
October's bright blue weather. 
— Helen Hunt Jackson. 
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R' DUCED TO their simplest 
terms, it will usually be found 
that ne out of ten—if not, in 


truth, ALL retail management 
proble1 are simon-pure profit 
iems. 

Let those who prefer to do so call 
them sales problems and the mean- 


ing w be practically the same, be- 
cause profit presupposes sales and 
selling anything without making a 
profit erely a mockery of sane 
busine 
Ever} tationer experiences the 
of training and supervising 
onnel, winning back lost 
meeting and matching the 
trategies of competitors; controlling 
centages of such major 
atte) is advertising, wages, de- 
very nd credit operations; the 
oving of slow-selling stock and im- 
proving the average sale, but in the 
final ar , that word profit rep- 
um-total of the basic 
purpose behind all the 
busine planning and endeavor. 


statione r’s 


Net Return Is Aim 


He ist have customers in suffi- 
ent 1 ber to insure a profitable 
economics of his 
setup. He 

his business efficiently, 

and progressively in 
der t eve the largest possible 


( I the 


erhead nd “. business' 


ealizes that some of 


large cities have a 
e kind and size for every 
t t can be readily uw 
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ALL Your Problems Are 





PROFIT Problems 


derstood that the ability to acquire a 
sufficient census of really profitable 
customers is the true test of capable 
management. 

This statistical fact emphasizes 
just how rampant and how universal 
the competition for retail sales al- 
ways is. Consumers as a whole little 
realize what such retail service 
means to them and their communi- 
ties. They take it for granted the 
blessing of having everything that 
they want or need provided con- 
veniently for their day-to-day pur- 
chase. 

Throughout this great country of 
ours, more than 115,000 factories 
and mills are producing and dis- 
tributing their wares. It is the pri- 
mary function of the retail stationer 
to know his trade territory and to 
sort out all the needed products of 
his particular industry and gather 
them into an economic unit of effi- 
cient distribution, making them con- 
stantly available to the businessmen 
of his community as required. He 
must make of his establishment a 
department store offering everything 
needed for modern business admini- 
stration. 

This the stationer must do in stiff 
competition other stationers 
who are all dothg exactly the same 
thing — progressive and experienced 
stationers who are competing with 
him, not merely for the sales of to- 
day, but for the sales of tomorrow 
and the reputation and prestige 
necessary to insure the permanence 


with 


of his clientele. 
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By Nicholas Vestal 


Staff Writer 


Now then, what must this reputa- 
tion, good will, and prestige be de- 
veloped out of? It must be based 
upon that choice and price-range of 
merchandise which will represent to 
the stationer’s customers sound com- 
petitive values in merchandise of 
nationally-recognized reputation and 
reliability so as to give every pur- 
chaser that unvarying satisfaction 
which will influence the businessman 
to reorder in confidence and tell his 
friends how well the stationer’s 
goods and service have always satis- 
fied his expectations. 

Careful selection of stocks and 
alert, enterprising salesmanship are, 
therefore, the foundation-stones of 
the stationer’s success. They mean 
that the buyer will have no trouble 
getting just what he wants and that 
he will be served quickly and intelli- 
gently by high-grade sales personnel 
who have been educated to a -war- 
rantable pride in the store and in 
themselves. 

But, speaking about this competi- 
tion that is constantly boiling in the 
cauldron of the retail stationery 
trade, it seems as though some sta- 
tioners spend more time counting or 
lamenting competitors than in really 
doing something about the prospect 
f increasing competition. Instead of 
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devising better displays, better ad- 
vertising, and better selling ideas, 
they watch competitors’ windows 
and worry about the probable force 
of their competitors’ latest news- 
paper advertisement. 


Watch Wrong Competitors 


_ It is always good policy for a 
' dealer to keep posted on competition, 
but the trouble with some fellows in 
the trade is that they focus their 
eyes on the wrong competitors. It 
never requires remarkable vigilance 
to know the latest moves of one’s 
immediate rivals. The fellows who 
should be watched and studied are 
the big out-of-town standard-bearers 
of the industry — the mail-order 
houses and even the department 
stores. 

These larger “key” institutions, 
with regard to the trend of events 
in the retail business world gener- 
ally, may be making revolutionary 
changes in advertising and selling 
methods that will affect the entire 
retail system of selling. New ideas 
for doing things in a better way and 
making a better profit in the doing, 
usually show up first in the larger 
centers of business. To under- 
stand these developments as soon as 
the other fellow or ahead of him, a 
stationer must keep broadly in- 
formed if he would be a leader rather 
than a trailer. 

Apart from the most obvious 
source of such knowledge — the 
dominant international trade journal 
of his industry — one of the simplest 
ways for the average stationer to 
keep constantly informed is to culti- 
vate the friendship and interest of 
the travelingman, because one of 
_the most valuable services which the 
wholesaler’s or jobber’s representa- 
tive can perform for a dealer is to 
give him timely information about 
which way the mercantile winds are 
blowing, what new things are coming 
upon the stationery scene, and the 
sales plans and ideas that are hitting 
the better-profit target for stationers 
in other cities. 

In tackling the solution of nine out 
of any ten profit problems, it will 
usually be found that the answer 
lies in better display and better 
salesmanship, because skillful dis- 
play and skillful selling constitute 
the “parent” problem of profitable 
selling. 


Winning Lost Customers 


Consider, incidentally, one of the 
profit-maintenance problems men- 
tioned near the beginning of this 
article — that of retrieving lost cus- 
tomers. This is a profit problem by 
its very nature, and should be con- 
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sidered in the same light that a 
postal inspector would consider a 
mail robbery — never solved until 
the party sought is dead or con- 
victed. 

Reinstatement of such back-sliders 
is a matter of one or two things — 
reselling the store into the favor of 
the customer or “selling” the cus- 
tomer out of his erroneous notions 
with regard to the facts of whatever 
incident or transaction caused the 
germ of dissatisfaction. 

There could, of course, have been 
some justifiable cause for that dis- 
satisfaction, and therefore the first 
step is to ascertain exactly what 
the trouble was. This can be done 
by courteous and sincere letters of 
inquiry, worded so as to carry con- 
viction of the stationer’s personal 
concern for the customer’s good will 
or, perhaps, by tactful personal ap- 
proach on the first opportune oc- 
casion. 

At least one stationer whom I! 
know, who has been particularly suc- 
cessful in reclaiming  back-sliders, 
uses the telephone, however, almost 
exclusively, because, as he points out, 
the old customer who may have gone 
“cold” cannot dodge a voice as he 
could a letter. 

When a shipment of this or that 
new item has been received he will 
review his list of customers who have 
been recorded as “seldoms” or “de- 
serters” and, either personally or 
through his store manager, will tele- 
phone to them about the new goods 
and invite them to come in some day 
at their earliest convenience and be- 
come acquainted again with the 
store, at the same time saying that 
he would be pleased to welcome them 
personally, telling them that they 
have been missed, and then express- 
ing the hope that no conscious neg- 
lect or offense had caused them to 
drift away. 


“Customer Always Right?” 


How long any stationer can keep 
his customers depends upon service 
and courtesy and also upon correct 
policy and attitude in soothing and 
satisfying the inevitable occasional 
complainant. During the year there 
is bound to be some snag or mistake 
that will be pounced upon. by the 
super-critical or argumentative type 
of buyer, and while a lot of sheer 
bunk has been written on the plati- 
tude that “the customer is always 
right”, it still remains a truth of 
retailing experience that the station- 
er who bends backward a bit in 
remedying the complaint of a steady 
buyer, even when seemingly unwar- 
ranted, is the fellow who retains the 


good will and business of the largest 
possible number of customers. 

On the other hand, no stationer 
should ever permit himself to be- 
come a sucker for every chronic 
chiseler in the community, and most 
merchants in each line of retail trade 
learn eventually who the chiselers 
are, and therefore, in making sales 
to such persons, they take every pos- 
sible precaution to foreclose against 
the possibility of trumped-up claims 
and complaints. 

Courteous recognition of the 
store’s customers when they are met 
in public places is an important rule 
of successful business practice, but 
unfortunately there continue to be 
some dealers who seem unable to 
understand fully the value of a cor- 
dial attitude toward their customers 
outside as well as inside the sales- 
room. 

Sales and profits are the Siamese 
Twins of success in the retail sta- 
tionery business. If the stationer will 
look at his profit problems with this 
truth in mind, he will find that the 
majority of profit problems can be 
solved by correct methods in selling 
and correct policy in every customer 
relation — time, place, and circum- 
stances regardless. 


Help Buyer to Buy 

One psychological principle, which 
gives a good understanding of how 
the retail buyer’s mind works, is 
contained in the advice of an old- 
time stationer who told me: “Every 
stationer should get it into his head 
that he is not selling to his customer 
so much as he is helping him to buy. 
As a customer comes into the store, 
the stationer or his men can view 
that customer as a lame-brain, or 
they can—and they should — view 
the buyer as a friend—a man who 
has come into their store instead of 
going into some other stationery out- 
let. With this mental attitude in 
receiving the buyer, the customer 
will never be exploited in any way 
and will never have substitute prod- 
ucts or aggressive suggestions forced 
upon him. He will always be pleased 
with the merchandise that he selects 
and will eventually come to depend 
upon the store for all his office re- 
quirements.” 





In other words, the wise stationer 
and his clerks Jearn the needs and 
preferences of tin"svore’s customers 
and then do their very best to sell 
each customer the supplies or sun- 
dries which will give the customer 
the most satisfaction and bed-rock 
value. That’s where the real selling 
ability comes into play today, but it 
must be applied from the buyer’s 
point of view. 
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When the stationer and his men 
follow this principle, they have the 
mind of the customer thinking with 


them and helping to make the sale. 
Under the wrong plan of approach, 
the customer already in the store will 


usually purchase at least the item 
that caused him to come in, but he 
may not return; therefore, it is im- 
portant to get under the hat this 
idea of always helping the customer 
and to keep it working. 


we try to make friends of them by 
every means that we can.” 

Such an approach will certainly 
go a long way toward making the 
new buyer feel that he has come to 
“the right store,” but it must regis- 
ter the feeling of a real human per- 
sonality behind it—not sound like a 
phonograph recording. And always, 
if the buyer is normally responsive 
and sociable, the salesman should 
take advantage of the opportunity 
to obtain the buyer’s name and 


events have a strong tendency to at- 
tract bargain-chasers rather than 
real customers, and possibly lower 
the general tone of the business to 
that of the so-called cut-price “job- 
bing outlet.” 

Any stationer who deliberately 
cuts established prices is hurting 
himself and helping to demoralize 
the trade of his locality. The blame 
for such a fallacy is always on the 
head of the misguided retailer. Did 
any manufacturer ever prompt the 


The correct reception of a new address for the store’s mailing-list. price-cutting of his product? NO. 
face in the store is a matter of. very The art of profit-building is Does the average customer ever ex- 
great importance in building a prof- essentially good will-building. It ert pressure for a price reduction in 
itable customer census. The experi- can not be accomplished by price the store of any stationer operating 
enced and well-trained salesman will bally-ho or incessant bargain shout- on a standard-price-and-value basis 
always indicate, by some appropri- ing. By its very nature, the typical with every price displayed and one 
ate greeting and his cordial manner stationery store is not a special- price to all at any given time? NO. 
of approach, his happy awareness ‘sale business with the possible ex- From the standpoint of the experi- 
that the stranger may be another ception of the anniversary sale of enced stationery buyer, there really 
new customer. The approach might some long-established and dominant isn’t any such thing as a “low 
be: “How do you do, sir? In what business. The effect of trumped-up price.” Any price is high when com- 
way may I have the pleasure of as- special sales wherever tried in the pared with a lower price on a simi- 
sisting you? We are always pleased stationery business has always been lar article, but quality determines 
to serve new buyers in our store and negative. Repeated  special-price the relative value. 
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When the Office Appliance Dealer 


Needs a Manager 


S° MANY TIMES the owner of an office equipment 
»/ store would like to engage a manager, but he is 
enmeshed in uncertainty. Perhaps he has already 
had some distressing and worrisome experiences. No 
more for him, he may conclude, thereafter shouldering 
the entire responsibility, burdensome and health- 
affecting though it be. Many dealers remain hesitant, 
much as they desire to free themselves of many 
of their nerve-wearing problems and duties. They are 
immersed in apprehension lest their selection may 
prove a money-wasting failure. Others feel it has 
been enough of a challenge finding suitable and effi- 
cient employees without delving gropingly into the 
greater managership enigma. Hence, many office ap- 
pliance establishments continue to function under 
handicap, the proprietors in no sense of the word 
being satisfied. 

Mayhap they console themselves in the belief that 
things might be so much worse were responsibility 
delegated. “After all, why gamble?,” is the logic fre- 
quently nurtured. It can indeed be a costly specula- 
tion, as some merchants will stoutly attest. A man- 
ager, enthusiastic, conscientious and loyal as he may 
be, can in comparatively brief tenure virtually wreck 
a business that took the owner years of effort and 
diligent application to build up. Assuredly, it is not 
to be gainsaid that much depends on the man in 
charge whether the business thrives or flounders. 

However, the office equipment dealer may decide it 
is time to appoint a manager. Now a problem con- 
fronts. Which way to turn? Just who should be as- 
signed the responsibility? The dealer rubs his chin 
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An Unwise Choice Can be the Beginning of a 
Costly Experience. Shall it be an Outsider, Per- 
haps a Successful One-Shop Man? What of 
Potentialities Now in the Office? 


by 9. U. Paulhaber 


Feature Writer 


and ponders. There is much meditating and worry- 
ing. Hedged in as he is, the owner comforts himself 
in the thought that he is ready to offer a tempting 
salary, conditions being what they are, and a good 
manager is worth a good price. 


Where Shall He Turn? 


He contemplates outside sources. Perchance he has 
had eye on a certain individual who has gained respect, 
recognition and admiration as manager of another 
office equipment emporium over a long term of years. 
The man has been at the head so long, and so 
successfully, that there is no ground for the barest 
vestige of dubiety, the manager-seeking owner con- 
cludes. “I’ll get that man!” he enthuses. “He’s the one 
I need! Experience—he’s got loads of it! Qualifications 
and real rock-ribbed ability—exactly what I want! 
If he can make the business flourish so many years 
the way he has over there, why can’t he do so for 
me, and why shouldn’t 7 capitalize on him?” 

So the manager-scouting owner launches forth, 

(Turn to page 119, please) 








MODERN DISPLAT for the 
OFFICE EQUIPMENT DEALER 


— Monthly Feature on Visual Promotion — 





Spectacles Sell Lamps 


F YOU ARE LOOKING for a new 
idea in selling desk lamps this 
fall, the following plan will give 
you a basis upon which to go to 
work. This is but the germ of an 
idea which could be worked into a 
really dramatic display, depending 
on the amount of time, energy and 
money you are disposed to put 
into it. 


; 
ely 


EYE GLASSES AS SILENT SALESMEN FOR READING LAMPS.—Emphasizing the 


We used this scheme on a small 
scale in our store and it attracted 
a lot of attention. If used on a 
large scale it undoubtedly would 
prove to be an exceptional atten- 
tion-getter and would increase 
lamp sales substantially. 

The glamor and drama is pro- 
duced by the use of photographs 
of lovely ladies wearing eye 





theme, “If you need eye glasses, you need a good reading lamp,” Western Office 
Furniture Co., Long Beach, Calif., injected glamour and drama into their window 
displays by utilizing photos of lovely girls wearing spectacles. 
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The "OA" Display 
Section Is Conducted 


By George B. Taylor 


Long Beach, Calif., 

Display Specialist Now Actively 
Connected with the Office 
Equipment Industry 





glasses. These can be borrowed 
from the nearest optical offices 
and, of course, should picture a 
beautiful girl wearing the very lat- 
est in glasses. You can use one of 
these enlarged to window size or 
several of them arranged in artis- 
tic style in the display. 

The theme of the display is, “If 
you need eye glasses, you need a 
good reading lamp.” The stress is 
put on the eye-saving qualities of 
the lamp. The reader should be 
worded somewhat in this fashion, 
“If you need glasses, you need this 
lamp to prevent eye strain.” Or 
just simply, “If you need these, you 
need this.” 


The Unusual Is. Needed 


The unusual is needed in dis- 
play today. It is good business to 
use something extraordinary in 
your windows, so that people are 
attracted and made to think. This 
type of display will do just that 
because, in the first place, people 
are used to seeing this type of 
photo in the optical windows and 
will be curious enough to ascertain 
why they are in your windows. 
They might even think that the 
oculist has moved in with you, but 
they will arrive at the answer 
after they have given the matter 
some thought and have asked some 
questions. This is just what you 
started out to do when you in- 
stalled the display. The interest 
has been aroused. 

The selling message is the factor 
which will bring results. You 
could select some convincing ar- 
guments from the lamp pamphlet 
and present them in the window, 
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using small cards (about 5 x 8 
inches). 

If you want to do something 
spectacular, have a display artist 
near you make you a huge pair 
of plyboard spectacles and sus- 
pend them in the window. If your 
store is on a traffic corner, this 
will pay its way and really do a 
bang-up job for you. 

Another approach to this type of 
display would be to use a sitting 
manikin. Seat her in a comfort- 
able chair with a book in her hand 
and place the lamp advantage- 


ously by her. In this display be 
sure that a large reader empha- 
sizes the lamp and what it will do 
to save eyestrain. 

If you are a big concern and 
carry large stocks of the lamp, it 
would pay to use an attractive girl 
as a demonstrator. Arrange an 
attractive setting and pay her to 
just sit in the window and sew. 
Fifteen minutes in and ten out is 
the proper way to handle this and, 
believe me, your window will com- 
mand a lot of attention and the 
sales will justify the effort. 


The picture depicts a simple 
trim that anyone can install. It 
might be necessary to have the 
cards made by a professional: The 
furniture is grouped to represent 
a cozy corner, and the lamps 
placed in position on the end table 
and on the floor. The signs speak 
for themselves and call attention 
to the lights which are featured 
in the presentation. A magazine, 
newspaper, and drinking glasses 
furnish appealing atmosphere. The 
bookcase lends a special appeal 
to the book lover. 





“Office Appliances’ Advertisements 


Keys to Display 


F YOU FIND IT HARD to get 

the ideas you need for your 
window displays let me call your 
attention to the inestimable value 
of OFFICE APPLIANCES in planning 
your window promotions. 

Every advertiser of importance 
tells about his product in OFFICE 
APPLIANCES and these ads. contain 
much detailed information about 
the product and quite frequently 
depict an arrangement which can 
be used in your window. One of 
these days some _ enterprising 
manufacturer will use arrange- 
ments in his advertising illustra- 
tions which can be copied by the 
merchant in arranging his dis- 
plays. This would be-of real value 
to the merchant, and would co- 
ordinate national advertising 
with window display—a potent 
and lucrative move for both in- 
terests. 


Select References From Aids 


I want to point out in this ar- 
ticle a few of the references I 
would select from OFFICE APPLI- 
ANCES advertisements to be applied 
to my display. This will simplify 
the procedure and maybe suggest 
something very helpful in improv- 
ing your display setups. I am 
quoting from the August, 1948, 
issue. 

In many cases the ad could be 
cut out, pasted on cardboard and 
used as a reader with the display 
of the product. There are many 
clever ads appearing in the pages 
of this publication which could do 
a splendid window advertising job. 
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The Browne-Morse advertisement 
on page 77, featuring the new ex- 
tension slide, is the type of ad 
which would make a good window 
reader. 

ACE STAPLES 


Some of these advertisements 
would be a splendid background 
for a window if blown up at the 
blue printers. The Ace stapler ad- 
vertisement on page 65, featuring 
the Ace process for treating all- 
around steel wire, is perfect for 
this type of treatment. It is educa- 
tional and because of the unusual 
presentation would command a lot 
of attention. 


PEERLESS-IMPERIAL 


Another excellent type of adver- 
tisement for blow-up purposes is 
the cartoon type such as the Im- 
perial Writemaster advertisement 
on page 79. This humorous touch 
would be appealing and useful in 
the window promotion of the 
product. 

STEELCASE 


The Steelcase advertisement on 


» page 109 has “Styled in Steel” as 


the caption with short descriptive 
lines from the’ad to support it. 
This should suggest to Steelcase 
dealers a splendid reader to call 
customers’ attention permanently 
te the product in the windows. 
Have a good sign man make it up 
for your use. 


QUALITY PARK 


This advertisement on page 133 
by the Quality Park Envelope 
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By George Ls. Taylor 


Company, carries a splendid sug- 
gestion for a school display. “Easy 
as A.B...” is the theme which 
could be worked out in several 
ways. 

ADVANCO 


On page 150 is an Advanco Prod- 
ucts advertisement which speaks 
for itself. The arrangement im- 
mediately suggests a large panel 
in the center of your window. On 
this board should be shown a cen- 
tral reader and around it should 
be featured the different stock 
forms you wish to display. 


VICTOR 


Some of the advertisements 
such as Victor on page 153 even 
tell of advertising aids available 
to those who write for them. 
These things are very valuable in 
enabling you to do a diversified 
display job. 


INDIANA DESK 


The ad on page 170 suggests a 
music theme which could be used 
te call attention to the new Sof- 
tone flow desk. If you live near 
a display center the octave can be 
purchased all ready for installa- 
tion, or you can have it painted 
as a background on paper. 

There is hardly an advertise- 
ment in Orrice ApPLIANcEes which 
could not be applied in some meas- 
ure to your window display. The 
advertisers would only be too 
happy for you to take advantage 
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of their work in the promotion of 
their products for naturally any 
publicity they can get helps sell 
their product. 

Of course you will also want to 
search the pages of Orrice ApPpLi- 
ANCEs for photographs of windows 
featuring the artistry of firms all 
over the country and get their 


ideas on this subject. It is only by 
the open-minded exchange of 
ideas that you can keep up with 
the times from a display angle. 
It is the intention of the writer 
to present the detail involved in 
arranging a display suggested by 
various advertisements in this 
journal’s coming issues. This will 


be a monthly feature starting next 
month and the current presenta- 
tion will be developed from an ad- 
vertisement selected from the pre- 
vious month’s issue. There will be 
one article each month on this 
subject, which should be of help to 
you in planning something differ- 
ent for your displays. 





Office Supplies as Christmas Gifts 


hy W. 6. Stoddard 


Correspondent 


HE REASON MORE PEOPLE do 
Tae buy desks, filing cabinets, 
pictures and all types of desk ac- 
cessories as Christmas gifts is be- 
cause, in so many cases, these lines 
are not presented in a “gifty” 
manner in either advertising, store 
or window display. A few illustra- 
tions of how some wide-awake 
Srms have pushed these lines will 
suggest other modes of presenta- 
tion by other up-to-date dealers. 

Said C. K. Sprague, manager of 
Stockwell & Binney, Riverside, 
Calif.: “As the holiday season ap- 
proaches we clear out a large space 
in our basement—where office ap- 
pliances are stocked—and arrange 
a special gift department. A large 
arch over the descending stairway 
has in frosted letters the words, 
‘Christmas Gifts.’ In the varied 
display of desks, one for an execu- 
tive is fitted up with a complete 
leather desk set, gold pen, and 
special desk lamp; a student’s desk 
is fitted up with leather desk set, 
globe, and fountain pen. A broad 
band of red ribbon encircles this 
desk, and is tied with a big bow in 
front. In front of the desk is a 
big box wrapped in silver paper 
and tied with holly ribbon, sup- 
posed to contain a portable type- 
writer. In front of the stairway, 
where they immediately meet the 
eye of those coming down, are a 
number of tables, each covered 
with a big red blotter. These hold 
desk accessories in wood, table 
pads, gift wrapping supplies, cards 
and poker chips, book ends and 
books. One side of the gift section 


plies as holiday gifts. The first, 
featuring office furniture, execu- 
tive and typewriter desks, swivel 
and posture chairs, had a three- 


foot cutout of Santa standing in 
the middle one. A prominent card 
on the wall said “Office furniture 
—Desks, chairs, filing cabinets, vis- 





ate othe. 








is covered with red paper, and on 
this are hung deluxe greeting 
cards and calendars.” 

A pair of windows were used to 
call attention to their office sup- 


TWO CHRISTMAS WINDOWS WITH A “GIFTY” FLAVOR.—Above: the first prize 

in the Ventura, Calif. Merchants Association Christmas window contest went to 

Shaffer's, office supply dealers, representing the miscellaneous division. Below: 

Stockwell & Binney’s Riverside store used this effective display in promoting the 
yuletide sale of safes, strong boxes, and cash and bond boxes. 
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ible systems.” The second, featur- 
ing safes and strong boxes, had 
suspended from the ceiling the 
cut-out figure of Santa riding in 
an aeroplane. In the center was 
a steel safe, surrounded by fire- 
proof boxes for the safekeeping 
of valuable papers. A big card on 
the wall called attention to office 
supplies and appliances as Christ- 
mas gifts. Another pair of win- 
dows featured fountain pen sets 
and personalized gifts, mostly 
small leather goods with name or 
monogram in gold. 


Typewriters Are Featured 


The Remington Rand branch, 
Los Angeles, calling attention to 
the fact that typewriters are com- 
ing back, arranged a pair of win- 
dows that featured calculators and 


typewriters in a very festive set- 
ting. The backgrounds and deco- 
rations of the two windows were 
similar. In the rear was a simu- 
lated high stone wall, with arti- 
ficial icicles hanging from it. In 


one corner was a Christmas tree, 
powdered with snow, and deco- 
rated with colored glass balls, and 


vari-colored bulbs, lighted at 
night. On a snow mound was a 
calculator (or a typewriter) and a 
pair of long-stemmed poinsettias. 
In the rear was a panel of blue, 
flanked with two tall candles with 
electric tips, and in tinselled let- 
ters the words “Season’s Greet- 
ings.” “Although typewriters are 
slowly coming back,” said an of- 
ficer, “we put the spot light on 
them, for we cannot yet supply the 
demand. Instead, we feature type- 
writer supplies—carbon paper, rib- 
bons, typewriter paper, letter 
scales. A combination package of 
box of typewriter paper, eraser, 
two ribbons, box of carbon parer, 
and copyholder make a gift tnat 
is appreciated by all typists and 


professional people.” 

Banks, stationers and office out- 
fitters, Santa Barbara, Calif., had 
a pair of clever windows. The first 


bore a card, “Everything under the 
sun for the typewriter.” At the top 
of the window was a big round yel- 
low sun, with ribbons running to 
a Smith-Corona on a typewriter 
stand. On another stand was an 


Underwood, and between the two 
a typist’s chair. On the floor and 
on pedestals were boxes of type- 
writer paper, filing cases, clocks, 
pens and pencils. Deep blue pillars 
added a colorful touch to the dis- 
play. A window given over to foun- 
tain pens and pencils had pillars 
of deep blue, with a three-foot 
band of blue cellophane running 
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entirely around the background. 
Two truncated pillars were topped 
with boxes of poker chips and pen 
sets. The floor was covered with 
artificial snow and blue string 
formed the words “Christmas Sug- 
gestions.” 


Ventura’s Program Pays 


The Merchants Association of 
Ventura, Calif., inaugurated a pre- 
holiday campaign that brought 
hundreds of visitors to the city. 
Although $7,000 was spent in the 
various phases of the campaign all 
agreed that the results justified it. 
The season opened on November 
22 with Santa riding down the 
main thoroughfare in his aero- 
plane mounted on a big truck. The 
Junior Chamber of Commerce 
sponsored an outside home deco- 
ration contest, with a cash prize 
of $50 for the best decorations. 
Most effective of all was the store 
window decorating contest, with 
substantial first and second cash 
prizes in five classes. Seventy-five 
of the merchants entered this con- 
test and the result was a series of 
displays that would have done 
credit to a metropolis many times 
the size of Ventura. Prizes were 
given in five classes—men’s, wo- 
men’s, department, hardware-elec- 
tric and miscellaneous stores. To 
announce the opening of the 
Christmas season the Merchants 
Bureau ran a big ad, headed: “See 
Santa tonight. Children, be sure 
to bring your parents downtown.” 
A special supplement to the daily 
paper was issued, the first page 
showing a medieval page drawing 
back a curtain, with the words, 
“Presenting Christmas, 1946.” In 


this section ads were run by all 
the leading merchants and sug- 
gestions offered on the selection 
of gifts for every age, taste and 
purse. The first prize in the mis- 
cellaneous division was won by 
Shaffer's, dealers in office supplies. 
Their window had a stepped-up 
fixture floored with artificial snow. 
At each end were six-foot, red, 
lighted candles, and in the center 
a stylized Christmas tree. From 
the tip of the tree ran red ribbons 
to a wide variety of leather goods 
—suit cases, portfolio, desk sets, 
pens in cases, zipper cases. 

Schwabacher-Frey, Los Angeles, 
arranged a pair of windows, each 
devoted to a special line of office 
supplies. The display calling at- 
tention to lamps had two long 
steps with sides of blue and tops 
of orange, holding a number of 
cesk lamps. A strip card at the 
top said “A Lamp for every pur- 
pose—A useful and beautiful addi- 
tion to any desk.” Another card 
advised “The new Emeralite—the 
lamp that never fails.” The second 
section of the window showed the 
infrared lamp, “A home requisite 
for every day in the year.” They 
were displayed in cartons, with 
one on the wall emitting a blink- 
ing light. The other window fea- 
tured fountain pens. On a tall 
card an Old English Christmas 
scene was sketched, topped with 
silver bells. A stepped-up fixture 
of red and white had in the center 
a figure of Santa standing by his 
reindeer and sleigh—the latter be- 
ing filled with boxes of pens and 
pencils. Many sets, some boxed, 
some open, were scattered through 
the window. 





HOLIDAY SETTING—Cash boxes, office machines and other articles are given 


an appropriate Christmas setting by the use of metallic icicles in this window 
of Capitol Stationery Co., Providence, R. L, used in 1947.—ACS 
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A Few Helpful Ideas for Christmas 


Promotions 


By George B. Taylor 


Display Specialist 


T THIS SEASON of the year 
A it is wise to give considera- 
tion to ways and means of pre- 
senting holiday merchandise in a 
profitable manner. We have con- 
Stantly stressed in this display 
section the necessity of advance 
preparation and thought in win- 
dow promotion. The purpose of 
this article is to plant a few seeds 
of thought that may be of help 
in this coming Christmas season. 

In the first place, atmosphere 
is all important, particularly at 
yuletide. People are in a gala 
mood, and the merchant who is 
awake to this fact and prepares 
for it is the merchant who capital- 
izes to the greatest degree. The 
foremost merchandisers in the 
country are awake to the impor- 
tance of proper display and that 
is why we see the holiday season 
emphasized early and strongly. 

Be sure you supply yourself with 
enough decorative material to 
really impress the customer that 
you yourselves have entered into 
the Christmas spirit. Considerable 
thought should be given to the 
selection of this materia] because, 
with all the pressing detail of the 
stationery business to cope with, 
you will want to save time and 
money. Always buy the material 
that will save you the most time. 
Prepared displays cost a little 
more, but the time saved at this 
important season of the year will 
make up for the initial cost. The 
simplest scheme is to select one 
decorative scheme and use several 
identical units of it. This will guar- 
antee uniformity and will help 
presentation of a neat front to the 
buying public. 


Yule Boxes Will Help 


If you employ enough talented 
help, gaily-wrapped boxes of vari- 
jus sizes will solve your problem 
These should be_ attractively 
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“EVERYTHING FOR WRITING” FEATURED IN THIS 1947 CHRISTMAS WINDOW.— 
This attractive window at Perkins & Butler, Worcester, Mass., was almost wholly 
devoted to the promotion of writing instruments and stationery, supplemented by 
a tacked-up showing of Christmas wrappings, calendar pads and desk accessories. 


wrapped in advance and can be 
used in the displays (showcases 
and windows), on the backgrounds 
and on the walls of the interior of 
your store. They should be embel- 
lished with a background of color- 
ful cardboard and attractive gift 
signs. The gift theme should be 
emphasized over and over again. 
Do not take it for granted that if 
you have the merchandise Mr. and 
Mrs. Public will buy it. They will 
have to be sold this year, and it is 
going to be a harder job than last 
year. Competition will be much 
keener. 

Purchase some showcards and 
price tickets with Christmas de- 
signs on them. For the stationery 
business I would suggest that the 
word “gift” appear in the heading 
of every one of them. Plan the 
message that you want to put over 
this Christmas season. Have your 
sign writer make the signs ahead 
of time so that no time will be 
wasted when you are ready to in- 
stall the displays. Let your store 
name appear at the bottom of all 
the readers. Do not use Christmas 
wrapping paper as a decorative 
unit, for it cheapens your presen- 
tation. Purchase some attractive 
Christmas paper from a reputable 
display house. It is more distinc- 
tive and will glamorize your mer- 
chandise and add to the general 
appearance of your store. 

If you employ outside help on 
your displays be sure that you sit 
down with the assistants and dis- 
cuss your particular problems. 


They may be top display men but 
remember their experience in this 
complicated stationery business is 
usually very limited. They need 
your help. You need theirs. Have 
your plans made and ready for 
them a week or so before the ac- 
tual installation of the windows. 
This is important. Treat it as such. 


A Way to Save Money 


Here’s a suggestion that will 
Save you many dollars in the social 
stationery department at Christ- 
mas time. Wrap each sample box 
in cellophane with the exception 
of one sheet of paper and one en- 
velope, which should be placed 
under the cover of the box. The 
box cover should not be wrapped 
and the extra sheet and envelope 
should be placed between the box 
and the cover in each case. This 
extra sheet will serve admirably 
when the customer insists on feel- 
ing the paper. The plan will save 
you a lot of money on soiled mer- 
chandise. Sell from stock. Do not 
sell your samples. 

There are five or six fundamen- 
tal points that should be stressed 
in Christmas merchandising. I 
will list some of them here: Gifts 
for women, gifts for men, gifts for 
children, cheerful service, quality 
merchandise and reasonable 
prices. 

The Christmas season is the 
most important one of the year. 
Pian for it as such. Work for it as 
such. Reap the benefit that is as- 
sured by a well-organized effort. 
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Guide to Office Duplicating 


NOTE —The appended article 
covers the various processes avail- 
able to the office for reproducing 
the numerous kinds of written, 
drawn or typed material. Al- 
though comments are from an 
application standpoint, the infor- 
mation given should be helpful to 
all readers who sell, as well as 
those who use duplicating equip- 
ment. Mr. Burt is well qualified 
to discuss duplicating processes. 
He was formerly with the Bureau 
of the Budget in Washington, 
D. C., and prior to that was office 
manager of the purchasing de- 
partment, Westinghouse Electric 
Manufacturing Company, Balti- 
more, Md 


VEN THOUGH THE TIME may 
E come when we will have a 
typewriter which will write as we 
speak, we will still be faced with 
the problem of how to produce a 
sufficient number of copies of the 
message in order to meet the re- 
quirements of the particular office. 
It is the purpose of this article to 


present certain basic information 
to assist in determining office 
duplicating needs and to meet 


these requirements with the prop- 
er process and type of equipment. 
This article will concern itself with 
those processes and equipment 


specifically designed to meet the 
problem of the modern office for 
duplicating a_ relatively small 
number of copies speedily, effi- 


ciently and economically. 
1. The Typewriter 

In any discussion of office dupli- 
cating, we should not forget the 
ordinary office typewriter as an 
economical and speedy method for 
reproducing from one to ten copies 
of a document while it is being 
prepared. If the number of copies 
required is below five, no special 
problem is faced as far as type of 
bond paper and carbon paper to 
be used is concerned. But if the 
number of copies exceeds five 
(maximum—ten) a very thin type 
of paper (onion-skin), and a very 
fine quality of carbon paper is 
necessary. 

Special electrically-operated 
typewriters are availabie which 
will duplicate from ten to a max- 
imum of 20 carbon copies of a doc- 
ument while it is being typed. 
However, here again a very thin 
type of paper and a very high 
quality of carbon paper is neces- 
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sary in order to obtain a minimum 
standard of legibility of the typed 
material. The advantage of these 
machines is that they are ex- 
tremely speedy in operation, and 
provide a number of copies of uni- 
form appearance because of the 
mechanical control of the type 
keys. They are initially more ex- 
pensive as far as purchase price 
is concerned but, if used to their 
full advantage, will pay for them- 
selves in a very short period of 
time. 


2. The Hectograph Process 

' The liquid hectograph process is 
undoubtedly one of the simplest 
of the modern duplicating meth- 
ods for reproducing from ten to 
150 copies of handwritten or type- 
written matter. Copy is typed, 
written or drawn on a sheet of 
paper in the customary manner. 
The only difference is that a spe- 
cial carbon paper is used to pro- 
duce the master copy on the back 
of the sheet. This carbon paper 
and master sheet are usually pur- 
chased as a unit in order to sim- 
plify and facilitate handling. The 
master sheet is then inserted and 
automatically locked on the drum 
of a simple hectograph liquid du- 
plicating machine, paper is fed 
into the machine (which can be 
operated manually or electrically), 
and any number up to approxi- 
mately 150 clear, legible copies can 
be duplicated. Liquid duplicating 
machines equipped with pressure 
control and fluid regulators can 
produce up to 200 copies when nec- 
essary from a single master. 

A distinguishing characteristic 
of this process is that a number 
of copies can be made from the 
master without the application of 
ink or other coloring matter dur- 
ing the duplicating process. The 
principle of the fluid process hec- 
tograph is that the special carbon 
paper used contains a heavy ani- 
line dye which is deposited on the 
back of the master as it is being 
written, typed or drawn. As the 
blank paper is fed into the ma- 
chine, it is moistened by a special 
quick drying fluid which picks up 
enough of the dye from the master 
to produce the copy. Because an 
aniline dye is used, the standard 
color of the duplicated material 
is purple. Other colors such as red, 
green and blue are also available, 
thus making it possible to dupli- 
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cate material in four colors, all 
at the same time.if desired. This 
is particularly advantageous for 
duplicating material where special 
emphasis can be obtained by the 
use of various colors. 

Line drawings can be duplicated 
by the hectograph process by sim- 
ply tracing the drawing on the 
master sheet. 

Two important features in the 
hectograph duplicating process are 
that it is a simple matter to make 
a correction, change or addition 
on the master, and that the mas- 
ter can be saved and used for re- 
runs. 

A recent development in the use 
of the hectograph process is the 
preprinting on the master sheet 
of a form or outline which then 
need merely be filled in with ap- 
propriate information before du- 
plicating. For example, sheet mu- 
sic with the horizontal lines ready 
for notes by the composer or ar- 
ranger; charts and graphs ready 
for the drawing of lines or bars by 
the statistician; maps ready for 
fill-in by teachers and students; 
purchase order forms, receiving 
reports, stock market reports, pay- 
roll sheets, invoices, price change 
notices and inventory records—all 
may be preprinted and made ready 
for fill-in before duplicating. The 
use of the preprinted master can 
greatly speed up the preparation 
and duplication of this type of 
material. 


3. The Stencil Process 


The stencil process as a dupli- 
cating technique runs a close sec- 
ond to the hectograph process in 
so far as versatility and simplicity 
are concerned. Its particular ad- 
vantage over the hectograph 
process is that up to approximate- 
ly 5,000 clear, legible copies in 
black ink may be obtained from 
the master stencil. The master 
stencil is made of tough fibrous 

(Turn to page 108, please) 
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Duplicator Promotion Tied In With 


Graphic Advertising 


N Kansas City, Mo., the Schooley 
Printing & Stationery Company 
is placing promotion emphasis 
upon duplicators which come in 
two sizes, the post card printer for 
post cards, labels and shipping 
tags, and a larger model which 
prints a full page of full legal size, 
large enough for direct mail ad- 
vertising of every type. 

M. R. Rutherford, manager of 
the Schooley firm, gave details of 
the merchandising plan which is 
attracting customers not only in 
Kansas City, but also in states 
within a considerable distance 
from the store. - 

“In promoting the post card 
printer, which has limitations as 
to size, yet is a prime essential in 
almost every place of business,” 
said Mr. Rutherford, “we realize 
that the promotion angle must be 
slanted so as to reach every busi- 
nessman in our trade area, and 
not just the top-flight operators. 
The little fellow is our best cus- 
tomer in pushing the sale of post 
card, tag and label duplicators 
We take this into full account in 
our advertising plan. The small 
businessman wants to know ex- 
actly how this thing works—if it 
is practical and economical, and 
whether or not we will furnish 
repair service. 

Needs to Visualize Use 

“Once interested, such a store 
operator can visualize the need for 
a device by which he can print 
his own advertising on penny post 
cards and can make his own tags 
and labels. 

“In general,” continued Mr. 
Rutherford, “The same holds true 
of our Model C Lettergraph, which 
is, of course, a bit more complex 


and efficient than the smaller du- 
plicator, but no more difficult to 
maintain and operate. 

“This duplicator offers every es- 
sential of an automatic feed sten- 
cil duplicator, at a most rea- 
sonable price within the reach 
of every businessman, small or 
large. It has a full legal size open 
perforated cylinder, with capacity 
of 100 copies per minute. For the 
grocer it offers a solution for his 
advertising problems, turning out 
hundreds of daily circulars. Cafe 
menus can be easily printed. In 
brief, this duplicator, printing 
anything up to legal size, solves 


many exasperating advertising 
difficulties. 

How are these duplicator sales 
promoted? 


“First of all,” explains Mr. Ruth- 
erford, “it is a matter of graphic 
advertising—something to arouse 
the prospect’s curiosity. We use 
good, clear illustrations. In read- 
ing matter, we explain simplicity 
of operation, plus perfect registra- 
tion. We explain clearly all that 
the price includes for the post 
card duplicator—the attractive 
leatherette-covered carrying case, 
six stencils, two tubes of black 
ink, correction fluid, stylus, sten- 
cil scope, printing base and illus- 
trated instruction book. 

Emphasize Speed of Operation 

“Likewise, for the larger ma- 
chine we emphasize speed of op- 
eration—100 copies per minute— 
and the fact that we include four 
legal-size stencils, one-half pound 
can of black ink, ink brush and 
pad, correction fluid, stylus, signa- 
ture plate, leatherette cover and 
instruction book. 

“Our advertising is designed to 


By J. L. Simpson 


Correspondent 


interest the customer to the ex- 
tent that he will make a special 
trip to our store to inspect our 
duplicators. Once available, we 
can do a good job of demonstrat- 
ing to him. 

“Getting him inside our store, 
we make it a special point to treat 
the prospect as a guest rather 
than just as a customer. After 
the visitor has gained the feel of 
the machines and decides to pur- 
chase one or both models, we do 
not just tell him ‘goodbye’ and 
wish him luck. Instead we take 
him through our store, call his 
attention to our regular stationery 
lines and explain the merits of 
our office appliances of every 
type. Especially do we invite in- 
spection of our $3.50 system for 
simplified bookkeeping and tax 
records, and our cooling units.” 

“We try to maintain a contin- 
uing contact with our customers 
because they purchase their sup- 
plies from us after the initial ones 
run out. Repairs, too, are needed 
on occasion. 

“Thus the promotion of dupli- 
cators as ‘specials’ or key items 
results in the sale of more mer- 
chandise in every line.” 

At Schooley’s, the building of 
permanent accounts, that is, of 
customers who buy regularly in 
considerable volume, is a chief 
goal in merchandising. “Each 
month under our plans of promo- 
tion we are adding an average of 
75 accounts,” declares Mr. Ruther- 
ford, “which means about 1,000 
new accounts yearly. We include 
here only the substantial accounts 
of businessmen who do volume 
buying at our store.” 





PELLET OF WISDOM 
By MAURICE MOORE 


No use railing at people for performing their duties in a half-hearted 
manner before thoroughly sifting the reason WHY. They may have had 
a domestic misfortune, such as a death or a serious illness. There are 
some jobs in which not the most painstaking search will reveal a single 
thing calculated to arouse the interest and stimulate the energy of any 
human being. But those humdrum jobs are there, part of the scheme 
of life, and somebody must toil at them. Even a high-powered pep squad 
will soon develop tropical lassitude here. 
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Service Helps Sell Typewriters 


by KM. Haaff 


Feature Writer 


O MATTER WHERE YOU BUY 
N it, a new typewriter of the 
same brand may be the same, but 
enterprising typewriter companies 
stress the fact that they have 
more to offer the customer in the 
way of maintenance and repair. 
P. E. Cockrill, proprietor of the 
Indianapolis Typewriter Company, 
Indianapolis, Ind., particularly 
emphasizes this fact in his adver- 
tising. His slogan is “Typewriter 
Specialists Can Serve You Better.” 
This company sells new standard 
typewriters, adding machines and 
all makes of portable and rebuilt 
typewriters 


Economy Angle Stressed 


In addition to the repair service, 
Mr. Cockrill stresses the economy 
in buying his firm’s rebuilt ma- 


chines, particularly for students or 
anyone who does not wish to in- 
vest in a new typewriter. Also, it 
is pointed out that the rental serv- 
ice is an advantage to those who 
do not wish to purchase a ma- 
chine. This not only is a service, 
but indirectly is a good adver- 
tisement for new machines, be- 
cause anyone who has ever used 
a typewriter will eventually want 
to own one. 

Having been a teacher of com- 
mercial subjects in high school for 
a number of years, Mr. Cockrill is 
particularly interested in students 
and commercial teachers and their 
problems. This, he feels, gives him 
an advantage in being able to 
help them with any problems that 
owning, renting or repairing a 
typewriter may be able to solve. 

The specialist in typewriter sell- 
ing and service should be better 
equipped to sell machines because 
he is “typewriter-minded.” The 
specialist “thinks typewriters” at 
all times and his interests are not 
divided between them and other 


products which are unrelated. 
Another service which the In- 
dianapolis Typewriter Company 
offers is a purchase program which 
enables the customer to own a 
new machine while paying for it 
on the layaway plan. This plan 
includes installments which 
amount to little more than rental 
fees and which encourage the pur- 
chase of many more new typewrit- 
ers than would otherwise be sold. 


Services Are Summarized 


Summarily, these are the serv- 
ices and advantages that the In- 
dianapolis Typewriter Company 
has to offer as “Typewriter Spe- 
cialists”: 

1. Maintenance and repair serv- 
ice. 

2. Rental service. 

3. The advantage of having a 
typewriter specialist interested in 
the customer's problems. 

4. Layaway plan. 

5. Prompt service and courtesy. 

6. Special service for holiday 
seasons. 





Standardized Stocks Increase 


Business and Profits 


ff hypeneon IS MORE to the question of standardized 

stocks than a mere yes or no. The whole question 
dips deep into individual wants, likes and dislikes—the 
merits of one brand of a pencil, for example, over 
another brand. The policy goes even deeper than this 

whether a customer will quit patronizing a certain 
store if that customer’s favorite brand of office sup- 
plies is dropped and only some other brand carried. 
If enough customers would do this, then standardized 
stocks would become a distinct liability. Standardized 
stocks hold the dynamite necessary to wreck a busi- 
ness as well as a tonic to improve business volume and 
profits, not to mention a speedier turnover. 

Robert Orr Lewis, together with Geo. F. Kolesar, 
owners and operators of the City Office & Art Com- 
pany, Youngstown, Ohio, carefully considered these 
several potentials of standardized stocks long before 
a single move was made to standardize. The firm was 
doing an excellent business but its owners felt that 
Youngstown offered still greater potentials that could 
be cultivated. Whether standardized stocks was one 
of the ways to improve business and profits had to 
be carefully considered before any move was made. 
To Mr. Lewis it looked as if business volume could be 
maintained, and possibly improved, by a reduction in 


OFFICE APPLIANCES, October, 1948 


By J. C. Porter 


brands of a single item and concentration on a stand- 
ardized stock of that item. The more Mr. Lewis con- 
sidered it from every angle, the more he felt that a 
trial was well worth the risk. 

As a starter, two items were chosen; typewriter rib- 
oons and carbon paper and typewriter papers, includ- 
ing bond papers. The City store had previously stocked 
three makes of typewriter ribbons and carbon papers. 
There were no broken-down records to show exactly 
what gross business was done in each of the three 
makes. The nearest the firm could come to this was 
to balance their stocks of each of the three brands 
against quantities ordered over a period of time—only 
an approximation, but it did show that all three brands 
had been selling. But even in the face of this, it was 
decided to standardize and see what would happen. 


No Abrupt Change Made 


In standardizing on typewriter ribbons and carbon 
papers and also on typewriter papers, it was decided 
that none of the brands would be abruptly taken out 
of stock. While the owners had been considering 
standardization they had decided on a brand of type- 
writer ribbons and carbon paper and also on a brand 

(Turn to page 100, please) 
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THE OFFICERS’ PLANNING GROUP FOR NATIONAL OFFICE FURNITURE ASSN. CONVENTION 


Top officers of the National Office Furniture Assn. meeting 
to make final plans for their 1948 convention. Left to right: 
Seymour L. Nathan, Charles S. Nathan, Inc., New York, 
N.Y., recording secretary: Edward Blau, treasurer; Bernard 
H. Nemlich, Regan Office Furniture Corp., New York, N.Y.. 


activities secretary; Joseph Brenner, Brenner Desk Co., 
vice-president; Guy H. Rentsler, Remington 
Rand, Inc., vice-president; and (standing behind him) Moe 
Turman, Metwood Office Equipment Corp., New York, N.Y.. 
president. Harry Hofherr, vice-president, was not present. 


“Better Business Thru Better Service’ 


Theme of 1948 NOFA Convention 


Scheduled for the Waldorf-Astoria Hotel at New York, N. Y., 
October 28 and 29, an Attendance of Over |,000 Is Anticipated 
for Annual Assembly of the National Office Furniture Asso- 
ciation—More Than 50 Manufacturers’ Products will be On Dis- 
play—Panel Discussions will Feature Business Sessions. 


FORMER MAYOR of Balti- 
more, a noted architect-de- 
signer, the office manager of a 
leading American company, two 
advertising specialists, an out- 
standing business and sales con- 
sultant, and a brace of business- 
men, both leaders in their fields, 
will talk this month to the more 
than 1000 delegates to the 1948 
convention of the National Office 
Furniture Association. The con- 
vention will be held, for the third 
successive year, in the Hotel Wal- 
dorf-Astoria, New York, on Thurs- 
day and Friday, October 28 and 29. 
The National Office Furniture 
Association, comprised of office 
furniture dealers and manufac- 
turers, has 12 local chapters in 
Boston, Hartford, Providence, 
Newark, Philadelphia, New York, 
Washington, Baltimore, Cleveland, 
Chicago, Los Angeles and Hous- 
ton. 

With the convention's opening 
day only a short time away, the 
convention arrangements commit- 
tee put its plans into high gear 
with the announcement to the 
membership of several of the 
speakers who will participate in 
the proceedings of the two-day 
meeting 
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Guy H. Rentsler, NOFA vice- 
president and chairman of the 
convention program committee, 
said, “The 1948 convention theme, 
‘Better Business Through Better 
Service,’ will be completely sup- 
ported by the program being 
planned for delegates.” 

Leading Lines on Display 

A feature of the convention will 
be the 50 or more exhibits of some 
of the association’s manufacturer- 
members. The displays, to be open 
certain hours during the conven- 
tion days, will take up an exhibit 
area roughly two and a half times 
the size of the space used during 
last year’s convention. The dis- 
plays will be set up in the Jade 
and Basildon Suites and in the 
Astor Gallery, and will spotlight 
the new products and designs now 
being prepared for 1948-49 sale. 

The program, organized into 
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CONVENTION SITE—The Hotel Wal- 
dorf-Astoria, New York City, site of 
the 1948 convention of the National 
Office Furniture Assn., October 28-29. 
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panel discussions which will take 
up the biggest part of the conven- 
tion’s business sessions, will in- 
clude: a conducted tour of the ex- 
hibits; an opening speech by Moe 
Turman, NOFA president; a talk 
on office design by Morris Lapidus, 
noted architect-designer; a color 
film on wood office furniture pre- 
sented by the Wood Office Furni- 
ture Institute and introduced by 
an institute official; a talk on the 


sales and supply outlook facing 
the steel office furniture industry 
by David Hillstrom, president, 
Corry-Jamestown Manufacturing 
Company; a talk on retail adver- 
tising and its promotion-sisters, 


direct mail and sales promotion, 
by outstanding authorities in the 
respective fields; a talk about the 
new, bigger role of office furniture 
in office production, by the office 





manager of a leading American 
company; and a talk by Burton 
Bigelow, the famous business and 
‘0 sales consultant. Question-and- 
ion 
loe 
we 
nt. 














THEODORE R. McKELDIN 


answer periods will follow each 


panel member’s talk. 
McKeldin Banquet Speaker 


Theodore R. McKeldin, mayor of 
Baltimore from 1943=1947, will be 
the speaker at the banquet to be 


held Friday evening, October 29 
in the Grand Ballroom of the 
Waldorf for NOFA members and 
their wives. The former Baltimore 
chief official, engaged in the prac- 
tice of law there since 1925, is a 


graduate of the University of 


Maryland School of Law. He 
helped organize the Baltimore 


Junior Chamber of Commerce and 
served as its second president. Mr. 
McKeldin is at present a member 
of the University of Baltimore 
Law School. He was Republican 
candidate for governor of Mary- 
land in 1947. A speaker of national 
reputation, Mr. McKeldin has ad- 


dressed audiences throughout the 
nation 
Further information concerning 


registration and housing facilities 
for members and their families 


during the convention can be ob- 
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MORRIS LAPIDUS 


tained from Miss Sylvia Krieger, 
c/o NOFA, 64 West 23 Street, New 
York 10, N. Y. 


THE DISPLAYS 


Following is an alphabetical list 
of exhibitors: 
Aetna Safe Company 
All-Steel Equipment, Inc. 
Alma Desk Company 
Banov-Bernsley & Company 
Blanchard Bros. & Lane 
Brause Desk Company, Inc. 
Bright Chair Company, Inc. 
Columbia Steel Equipment Com- 
pany 
Corry-Jamestown Mfg. Corp. 


Cramer Posture Chair Company, 
Inc. 


Courtcraft Mfg. Company 
Gordon, Arthur, Company 
Gunlocke, W. H., Chair Company 
Gunn Furniture Company 


High Point Bending & Chair Com- 
pany 

Hillside Metal Products, Inc. 

Huntington Chair Corp. 

Imperial Desk Company 

Imperial Leather Furniture Com- 
pany 

Indiana Desk Company 

Jasper Chair Company 

Jasper Desk Company 

Jasper Seating Company 

Lackawanna Leather Company 

Marble, B. L., Company 

Mario Mfg. Company, Inc. 

Metalstand Company 

Milwaukee Chair Company 

Moldow, Martin M., Associates 

Murphy Chair Company 

Murphy-Miller, Inc. 

Myrtle Desk Company 

Parker Steel Products, Inc. 

Peerless Steel Equipment Company 

Princeton Upholstery Company, 
Inc. 

Protectall Mfg. Corp. 

Queen Anne Mfg. Company, Inc. 

Rite-Form Chair Company, Inc. 

Rockwell-Barnes Company 

Sainberg & Company, Inc. 

Security Steel Equipment Corp. 

Shelbyville Desk Company 

Sikes, The, Company, Inc. 

Standard Furniture Company 

Sturgis Posture Chair Company 

Thomas Furniture Company 

Victor Safe & Equipment Com- 
pany 

Westcort Company 

Wray, George B. 





CONVENTION SCENE—The Grand Ballroom of Hotel Waldorf-Astoria. scene of 


most of the sessions of the forthcoming 1948 convention of the National Office 
Furniture Assn., October 28-29. at New York City. 
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“Prophets’ That Bring Losses 


ISINFORMATION is the modern glamour girl spon- 

sored by demagogues and bureaucrats to furnish 
their penthouses, courted by columnists who peddle 
journalistic sophistry to get circulation and ogled by 
radio commentators schooled in the art of keyhole- 
peeping, their minds as barren of business “know-how” 
as a beetle’s back of hair. These self-appointed ex- 
perts spew misinformation into the ears of the popu- 
lace so'that the untutored are bedeviled with mis- 
givings and fears concerning our nation’s welfare 
Shackled to doubt, laymen and businessmen are 
likely to think mistily and act accordingly, a state of 
mind akin to eroded soil—nothing can grow there 
Growth is the hand-maiden of national greatness and 
business success. Growth is retarded when a con- 
trolled economy flirts with misinformation. We won’t 
increase our economic stature until both are in the 
ashcan. 

Statistics are thrown about like scratchfeed to 
chickens and as eagerly pounced upon by the multi- 
tude, unaware of the ease with which figures can be 
doped or an appreciation of the truism, “figures don’t 
lie but liars often figure.” There isn’t a commentator 
on the air or a syndicated columnist or a statistically- 
saturated bureaucrat who knows enough about busi- 
ness practices or what’s best for the most under free 
enterprise to warrant dependence upon his intem- 
perate clatter. Yet many swear by the gibberish of 
these soothsayers who couldn’t tell a cost sheet from 
a snow plow. 


Like Medicine From a Quack 


For years, false prophets have braced their argu- 
ments with doctored figures prepared and manipu- 
lated by those without yen or ken of business 
operation and too many Americans have become 
devotees of the cult. If the public continues to accept 
misinformation as a dependable seeress of things that 
are to come in our economic life, it will have a detri- 
mental effect upon our welfare because it will create 
instability, discord and grief. Just like taking medi- 
cine from a quack—your belly~ache gets worse. 

Even businessmen have taken unto themselves the 
worship of this or that “microphony” as an Olympian 
oracle or have come to depend upon the puerile pre- 
dictions of a scribble-dribbler as the last word in 
economic wisdom. We know one hard-headed dealer 
who listens enthralled to a fortune-teller with heavy 
network popularity and believes all the statistical 
hokum emansting from the snouts of the bureaucrats 
He warned that prices would skyrocket as soon as 
controls were off, that bread would go to $15 a loaf 

One reason why controls came back for a short 
period was the misinformation handed out by radio 
commentators and columnists that without OPA, 
bond savings would be wiped out, prices would hit 
the stars and inflation would plague the country. 
Chester Bowles sponsored this type of tripe when 
his publicists sent pictures to school] avthorities show- 
ing a starving boy looking in a bakery window where 
one loaf of bread was price-tagged $1,000. Something 
like this did happen in Germany after the last war so 
the unthinking are led to believe that it can happen 
here, too. What the followers of the false prophets 
do not realize is that countries like China, where the 
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By Fred Merish 


Business Analyst and 
Financial Counsellor 


rate of exchange is 2,500 Chinese dollars for one 
American dollar, are experiencing bankruptcy infla- 
tion, which differs from credit inflation or price in- 
creases because supply is short of demand. Both are 
as far removed from the bankrupt variety as Com- 
munism differs from Democracy. 


Inflation Wrongly Blamed 


Every price increase is inflationary to the “know- 
nothings” when it is just a price rise depicting the 
current ratio of demand to supply, in our case brought 
on by war stoppages and screwball controls. China, 
Germany, Hungary and other countries where bank- 
ruptcy inflation prevails today have no assets, no in- 
dustrial output, no stable government. We have these 
deterrents to bankruptcy inflation. What this country 
needs more than a good five-cent cigar is a sound be- 
lief in the dependability of free enterprise to give buyer 
and seller a better break in life than any other system 
—that although prices will fluctuate upward or down- 
ward, they reflect consumer demand; that the realm 
of business operation recognizes the consumer as 
king. Big businesss and little business are more sensi- 
tive to public opinion and desire than those chosen 
to govern. For all its faults, free enterprise has given 
Americans much to be thankful for. But it cannot 
guarantee the millennium. 

Engrave upon the tablets of your mind that what 
is said seldom affects basic economic law nor the 
forniulas underlying individual achievement, especially 
when these opinions and predictions are mouthed by 
bureaucrats, political demagogues, newshawks or radio 
rabblers whose only claim to business acumen is a 
syndicated column, a soap sponsor or a ringside seat 
at the Stork Club. Come what comes, fallacious rea- 
soning anent fundamentals will play hob with our 
general economy. Yet laymen and businessmen ac- 
cept the statements of these self-styled experts as 
irrevocable fact when it is built on fancy, ignorance 
of business operations and a spate of factual informa- 
tion thrown out of focus to give a sensational slant 
to the cant of the goons. 


Wrong Beliefs Bring Nothing 


A businessman who places too much reliance in this 
gossip doesn’t know what to believe because contradic- 
tions and garbled palaver are thrown at him con- 
tinuously. He doesn’t know how to plan nor has he 
much stomach for planning. What the hell?, he thinks. 
The country is going to the hyenas anyhow. What’s 
the use of planning in this cock-eyed world? If infla- 
tion comes, money won’t be worth its weight in carbon 
paper, so why try to sell anything? If deflation 
comes, I’ll lose my bankroll if I invest in post-war 
expansion. So he’s hooked up to inertia and does 
nothing. Inasmuch as our full employment hopes are 
geared to what businessmen think and do, it is time 

(Turn to page 98, please) 
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NEW YORK CITY BECKONS TO THOUSANDS OF BUSINESS SHOW VISITORS 





4Oth National Business Show Set 
For Week of October 25-30 


HE Fortieth New York Na- 
T tional Business Show at Grand 
Central Palace, New York City, 
October 25-30 will place emphasis 
on the new and improved equip- 
ment, according to Frank E. Tup- 
per, managing director. What is 
more, he points out, most of these 
new machines and items for the 
office will be available for delivery 
immediately or in the near future. 
This, he says, is in spite of size- 
able backlogs on some types of 
office machines and equipment 


Evidence of the return of the 
office equipment industry to a 
highly competitive market is the 
fact that more than 100 exhibi- 
tors will offer more new machines, 
equipment and systems for ex- 
pediting office work than have 


been displayed at any similar Na- 
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tional Business Show during the 
past century. 

“From now on,’ asserts Mr. 
Tupper, “production is going to 
be tied to incoming orders instead 
of deliveries being tied to produc- 
tion. This means a hard-hitting, 
competitive-minded show, the 
kind that achieves results for 
business visitors and exhibitors 
alike.” 

Keynote of the 1948 National 
Business show, hailed as “Ameri- 
ca’s Efficiency Exposition,” is to 
be the availability of machines 
and equipment for increased pro- 
duction of every type of office 
work. At the same time, consid- 
eration will be given to details 
which will contribute to the com- 
fort of office personnel. Increased 
paper work necessary for success- 
ful operation of any business, re- 
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gardless of size, has become a 
problem demanding close scru- 
tiny of top executives. The Na- 
tional Business Show, according 
to its promoters, offers these men, 
and key personnel throughout 
their organizations, the opportu- 
nity to see and learn about im- 
proved methods and equipment 
now available for reducing ad- 
ministrative costs, increasing of- 
fice production, and making office 
work less arduous. 

“The significance of the Busi- 
ness Show,” says Mr. Tupper, “lies 
in the fact that it is an effective 
demonstration of the possibilities 
for achievement and progress of- 
fered by America’s free enterprise 
system. In times like the present, 
when the survival of that system 
is a major issue, this significance 
becomes even greater.” 
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“Unitized’ Office Furniture 
Provides Flexibility 





MARIA BERGSON WITH SCALE 
MODELS OF OFFICE FURNITURE 
SHE DESIGNED 


ARIA BERGSON, who did not 

like old-time office furniture, 
has stirred interest in recent 
months by her carefully engi- 
neered line of office furniture, 
built in units for complete flexi- 
bility. This furniture she designed 
for the needs of executives and 
secretaries who, she points out, 
have for years coped day after day 
with all sorts of inconveniences 
which she considers wholly unnec- 
cessary. She was once a secretary 
herself. 

First used in the offices of For- 
tune, then by Time, and now on 
a larger scale by Container Cor- 
poration of America, the new 
furniture is distinguished by 
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its simple, clean-cut, straight- 
line, functional design. Although 
planned for mass production, each 
piece looks like it was custom 
built. 

Almost bewildering flexibility is 
achieved with nine basit units 
which may be assembled into the 
desk most suitable for 90 to 95 
per cent of all office jobs. 


Presto! and You Have: 


A simple two-pedestal clerical 
desk—with a moment’s work— 
becomes an executive or confer- 
ence desk, a secretarial desk with 








a correct-height typewriter mount 
or table, or an L-shaped desk 
with drawer or storage units at 
right angles to the top. If two- 
drawer or storage units are not 
needed, legs may substitute for 
one unit, creating a conference 
desk for the man who has many 
visitors or holds small meetings 
around his desk. 

First, and perhaps the most im- 
portant, unit is the “free” top. 
About four inches thick, it is par- 
tially hollow and houses shallow 
utility drawers and other storage 
spaces for pads, notebooks, paper 
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DRAWER UNITS SUPPORT DOUBLE-TOP. ADDITIONAL WORKING AREA 
IS PROVIDED BY CABINET UNITS ARRANGED ALONG LEFT WALL. 
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LEGS REPLACE DRAWER UNIT.— 

Note how Bergson desk differs from 

conventional type. Cabinets of the 

ten-piece unit desk are grouped 

back of the worker. These may also 
be grouped in an L-shape. 





TWO-SECRETARY UNIT.—Special 

grouping of units to provide for two 

secretaries, created for reception- 
type outer office for executives. 


and supplies. Conventional center 
drawers, which may be opened 
only after pushing back the chair, 
are eliminated 

Narrower than usual (30 by 60 
inches), the top rests unattached 
on drawer or storage units or upon 
a leg unit. The top will not slip 
accidentally, yet may be easily 
lifted off for moving or for new 
arrangements. 

The drawer or storage units 
replace the conventional desk 
drawer pedestal. In Bergson fur- 
niture, every drawer is inter- 
changeable so left- or right- 
handed persons may have the 
arrangement most efficient for 
their work 

Many variations are possible in 
the drawer or storage units. If the 
the usual drawer ar- 


iser wants 
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BOOKCASE INCORPORATES PULL-OUT SHELF FOR DICTATION WORK 


rangement to which he has grown 
accustomed in an old-fashioned 
desk, he may have it—plus shal- 
low drawers and an arrangement 
which may best be described as a 
“flat pigeonhole” at the visitor's 
side of the desk. 


If desired, the desk may have 
only one set of drawers, under one 
end of the top, with legs at the 
other end so there is knee room 
for visitors to pull their chairs 
close to the desk for private con- 
ferences. 


When the same person finds it 
necessary to use a business ma- 
chine he may have a support for 
it attached to one end of the desk. 
Or he may attach the table at 
right angles to the top and have 
an L-shaped working unit. 





CLOSEUP OF EXECUTIVE DESK.— 
Showing pencil drawer with other 
compartments for cigarettes, paper 
clips, rulers, and so on. Slots in 
double top are for pads and similar 
items. Two-way correspondence 
drawer eliminates mail boxes. 
Slanted stationery slots pull out; 
vertical filing area at bottom is for 
reference material. Cupboard with 
lock is for executive's confidential 
and personal properties. 
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Now, suppose our user wants 
more storage space for reference 
books, directories, drawings or 
anything else. He may have as 
many storage units as needed. 
Each unit is 36 x 14 inches, with 
one sliding door on which the 
locks serve as pulls. Interiors of 
these units are varied in shelves 
and vertical storage space. 


With three lightweight but 
sturdy chairs, a pull-up model, an 
office easy chair, and a web chair, 
all for visitors, the Bergson line 
is complete, offering everything 
but posture and swivel chairs, and 
standard filing cabinets. 


Came From Austria 


Maria Bergson came to New 
York from her home in Austria, 
where she had obtained an ar- 
tistic education. She became a 
secretary in a company produc- 
ing modern furniture. Here, she 
learned the American viewpoint 
on modern furniture. Her next 
position was with Time magazine, 
as a secretary in a department 





CLOSEUP OF VISITOR'S SIDE OF 
DOUBLE-TOP.—Note pencil drawer, 
pad slots and drawer for secretary. 
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where plans were being made for 
a building. Because she com- 
plained vigorously about the office 
furniture, somebody dared her to 
design a better desk. From this 
dare came the present line of fur- 
niture about which T. F. (Ted) 
Peirce, president of Pacific Desk 
Company, Los Angeles, Calif., has 
bombarded friends over the coun- 
try with letters. He first saw the 
furniture at Container’s Chicago 
headquarters. 


Sees Equipment Need 


Miss Bergson declares that she 
has seen people fail in jobs, who 
might have succeeded if given 
better equipment. It has amazed 
her that no one has really ana- 
lyzed the problems of office work- 
ers, with a view to devising so- 
lutions, in the way time and mo- 
tion studies have revolutionized 
factory procedures. 

“No one seems to have thought 
of desks and chairs as tools,” she 
explains, “but the office worker's 





DESK FACILITIES FOR GUESTS.— 
At left is pencil drawer and slots 
with pads readily accessible for the 
visitor, plus a drawer for paper. At 
the right are mail compartments. 
Bins have sliding cover top, permit- 
ting use of entire desk top as work 
area. When slid open this portion 
provides work surface for secretary. 


desk is as much a tool as is the 
carpenter’s workbench.” 

The “tools” which Miss Bergson 
now turns out, on special order, 
include a ten- or 12-unit adminis- 
trative desk, arranged to suit the 
individual; a six-piece clerical desk 
based on the same principle of 
variety; four different types of 
pull-up chairs; six different types 
of office easy chairs; and numer- 
ous low office tables for confer- 
ence use. She usually selects oak 
or walnut for the furniture, al- 
though for her own office she 
chose white maple. 

When planning an office, she 
takes into consideration such 
small details as which hand a per- 
son uses to reach for the tele- 
phone. 

So far, the flexible desks she de- 
signed are obtainable only by en- 
gaging Miss Bergson’s services as 
an office design consultant, but 
several furniture manufacturers 
hope soon to put them on the 
market in quantity for her. 





Eight Windows Form Eight “Model’ 


Offices and Sell Furniture 


ACKAGE SELLING of complete 

furnishings for an office in one 
unit is a long-established practice 
at Jordan-Scheid Company, Inc., 
St. Louis, Mo.—one of the largest 
office furniture dealerships in the 
Midwest. Believing that furniture 
completely harmonized and dis- 
played in an ensemble to fit a spe- 
cifically-sized office “makes buying 
easier for the customer,” Jordan- 
Scheid has spent $45,000 remodel- 
ling its building around that idea 
Eight huge display windows, each 
15 feet long by 12 feet deep, func- 
tion as eight model offices, each 
complete from desk to wastebas- 
ket, and out where the largest 
number of people per day may see 
them. 

Jordan-Scheid, headed by W. C. 
Jordan and O. K. Scheid, has been 
an important factor in the St. 
Louis office furniture market for 
more than 15 years. Starting out 
as dealers in reconditioned used 
furniture, the proprietors have 
gradually developed a modern, 
well-equipped store which does 80 
per cent of its annual sales volume 
in new furniture. Prior to team- 
ing up, Mr. Jordan was with Na- 
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tional Cash Register for many 
years, while Mr. Scheid was an 
office furniture sales manager for 
another furniture firm in the Mis- 
souri metropolis. The company 
has had three locations, the last 
nine years at 7th and Market Sts., 
on one of St. Louis’ most heavily- 
trafficked downtown streets. In 
addition to nationally-known 
lines of office furniture, the com- 
pany carries a tremendous stock 
of trade in business machines, in- 
cluding adding machines, dictat- 
ing equipment, cash _ registers, 
Comptometers, calculating ma- 
chines and billing equipment, and 
is franchised with two top leaders 
in the field. 


Built Up Outside Staff 


During the period from 1940 to 
1946, when a gradual transition 
from used furniture to new furni- 
ture selling took place, Jordan and 
Scheid built up its outside sales 
staff, and became convinced that 
complete departmentalization of 
office furniture inside the store, 
with ensembles in the windows, 
was the most practical means of 
attracting traffic. Just before the 


By Bert Merrill 


Staff Correspondent 


war, plans were under way to re- 
model the 45,000 square foot, six- 
story building on Market, a pro- 
gram which had to be cancelled 
until V-J Day. During the worst 
of the war, Jordan-Scheid was able 
te supply furniture to most of its 
customers, operating two large, 
well-equipped shops for recondi- 
tioning trade-in furniture, re- 
painting, metal work, and even 
fabrication of specialty pieces for 
desperate customers. The three 
regular outside salesmen, all of 
whom have been with the firm at 
least eight years each, were kept 
out on the job, helping office man- 
agers and new business firms to 
solve their problems. Consequent- 
ly, Jordan-Scheid was able to cre- 
ate a lot of goodwill which helped 
to erect the present handsome 
building. 

In 1946, when materials became 
available, the Jordan-Scheid store 
underwent a thorough face-lifting. 
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The entire exterior facade was 
given a stone finish over the upper 
floors, and black Vitrolite marble 
glass for the first two levels. Eight 
windows, all maximum -visibility 
types, were the main feature de- 
sired, and Mr. Scheid cheerfully 
sacrificed much interior footage 
to make their 12-foot depth pos- 
sible. At the same time, interior 
walls were sanded down, plastered, 
painted, or paneled over according 
to the need, in two shades of green 
which combine well with the black 
glass front. 


Feature One Type to a Floor 


With the emphasis entirely on 
new furniture and business ma- 
chines, Jordan-Scheid has split 
up its six floors, by types of furni- 
ture and materials. Tables fill up 
one floor, wood desks and steel 
desks two more, with steel files, 
wastebaskets and tables concen- 
trated on the same level with steel 
desks. One floor is reserved for 
handsomely refinished, guaranteed 
trade-in furniture, and another 
for accessory items, cash registers 
and business machines. On each 
floor the customer, enticed in by 
salesmen or the eight model offices 
around the front, may find scores 
of choices in the same item, giving 
rise to the title “office furniture 
department store” which many St. 
Louisans apply to Jordan-Scheid. 

The crowning features of the 
store are the model offices, which 
O. K. Scheid keeps constantly re- 
trimmed with ensembled office 
setups, all the way from low-priced 
oak up to custom-built executive 
office furnishings. There is at least 
ene complete office, containing an 
average of 18 pieces, for every 
price range or material, and the 
windows are so large, with cur- 
tained entrances at the rear, that 
each one functions as a separate 
showroom. “When the customer 
has a particular idea or type of 
furniture in mind, he can usually 
see it in one window or another,” 
Mr. Scheid told OFFICE APPLI- 
ANCES, “and it isn’t necessary to 
do anything more than to escort 
him into the window model office 
and let him test out chairs, desks, 
pads, and so forth, to his own sat- 
isfaction. If he wants anything 
changed, he is taken to the proper 
floor above where that item is to 
be found. Quite frequently we 
have sold a complete wind wful 
at a quoted flat price, the cus- 
tomer merely saying that he wants 
the same layout set up in his own 
quarters.” 


The eight windows constantly 
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show walnut, oak, mahogany, steel, 
and special purpose furniture, all 
worked into ensembles where pos- 
sible. Jordan-Scheid feels that by 
constantly changing them, many 
“future sales” are being made, in- 
asmuch as interested businessmen 
passing the store enroute to their 
downtown offices are bound to 
notice the ceaseless variety being 
offered. 


Business machines, surprisingly, 
are showing in all windows. Dic- 
tating equipment, set as if in ac- 
tual use, adding machines and 
other devices fill up corners and 
tabletops. Down the front of the 
main floor, every desk and table 
supports some form of business 
machine, to remind prospective 
customers that the store is in both 
fields of office equipment. 
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Business Builders 


Broadcast over Station S-A-L-E-S 

rating on a wave length of:— 
CONFIDENCE .. . COUR- 
AGE . . . CO-OPERATION 


UITE a number of BUSINESS 
BUILDERS were gleaned 
while we were on a 4662-mile 
vacation trip .... here are a few 
.. others will be released later: 
*THIS FROM A BOISE, IDA., 
source: “This is credited to a pub- 
lication, ‘The Silver Lining,’ and 
is highly prized by this south 
Idaho office outfitter and used by 
him on the blotter he issued and 
copy of which he gave us, quote: 


THE CUSTOMER: 


—the most important person ever 
in this office. 
* The customer is not dependent 
upon you—you are dependent 
upon him. 
* The customer is not an inter- 
ruption of your work—he is the 
purpose of it. You are not doing 
him a favor by serving him—he is 
doing you a favor by giving you 
the opportunity to do so. 
* The customer is not a rank out- 
sider to your business—he is part 
of it. 
* The customer is not a cold 
statistic—he is a flesh-and-blood 
human being with feelings and 
emotions like your own, with 
prejudices and biases — even 
though he may have a deficiency 
of certain “vitamins” which you 
think important. 
* The customer is not someone to 
argue with or match wits against 
—no salesman ever won an argu- 
ment with a customer even though 
he may have thought he did. 
* The customer is a person who 
brings us his wants. If we have 
sufficient imagination we _ will 
endeavor to handle him with profit 
to himself and to ourselves.” 
Oddly enough, four days later 
in Arizona, we were referred to 
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not only the foregoing BUSINESS 
BUILDER, but a contemporary in 
the same release. This one was 
termed: 

“TWO KINDS OF OPTIMISM.” 
There are, it seems to me, two 
kinds of optimism. 

First, there is the back-slapping 
“Pollyanna” kind. It is just on 
the surface. Scratch the surface 
and you will usually find a man 
who is fundamentally a pessimist. 
Shallow optimism is found want- 
ing when the tests come. It is 
based on the assumption that 
“the man worthwhile is the man 
who can smile when everything 
goes dead wrong.” A man smiling 
into the face of disaster is an 
idiot, not an optimist! 

The shallow optimist is always 
hiding his head- in the sand like 
an ostrich. He dodges reality. 

Second, there is deep optimism. 
Deep optimism roots deep in the 
power of good. It is anchored in 
courage, hope, and faith and the 
winds of life cannot tear it loose. 
The deep optimist responds her- 
Oically to every test. He realizes 
that he cannot always control his 
response to what happens to him. 

The prayers of the deep optimist 
are well expressed in these words: 
“God grant me the serenity to co- 
operate with things I cannot 
change, to change the things I 
can, and the wisdom to know the 
difference.” 

*_e; @ @ & ete 

Typical of several interviews on 
our travels was the enthusiastic 
one we enjoyed in Santa Fe, N. M.., 
with the well-known office out- 
fitter, E. B. “Dick” Healey, of 
the Santa Fe Book and Sta- 
tionery Company. Modern and 
replete in every way was his pro- 
gressive establishment. 

REMEMBER our Box 2153, Spo- 
kane 2, Wash., c/o Shaw & 
Borden Company. 


Office-efficiently yours, 
RALPH B. ORTEL 
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The State of 
the Industry 


@ ANTICIPATED expansion of industrial 
business activity was not realized in Sep- 
tember. Production increased, according 
to the National Association of Purchasing 
Agents, but back orders were down and a 
substantial number of firms reported a fall- 
ing off of new orders. Pessimism is not rife, 
however, the situation merely indicating 
adjustments closer to a sound base. 

@ THE NATIONAL Stationers Association, 
whose recently held 1948 convention was 
eminently successful, has released some 
interesting information gathered in_ its 
"Small Order Survey."" Among other things 
it was discovered that the average cost of 
handling an individual order, including bill- 
ing and packaging, amounted to $1.03. 
Over half of the more than 100 manufac- 
turers canvassed were able to supply cost 
information, which makes the average 
figure quoted quite reliable. 

@ SOME INTERESTING FIGURES: Pro- 
duction is now 76 per cent larger than pre- 
war, but consumer disposable income is two 
and a half times greater and government 
spending is four times higher. 

@ THE SEPTEMBER issue of ‘Association 
News," published by Luggage and Leather 
Goods Manufacturers of America, Inc., re- 
ports: "The government has estimated that 
the total output of slaughter tonnage this 
year will fall about 2,500,000 tons below 
1947. This drop is immediately reflected in 
United States hide production. From all 
indications, both in the leather trade and 
government estimates, prospects are that 
the hide supply will get even worse before 
it improves. . . . Continued increases in 
prices of leathers because of shortages 
must result in upward price adjustments 
for finished leather products.—WSL 


Editorial 


NSA SCORES AGAIN 


@¢ THE FORTY-SECOND Annual Convention and 
Twelfth Annual Exhibit of the National Stationers 
Association are history. Despite the enviable records 
for attendance and number of exhibits registered by 
the 1947 session in Chicago, the 1948 NSA conclave 
at the Stevens Hotel established new marks. The pro- 
gram and the showing of what’s new in the industry 
went ahead with precision and captivated the in- 
terest of attendants from each of the 48 states and 
some foreign lands. 

OFFICE APPLIANCES will take pride in presenting 
full coverage stories and pictures in the November 
issue, printed proof of how NSA marches ahead. 


 — 2 


A NEIGHBOR'S JOB 


@<¢ IT WAS THE CUSTOM in pioneer days to share 
responsibilities. Neighbor helped neighbor . . . or 
neither survived. When plague swept a community, 
those who survived took in the orphaned children. 
Today we do things differently, more carefully, more 
effectively. We turn our houses into temporary foster 
homes. We go to an adoption service and take into 
our home children who need us as we need them. 

The spirit hasn’t changed, and neither has the 
need. Life still requires the stretching out of our 
hand to a neighbor. 

No, the old custom of sharing responsibility has 
not disappeared—only the method. An individual no 
longer can know the needs and problems of his hun- 
dreds or thousands of neighbors, so social agencies 
have been organized and united into Community 
Chests whose business is to find out needs and make 
provision for attending to them. 

The Community Chest is a _neighbor’s job. These 
are campaign days, featured by the Red Feather. 
Members of this industry will be called upon, and 
can be depended upon to do their share. 














W. H. FOSTER, CHAIRMAN OF 
G-F, IS AGAIN HOST AT 
CORN ROAST ON HIS FARM 


W. H. Foster, chairman of the 
board of General Fireproofing 
Company, Youngstown, Ohio, held 
his eighteenth annual corn roast at 
his a near Youngstown on 
August 6 with 225 quests served 60 


dozen ears of the season's first 
sweet corn. 
"Grandpa" Foster, soon to cele 
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ie and There 








brate his eighty-second birthday, 
was host to the executives, who 
came in private railroad cars, pri- 
vate planes, and automobiles from 
the East and Middle West. His 
boys’ from G-F, now executive: 
and operating the company, were 
waiters. Some of them had started 
with Mr. Foster as hall boys and 
they were eager to rush corn, broil 
steaks to order, keep the coffee 
cups filled and serve as the host's 
right-hand men.—AK. 


EVANSVILLE FIRM GIVES FLYING 
SERVICE, GAINS FRONT 
PAGE PUBLICITY 

Reliable Office Equipment Com- 
pany, Inc., Evansville, Ind., uses an 
airplane to provide speedy service 
on calculating, typewriting, adding 
and dictating machines in its terri- 
tory of |50-mile radius. Recently, 
such a service brought a front-page 


story in the Carmi [Ill.) Democrat 

Tribune, saying: 
“Speed with a capital S was dem- 
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HORSE SENSE FROM OLLIE THE OWL 





Ovuie 2 WHO STREET 
THE OAK TREE 
id owe HOLLOW 
rs 
is 
yy tt BRI 
ve Dear Editor: 
O- Peep and Chirp opened a res- 
ry taurant called the Bird Cage. 
a They did a good business from 
id the start, but Chirp, the go-getter, 
COULD THIS BE MURRAY'S “STANDARD” CATCH?—W. B. Murray (left), Virginia was never satisfied. Night atter 
1g agent for Standard Duplicating Machine Co., proves he’s also a fisherman par 
excellence. His collaborator on this successful piscatorial quest was Mr. Way- night the tables were filled, yet 
oT mack, Reynolds Metals Co., an enthusiasti¢ booster for Standard equipment. Chirp growled at the till. 
e and at Grayville to- FISHING IS LEADING HOBBY We gotter get a floor show in 
Jay FOR STANDARD DUPLICATING here to boost the till,” he said to 
The calculating machine in the | MACHINES RICHMOND AGENT Peep. “We need pretty things on 
the office of the Oil Field Motor W. B. Murray, Richmond, Va., is velvet swings to hop and jump 
ervice Company at Grayville got agent for Standard Duplicating and sing for supper.” 
re +t of commission. Machines Corporation in his area. ait : 
or Jennings, of Grayville, He is also a fisherman who never Peep insisted that they couldn't 
y, 4 Reliable Office Equipment fails to boost his product, as is afford it. They would have to 
" Sompany, Inc., in Evansville at 9:10 evidenced by the accompanying . raise prices to cover the extra ex- 
* s.m. and told his troubles. a photograph showing Mr. Murray pense and higher prices would 
A A. E nnolly of Reliable told (with the hat) fishing with Mr. Way- drive trade away. But Chirp won 
el Jennings to meet him in Carmi in mack of Reynolds Metals Company. . 
to 20 minute Connolly flew there, They are using a Standard machine out. So they hired a flock of 
Jennings met him and they drove packing case as bait box. larks and canaries to raise a 
1e G | | During the war Bill Murray served racket; then they raised prices. 
a At 3.m., the machine was actively in the U. S. forces as a “Now, we gotter install a tele- 
n colonel. it was his job to keep sup- a . 24 
Reliable cashed in on this pub- plies moving to the front. Now in ve ont — babi g. A table, said 
aS reproducing the story in peacetime, he tries to keep Stand- Chirp. “I believe in giving our 
10 advertisement cleverly worded. ard supplies moving to customers. patrons the best service.” 
™ Peep objected again. “We're 
es already in the red. We've got to 
ty watch our costs.” Said Chirp, 
ce “Birds like you would have tried 
to stop Columbus from discover- 
se ing America. We'd still be hitched 
- to the horse and buggy if Ford 
id had listened to your twittering. 
You're a pessimist who sees fail- 
ure in every opportunity. I'm an 
optimist who sees opportunity in 
every failure. We'll fly in the 
me tace of adversity and change the 
red to gold.” 
IGS 
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Chirp won his point again. 
Pretty soon the creditors began 
asking for a lot of money that 
wasn't there and then the sheriff 
closed them up. 


A pessimist is a good man to 
have around when an optimist 
gets too optimistic. 


STURGIS POSTURE CHAIR TEAM WINS CHAMPIONSHIP.—When they weren't 

busy making posture chairs, these Sturgis men were busy last summer making 

home runs. The Sturgis softball team won 13 games, while losing but one, to sweep 

the Sturgis, Mich., Factory League and carry off the city championship. Front row, 

left to right: Bob Meese, Jim Quirin, Stan Eldridge (manager). Bob Mitchell, Gerald 

Dillen and All Selser. Back row: Bob Palmer, Chuck Arver. Bob Lehman, Vic Moe. 
Howard Broker and George Wattles. 


Very wisely yours, 
“OLLIE THE OWL” 
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LA SALLE PRODUCTS OFFERS NEW COSTUMERS 


LaSalle Products Company, 2216 N. Clybourn Ave., 
Chicago 14, Ill., has designed two new costumers for 
office use, No. 125 of solid walnut and No. 155 of metal. 

The turned post and matching legs of the No. 125 
model are both made from 2%-inch solid walnut, 
hand-rubbed and hand-finished. This costumer has 











LA SALLE’S NEW WALNUT AND CHROME COSTUMERS 


72-inch over-all height and the base is 22-inch spread 
Solid brass rod hooks are supplied 

Constructed of heavy gauge steel, the No. 155 model 
is available in chromium plate, gray baked enamel or 
Old English baked enamel. Height is 65 inches and the 
post is 1% inches in diameter. The base has a 21-inch 
spread. 

o—->- © 


IDEAL SYSTEM ADDS TO ITS LINE 


The Ideal System Company, 340 S. Flower St., Los 
Angeles, Calif., has made additions to its line of book- 
keeping aids in the form of simplified double entry 
systems with combined journals and general ledgers. 
It is claimed that through these systems a person with 
only a limited knowledge of bookkeeping or account- 
ing can keep accurate records with confidence and 
skill. Easy-to-follow instructions are offered to help 
the user make the proper entries. 

Other new bookkeeping volumes offered consist of 
simplified systems to meet the bookkeeping and tax 
record needs of cleaners and dyers, manufacturers, 
professional services and doctors 


34 


SHEAFFER INTRODUCES GOLD PENCIL 
A new gold-filled pencil, the Triumph, is being in- 
troduced to the trade by the W. A. Sheaffer Pen Com- 











SHEAFFER'S NEW GOLD PENCIL 


pany, Fort Madison, Iowa, in time for the Christmas 
business. The slender design is custom-chased and 
contains precision-made propel-repel-expel pencil 
mechanism. Packaged in a gift presentation case, the 
pencil retails in the United States for $7.50 plus Fed- 
eral tax 

oe 


DISPLAY NEW REMINGTON ELECTRIC MODEL 


A new electric typewriter, the Remington Electric 
DeLuxe, has been added to the line of Remington Rand, 
Inc., 315 Fourth Ave., New York 10, N. Y., and went 
on display at the company’s sales offices throughout 
the country September 8. In announcing the new 
machine, H. V. Widdoes, vice-president of Remington 
Rand and general manager of the typewriter division, 
noted that the presentation came just 75 years to the 





REMINGTON ELECTRIC DELUXE 


month after the introduction of the Remington 
Model 1. 

The Electric Deluxe has a control panel which places 
every important control at the fingertips of the oper- 
ator. The constant-speed electric motor, according 
to the manufacturer, insures uniformity of speed and 
type impression “regardless of any externally-caused 
drain on power sources.” 

A new type face, known as “Remington Rand” type, 
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has been developed especially for the new machine, 
designed to give faster reading and clearer copies. 
The usual pica and elite type faces are also available. 
A new keyboard with “finger-fit” keys is designed 
to produce maximum speed with minimum operator 
fatigue. The color scheme is two tones of gray, with 
keys of white and blue. 

—— 0 oe 


GUNN FEATURES NEW LEVELMATIC 
rhe Gunn Furniture Company, Grand Rapids, Mich., 
is featuring the new Levelmatic as a device claimed to 
eliminate wobble automatically and adjust itself for 
floors. This product, of hydraulic principle, is 


unevel 


UNN LEVELMATIC 





tach¢e to each bearing point of a Gunn desk and 
the manufacturers claim that it needs no attention. 
Made of heavy nickel-plated steel, it offers a smooth 
glidir irface to protect rugs and floors. 


—- —___ 


OPERADIO INTRODUCES NEW FLEXIFONE UNIT 

Operadio Manufacturing Company, St. Charles, I11., 
had introduced a new Flexifone three-station master 
and two new speaker stations to provide a new inter- 
communication system for small businesses, doctors, 





FLEXIFONE MASTER AND SPEAKER STATIONS 


dentists, farms and homes. The new units will sell for 


less than $40.00 for a two-way system. 

The new Flexifone master unit is enclosed in a mod- 
ern, die-cast metal housing patterned after the execu- 
tive model Flexifones, while the speaker stationers are 


enclosed in a steel housing. 
—— 

PERMA-BILT INTRODUCES INFORM-A-FILE 

Perma-Bilt Equipment Company, 1836 Euclid Ave 
Cleveland 15, Ohio, has introduced Inform-a-File to 
the industry as a unit designed to permit instant se- 
lection of office forms, literature, catalogs and bulle- 
tins for which flat filing is most desirable. Masonite 
trays adjust on 1%-inch centers, simply by sliding 
them in and out. Indexing labels can be applied on 
either side of the front edge, the tray center being cut 


out in oval shape to permit easy removal of material 
without mutilation. 

There are three vertical compartments, each having 
a full 36-inch height inside, thus one unit contains 
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nine lineal feet of usable capacity. The trays are 9% 
inches wide by 12% inches front to rear and are but 
¥g-inch thick. 

The unit is of cabinet furniture construction with 





PERMA-BILT’S NEW INFORM-A-FILE CABINET 


selected hardwood exterior and is finished in the new 
gray-green color. It is also available in standard green, 
and is offered with or without doors, with or without 
bases, and with base for file height or counter height. 


SO 


LAUREL, MISS., FIRM REDESIGNS DESK LINES 

Wells Furniture Manufacturing Company, Laurel, 
Miss., recently announced the redesign of two desk 
lines. Center legs have been recessed 12 inches to al- 
low more leg room in the No. 800 suite and the No. 
1000 Grade economy line. Both lines are claimed to 
feature high-quality workmanship and materials. 
Wells was among the first firms to change over to the 
ponton type leg, in the No. 500 “streamliner” desks, 
adjustable in height from 29 to 30% inches. The Wells 
Furniture Manufacturing Company sells direct to 
dealers and has no branches or other sales offices. 
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NEW CONVERT-O FILE OFFERED 

A new and improved hanging file that slips into any 
desk or filing cabinet has been developed by the Steel- 
Parts Manufacturing Company, 4630 W. Harrison St., 
Chicago 44, Ill., a division of Blackstone Manufactur- 
ing Company. 

Called the New Convert-O, the device has a simple 
frame that assembles speedily and is adjustable to fit 





NEW, IMPROVED CONVERT-O FILE 


the file drawer, according to the manufacturers. File 
dividers are hung so as to slide quickly and silently 
from end of the drawer to the other. The complete 
unit is comprised of only four pieces—two vertical ends 
(or legs) and two horizontal guide bars. The guide bars 
are specially scored for adjustment and can be lopped 
off at any length by the user tightening the clasps on 
the top of the vertical ends of the unit. 

Steel-Parts Manufacturing Company is now in full 
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production of the device and can give immediate de- 
livery to office suppliers. 


. << 6 


WELDON ROBERTS INTRODUCES NEW ERASER 


Weldon Roberts Rubber Company, Newark, N. J., 
has announced the addition of a new item, Coral Pink, 


to its line of erasers. Double-bevel in shape and made 
of soft, pink rubber, the new eraser is offered in No. 
340 medium and No, 341 large. These sizes are de- 





NEW CORAL PINK ERASER 
clared to be particularly adapted to a wide range of 


pencil-erasing requirements in offices, schools, art 
studios and drafting rooms. 

The sharp, beveled ends of the eraser are said to 
“pick out” lines while the flat sides can be used for 
erasing and cleaning of larger areas. Attractive dis- 
play containers are provided, the one illustrated here- 
with holding two dozen of the medium-size erasers 
and a comparable display kit holding one dozen of the 


large No. 341 size. 
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TOLEDO GUILD PRODUCTS ADDS TO LINE 
A telephone stand is the newest table offered in the 
line of Toledo Guild Products, Inc., 515 Madison Ave., 
Toledo, Ohio. This is declared also to be a general 
purpose office stand for Comptometers, adding ma- 














TWO NEW STANDS AN- 
NOUNCED BY TOLEDO 
GUILD PRODUCTS.— 
Left: the new telephone 
stand, built to withstand 
250-pound loads. Above: 
the typewriter stand. 
Both may be had in 
green or gray. 


chines and card files, as well as telephones. Rugged, it 
will hold 250 or more pounds weight. Deliveries of the 
tables started in September. 

The company is also offering for the first time deluxe 
typewriter tables with a grained wood top supple- 
mented by 144% x 14\4-inch wings. When these are 
raised they are two inches above the wood area. This 
table is offered in hammer tone gray. 
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INTRODUCE MAGNETIC DISPLAY CLIP 

Magnetic Merchandising, Inc., 40 E. 32nd St., New 
York 16, N.Y., has introduced a new magnetic display 
clip, called Maggie, which the manufacturers claim 
solves the problem of placing and holding identifica- 
tion cards, product feature cards and price cards on 
merchandise made of steel or packaged in tin or steel 
containers. The user simply slips the card in the clip 
and the magnet holds it anywhere on the product. 

The clips adhere permanently and firmly to steel 
surfaces even though they are covered with enamel, 
paint or paper labels. One clip easily holds a 5 x 8- 
inch card; two or more will hold larger cards. 

Cards can easily be removed and replaced for entry 
purposes. The price is $3.95 per box of 24 
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VICTOR ADDING REINTRODUCES TWO MODELS 
Victor Adding Machine Company, 3900 N. Rockwell 


St., Chicago 18, Ill., has reintroduced its seven-column 
totaling capacity portable models to retail at $89.50 
Designated as the 6-6-0 (full keyboard) and 7-6-0 (10- 
the 


keyboard) manufacture of these machines was 








VICTOR RE-INTRODUCES TWO PRE-WAR MODELS.—Above: 
the 6-6-0 full-keyboard machine. Below: the 7-6-0 (10-key- 
board) model. Both models, which measure 12 by 7!/g inches, 
were discontinued while Victor was devoting its production 
facilities to the famous Norden bombsight during the war. 


discontinued while Victor was engaged in making the 
Norden bombsight during the war. Both models size 
12 x 7% inches, are hand-operated with listing ca- 
pacity of 9,999.99 and totaling capacity of 99,999.99. 
Both models list at the same price. 

Included in the features of these models are the 
snap-on plastic case; off-the-keyboard control keys 
for total, sub-total and repeat; natural reading angle 
keyboards; light touch, cushioned keys; cadmium- 
plated metal parts; one-hand control with short han- 
dle pull and no desk travel; printing press action; one 
stroke total; and simplified parts movement 
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ADVANCE INTRODUCES NEW HANGING FOLDER 

A new hanging type folder, Best-A-File, was re- 
cently introduced by Advance Industries, 1900 S. Cali- 
fornia Ave., Chicago 8, Ill. The folder is equipped with 
a streamlined adjustable metal tab and the company 
claims that the aluminum hangers do not slip when 
once placed in position and that the metal tabs pro- 
1948 
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vide maximum durability. Another feature is said to 
be that the metal adjustable tab locks on quickly and 
securely. Advance Industries also offers the desk set 





ADVANCE INDUSTRIES BEST-A-FILE 





illustrated herewith in left inset, a device which acts 
as a compact filing unit for the hanging folders 
OFFER NEW SCOTCH TAPE DISPENSERS 
Minnesota Mining & Manufacturing Company, 900 
Fauquier Ave., St. Paul 6, Minn., is introducinz new 
plastic hand dispensers for transparent Scotch cellu- 
lose tape. These are made of shatterproof polystyrene 
plastic and for the first time are provided in a choice 
of colors—light blue, dark green, red and ivory. 
Designed primarily for personal use, the new dis- 
pensers weigh less than an ounce, measure 3 x 4 
inches, and fit readily into sewing kits, purses, travel- 


ing bags, vanity cases and medicine cabinets, the man- 








PLASTIC “SCOTCH” TAPE DISPENSER DISPLAY 


ufacturer points out. They are packaged in counter 
display boxes, 12 to a box. 

The brown Scotch plastic dispenser, also of shatter- 
proof plastic, will continue to be packaged in individ- 
ual cartons, it is announced. 

The new dispensers accommodate half-inch wide 


tape in 792-inch or 1,296-inch rolls, while the brown 
dispenser is provided in two widths to handle either 


half-inch or three-quarter-inch wide tape of the same 
lengths 
The new dispensers will retail at $.35. 
———o=»>- oo” 


PRODUCE ETK TELEWRITER AT ZURICH 
Dr. Edgar Gretener A. G., Ottenweg 25, Zurich, Swit- 
zerland, has introduced to the industry the ETK 
Telewriter as a small and simple device with many 
fields of application. The machine is declared to be 


suitable for a telephone network between railways, 
power stations, airways, offices and military organiza- 
tions. 

The machine can be equipped with a standard 
alphabet or with a security alphabet. For the sake of 
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simplicity and low costs the first machines are de- 
veloped as tape writers. An easily-changed roller is 
used instead of ribbon. Consumption of paper is auto- 
matically indicated; a warning lamp lighting up when 
it is necessary to insert a new reel. Another feature 





THE NEW ETK TELEWRITER 


is that an anti-parasitic shielding system guards 
against interference over all broadcast bands. 

For telewriting via telephone lines the machine is 
used in combination with a carrier frequency device. 
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TRI-BORO INTRODUCES COOLER BAR 


The Executive bar beverage cooler is a new addition 
to the line manufactured by Tri-Boro Enterprises, Inc. 
102-15 44th Ave., Corona, N. Y. The cooling compart- 
ment of the bar, designed for executive offices, has a 
storage capacity of more than four cubic feet, ac- 
comodating all sizes of bottles. It is lined with stain- 
less steel and has nickel-plated shelves. The unit 
freezes and stores more than 100 master-size ice cubes. 





TRI-BORO NEW EXECUTIVE BAR 


The cabinets, available in mahogany, walnut or 
blonde wood, provide uncooled storage space, a rack 
for glasses, and a serving tray which slides forward 
on ball-bearing rollers. The over-all unit, retailing for 
$495, is 40 inches high by 40% wide. 


—— ote 


MELIND INTRODUCES NEW BAND DATER 


The Justrite 252 type band dater is the newest addi- 
tion to the line of The Louis Melind Company, 362 W. 
Chicago Ave., Chicago 10, Ill. The manufacturers state 
that the dater was designed by one of the nation’s 
leading industrial designers and combines beauty of 
line with rugged efficiency. 

The die cast metal housing is chrome plated and 
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hand finished to a bright surface. It protects the dater 
from dirt and accidental breakage. 

The bands are claimed to be easily adjusted from 
the inside and move smoothly on the frame. Once 
locked in place, the date remains secure until the die 





NEW JUSTRITE DATER 


plate is again opened for changing. The double lock 
catch makes it impossible for the dater to come open 
accidentally, Melind asserts, and yet the mechanism 
permits easy opening when the bands are to be 
changed. 

Since these daters have their own individual rubber 
stamp dies, stationers must place their orders through 
their local rubber stamp manufacturers. 

— > — 


LEE-BERT OFFERS DIFFUSION SHADE 

By diffusing the natural blue-white glare of fluo- 
rescent lighting without reducing light value, as well 
as hiding unsightly fixtures, the plastic diffusion shade 
introduced by Lee-Bert, Inc., 900 Leeper, Saginaw, 
Mich., is declared to lend a practical as well as dec- 
orative note to any home or office. 

Finished in fluted, crystal clean plastic, with highly 





LEE-BERT PLASTIC DIFFUSION SHADE 


polished metal strips, the shade is lightweight and 
heat-resistant, is easily cleaned and adaptable to over- 
head, vertical or horizontal fixtures. 

The shade clamps on the light tube itself, thereby 
eliminating nails, screws or extra fixtures. Standard 
models are available in lengths ranging from 16 to 40 
inches for standard home and office fixtures. Com- 
mercial models are also available. 

—_- 


DEVISE NEW ROLL WRITING MEMO-PAD 
E. C. Manufacturing Company, 2518 W. Montrose 
Ave., Chicago 18, Il., is distributing to the trade the 
new Memo-Master, a plastic memo pad which mounts 
on the wall for jotting down telephone notes, shopping 
lists and work schedules for the office and home. 


38 





Available in a variety of colors, the Memo-Master 
uses a standard adding machine roll, equivalent to ap- 





E. C. A. MEMO-MASTER 


proximately 750 sheets of 3 x 5-inch memo paper. The 
space behind the roll provides a convenient filing 
space for current notes and serves as a pencil holder. 

The Memo-Master can be quickly removed from the 
wall hooks for use on the telephone stand or desk. 
Selling for $1.00, it has small rubber feet to prevent 
slipping and to protect the desk surface. 


—-o 


Phones Al 


FOUNTAIN PEN 





DAVID KAHN, INC., ANNOUNCES NEW PEN.—An outstand- 
ing number in the new Wearever line now being offered by 
wholesalers is the No. 181—the Wearever Pioneer. The new 
pen features a 15-inch gold-plated band, smooth-writing 
tapered point, large ink capacity and vacuum sealed airtight 
inner cap. Designed to retail at 50 cents, the new pens are 
available in dozen lots on a colorful, lithographed card. 
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INTRODUCE CRYSTAL PAK PLASTIC PRODUCTS 

Transparent Specialties Corporation, 1120 Carnegie 
Ave., Cleveland 15, Ohio, has introduced a number of 
new Crystal-Pak transparent plastic products designed 





ty ms - 7 
NEW “CRYSTAL PAK” DESK BLOTTER COVER 


to give visible protection for sales presentations, cata- 
log sheets, price lists, photographs, correspondence and 
documents. 

These products include sheet protectors, a presen- 
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reasons why 
industry 
likes the 
Yew A.B. DICK 


MIMEOGRAPHS 


J 


2 





new speed 


Get-ready time no more than a moment. Up 
to 3 copies a second of systems forms, person- 
nel records, charts—anything written, typed 
or drawn. 


new ease 

With brief training any operator can turn out 
professional - looking, easy-to-read black on 
white, single or multiple color copies. 


J new flexibility 


Flexamatic Control—exclusive with A. B. Dick 
mimeographs—accommodates a great variety 
of paper and card stocks in sizes up to 9 x 16”. 


See these new machines. For use with all makes 
of suitable stencil duplicating “acvanney Look 
in the phone book or write for the name of your 


nearby A. B. Dick Company branch or distrib- 
utor. A. B. Dick Company, 720 West Jackson 
Boulevard, Chicago 6, Ill. The Mimeograph 
Company, Ltd., Toronto, Canada. 


Mm A.B.DICK oo 


OFFICE 


APPLIANCES, 


October, 


1948 





39 














tation book, desk blotter cover and roll and sheet cellu- 
lose acetate. 

The desk blotter cover illustrated here is designed 
to give a glass top desk effect besides supplying a 
year’s calendar. The cover fits a 19 x 24-inch blotter 
holder and the calendar imprint has a full 12 months 


shown in two-color imprint, size 6 x 43, inches. 
——_o-—=-¢ 


DENNISON ADDS TAG, BADGE TO LINE 
The Dennison Manufacturing Company, Framing- 
ham, Mass., has added a new identification tag and 
identification badge to its line. The round tag, made 





4) 4 


NEW DENNISON NAME BADGE AND TAG 


of white stock with dark blue printing on both sides, 
carries the message: “HELLO! My name is 
What’s yours?” The badge is of pin ticket style de- 
signed to be pinned to a suit or a dress by round point- 
ed pins which will not pull the threads of any fabric 
The wearer readily identifies himself and the organi- 
zation he represents with the badge reading “Name 
FROM ”. The manufacturers have de- 
signed these devices for conventions, banquets, picnics, 
conferences, luncheons and large assemblies of all 
kinds. 





—>-—_—_—_ 


WITTIE IMPROVES HEATER-FAN 
Three major improvements in design have been built 
into the new Wittie oscillating heater-fan made by the 
Wittie Manufacturing & Sales Company, 1414 S. Wa- 
bash Ave., Chicago, Ill 
A new axial] air flow design concentrates the heat, 





WITTIE OSCILLATING HEATER-FAN 


forcing it into strong, swirling currents of air capable 
of reaching a longer distance and larger areas than 
heretofore, states the manufacturer 
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A relocated, improved heating element gives a 
greater heat intensity, approximately 5,500 B.T.U., it 
is claimed. Speed of fan is maintained even while heat 
is switched on. 

The third improved feature on the new Wittie model 
is declared to be the oscillating safety clutch. If the 
action is accidentally interrupted or stopped, no harm 
results in the oscillating mechanism because its patent 
design automatically puts the unit into non-oscillation. 

Retail price is $21.95, plus tax, for the area east of 
the Rocky Mountains. 

Edie ceed ——- 
HEDGES OFFERS STEEL TICKLERS 


Hedges Manufacturing Company, 2931 S. Wentworth 
Ave., Chicago, makers of files and filing equipment, is 





HEDGES DANDY STEEL TICKLER 


offering the trade what they claim is a special value 
in Dandy steel ticklers, 3 x 5-inch card index files. An 
attractive price has been established in five gross lots 
1 
MEILINK ANNOUNCES NEW LINE OF STANDS 
A new line of Hercules business machine stands 
was recently announced by the Meilink Steel Safe 





MEILINK-BUILT HERCULES BUSINESS MACHINE STAND 


Company, Toledo 6, Ohio. The line features two basic 
models in either flat-top or fixed bed construction of 
standard typing height (264% inches). Units are de- 
signed specifically for continuous forms, correspond- 
ence-writing, long-carriage typewriters, and duplicat- 
ing or mailing machines, either electric or manual. 
Made of tubular steel with all-welded joints, the 
stands have a special top-and-chassis assembly for 
1948 
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For “Executive” Correspondence and Records 


It is only natural that enduring impressions should be produced 
by enduring ribbons. There is no ribbon fabric that endures 
like silk; there are no ribbons that endure in performance 


and wear like SILK GAUZE. 
The dignified, beautiful typing of Silk Gauze Ribbons pro- 


duces “executive” correspondence and records which immedi- 
ately connote an enduring, reputable business. The wide rec- 
ognition of silk-as-superior finds ready acceptance for Silk 
Gauze Ribbons among discriminating business exeeutives and 
their secretaries. 

Thin yet super-strong Silk Gauze Ribbon fabric is impreg- 
nated with a scientifically controlled, quality ink film Thus 
finest fabric and ink combine to give the beautiful, uniform 


impressions plus the outstanding wear that make Silk Gauze 
ENDURANCE the crowning quality! 





Silk Gauze helps you eliminate price com 
petition and gives you steady splendid profits 
Write tor samplk typing specimen and sales 
suggest 


Columbia RIBBON & CARBON 


GAUZE 


TYPEWRITER RIBBONS 
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MANUFACTURING CO., INC. 
Main Office & Factory: Glen Cove, L. |, N.Y. 
New York Sales & Export: 58-64 West 40th St. 
Kansas City, Mo. « Chicago « Detroit « Mil- 
waukee ¢ Minneapolis ¢ Nashville « Philadelphia 
Pittsburgh « Portland, Oregon « Cincinnati 

(Harris-Moers Co.) ¢ Fort Worth « Atlanta 
Also: Toronto, Canada « London, England 
Milan, Italy + Sydney, Australia 
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extra sturdiness, walkproof treads, and are free 
from bolts or sharp corners. Working surfaces are of 
Vibrex with black, gray or green wrinkle finish on 
the stands. Two rubber-mounted work trays and two 
sliding drawers are optional equipment. Shipping 
weight of standard model is 95 pounds 

> 


GLARO INTRODUCES NEW SMOKING STAND 

A deluxe aluminum smoking stand has been intro- 
duced to the trade by Glaro Machine Products Com- 
pany, 3711 Edgemere Ave., Far Rockaway, N.Y. Fea- 





GLARO SMOKING STAND 


tures of the stand are declared to be odorless construc- 
tion, lifetime satin finish, large ash receptacle, auto- 
matic plunger and weighted base. No. 410 is without 
utility tray and No. 411 has a removable utility tray 
Immediate shipments are promised 


~<= 


PELOUZE SCALE FEATURES NEW DIAL 
Pelouze Manufacturing Company, 1218 Chicago Ave 
Evanston, Ill., has designed a new postal scale featur- 
ing a time-saving dial. The postal rates are arranged 
in tabular form in the center of the dial, so all read- 
ings can be made horizontally. Any confusing action 
of the pointer has been eliminated, according to the 

manufacturers, by placing it behind the dial 
To increase visibility of the dial, Pelouze has made 





NEW PELOUZE SPEED MAIL POSTAL SCALE 


it of brilliant silver with bold, black figures, fired on 
the inside of the glass to prevent soiling and marring 
Capacity of the scale, made with a new wear-resistant 
finish, is ten pounds by ounces 


— —-- 


MACO FOLDER ROLL LABELS AGAIN AVAILABLE 

The J. L. May Company, 111 W. 19th St., New York, 
N. Y., recently announced that Maco manila folder 
roll labels are again available. Due to the shortage of 
manila gummed paper, this item had been discontin- 
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ued for several years. In addition’ to manila, these 
labels are stocked in white, buff, cherry, blue, orange, 
canary, green and salmon. 
———7“—— 
SORVALL DISTRIBUTES IMPROVED ODHNER 
An improved Odhner adding machine made by A/B. 
Original-Odhner, Gothenburg, Sweden, is being given 





NEW ODHNER ADDING MACHINE 


sole distribution in the United States by Ivan Sorvall, 
Inc., 210 Fifth Ave., New York 10, N. Y. 

Post-war innovations are claimed for the machine, 
which is of ten-key design with such features as direct 
subtraction, ten keys touch operated, repeat and mul- 
tiply key, column indicator, electric non-add listing, 
correction key, two-color printing and non-glare blue- 
gray crackle finish and motor for 10 volts A. C. or 
D.C. Desk size is 1434 inches long, 7% inches high and 
wide and weighing 25.4 pounds 

as ——— 


ANNOUNCE LIBERTY PREFAB WOOD SHELVING 
Bankers Box Company, 720 S. Dearborn St., Chicago 

5, Ill., recently announced a new item, Liberty Prefab 

Wood Shelving. This shelving is completely prefab- 








NEW LIBERTY PREFAB WOOD SHELVING 
Left: Starter Unit No. 4224 complete with end panels and 
shelf boards. Right: the same unit, complete with twelve No. 
11 and six No. 12 Liberty storage boxes. 


ricated to the extent that a standard 84-inch high 
unit of six 24 x 42-inch shelves can be assembled with- 
out the use of any tools. This is done by slipping slot- 
ted wood members into factory-applied steel brackets 
on the uprights. Such a unit comes in a corrugated 
container just 46 inches long, 12 inches wide and 
five inches deep. 

This wood shelving is manufactured of clear kiln- 
dried Ponderosa pine which is sanded smooth. Metal 
parts are 19-gauge cadmium-plated steel. In Pitts- 
1948 
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ight...strong...complete! 








Illustrated: 





Smith-Corona “‘Silent’* Portable Typewriter 











Makers also 


SMITH-CORONA 


Andale ! 


L C SMITH & CORONA TYPEWRITERS INC SYRACUSE 1N Y 
of famous Smith-Corona Office Typewriters, Adding Machines, Vivid Duplicators and Typebar Brand Ribbons and Carbons 
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burgh Testing Laboratories inspection concrete blocks 
totaling 392 pounds were loaded on each of the six 
shelves for a total of 2,352 pounds, and no breakdown 
occurred. 

This shelving, with dealer selling helps, is now avail- 
able. 





<> -—___— 


METALSTAND OFFERS NEW HI-LO STAND 
A new, improved Hi-Lo typewriter stand is being 
introduced by Metalstand Company, Inc., 1615-1625 
Melon St., Philadelphia 30, Pa. The manufacturers 





NEW HI-ILO PEDAL TOUCH STAND 


claim that the new stand provides fine, functional de- 
sign for home and office plus pedal touch for easy 
raising and lowering. Four finishes are offered—gen- 
uine walnut, genuine maple, solid gray or solid green. 
The top is of 34-inch, 7-ply wood. 

The pedal touch stands are shipped setup, with no 
assembling necessary. 








—— 


ANNOUNCE REM-RAND PRINTING CALCULATOR 

A new printing calculator, the completely-electrified 
Model No. 97, with increased capacity up to a trillion 
dollars, was recently announced by Remington Rand, 





REMINGTON RAND PRINTING CALCULATOR 


Inc., 315 Fourth Ave., New York 10, N.Y. According 
to the manufacturer, the new machine has the ad- 
vantages of both calculator and adding machine, plus 
printed proof of accuracy. 

All factors and answers of every problem are auto- 
matically recorded on the tape, providing an imme- 
diate accuracy check and a permanent printed record 
for future reference. The No. 97 multiplies and di- 
vides automatically, adds and subtracts and, with the 
printed tare, can also be used for listing. In every 
calculation, the machine completes the problem and 
clears the keyboard automatically. 

Standard features include the Remington Rand 10- 
key. keyboard, built-in steel cushions, and wide, flat 


a4 


paper table for making notes on the tape. A value 
scale and column indicator are declared to speed ac- 
curate evaluation of all figures on the tape. Decimal 
points, which may be pre-fixed, quickly locate the 
position of the decimal in any problem, and an elec- 
trified decimal key prints the decimal on the tape. 


OE — 


CLIPLESS MACHINE BINDS WITHOUT CLIPS 

The Clipless Corporation, 1777 S. Orange Grove Ave., . 
Los Angeles 35, Calif., is manufacturing a small ma- 
chine called Clipless, which binds, fastens or attaches 
as many as seven sheets of paper together without 
the use of clips, staples or any other material. The 
user simply inserts paper of any size in the machine. 





CLIPLESS MACHINE FOR BINDING 


turns the handle and the parer is fastened. The ma- 
chine is also declared to seal envelopes quickly. Retail 
price is $39.00. 


——__—__»¢—=—0- 


VOGEL-PETERSON ADDS NEW RACK UNIT 

Vogel-Peterson Company, 624 S. Michigan Ave., Chi- 
cago 5, Ill., manufacturers of coatroom and checkroom 
racks, have added to their line a new rack unit called 
the Office Valet-Lockerette. 

In addition to an open type coat rack having 12 or 
18 separated hat shelf compartments and spaced 
hangers, as well as a shelf for rubbers or shoes, there 
are provisions for an equal number of lock box com- 
partments for safekeeping of employees’ or students’ 
personal effects. 

The lock box sections are furnished assembled. The 





OFFICE VALET-LOCKERETTE 


hat and shoe shelves slip into place between locker 
sections. 

The manufacturer claims that these units bolster 
employee morale, save in floor space and can be 
1948 
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nt Salesmen 


' ork for YOU 


e e, Address and Phone Number 


- GO HERE 


Every dealer wants more of the prestige 
created through advertising. Here is one 
practical way in which to achieve it— 
WITHOUT COST. Sell the MONARCH 
BRAND Quality Paper Fastening Devices 
in YOUR OWN Special IMPRINT BOXES. 


Reorders flow in to you naturally. 


You can have your Own Imprint Package 
WITHOUT CHARGE by merely ordering 
a minimum quantity of staples, clips or pins. 
The minimum quantity is: STAPLES—200 
boxes; CLIPS—100,000 of a single size; 
PINS—100 pounds of one type. Stock 
your shelves with quality products in eye- 





compelling packages, imprinted with your Stationery DOE ¢ Cc 
NAME, ADDRESS and PHONE NUMBER. Dating five Supplies. 376 





Boxes for staples and pins available in a variety of 
colors. Remember—you can sell your firm name 
WITHOUT ANY EXTRA CHARGE if you buy a 
minimum quantity of STANDARD Staples, Clips 
and Pins. Your requirements of brass fasteners, 
thumb tacks and industrial type staples can also be 
supplied 
Write for samples and price list 


- VAIL MANUFACTURING COMPANY 


ter 900 EAST 95th ST., CHICAGO 19, ILL. 


be 
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This LOOSE-LEAF 


Sales Policy Protects 
The Dealers’ Future Profits! 











“SIGHT SAVER” 
RULED FORMS 
STOCK AND SPECIAL 


THONG BINDERS 
AND INDEXES 





POST BINDERS 


AND INDEXES ‘ 
CATALOG BINDERS | 
AND INDEXING Me 
RING GOODS oa 





SHEETS AND INDEXES 













‘Sesesteseansl 
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VISIBLE BINDERS 
FORMS AND INDEXES 
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WHERE ELSE 
Can Any Dealer Get All l, 










“Built Like a 
taper” 


1 Best Known Trademark 
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4 Extra Profits because of 
». numerous exclusive items 


6 Single Source of Supply 
as ea 
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spotted near the point of work. Units can be set in 
single rows or back to back in double rows 
— 


BUCKSTAFF OFFERS NEW FURNITURE ITEMS 

New furniture items are included in the line of 
quality products offered to the trade by The Buck- 
staff Company, 1122 S. Main St., Oshkosh, Wis. These 
include the conference or office tab'e here pictured. 
This item has a built-up walnut top 15% inches thick, 
solid walnut base and banding and birch stretchers. 


Bade ae i 
4 id . . 
bah as ists 
= = 





A BUCKSTAFF CONFERENCE TABLE 


Three drawers are installed on each side, these 18 x 
18 x 4 inches in size. No. 5096 has a top 96 x 42 inches, 
No. 5120 size has a 120 x 43-inch top and No. 5144, a 144 
x 48-inch top. The height of each is 30 inches. A new 
catalog to be off the presses soon will describe these 
tables and other furniture models. 


_—_ + 


LONERGAN OFFERS STEEL TRANSFER CASE LINE 

The Lonergan Manufacturing Company of Albion, 
Mich., with sales offices in charge of Howard E. Par- 
liament located in the First National Bank Building, 
Chicago, Ill., recently announced a complete line of 
steel transfer cases to be marketed through the office 
equipment trade. There are 20 sizes in the line, the 
large sizes to be made of 20-gauge steel and the 
smaller ones of 22-gauge steel. The files lock together, 





LONERGAN STEEL TRANSFER CASE 


horizontally as well as vertically, without the use of 
tools. All 20 sizes can stack to the ceiling as they are 
made to level off at 68-inch height, including base, 
regardless of size. The finish is baked-on gray enamel 
and immediate delivery in large quantities is promised. 
Complete facts may be secured by addressing the 
company in Chicago or in Albion, Mich. 
_—-- 
PITTSBURGH FIRM OFFERS PLUG-IN STRIP 
National Electric Products Corporation, Pittsburgh, 
Pa., through the new Plug-In Strip claims to provide 
maximum opportunity for a spread of electrical outlets 
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at either six or 18-inch intervals along the baseboard 
or chair-rail molding of offices in commercial build- 
ings, plants and institutions. This is declared to facili- 
tate the operation of business machines and desk 
lamps while reducing fire hazards by the elimination 
of the need for trailing extension cords. 

The installation is made by joining either three or 
six-foot standard lengths of the Plug-In Strip. The 
24-gauge steel channel and the two No. 12 copper wire 
conductors, factory-wired inside the raceway, may be 
cut to fit on the job with a hacksaw at any desired 
location between the receptacles. The device does not 





PLUG-IN STRIP IN CONVENTIONAL USE 


have to be taken apart during installation. 

Ten matching fittings are also available for any type 
of installation. Included are interior, exterior and 
flat elbows, center and end feeds, and fill-in strips 


for placement in inaccessible places. 
Sei edlitiiaidimecss 


ANNOUNCE NEW BARRETT MODEL B192E 

The Barrett Adding Machine Division of the Lanston 
Monotype Machine Company, 24th at Locust St., Phila- 
delphia 3, Pa., recently announced a new model B192E 
ten-key electric printing calculator equipped with 
electric automatic direct subtraction. 

Subtraction is entirely automatic as the depression 
of the subtract bar automatically places and operates 
the machine in any subtract position. No other key 
need be used. The operator may go from plus to minus 
operation, or minus to plus at will. 

Both division and multiplication are declared to be 





BARRETT ELECTRIC PRINTING CALCULATOR 


practical operations on the new model. An exclusive 
feature, the electric automatic shift and multiply key, 
permits easy and rapid multiplication while the visi- 
ble adding wheels enable the operator to do both 
large and small problems of division. In both opera- 
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DIXIE EXECUTIVE SWIVEL, No. 620 










BE SEATED 


TWO NEW EXECUTIVE CHAIRS BY DIXIE CHROME! 


Dixie Executive swivels will please 

busy executives who want to work in real com- 
fort. Here are the dignity, utility and comfort 
they require. 
The Dixie Executive Swivel features open 
arms, heavy upholstered armrests, large ring 
footrest and upholstered bumpers on back and 
corners to protect the desk and walls. As in all 
Dixie Chrome, coverings are either Duran or 
Dupont Plastic in most colors, and only famous 
“Udylite” Chrome plating is used. For the 
best in Chrome, show DIXIE CHROME to 
your customers! Write for catalog of complete 
line today. 





ceccccecccccceeesosoeees \y 


J 


4 
JUNIOR EXECUTIVE, No. 615 © 


DIXIE CHROME PRODUCTS 


2815-17 MAIN STREET, DALLAS, TEXAS 
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Get in on The PAY OFF of the Biggest 
G/W "Sali eguard ” Transfer-Time Promotion 


Globe-Wernicke advertising is showing your customers the 
advantages of installing the ‘“‘Safeguard”’ Filing Plan when 
they transfer their 1948 records. 


Advertisements like the one appearing at the right, are 
running in leading business papers such as Newsweek, 
Business Week, Industrial Equiprnent News, Savings and 
Loan, Office Management and Equipment. Cash in on 
this advertising that reaches millions 


Stock the “Safeguard”’ Filing Plan which is available in 


Globe - Wernicke 


“SAFEGUARD’ FILING SYSTEM 











and four- 


ready packaged units for one-, two-, three-, 


drawer files. 

In addition to the national advertising, The Globe- 
Wernicke Co. supplies you with selling aids such as the 
‘*Find-i-tis’’ booklet, the ‘*Faster Filing and Finding 
circular,”’ and window displays. 


For complete information about the “‘Safeguard”’ Filing 


System, write to The Globe-Wernicke Co., Filing and 
Systems Division, Cincinnati 12, Ohio. 


Office Furniture 
Bookcases 
Stationers’ Supplies 









Visible Record Systems 
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National Advertising | "ows te nye 7 





WERE (NG THEM FOR YOU! 





Reaching Millions 


of business men, secretaries and file clerks goes 
to work for you in business publications like these: 


+ CE 
+ CXR 
+ COT 
+ EXISECOTY 


we By elu sa 





















FREE alps UKE THESE 


““FIND-I-TIS’’ BOOKLET 


pia 500,000 already distributed 
wa St. Available to dealers free. Small 

charge forimprint of store name 
and address, Interesting and in- 
formative. Contains rules of 
filing and alphabetizing. 


FASTER FILING AND 
FINDING CIRCULAR 


Explains in detail the “Safe- 
guard” Filing Plan. A com- 


ae { > panion piece to the “‘Find-i-tis” 
Ne mm) booklet. Five colors. Free to 
cS ; dealers with imprint. 
j FREE WINDOW DISPLAYS 
Window display FREE with purchase of 1-drawer 


Safeguard outfit. . Teal attention-getting stopper 
that builds profitable trathc for your store. 


Globe - Wernicke 


“SAFEGUARD’ FILING SYSTEM 














Before Transferrin . 1948 
Get G/w Seif, d Plan 
Quicker Filing for Easier, 
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and Finding! 


Pras 
‘ 





Visible Record Systems 
Office Furniture 


Bookcases 
Stationers’ Supplies 
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tions a printed proof is furnished of each calculation 
The machine requires desk space of only 7 x 13 inches 
and is finished in graytone. 
-— 

MARR INTRODUCES NEW MODEL G MACHINE 

Marr Duplicator Company, 53 Park Pl., New York, 
N.Y., has announced an improved hand model, G, 
supplementing the Model E electric machine and hav- 





NEW MARR MODEL G DUPLICATOR 


ing the same “doubles-free’’ feed and hairline regis- 
tration. 

The new machine will take from a 3 x 5-inch post- 
card to a 9 x 15-inch sheet. Cylinder construction and 
other features are declared to be improved to make 
this an ideal machine for speedy, economical dupli- 


cating in offices, churches, schools and institutions. 
— —— ee 


WATERMAN INTRODUCES NEW DESK SET 
Five new desk set models comprise the new 1948 
desk set line just being introduced to the trade by the 
L. E. Waterman Company, 344 Hudson St., New York 
13, N. ¥Y. The sets, with bases shaped from Mexican 
white or green onyx and black-gold marble, are de- 


FIVE NEW WATERMAN DESK SETS NOW AVAILABLE 


signed by J. Gordon Lippincott. 
price from the small single set at $12.50 to the large 
twin pen set at $35.00. The latter has a gold name 


plate and a pencil groove running across the front of 


the base. Four of the five sets are rectangular in 
shape and have squared edges. The fifth, No. J-7-823, 
has rounded edges and is priced at $20.00. 
enieppetgtaliendiaiaiaenamn 
NATIONAL LITHO OFFERS STANDARDIZED FORMS 
National Litho Forms Company, 18423 Euclid Ave., 
Cleveland 12, Ohio, manufacturer of tailor-made car- 
bon-interleaved forms, has announced its entry into 
the field of standardized forms. It is now making 
available to dealers and salesmen a simplified standard 
1948 
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The line ranges in 





price list for figuring all kinds of one-time carbon 
forms and also special price lists covering meter tickets 
and automotive repair forms. Installing new litho- 
graphic equipment, the company has stepped up pro- 
duction and is prepared to add a number of new deal- 
ers to its sales connections. 
i 
JAPANESE FIRM OFFERS NEW CASH BOX 


Itoki Shoten, Ltd., Hirmano-Machi, Osaka, Japan, 
has introduced for export a cash box of its own make, 
a special feature of which is that it may be opened 
with a single hand operation. These boxes, which are 
of smoothly-finished steel outer construction, are lined 





NEW ITOKI SHOTEN CASH BOX, SHOWING 
EXCLUSIVE ONE-HAND OPERATION FEATURE 


with wood interior compartments. The heavy handle 
and lock are made of brass. Olive, cream, blue and 
red are among the color designs offered. Both small 
and large models of the box are manufactured, the 
larger one being 1334 inches long, 9 inches wide and 
5% inches deep. 
——o 2 
STANDARD BUSINESS MACHINES OFFERS 
DICTA-WIRE 
Standard Business Machines Company, 542 S. Dear- 
born St., Chicago 5, Ill., is offering Dicta-Wire as its 





THE NEW DICTA-WIRE WIRE RECORDER 


successor to the former Sound-On-Wire dictating 
machine. Besides the new name other features are 
offered for the machine which is claimed to perform 
its operations in single unit-taking dictation, furnish- 
ing transcription and erasing. The machine’s Count- 
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Chair illustrated is the 
Geoodform Comfort Master Deluxe No. 3507 


A an executive you spend a good 
part of your lifetime seated in an 
office chair. Enjoy comfort and good 
seated posture while you work in a 
(,oodform Comfort Master DeLuxe. - 
Five simple adjustments fit this 
chair to your personal requirements, 
whether you be tall or short, heavy 
or thin. You sit on deep, luxurious 
foam rubber, which cushions the 
shaped seat, arms and backrest. 
The lustrous, satin-smooth finish 
of natural aluminum contrasts smart- 
ly with the rich color and texture of 
Bedford Cord or other upholstery 


covering of the user’s selection. The 
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welded aluminum frame is rigid and 
permanently strong. It will not 
bend or dent, split or splinter, or 
develop rough edges to damage 
clothing. Its anodized surface re- 
mains undimmed through the years, 
easily kept clean and sparkling 
with soap and water. 

This chair will provide comfort- 
able, healthful seating for a business 
lifetime. Write us for the name of 
the nearest GF branch or dealer 
where you can see the Comfort 
Master DeLuxe. Try it out for ten 
days in your own office if you wish. 
It is available for prompt delivery. 


META DESK . METAL 
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FILING CABINETS + 


GOODFORM 
Adjustable 


ALUMINUM CHAIRS 


A product of THE GENERAL 
FIREPROOFING COMPANY 


DEPARTMENT A1l0 
YOUNGSTOWN 1, OHIO 


STEEL SHELVING 
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a-Word, a dial on the front, automatically counts 
the words and gives the stenographer the length of 
each letter. Both spools are self-contained in a pat- 
ented magazine which simply slips on or off the ma- 
chine. 

Secretaries are declared to have the advantages of 
new Phantom-ear receivers which slip over one ear 
and transmit “natural sounds.” Other features in- 
clude a super speed winding mechanism allowing the 
user to reach any point on the wire in a matter of 
seconds, and a dial which speedily erases previous 
dictation and records correct words. 

_ *—- 


SWINGLINE FEATURES COLOR IN STAPLERS 

Speed Products Company, Inc., Long Island City, 
N. Y., manufacturers of Swingline staplers and other 
office specialties, has swung to color with the new 
Jeweltone staplers. 

These staplers in the Swingline motif are being pro- 
duced in four colors—jade, garnet, topaz and pearl. 
Beauty is combined with usefulness, claim the manu- 
facturers. The new staplers will be on display at the 
National Business Show, Grand Central Palace, New 
York City, October 25-30, or at the stationers handling 
them. 

> o- 


COLE MARKETS NEW STEEL STORAGE CABINET 
Cole Steel Equipment Company, 285 Madison Ave., 
New York, N.Y., recently placed upon the market a 
new steel storage cabinet designated as No. 2414, the 
fourteen drawers of which will house seven years of 
cancelled checks, according to the manufacturers. 
Cabinet specifications are 23% inches wide, 37% 





COLE NO. 2414 STEEL STORAGE CABINET 


high and 24% deep. The inside drawer is 10% inches 
wide, 4% high and 24 deep. 

It is claimed that the cabinet is especially useful 
for locating and safeguarding drafts, catalogs, hard- 
ware, office forms, printed matter, artwork, cuts, pho- 
tographs and tools. 

I 
DOPPELT INTRODUCES BRIEF-MASTER 

The Brief-Master, a combination brief bag one 
suiter, has been introduced by Charles Doppelt & Com- 
pany, Inc., 2024 S. Wabash Ave., Chicago 16, Ill. This 
is a sturdy but compact, light-weight, three-compart- 
ment case with room for one suit, several shirts and 
other clothing, with enough room left over to carry 
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the contents of any brief bag. When the case is opened 
all that is visible is the center pocket. Clothing is 
neatly concealed in the two zipper compartments. 
















NEW DOPP BILT 
BRIEF-MASTER.—Up- 
per right: the new 
Brief-Master closed 
for travel. Below: view 
showing outside suit 
compartment. Lower 
right: showing two 
inside compartments. 


Listed as No. 266, the bag is made of smooth aniline 
top grain cowhide in antique brown and suntan. It is 
22 inches long, 14 inches high and 8 inches wide. 


—-—— 


COMDA PLANS ANNUAL DINNER DANCE 

Chicago Office Machine Dealers Association, Inc., 
is making elaborate plans for the Fourth Annual] Din- 
ner Dance and Revue to be held Saturday evening, 
November 20, at the Terrace Casino room of the Mor- 
rison Hotel. The dinner is scheduled for 6 o’clock. 

COMDA will go Hawaiian for the occasion inasmuch 
as rhumba dancing is a part of the program from 6 
to 9 p.m. Adding to the atmosphere of the evening 
will be the presentation of Hawaiian lei flowers to 
the ladies. 

An elaborate seven-course dinner is planned during 
which Ben Sharp’s show orchestra will play. Music 
of this band will guide the feet of the dancers. 

The floor show is always a feature of these annual 
social gatherings of COMDA and this year’s revue 
promises to exceed those of other years for variety 
in entertainment, declare members of the committee 
in charge. 

Many prizes will be given away during the evening, 
which will be “unmarred” by speeches. 

Each person attending will be provided with an 
elaborate printed program, replete with advertising. 

Those wishing the best tables possible are urged to 
send in their checks at once, addressed to Chicago 
Office Machine Dealers Association, Inc., c/o Jack 
Weiner, 1520 W: Belmont Ave., Chicago 13, il. The 
price will be $7.50 per person. Attendance of many 
downstate members of the association, as we as 
the Chicagoans, is expected. 

———_ — 


SHIPMAN-WARD ANNOUNCES LANGITEX USE 

Typewriter platens used for stencil cutting can now 
be re-covered with Langitex and used in combination 
with Langite feed rolls, it is announced by Shipman- 
Ward Manufacturing Company, 325 N. Wells St., Chi- 
cago 10, Ill. It is claimed that Langitex will not 
harden, lasts long, may be cleaned without injury and 
is non-swelling. The announcement states that Lan- 
gitex platens and Langitex feeds rolls, now exclusive 
with Shipman-Ward, have been used in England for 
more than ten years and later in Canada, but that 
this is the first time they have been available in the 
United States. 
1948 
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PANAMA-BEAVER 
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MANIFOLD SUPPLIES CO, 188 3rd Ave, Brooklyn 17, N. Y. 
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Rex Dawson of Meilink Steel Safe Company, Toledo, 
Ohio, dropped in August 14 for a brief visit. He had 
just completed an extensive business trip in the South- 
west and was well satisfied with results. Most of the 


dealers in that section, he said, were planning to attend 
the NSA convention in Chicago. While in town he 
helped further the work on the Meilink exhibit to be 
held at the time of the convention but at the Black- 
stone Hotel across the street from the Stevens. 


W. C. Newsom, Home-O-Nize Company, Moline, I1., 
called on September 8. In Chicago, he spent some 
time with Elmer Krumwiede & Associates, his Middle 
West representative. Mr. Newsom has built a sub- 
stantial volume of sales of his product—a card file in 
3 x 5 and 4 x 6-inch sizes. Comparatively new to the 


stationery field, he is gratified at the reception given 
his product by dealers in various parts of the country. 
Young and aggressive, Mr. Newsom will have other 
products to announce in reasonable time. 


R. G. Hughes of Shunic, Ltd., London, England, 
favored OFFIce APPLIANCES With a visit September 10. 
He was in the United States on a short but important 
business mission calling upon concerns in businesses 
somewhat similar to his own. His company manufac- 
tures articles of metal and of plastic for filing sys- 
tems, including index tabs, and is an important factor 
in the trade in Great Britain 


M. Jean E. Deffayet, who called upon OFFICE APPLI- 
ANCES in Chicago in January of 1946, signed our Guest 
Book at the New York offices on September 15, 1948. 


He is now with Roland Vanhuysse, the owners of 
A.C.M.I., 30 Rue Tronchet, Paris, France, in charge of 
second hand office machines. Formerly agents of R. C. 
Allen they completed arrangements in Europe for 
American surplus in typewriters, calculating and ac- 
counting machines. Mr. Deffayet came for informa- 
tion regarding the new makes in office machinery for 
eventual agencies in France and to contac*% the second 
hand wholesalers for import licenses for his clients. 


Ernest E. Green and his son, Edwin F. Green, both 
of Long’s Typewriter Company, London, England, in- 
scribed their names in the Guest Book on Friday, 
September 24. They left Liverpool on September 4 and 
were scheduled to start the return trip on the Queen 
Elizabeth on October 8. Ernest Green started in the 
typewriter business in 1907. Six years later he was 
visited by H. B. Crosby of the Thorpe & Martin Com- 
pany, Boston, Mass. As a result of the contact he took 
the English agency for the company, a commission 
he held until 1925, when the Ames Supply Company 
came into the picture. His firm has represented Ames 


ever since. Twenty years ago Edwin joined the busi- 
ness. Ernest Green has visited the United States a 
number of times, but this journey was the first one 


for Edwin. An interesting bit of information that came 
out of our pleasant conversation was that Longs was 


bombed t of its building in London in 1941 and set 
up its plant about 20 miles out of the city. Advantages 
were discovered, many of which still hold true. An 
office is maintained in London but the shop activities 
probably will be continued permanently in the suburbs 
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PEARCE ELECTED HEAD OF CARGILL FIRM 

P. T. Pearce was recently elected president and gen- 
eral manager of The Cargill Company, Houston, Tex.., 
succeeding the late Frank Carter Clemens. Others 
elected to new offices were John J. Clemens, vice-presi- 
dent and treasurer, and Mrs. Helen G. Clemens, secre- 
tary. 

Mr. Pearce started with Cargill in 1906 as foreman 
of the composing room. He served as advertising 





a 
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P. T. PEARCE 


manager and sales and advertising manager before 
being elected vice-president and director in charge of 
sales and advertising in 1925. In 1941 he took over 
production as well as sales for the printing, litho- 
graphing, stationery, office supplies and office furni- 
ture firm. 

ea 


TWO APPOINTED BY ART METAL 
The appointments of Carl H. Bowen to the Art Metal 
Construction Company home office as manager of 
branch sales and R. G. Beal as manager of the branch 























CARL H. BOWEN 


R. G. BEAL 


at Boston, Mass., succeeding Mr. Bowen, were recently 
announced by C. W. Simpson, manager of advertising 
and sales promotion. The home offices are at James- 
town, N. Y. 


—___ =o 


PAUL A. ERICKSON OPENS CALIFORNIA FIRM 

Paul A. Erickson, for 21 years employed with the 
Burroughs Adding Machine Company in Iowa, recently 
opened a new firm, the Office Machine Supply Com- 
pany, at 458 Base Line, San Bernardino, Calif. He 
went to California for his health two years ago and 
operated from his home at Highland until increasing 
business made the new arrangement necessary. 

Mr. Erickson is handling all types of office machines 
and is exclusive dealer for the Clary Multiplier Cor- 
poration in San Bernardino and Riverside Counties 
as well as the city of Las Vegas, Nev. He also holds the 
exclusive agency for Rex-O-Graph, Inc. Complete lines 
of office furniture and supplies are carried. 
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siting the United States, are cordially mvited to make the 


main office, 000 W. Jackson Blvd., Chicago, and the staff 
at the branch in charge of G. C. Wheeler at 1023 Pershing Square Bldg., Pershing Square, 42nd St. and Park 
Ave., New York, will be happy to be of any possible service. While the facilities at New York are not so many 


s at Chicago, there will be found the same desire to serv: 


LONDON NOTES AND NEWS 


By Mrs. S. S. Elliott 
11-13 Dowgate Hill, Cannon Street, London E.C. 4. 


Representatives of office equipment concerns abroad, 
Offices of this journal their headquarters. The statf at th 





London, Sept. 1, 1948 

S. R. Batson, Ltd., 49 Butter Market, Ipswich, re- 
cently completed 50 years of trading as office equip- 
ment dealers and apart from manufacturers is one 
of the oldest firms operating in the United Kingdom 

This enterprise was founded at 15 Cornhill, Ipswich 
June, 1898, by the late S. R. Batson. Before this, Mr 
Batson was connected with Lloyds (Underwriters) and 
is supposed to be the originator and manufacturer of 
the B.A.T. motorcycle which was the first motorcycle 
in the world to do 60 miles in one hour. Mr. Batson 
died in 1933. Major Burrell joined the business in 1926 
on retiring from the Royal Tank Regiment, and it was 
formed into a private limited company. The directors 
are Major Burrell (managing), Mrs. N. I. F. Burrell and 
Mr. Greenleaf. Mr. Greenleaf joined the firm in 1920 
becoming a director in 1938 

In 1927 a branch was opened in Norwich and at 
Chelmsford in 1932. Plans are now in progress for a 
further branch at Southend-on-Sea 

S. R. Batson, Ltd., is sole distributor of Imperial 
typewriters, Marchant, Facit and Brunsviga calcula- 
tors, Victor adding machines, and Banda spirit dupli- 
cators for the counties of Suffolk, Essex and Norfolk 
With two exceptions all employees have spent the 
whole of their careers with the firm and all promotions 
are made from inside 


W. S. Cowell, Ltd., is another firm operating in Ip- 
swich whose history is interesting. Letterpress and 
lithographic printers, manufacturing stationers and 
paper bag makers, the firm was founded in 1818 on 
the site of an earlier book and stationery business 
which can be traced back to 1537. Cowells was the 
pioneer in the development of lithographic printing 
in this country. When the new art of photography 
was pressed into the service of the reproduction proces- 
ses, some of the earliest experiments in photo-litho 
were conducted at Cowells 

Today the factories, head offices and a retail sta- 
tionery store absorb the energies of some 500 workers 

Further building operations in Falcon Street, com- 
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menced in March, 1946, will, on completion, provide 
additional substantial factory floor space. A housing 
scheme for employes is under way. 

Book work, catalog and other publicity literature of 
the highest class, a large proportion in full color, is 
now exported to all parts of the world.—SSE. 

— — >< 

JAMES L. BURDEKIN TAKES SON INTO FIRM 

James L. Burdekin, veteran stationer, printer and 
bookseller of York, England, has announced that he 
has taken his son, Martyn Lever Burdekin, into part- 
nership with him. The new name of the business is 
Jas. L. Burdekin & Son, located at 35.Parliament St., 
York. Martyn is the sixth generation of Burdekins to 
enter the business, which has been in existence for 
198 years since 1750 


—- 





WELCOME BRITISHER—H. H. Brookes, sales manager of 
Esterbrook Hazell Pens, Ltd., England, is welcomed by 
Charles W. Applegate, export manager of The Esterbrook 
Pen Co., Camden, N. J. The occasion was Mr. Brookes’ first 
visit to the United States, made primarily to visit the Ester- 
brook factory and offices in Camden, when he studied first- 
hand the entire line of Esterbrook products and their sales, 
distribution and advertising. 
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still prouder of your heritage. 


And you. Mr. Dealer, can proudly display and sell 
them, confident of the invincibility of the finest tradi- 
tional styling teamed with Sikes’ best efforts in 
comfort designing. 

The contour of the back invites mellow relaxation . . 
at the same time assures friendly support as it snuggles 
into the user’s back. Sikes spring edge seats minimize 
under-leg pressure. Available in solid Walnut... up- 


holstered in top grain leather. 


THE SIKES COMPANY, INC, 
20 CHURCHILL STREET BUFFALO 7, N. Y. 


1 Cotmbia ri 


‘SIKES SALES — 
REPRESENTATIVES. 


F. J. BLOEMPOT R. W. BUTSON 

1 Park Avenue Richmond, Va. 

(Temporary Address) 

The Sikes Co., Inc. 
Buffalo 7, N. Y. 


. W. KOEHN, Jr. H. WRIGHT JOHNSTON 
Columbia Drive 1724A Merchandise Mart 
Chicago, Hil. 


Please address al! inquiries to THE a tes aeanond 
20 Churchill St.. Buffalo 7 


New York, N. Y. 








M.D.A. HOLDS 34TH ANNUAL 
CONVENTION IN CHICAGO 


More Than 230 iond Three-Day Meeting at 
Edgewater Beach Hotel, September 16-18—Board 
of Directors and All Officers Re-elected for 1949 


HE HIGHLY SUCCESSFUL 34th Annual Convention 
of the Marking Device Association filled three busy 

days, September 16 to 18, at the Edgewater Beach 
Hotel, Chicago, where delegates from all over the 
nation and from Canada gathered to hear excellent 

















ARTHUR T. PARTRIDGE 


speakers solve many of the marking industry’s prob- 
lems and to inspect one of the most complete exhibits 
ever staged by the association 

The orening session was called to order by President 
Arthur T. Partridge, Seattle Rubber wy Company 
Seattle, Wash., at 10 a.m. on Thursday, September 16 
Mr. Partridge introduced Charles png ‘hacen Seal & 
Stamp Company, Detroit, who gave the report of the 
credentials committee. A brief memorial was then 











held for members who had passed away since the last 
convention. Justin R. Swift, Superior Marking Equip- 
ment Company, Chicago, an honorary member of 
M.D.A., then delivered the address of welcome. This 
was followed by a brief address by President Partridge. 
and the treasurer’s report, given by Joe Pardi, Ameri- 
can Seal & Stamp Company, Chicago, assistant treas- 
urer, acting in behalf of Treasurer E. Y. Cottingham, 
unable to be present because of illness. The session 
closed with the secretary’s and general manager’s re- 
ports by Elmer Way, M.D.A. general manager 


Canadian Talks at Luncheon 


At the ensuing luncheon in the South Room of the 
Edgewater Beach, Captain Norman Rawson, a veteran 
of World War I and presently a Presbyterian minister 
in Hamilton, Ontario, a: gave one of the most 
animated talks of the three-day meeting. Dwelling on 
the present world turmoil, he pointed out that until 
we have something better to offer the peoples recently 
rid of Nazism, the void will continue to be filled by 
something worse. The solution, he said, does not lie 
in driving out other ideologies by the application of 
superior forces. He closed by urging that we not lose 
faith in other nationalities nor in ourselves. 

Following this well-received talk, the chairman of 
the nominating committee announced that the entire 
board of directors and the present slate of officers 
had been unanimously re-elected. The slate follows: 

Chairman of board: Fred L. Johnson, Western Stamp 
& Stencil Company, Omaha; president, Arthur T. Par- 
tridge, Seattle Rubber Stamp Company, Seattle: vice- 
president, Frank Eyman, Art Novelty Manufacturing 
Company, Chicago; treasurer, E. Y. Cottingham: 
assistant treasurer, Joe Pardi, American Seal & Stamp 
Company, Chicago; secretary and general manager, 
Elmer F. Way. 

R. W. S. Freeman, H. Barnard Stamp & Stencil Com- 
pany, Hamilton, Ontario, Canada, headed the Thurs- 
day afternoon speaking program with his timely talk 
on “Do You Know Your Costs—Do You Care?” He told 
of the importance of keeping accurate cost records and 
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Business! 


as Protectall Safes are being sold by stationery 
am stores and department stores and in office 
ion equipment establishments throughout America. 


Sell Protectall Safes to your regular customers — who buy 
inkwells and desks from you — filing cabinets and gadgets. 


the THE PROFIT IS WORTH WHILE 
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PROTECTALL SAFES 


THE MODERN PROTECTION AGAINST FIRE NEEDED IN EVERY ESTABLISHMENT 


UNDERWRITERS LABORATORIES “C" LABEL—your warranty against fire up te 1700° F. tor one heer 
MODERN, WELDED STEEL CONSTRUCTION—high-quallty locking mechanisms resist burglary, tec 
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ates f all your customers. J 
ring 









DS: a: “a 
Get tad tell aah vis j 
PROTECTA FG. sie 
926 South Saline Street, Syracuse, New York 


amy} 








4 





1948 OFFICE APPLIANCES, October, 1948 61 








The NEW- 
T™ OFFICE MASTER 


A New JACKSON Desk 








The new OFFICE MASTER Desks offer many out- 
standing features designed to bring increased Beauty, 
Efficiency and Comfort to the business office. 


WASPER OFFILE FURNITURE LO.— 


JASPER, INDIANA REPRESENTATIVES 

James H. Davison, Route 1, Box 120, Les Gotos, Cal. 
Marion V. Follin, 220 Fairbanks Road, Riverside, Ill. 
George B. Wray, 130 W. 42nd St., Room 819, New York 
Howard Maley, 115 Tarbell Ave., Bedford, Ohic 

L. H. MeDoniel, 1414 West Tucker St., Ft. Worth, Tex. 
Rolph A. Bender, 813 Bona Allen Bidg., Ationte, Ga 
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) Delivers Maximum Desk Values for 
Your Customers’ Desk Dollars! 


A New JACKSON Desk 





CF1776 


Jackson Desk dealers will be proud to present the new 
OFFICE MASTER Desks to their customers. This distin- 
guished desk series offers an increased measure of 
customer satisfaction along with generous dealer profits. 


= [UdASPER OFFILE tg ond La. 


JASPER, INDIANA i #}7|)~+; 7+ R&PRESENTATIVES 


Jomes H. Davison, Route 1, Box , Los wether a Cel. 
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Marion Y. Follin, 220 Fairbanks Road, Riverside, I. 
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George B. Wray, 130 W. 42nd St., Room PN New York 
Howard Maley, 115 Tarbell Ave., Bedford, Ohio an 
L. H. McDoniel, 1414 West Tucker St., Ft. Worth, Tex. 
Ralph A. Bender, 813 Bona Allen Bidg., Ationte, Ga. 
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making frequent checks to adjust these records to 
changing conditions in the prices of materials and 
labor. 

He was followed on the program by Ross McRae, 
Consolidated Stamp Manufacturing Company, Inc., 
Chicago, who spoke on “Sales Reflections”. He com- 
pared sales planning to raising a garden, stating that 
only by careful selection of seeds and by hard work 
can we produce a good yield. In the last analysis, he 
said, it boils down to “how much we're trying to grow.” 

The third speaker on the Thursday afternoon pro- 
gram was De Witt Emery, president of the National 
Small Business Men’s Association, who spoke on the 
subject, “What Do We Have?” He gave a number of 
reasons that might be the underlying basis of Ameri- 
can production, but said the real reason was freedom 
of enterprise. He advised small employers to contact 
the National Small Business Men’s Association for its 
useful bulletins and suggested that they prepare sim- 
plified balance sheets for all employees, so that they 
would be constantly informed of the company’s 
progress. 

Closing the afternoon program were three committee 
reports. That of the membership committee was given 
by Herman Bloom, the government affairs committee 
report by Walt Marsh, Marsh Stencil Machine Com- 
pany, and the standard committee report by Don 
Forrester, Acme Marking Equipment Company, De- 
troit. 


Sharp Interest in Aptitude Testing 


One of the outstanding talks of the three-day con- 
vention was that given following the opening of the 
Friday morning session. Jack Klein, president of Klein 
Institute of Aptitude Testing, gave a striking dem- 
onstration of what aptitude testing can show. Four 
questionnaires previously filled out by employees of 
manufacturers registered were analyzed, and in each 
case the employer stated that the general picture of 
the employee as outlined by Mr. Klein was amazingly 
accurate. 

Mr. Klein’s talk was followed by a discourse on 
“Where Do We Go From Here?”, given by A. W. Hack- 
meister, editor of Marking Industry. Mr. Hackmeister 
outlined the progress of the association and gave sev- 
eral suggestions for increasing its scope of usefulness 
to members. 

The session closed with a special ceremony during 
which M.D.A. gold stars were awarded the following 
Chicago Park District policemen in reeognition of their 
distinctive acts of bravery during the past year: Patrol- 
man Howard Bennewitz, Patrolman Frank Clay, Pa- 
trolman Raymond Vinicky, Patrolman Walter Ziel and 
Patrolman James McCormick 
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34TH M.D.A. CONVENTION BANQUET, EDGEWATER BEACH HOTEL, CHICAGO, SEPTEMBER 17 


The luncheon speaker on Friday was Mickey Mac- 
Dougall, an expert on cards and dice who has helped 
expose gambling crooks and cheats in virtually every 
part of the nation, as well as on transatlantic liners. 
His talk was of such interest that a number of the 
delegates remained after the luncheon to hear further 
remarks by Mr. MacDougall. 

The afternoon session was devoted to a number of 
round-table discussions during which manufacturer 
and dealer members were given ample opportunity to 
talk over their operational. and sales problems. 


Annual Banquet Friday Night 


The annual banquet, held in the Ballroom of the 
Edgewater Beach, was preceded by a cocktail hour at 
7:30 p.m. No after-dinner speeches were on the pro- 
gram, the entire evening being devoted to a highly en- 
tertaining floor show comprised of musical, sleight- 
of-hand and marionette numbers: Dancing to the 
melodies of Don Fernando and his orchestra filled the 
remainder of the evening. 

The final session of the 1948 M.D.A. convention was 
held on Saturday morning. The opening activity was 
a sales symposium conducted by Courtenay Shaw. 
American Pacific Stamp Company, Los Angeles. This 
was followed by a brief business meeting. The closing 
feature of the session was a management clinic, di- 
rected by Fred Johnson, Western Stamp & Stencil 
Company, Omaha, Nebr. The convention was then 
formally adjourned at 12:30 p.m., followed by the clos- 
ing luncheon at which Marvin Hughes, impersonator, 
was the featured speaker. Mr. Hughes’ take-off on the 
typical club woman conducting a meeting of her club 
proved to be one of the most deiightful bits of enter- 
tainment during the three-day meeting. 


DESCRIPTION OF EXHIBITS 


Art Novelty Mfg. Co., Chicago, ill...The company's full line of notary 
ind seal presses was displayed F. H. Eyman, president, and W. H 
Eyman, treasurer, were in attendance 

Bates Mfg. Co., Orange, N. J.—Shown was the Bates line of numbering 
machines and inks, staplers, eyeleters, Munkee stamp pads and inks 
perforators, file fasteners and list finders. S. M. Babson, vice-president 
and Parle Cooley, midwestern representative, were in charge 
Carter's Ink Co., Boston, Mass.—Carter’s stamp pads, stamp pad inks 
and indelible marking outfits were shown K. H. Kiesel, Chicago district 
manager, and Ken Henderson, midwestern representative, were in at 
tendance. 


Consolidated Stamp Mfg. Co., Inc., New York, N.¥.—Included in this 


display was the company’s general line of daters, numberers and self 
inkers. E. B. Wade, Chicago general manager, and Ross ( McRae 
sales manager, were in attendance. 

Cooke Time Stamp Co., Omaha 8, Nebr.-.On display was the Cooke line 
of time stamps and rotary daters. J. L. Cooke, president, and Henry 
Gernandt, plant superintendent, were on hand 

M. E. Cunningham Co., Pittsburgh, Pa.—Safety stee! marking equi 
ment, heavy bevel letters and figures, S-T-M seal and badge stamping 
dies, precision type, and a number of other letters and dies were shown 
F. S. Speicher, Jr., secretary-treasurer, and W. J. Speicher, home office 
sales, were in charge. 

Econo Products, Inc., Rochester, N.¥.—Plastic molds and Pilastiply 

(Turn to page 176, please) 
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Shelving 
Lockers 
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* Wood Working Berches © Hanging Cabinets 
® Economy Locker Rocks 
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Regular delivery of Lyon products 

either standard or special — is 
geared to the available supply of 
sheet steel. But... 

If you or your customers can 
supply us with 12 to 24 gauge 
sheet steel, we will buy it from 
you and promptly ship the 
pound-for-pound equivalent at 


Ss 
ee 
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FURNISH THE STEEL 


re » 
A fi 


i\s 





a { OI a: MAKE THE PRODUCT 


regular published prices... 

EITHER... Lyon standard 
products now in production (see 
partial list below) . . 

OR ... assemblies, subassern- 
blies, parts, etc., for your custo- 
mers’ product. These would be 
made to their specifications in 
gauges from 8 to 30. 


LY © WN metal prooucts, incorPoraten 





Offices: 


General 


Branches 


1028 Monroe Avenue, 


and Deaters in All 





Avrora, Illinois 
Principal Cities 


A PARTIAL LIST OF LYON PRODUCTS - 


® Kitchen Cabinets 
© Display Equipment 


Filing Cabinets 
Cabinet Benches 


e Welding Benches Drawing Tables 
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° * Storage Cabinets ¢ Conveyors © Tool Stands 
. * Bench Drawers 
® Folding Choirs © Work Benches 
. @ Drower Units 


* Flat Drawer Files 
© Shop Boxes © Service Carts * Tool Trays © Tool Boxes 
© Bor Racks © Hopper Bins © Desks © Sorting Files 
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© Bin Units © Parts Cases Stools ® Ironing Tables 








TWIN CITY GOLF PARTY ATTRACTS 100 


The Twin City Stationers-Northwest Travelers golf 


tournament and outing held at Southview Golf Club, 
South St. Paul, Minn., on August 23 attracted an at- 


tendance of more than 


100. Farnham Stationery & 


School Supply Company took attendance honors with 


1. 


On 


ow 


. First row: 


. Arnold Berolund, 





25 present. 


Dick Boemer of Wedelstaedt’s, St. Paul, won both the 
individual cup and the team cup 


(for the dealers) 


with a high gross of 75 and a low net of 69 (based on 


6 handicap). 


Several of the other dealers shot good 


golf, among them Del Deming of Farnham’s, who had 





TWIN CITY STATIONERS-NORTHWEST TRAVELERS CLUB GOLF TOURNA- 
MENT, SOUTHVIEW GOLF CLUB. SOUTH ST. PAUL. MINN., AUGUST 23. 1948 


Gordon Vars, R. Wheeler, H. H. Cowie and Ray Scott, all Curtis 
1000, Inc., St. Paul, Minn. 


- Douglas Roos. Autographic Register Co. 
. Charlie Regan, Globe Publishing Co., Inc., South St. Paul, Minn. 


Ray Hammond, National Blank Book Co.; Stan Griebel. Yawman 
and Erbe Mig. Co.; Jay Dunbar. Globe Publishing Co., Inc. 

enry Johnson, Loren Waddick, Jay J. Brunner, Art 
Walker, Harvey hing. Del Demming. Second row: Bob Carlson, 
Warren Thomas. Clark Walker. Vic Andrus, all Farnham Staty. 
& School Suvply Co., Minneapolis, Minn. 


. Paul Baird, Geo. E. Baird & Son, Kansas City. Mo.; Matt Dillon 


Asso~iated Stationers Suyply Co». 

Hansen and Bob Davies, Miller-Davis Co., Minneapolis, Minn.; 
Karl Kiesel, Tne Carter's Ink Co.; Warren Gustaison, Curtis 1000, 
Inc., St. Paul, Minn.; Art Grayston, Thomas & Grayston, Minne- 
apolis. Minn.; Oscar Bertelson, Bertelson Bros., Minneapol’s, M:nn. 

errill Hasty. Sengbusch Self-Closing Inkstand Co.; Dick Boemer, 
Henry E. edelstaedt Co., St. Paul, Minn.; Berk Ertl, American 
Lead Pencil Co. 
Joseph Dixon Crucible Co.; Frankie Dandrow 
The Leslie Schuldt Co., St. Paul, Minn.; Ray Johnson and Stan 
Stenvig. both Quality Park Envelope Co. 


9. Fred Luley. Dennison Mig. Co.; Louie Ehrlich, Ehrlich & Co 
St. Paul. Minn.; Bob Valleau, R. B. Valleau Co. 
10. Don Whitcomb, Paper Supply Co. 


il. 


Walter Hubbs, Thomas & Grayston Co., Minneapolis, Minn.; Ed 
WillLamson, Elmer Krumwiede & Associates, Chicago; Tom Erick- 
son, Bertelson Bros., Minneapolis, Minn.; Earl Vanda. Thomas & 
Grayston Co. 


. Vernon McCann, W. A. Sheaffer Pen Co.; Dan MacDougall. Sta 


Ed Frickson, H'bbiny Office Suoply Co. 
E. Baird & Son, Kansas City 


tatiorers Loose Leaf Co.; 
Hibbing. Minn.; Paul Baird. Geo 
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15. 


16. 
17. 


22. 
23. 


24. 


Mo.; Al Nordstrom, Smead Mig. Co. 


. Gust Peterson. Paper Supply Co. 
. Harold Hoffman, 


Smead Mig. Co.; Herb Fall, Japs-Olson Co. 
Minneapolis, Minn.; Orvin Moen, Smead Mig. Co.; Henry Huette, 
Autopoint Co. 

Roy C. Clark, F. S. Webster Co. past secy.-treas., Northwest 
Travelers Club, and Harry Bergquist, present secretary. 

Fred Schaefer. Sanford Ink Co.; Ed Friedman, LePage’'s, —., o 


A. G. Warell, Pounher Printing Co., Minneavolis, M'nn.:; 
Erickson, General Paper Corp.; Warren Carlson, Wilson Jones 
Co.; Howard Schaub, Schaub Office Supply Co., Minneapolis 
Minn.; Jack Guntrum, Eaton Paper Corp. 

. Sterling Brady. Brady-Margulis Co., St. Paul, Minn.; Ivan Cor- 
nelius, Northern States Envelope Co.; Wally Margulis. Brady- 


Margulis Co. 


. John Friedman (son of Ed); Roy C. Clarke, F. S. Webster Co.; 


Ed Friedman, LePage’s, Inc. 
. Ph'l Ackerman, Farnham Staty. & School Supvly Co., Minne- 
anol’s, Mi-n.; Fred Fa'ter, Pou~her Prirting Co., Minneapolis, 


Minn.; Carl Schutz, Eagle Pencil Co.; Cliff Talty. Kansas City, Mo. 


. Dick Hartinger, Paper Supply Co.; Sterley Jerue, McClain & Hed- 


man Co., St. Paul. Minn. 

Joe and Warren Rebholtz, both Northern States Envelope Co. 
George Desmond, Victor Safe & Equipment Co.; Ralph Maneval, 
A. W. Faber-Castell Pencil Co., Inc. 


Vic Lydon, R. B. Valleau Co., St. 
Rockwell-Barnes Co. 


Paul, Minn.; Earl Collins. 


. Because of camera failure. no picture of the following: Sherman 


Read, St. Paul Book & Stationery Co., St. Paul, Minn.; George 
Franzon, Warren Long, Chuck Thompson and Clarence Ahlstrom 
all Sperry Office Furniture Co., St. Paul, Minn. 


OFFICE APPLIANCES, October, 1948 


1 the 
ers) 
d on 
FoOOd 
had 





aD 





Where /f 


: Neede diag 











VI¢Ct @re 


Transfer Storage Case 


When transfer cases are put into use they are bulging with records 
from the start. If you want to continue selling your customers this 
item year after year it is important that you provide them with a 
case that will hold up under this load. For years VICTORYS have 
been noted for standing up under hard usage. The heavy corru- 
gated apron, illustrated at the left, is one reason why. It gives 
added reinforcement on the ends and along the bottom where it 


is needed most. 



























VICTORY Storage Cases 


Dealers say these are sound selling features: 


Solid Fibre Board 


Sturdily constructed from solid fibre board—not corrugated— 


plus heavy reinforcement apron. 








— 
Slides Easily 
Tops and bottoms are smooth. Will not teeter and rock when 
in place—slides off stacks without effort. 
No Gummed Tapes 
Entire case is one piece—metal stitched at the factory. No 
mess or fuss to put into use—less chance of coming apart. 
seal 





Cover Attached 


It’s part of the case and extends clear across. No obstructing 


flaps to hold back when referring to contents. 





Only One Fastener 


The wrist flicks and it’s open—flick—it’s locked tight. The 


fastener is on the side—out of the way when stacking. 


THE Weis MANUFACTURING COMPANY 


Sloe 















Climaxing 75 years of service to the Business World 


This newest 


achievement 
ment contir 
typewrite! I} 


product of Remington 
f 75 years of typewriter research and develop- 
ies the leadership begun in 1873 with the first 

new Remington Electric DeLuxe, the hand- 


Rand —the crowning 


somest typewriter ever designed — and the best-engineered — 


provide ~ i cre 


ACh 





New Remington Rand type! 
Designed for greater read- 


ability perf tencils 
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ised typing production with decreased typing 


effort. It brings you a new high in typ- 
ing perfection —every character per- 
fectly formed, perfectly printed, abso- 
lutely uniform in appearance. The 
scientifically developed Finger-Fit Keys 
invite flying fingers to flow smoothly, 
swiftly over the easy-to-stroke surface 
of its keyboard; the quiet, sturdy motor 
has an unfailing reserve of power ample 
to meet every typing need. Here is per- 
formance which combines an ease of 
operation with a split-second response 
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Finger-Fit Keys adjust 
fingertips automatically ! 


and an increase in output that delights 
the secretary . . . is a revelation to the 
executive. The typist need no longer 
worry about individual touch for beau- 
tifully typed letters and reports—with 
the new Remington Electric DeLuxe 
she merely touches the keys, and the 
quiet, smoothly functioning electric 
mechanism picks up the action and 
uniform typing appears on paper! 


Tocay, see this handsome new Remington Electric DeLuxe 


Typewriter . 


. call your nearby Remington Rand office; let 


a trained representative show you its many features that will 
give you better typing, faster, at a lower net cost! 


» » » 


The new REMINGTON ELECTRIC DELUXE TYPEWRITER 
is unusually compact... fits all standard fixed-bed, 
center-drop and pedestal-style typewriter desks. 


Ly) aglon Kand THE FIRST NAME IN TYPEWRITERS 
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a high gross of 76. Herb Fall took putting honors but 
“Putt Putt” Hansen came through with his clutch 
game and won the special “MacDougall” President’s 
Cup, a honor disputed, however, by Bob Davies, Oscar 
Bertelson and Arthur Grayston. 

Fred Schaefer took the pictures, assisted by Roy 
Clarke, Ed Friedman and Harry Bergquist in focusing 

A fine steak dinner was served and several tables of 
popular card games were played 

<> 


OFFICE EQUIPMENT DEALERS HOLD OUTING 

The fourth monthly golf outing of the Office Equip- 
ment Dealers Association of New York, N. Y., was held 
at the beautiful Braidburn Country Club at Madison, 
N. J., on Thursday, August 19. Forty-three members 
_ participated in the day’s outing and 37 took full ad- 
vantage of the beautiful day to play the 73-par Braid- 
burn course. 

Playing in the opening round of the Class A tourna- 
ment, Bill Wood of W. B. Wood & Company, Newark, 
N.'J., scored the upset of the day by defeating Charles 
Lane of Charles J. Lane & Company, after which Bill 
proceeded to dispose of Fred Bloempot of Bloempot & 
Wood in the afternoon round. This means that he will 
meet the winner of the W. Chisena-Charles Lundgren 
match at Westchester Country Club in the finals. 

R. B. Booth of the Leopold Company won his match 
by default and will play Bernard Nemlich in the Class 
C finals. Due to vacations, the semi-finals in Class B 
will not be finished until later in the month. The 
winner of the J. G. Schwander-Donald McCree match 
will meet the winner of the Marty Lindroth-Angus L 
Gordon contest. 

The winners at Braidburn on August 19 were: 


Low gross—S. J. Raymond, Alessi Brothers, New 
York, N. Y., 76. 
Second low gross—W. Chisena, National Cabinet 


Company, 81. 

Winners in the kickers’ handicap were David Fish, 
Regan Furniture Corporation; A. Bright, Bright Chair 
Company; Dale McKnight, Lackawanna Leather Com- 
pany; and G. Brunner, guest 

S. Katz of Art Steel Sales Corporation won the non- 
players’ prize. Guest prizes were taken home by Alfred 
Bright, Bright Chair Company, and Dr. B. E. Morrison. 

Thanks of the association went to Charlie Stettler of 
Berry, Dickie & Stetttler for the arrangements he made 
for the outing at Braidburn, his home club 

>? 
GREAT LAKES TRAVELERS NOTES 

Several dealers graced the regular luncheon meeting 
of the Great Lakes Travelers Club in the Sherman 
Hotel on Friday, September 10. Those present were 
Dan Spence, Blied’s, Inc., Madison, Wis.; Clark Roland, 
Marshall-Jackson Company, Chicago; R. D. Campbell, 
new owner of the Tommy Airth store in Evanston 
Ill.; G. O. Stevens, Stevens, Maloney & Company, 
Chicago, and Less Crowl, Blade Printing & Stationery 
Company, Toledo, Ohio, past-president of the Na- 
tional Stationers Association. It was reported that 
Gene Mitchell was in the St. Luke’s Hospital, St. Louis, 
Mo., following a heart attack. A letter received by 
Herb Walsh, Ace Fastener Corporation, indicates that 
Gene is in good spirits despite his hospitalization 

= ¢ 


JOHN F. KENNEDY HONORED BY UTICA FIRM 

Alfred G. Preston, president of the Utica Office Sup- 
ply Company, Utica, N. Y., was host at a dinner at the 
Elks Club at Utica on August 24 in honor of the firm’s 
general manager, John F. Kennedy. The event cele 
brated Mr. Kennedy’s 20 years with the company. 

The guest of honor was presented an engraved watch 
by the employees in a ppreciation of his efforts in pro- 
moting the welfare of both the company and staff 
The presentation was made by Fred L. Grant. 

President Preston announced that Mr. Kennedy has 
been made a vice-president of the company and pre- 
sented him a substantial purse.——_GET 
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WILSON JONES BOWLERS TRY GOLF 
On Saturday September 4, about 50 members of the 
Wilson Jones bowling league went out to the Glendale 
Country Club, west of Chicago, to spend a day playing 
golf, horse shoes and a number of indoor sports. Just 
before the foursomes teed off, each player was given 
an envelope pretty well filled with sheets of paper 


AT THE WILSON JONES GOLF TOURNAMENT.—Top: The 
golf committee and chief prize winner, E. C. Greenway, with 
the golf bag he won: G. E. Haley: M. Eligass; Fred J. 
Minds. Center: Candid shot of George Cormack. George 
Cormack, Jr.. and Herb Johnson, J. L. Hanson Company. 
George, Sr. had just returned from a month's vacation and 
business visit to California in time to attend the tournament. 
Bottom: Relaxation after a hard afternoon on the golf course. 


variously marked “one buck,” “five bucks” and “ten 
bucks.” With this kind of “money” everyone slipped 
easily into the mood of wagering anything on every- 
thing. Foursome prizes were awarded to the one man 
in each foursome who ended the game with the most 
“bucks.” The following boys proved the most skillful 
in this activity: G. Stadnik, Herb Johnson, C: Jan- 
ovsky, George Schnittker, H. Meidinger, E. Koijane, 
Jr., and Glenn Haley. 

The grand prize of the event—a beautiful all leather 
golf bag—was won by E. C. Greenway. He picked out 
the right holes on which to get high scores. The Peoria 
system of handicapping was a big help to him. Second 
and third low net winners were John Lally and Carl 
Jacobsen, respectively. The low gross score for the 
day was turned in by William Buenger. Non-golfers 
who received prizes were E. McAuliffe, J. Schuck, B. 
1948 
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“Y and E” Stylemaster Associate Desk 
in Neutra-Tone Grey. 


size 60” x 30” 





from your present office floor space—each desk saves 


17/; square feet. You can put more desks in your present space. 


from your office help—these handsome desks make work- 





ing easier—Every inch of top space is in easy reach. Full sized 
drawer units are efficiently arranged. Each desk adjusts to 
comfortable working height. 


EXTRA | from your office help—because these good looking, mod- 


ern desks give workers’ morale a healthy boost. 


AND 


protection and style—from the attractive metal corner 


caps that add endurance to the points of wear. 


from the dollars you spend on desks—because the Style- 


master Associate desk is built of steel in the famous “Y and E”’ 





quality tradition. They pay you dividends in extra years ct 
handsome service. 


For complete information on how to unlock extra office production with the new “Y and E” Stylemaster 
Associate desk consult your classified directory for your nearest “Y and E” representative or write: 
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Pesman, P. Sarno and A. Peterson 


As a fitting climax to a pleasant day, a steak dinner 
was served shortly after seven o’clock. Thus fortified, 


a number of the men stayed on to play cards and en- 
gage in other relaxing activities. The less hardy folk 
trekked homeward right after dinner 
—- © 
HORDER’S, INC., HOLDS GOLF OUTING 

Extreme heat on August 29 proved to be a severe 
handicap for the Horder’s, Inc., golf tournament at 
Golf at St. Andrews, near Wheaton, Il., both from the 
aspect of attendance and for reasonable scoring. Only 
39 employees, travelers and members of the trade press 





* o 
ce 
AT THE HORDER TOURNAMENT.-——Upper left: Don George, 


Horder’s Inc., whose 83 topped the gross department. Upper 
right: Harry Balch, Quality Park Envelope Co., who shared 
low net with Art Meuller of Horder’s. Below: the tournament 
committee—Wayne Bashaw, Frank Rainey and Karl Schultz. 


braved the torrid temperatures prevailing on the 
sporty, but parched, acreage of the above-named divot 
mecca. 

With the sun boiling down with a vengeance, the 
best any player could do was an 83, racked up by Don 
George of the Horder organization, giving him posses- 
sion of the coveted cup and first choice of a number 
of fine prizes. First low net of 64 resulted in a tie be- 
tween Harry Balch, Quality Park Envelope Company, 
and Art Mueller, Horder’s, Inc. Third low net went to 
Reeves Heyer, The Heyer Corporation, whose corrected 
gross of 102 resulted in a 66 net. Mitchell of Horder’s, 
Inc., captured fourth low net with a 68, closely fol- 
lowed by Russ Carpenter, Sanford Ink Company, who 
netted a 69. 

Several excellent door prizes were also awarded at 
the delicious fried chicken dinner in the clubhouse at 
6 p.m., where attendance totaled 43. Following this ex- 
cellent repast and the prize-awarding ceremonies, the 
players divided into two groups, one beginning the 
long homeward trek, the other repairing to the card 
tables. 

The committee in charge of the excellent outing was 
comprised of Wayne Bashaw, Frank Rainey and Kar! 
Schultz. 

—- 

PICNIC HELD FOR G-F 30-YEAR EMPLOYEES 

A special “old-timers” picnic for more than 100 
General Fireproofing Company employees from all 
parts of the United States, was held August 9, at Coal- 
burg Lake, near Youngstown, Ohio. A feature of the 
outing, for employees of 30 or more years’ service, was 
the presentation of watches. Walter Bender, G-F 
president, made the awards and addressed the group. 
—AK 
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PENN-MAR-VA, PHILADELPHIA STATIONERS 
HOLD ANNUAL OUTING AT ORELAND, PA. 

More than 50 members and guests of the Penn- 
Mar-Va Travelers Club and Philadelphia Stationers 
Association assembled at the Manufacturers Country 
Club, Oreland, Pa., on Tuesday, August 31, to attend 
their annual outing. 

The soft ball teams were the “Bugs,” captained by 
Jim Shearman, Acco Products, Inc., and the “Thun- 
derbolts,” captained by Jerry Savage, Carter’s Ink 
Company. The “Bugs” scored three runs in the first 
and then staged a good, old-fashioned batting rally 
in the second inning, bringing in nine more runs for 
a total of 12 runs. Pitcher Fred Milner, Joseph Dixon 
Crucible Company, steadied down and held them to 
those 12 runs for the balance of the game. Pitcher 
Jack Pinkerton, Boorum & Pease Company, for the 
“Bugs” held the opposing team to a total of six runs 
for a final score of 12 to 6 in favor of the “Bugs.” 
Umpires were Irving Roth, Roth Brothers, Philadel- 
phia, Pa. (balls and strikes); William F. Vogel, Seng- 
busch Self-Closing Inkstand Company, and Edward 
St. George, Oakville Company, on bases. 


Bart McCloskey Presides at Steak Dinner 
Bart J. McCloskey, Tray Ware, Inc., acting as master 
of ceremonies, introduced Earl Prentzel, Speed Prod- 
ucts Company, Inc., president of Penn-Mar-Va Trav- 
elers Club. Mr. Prentzel thanked the following com- 





RELAXING AT THE PENN-MAR-VA—PHILADELPHIA 
STATIONERS OUTING, ORLEAND, PA., AUGUST 31 
Above: Ned Baynon Associates; George England and C. M. 
Jaffer, both of Eberhard Faber Pencil Co. Below: George 
Leonard, L. E. Waterman Co.; Tom Stagg. Hoskins, Inc., Phila- 


delphia: Al Williams, Stationers Guild of America; Ben 
Wachtel, Parker Pen Co. All other photos taken were so bad- 
ly out-of-focus that they proved unusable for reproduction. 


mittee for arranging a splendid day’s outing—Bart Mc- 
Closkey, Tray Ware, Inc.; Chris Tomford, Carter’s 
Ink Company; and John F. Emhardt, Columbia Steel 
Equipment Company. 

Mr. McCloskey announced that John Kerns, Station- 
ers Loose Leaf Company, who recently underwent an 
operation, is now recuperating at his home, 444 Edge- 
mere Road, Ardsley, Pa., and urged members to write 
to him if they had not already done so. A huge “get 
well” card signed by all present was sent to him at his 
home. 

Mr. McCloskey then called upon Larry Herr, L. B. 
Herr & Son, Lancaster, Pa., president of Philadelphia 
Stationers Association, who extended an invitation to 
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WRITEMASTER scm 


Next time you see a letter from one of America’s great 
corporations—study it. Not for content, but for 

form, composition, balance of spacing, sharpness of 
write and even color. 

Such letters are not accidents. They exude an 

executive character which WRITEMASTER Ribbons and 
Carbons impart to correspondence. They proclaim the 
superior standards of the company sending them. 
Intelligent businessmen know there is more profit and 
prestige in selling products of intrinsic character. 
WRITEMASTER plastic-treated carbon is the ultimate in 
clear, rich impression. It can’t slip in the typewriter. 
Neither can it curl. 


WRITEMASTER is your magic key to open the 
doors of customers whom you'd like to have 

on your books. And PEERLESS IMPERIAL is 
your guide, your friend and mentor to help 
you serve and keep these customers. 


Samples, price schedules and a 
friendly return letter will follow 
your inquiry. lf you're not too busy 
—how about writing it now? 


PEERLESS-IMPERIAL CO., INC. 


General Office and Factory; 28 Peerless Place, Newark 5, New Jersey 
New York Office: 7,321 Broadway « Chicago 2, 179 W. Washington Street 
Detroit 18, 37 Linden Street, River Rouge, Michigan 


75 











all to attend the next meeting of the Philadelphia 
Stationers Association to be held September 16 and 
the following meeting to be held on October 21 in 
Reading, Pa. 

He next introduced “Tom” Stagg, Hoskins, Inc., 
Philadelphia, Pa., who remarked that the stationery 
business is a good business, it’s lots of fun getting 
old in such a business and he, for one, has enjoyed 
every minute of it and made many friends. Declaring 
that the Pen-Mar-Va Travelers are a great club, he 
commended them highly for the good work they have 
done and their fine spirit of co-operation 


Introduce Past Presidents 


Past presidents of Penn-Mar-Va Travelers present 
were then introduced. They were George Harscheid 
National Blank Book Company; William F. Vogel, 
Sengbusch Self-Closing Inkstand Company; John F 
Emhardt, Columbia Steel Equipment Company; Jerome 
J. Savage, Carter’s Ink Company; Ned Baynon, Ned 
Baynon Associates; and Ben Wachtel, Parker Pen 
Company. 

Mr. McCloskey then announced the winners of the 
golf contest and distributed the awards. The winners 
were: low gross—John F. Emhardt, Columbia Steel 
Equipment Company; runner-up—William Sangendorf, 
Penn Metal Corporation, and Sylvan Muchnick, Samuel 
F. Curry, Philadelphia, Pa. Award for the highest score 


went to Edward Dowling, Eversharp, Inc. 

Next to be presented was a variety show staged by 
the “Mackeyettes,” a group of children between the 
ages of 8 and 12 years, under the direction of Harold 
Mackey. The show included dancing numbers, singing, 
acrobatics and specialties. 

——o - 
MILWAUKEE GROUP HEARS JOHN GILBERT 

September 14 marked the 35lst meeting of the Mil- 
waukee Office Furniture Association, which was held 
at the Medford Hotel. The speaker was John Gilbert 
of OFFICE APPLIANCES, who told of the evolution in the 
marketing of office furniture from household furni- 
ture dealers to its present channels and the advent 
and possibilities of modern design and finishes. Every 
member was present, which is a more or less common 
occurrence with that particular group. The president 
fo the association is Henry E. Moran of Moran & Com- 
pany; the secretary-treasurer, Erwin W. Doepke, of 
S. J. Olsen Company. Ben Terkel had with him a letter 
dated January 2, 1894, inviting him to report for work 
at H. Niedecken Company, with whom he has been 
connected from that time on. He is on his fifty-fifth 
year of service with the one company. 

Fred Siekert, of Siekert & Baum, told of preliminary 
plans to promote a stationers association in Milwau- 
kee. Nearly all the members signified their intention 
of attending the NSA convention in Chicago 








GLTC’S SECOND 1948 GOLF MEET, OLYMPIA FIELDS, AUGUST 17 
(Story appeared in September issue, page 62) 


1. Roscoe Benge, Codo Mig. Co.; Gene Walsh, Walsh Stationery 
Co., Chicago; W. Whetham, Globe Furniture & Staty. Co., Chicago. 
. Ernie Lund, Englewood Blue Stationers, Chicago: W. L. Ericson. 
N. Malmquist and L. Johnston, al! quests. 
. John Gilbert, Office Appliances; Bob Kane. Eberhard Faber Pencil 


oO. 
Saul Hurtig. Martin Hurtig, both Acme Stationers, Chicago; Neill 
Short. Columbian Art Works; Parle Cooley. Bates Mia. Co. 

» Frank Cooper, Codo Manufacturing Co.; Bill Tynan, F. O. Merz 
Co.; Carl Wagner, Roc'twell-Barnes Co.; Ray Achtner, Office Staty. 
& Equipment Co., Chicago. 

6. G. J. Aigner. G. J. Aigner Co.; E. L. Wirth, Joe Klein. both Gane 

Brothers & Lane, Inc. 

7. Ha Shook, The Newton Shop, Chicago; Clarence Hinkle, Encle- 

Blue Stationers: Bob Reynell, Oxford Filing Supply Co.: 

Russ Pa~an. Amer'ers Pad & Pener Cn. 

8. Jim ——. Browne-Morse Cc.; Wes Montpas, Park Sherman Co.; 

John ythe, Geyer Publications: Henry Halburt. Durand Mig. Co. 
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9. Bob Greco Bowman Dairy Co.; Harry Venet and Al Cote, both 
Reyburn Mig. Co. 

10. Dempster Passmore, University of Chicago Bookstore; Tom Gillice. 
Rockwell-Barnes Co.; Harry Pinch, University of Chicago Book- 
store; George Mares, A. C. McClurg & Co. 

ll. Hy Linden, Ace Fastener Corp.; R. G. Stevens, J. 
J. W. Zvistra, all guests. 

12. Reed Ferguson, National Blank Book Co.; Bill Dano, Pritchard 
Staty. Co.; Harry Adams, Wells Office Furniture Co.; Ben Wright. 
F. S. Webster Co. 

13. Ken Henderson, Carter's Ink Co.; Ray Eichenlaub, Service Steel 
Products Corp.; Ed Kraft. National Blank Book Co. 

14. John Stuercre, Rogers Loose Leaf Co.; Ken Reister, Minnesota 
Mining & Mig. Co.; Art Jansky, Carter's Ink Co.; Jay Elwart. 
Stevens, Maloney & Co., Chicago. 

15. Joe Canzoneri and C. W. Clemen, both G. J. Aigner & Co.; John 
Robinson, Elmer Krumweide & Associates. 


B. Erom and 
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e A-S-E factories in Aurora, Illinois, and South 





Bend, Indiana, are more than just so many bricks 
and so much mortar. They're almost like living 
things, in that they have 36 years of growth be- 
hind them, a well-developed sense of responsi- 
bility to the trade, character founded on product 
dependability, and confidence that the future 
holds an ever-growing acceptance of A-S-E 


products among dealers and users. 


This rare combination of qualities— 


responsibility, dependability, confidence 


-is building Dealer Benefits and Product 


Preference for today and tomorrow. 


7 


When you attend the National Office Furniture 





Convention at the Waldorf-Astoria Hotel in New York, 
October 28-29, stop by Booths J8 —JIO and see for 
yourself the quality of A-S-E Equipment. 








ALL-STEEL EQUIPMENT, Inc. 


900 Cleveland Avenue, Aurora, Illinois 











—— — eee 
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AT THE HEAD TABLE ON JIM WARD NIGHT 
Left to right; Stanley Stewart, Stewart the Great Typewriter 
Men, COMDA treasurer: Bruce Brown, Bruce Brown, Inc.. 
COMDA secretary: Wes Beutler, The Typewriter Specialists. 


COMDA MEMBERS MEET IN LASALLE 


In accordance with plans made last spring, the Chi- 
cago Office Machine Dealers Association met in the 
Kaskaskia Hotel, LaSalle. Ill., on Saturday afternoon 
and evening, September 18, to start the fall and winter 
series of monthly gatherings. The meeting was spon- 
sored by downstate dealers, with Jack Stih of the La- 
Salle Office Supply Company as individual host. 

The first event was a luncheon attended by 36 men 
and 14 women. In the afternoon the ladies visited 
nearby Starved Rock Park while the men went into a 
business session under the chairmanship of COMDA 
President Wes Beutler, The Typewriter Specialists, 
Chicago. Following words of welcome from Mr. Stih, 
the meeting was turned over to Vice-president Van 
Haverton, Van’s Office Equipment Comvany, Peoria, 
who called for self-introductions. A short business 
meeting preceded the address of the afternoon, made 
by A.K. Ekstrand, vice-president of the Jefferson Trust 
& Savings Bank, Peoria. All the proceedings of the 
afternoon were recorded on a Peirce wire recorder. 
Just before the speech, the following were appointed 
as a nominating committee to present a slate of offi- 
cers at the next regular meeting of the association: 
Bob Goldblatt, Star Typewriter Comvany. Chicago, 
chairman; Elmer Thiessen, Thiessen Office Equipment 
Company, Kewanee; John Adams, Adams Typewriter 
Company, Peoria; Earl Thompson, Thompson-Ziegel 
Sales & Service, Chicago; and Russ Brown, Russ Brown 
Typewriter Service, Evanston. 

Titled “Opportunities Unlimited,” Mr. Ekstrand’s ad- 
dress was a challenge to businessmen to help preserve 
the “American way of life.” Admitting that the “way” 
is not perfect, the speaker asserted that it is the best 
developed up to this time. Mr. Ekstrand summed up 
his thoughts in groups of “do’s” and “don’ts,” as fol- 
lows: Don’t overlook the fact that there are duplica- 
tions of orders. Don’t over-extend credit. Don’t get 
into big debts. Don’t be misled by boom profits. Don’t 
treat your business as a vacuum. Do study inventory 
and sales ratios. Do watch rate of expansion program 
carefully. Do watch your liabilities. Do work out 
“when needed” plans. 

Mr. Ekstrand concluded his comments by asserting 


COMDA president; Mrs. Beutler: Van Haverton, Van's Office 
Equipment Company, COMDA vice-president: Mrs. James 
P. Ward: Jim Ward, Shipman-Ward Manufacturing Co.; Mrs. 
Jack Stih: Jack Stih, La Salle Office Supply & Equipment Co. 


that the upward trend of business obviously cannot 
continue forever. Now is the time to prepare to meet 
the change when it comes. 

Tony Dopke, Peerless Imperial Company, was asked 
to present an idea he had offered in an informal lobby 
conversation. He pointed out that when a typewriter 
had been in service for five years, the supplies used in 
its operation cost more than the machine. Those sup- 
plies—ribbons, carbons, paper, rubber keys, and so 
forth—can be sold readily by typewriter service men. 
His remarks were received with approval. 

After adjournment of the general session, the execu- 
tive board of COMDA held a special meeting to con- 
sider current association matters. 

In the evening Jim Ward, Shipman-Ward Manufac- 
turing Company, became host-extraordinary. About 60 
were his guests at dinner. He also provided the en- 
tertainment which was enthusiastically appreciated. 
Three young pantomimists called the Carbon Copies 
did some fine work with recordings by screen and 
radio stars. A barber shop choral group maintained 
interest for quite a while with old and well-known 
songs. There was no hesitation when Van Haverton 
suggested a round of applause to Jim Ward for having 
provided such a pleasant evening. 

——>— 


MANCHESTER FIRM HONORS MRS. HAZEL ADAMS 


Mrs. Hazel Batchelder Adams, affiliated with the 
R. H. Llewellyn Company, Manchester, N.H., since its 
beginning 25 years ago, was honored by the entire 
organization at a testimonial banquet recently held 
at the Manchester Country Club. The company also 
observed its twenty-fifth anniversary at this time. 
Many leading officials of firms prominent in the in- 
dustry were present. 

Rhys H. Llewellyn, Sr., head of the company, acted 
as toastmaster and introduced members of his organi- 
zation, their husbands and wives and special guests. 

Following the introductions bouquets were presented 
to Josephine M. Healy, a former long-time employee; 
Margaret Come Wagenbach, an employee of 15 years 
and now manager of the greeting card department; 
and Lillian Come Llewellyn, who has been with the 

(Turn to page 125, please) 
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R. H. LLEWELLYN CO. 25TH ANNIVERSARY BANQUET HONORING MRS. HAZEL B. ADAMS 
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TRADE-IN ALLOWANCE 
User allowance $1.50 for old BATES 
Staplers. BATES stands one-half of this, 
in addition to regular discounts. NOTE: 
This applies to old BATES Staplers only 
— not to any other makes. 


. : | f | 
t & o* 
abe i a 


Larger, funnel-shaped hole, new tangle-proof spool 
make loading so easy, so simple... anyone can do it 
in a few seconds! 


NEW IMPROVED REFILL SPOOL B-50 
Still makes 5,000 staples. Non-rusting brass wire. 


Fits model B BATES Stapler as well as new model C. 
NOTE: Old B-5 refills will not fit the new model C. 


. juction on this great, new 
BATES Stapler. Get your order in NOW. 


Here's a profitable new item—something everybody 
has been waiting for. Let your salesmen be the first 
to cash in on this real opportunity. 


1ST PRICE 
STAPLER....... $5.45 


REFILL (5000 staples) . 1.05 


STAPLER ALWAYS 
SHIPPED LOADED . . . . $6.50 








PLUS TAX 
SAME LIBERAL DISCOUNTS 











HANDSOME 
new metal counter or window 
display now ready. We'll ship 
on request. 











The Bates Manufacturing Co. 


Orange, N. J. « N.Y. Office, 30 Vesey Street 


BATES NUMBERING MACHINES, STAPLERS, LIST FINDERS, 


OFFICE APPLIANCES, October, 1948 


PERFORATORS, EYELETERS, ETC. 


79 

















WILSON JONES PROMOTES JOE SIMMER; 
TWO ARE ADDED TO THE SALES STAFF 
Wilson Jones Company, Chicago, IIl., recently an- 

nounced the appointment of Joe Simmer as division 

sales manager at Kansas City, Mo., succeeding Matt 

Dimmitt, who has retired because of illness. 

Mr. Simmer has spent the greater part of his busi- 

ness career in the stationery industry. For the past 20 








MATT DIMMITT 


JOE SIMMER 


years he served as sales representative for Wilson 
Jones, covering territory from Montana to El Paso, Tex 

Matt Dimmitt, who recently retired, is one of the 
pioneer salesmen in the loose leaf industry, starting his 
work shortly after the turn of the century. For many 
years he supervised sales territories for Wilson Jones, 
most recently at the Kansas City offiee. He is a mem- 
ber of the Wilson Jones Quarter Century Club. 

Forest E. Booth and R. L. Moyle are newcomers to 
the Wilson Jones sales staff. Both of these men have 
been calling on the dealers in the territories to which 
they have been assigned, with other lines of merchan- 
dise. Mr. Booth will cover Wyoming, Colorado and New 
Mexico and Mr. Moyle, Montana, Idaho and Utah. 


<->? 


ROBERT B. EVANS APPOINTED BY HORDER’S 

Robert B. Evans of Horder’s, Inc., Chicago, was 
appointed merchandise manager of Division I, as 
announced by C. W. Harris, president. He succeeds 
Carl H. Carlson, resigned. Mr. Evans joined the firm 
in 1945, having served in the sales division and the 
advertising department; and for the past 18 months 
as rebuyer of furniture and allied lines. 

After his studies at Northwestern University, Mr. 
Evans served in U. S. Air Force for five years, and 
is still active in the Air Force Reserve, holding the 
rank of captain. He lives in Rogers Park with Mrs 
Evans and their small son. 








THOMAS OPENS FIRM AT WATERTOWN 

Henry G. Thomas, typewriter dealer and repair 
operator, has opened an establishment under the 
name of Watertown Typewriter Company in Water- 
town, N. Y. He has become authorized agent in Jef- 
ferson, Lewis and part of St. Lawrence counties for 
the Underwood Typewriter Company. 

Mr. Thomas has been engaged in the typewriter 
and office equipment business for the past 21 years. 
During World War II he was in charge of office ma- 
chines maintenance at Pine Camp, N. Y. 

Mr. Thomas’ new organization is practically a con- 
tinuation of the old Watertown Typewriter Exchange, 
first of its kind in the city. That company was pur- 
chased in 1928 by the late Clarence E. Luce from 
Charles S. Pringle and Frank Carr.—GET 

—— o— 

HOTCHKISS APPOINTS AND PROMOTES TWO 

Roy E. Peterson has been named vice-president in 
charge of manufacturing at the E. H. Hotchkiss Com- 
pany, Norwalk, Conn., it was announced following a 
recent meeting of the board of directors. He succeeds 
Charles H. Somers, who has transferred to an asso- 
ciated corporation. The Fyr-Fyter Company of Dayton, 
Ohio, where he is to assume general responsibilities 
for all manufacturing operations. 

Mr. Peterson started with the company January 3, 
1927, and has served for 21% years in the various posi- 
tions of draftsman, designer, factory superintendent, 


] 
































R. E. PETERSON 


plant manager and assistant vice-president in charge 
of manufacturing. He is also credited with a number 
of inventions on stapling equipment. 

It has also been announced that William C. Dick- 
neider has been appointed vice-president and director 
of sales and marketing for Hotchkiss. He comes to 
the new position from the Old Town Ribbon & Carbon 
Company of Brooklyn, N. Y., where he was sales 
manager and assistant to the president. 


W. C. DICKNEIDER 
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r MEET THE DEMAND for Gift Merchandise of a 
higher quality, the Standard Diary Company of Cambridge drew upon 
its century of experience in fine hand craftsmanship to produce this 
Gift Line of elegance and beauty. 


Its experts in design and construction utilized their skills not only 
to styling but to the development of a broad selection that provides a 
price range from the popular to the most exclusive. 





Following is a partial list of the merchandise comprising this line, 
for home, office and personal use: 


es 


Address Books Home Unitizers 

Address and Memorandum Books 
Memo Book Combinations Multipocket Portfolios 

Appointment Books Personal Note Books 

Autograph Books Personal Income Records 

Baby Books Photo Albums 

Brief Bags - Recipe Books 

Desk Memos ° Telephone 

Desk Pads ’ and Address Book Combinations 

Five-Year Diaries Underarm Bags 

Garden Diaries Zippit Ring Books 


Wilson Jones Company is priviliged to offer this line and will send 
the Standard Diary Gift Catalog on request. 





WILSON JONES Co. 


GENERAL SALES OFFICES 


NEW YORK CHICAGO BOSTON 
122 East 23rd Street 3300 Franklin Bivd. 137 Federal Street 


KANSAS CITY, MO. SAN FRANCISCO 
816 Locust Street 500 Howard Street 


Main Plants at CHICAGO and ELIZABETH, N. J] 
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No. 6015 
EXECUTIVE CONFERENCE DESK 
72 x 36” 





SKILLFUL CRAFTSMANSHIP 
"MODERN FUNCTIONAL 
DESIGN AND NEW 

EYE APPEAL THRU 

COLOR APPEALAT.... 





RECESSED CENTER—-BACK PANEL 


RAY-BILT 


SETTER 
DESKS 
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COLOR SPOTLIGHT 


TURNS T 0 
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The Raymond Co. adapts the magic 




























of color to the business office. With 
the presentation of Raymond Desks 
in 4 distinguished finishes . . . LIMED 
OAK + WALNUT + HARVEST « GRE- 
TONE ...and the use of our simplified 





office interior decorating chart, it is 
now easy fo transform a drab, color- 
lass office into one that is smart, 
atfractive and a worthy setting for 
the modern tempo of business. 


OUTSTANDING RAYMOND DESK FEATURES 


Recessed beck pene! « Adjustable glides 29” to 
30” Height « Ock Drawer bottomss« Heavy 





interiors « Center Drawer locking mechanism 





Pen and Pencil tray—Center drawer «Top 
right double File Drawer « Fully pertitioned 





Decerctive metal pulls 


Me. 6005 EXE TIVE DESK 58° « 32” LIMED OAK 
Ne. 6006 COMPANION TABLE 56”x 32” LIMED OAK 
Me. 6045 RECEPTION DESK 45x 32" LIMEQ OAK 
All desks and tables available in \ 


WALNUT © HARVEST ¢ GRE-TONE 


the only colored pencil in 3 
different lead strengths to 
match 3 writing pressures 








666 LAKE SHORE DRIVE 
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DEMAREE’S NEW 


STORE OPENED IN Bees 


KANSAS CITY EIGHT — 
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MONTHS AFTER 
WINDSTORM WRECK 


EMAREE’S opened their new 

store on September 7 at the 
former location, 908 Walnut St., in 
the heart of the commercial! district 
in Kansas City, Mo. This was just 
eight months after the store was 
demolished New Year’s morning by 
the falling brick wall of a bank 
building being erected next door. 
Two weeks later the store opened 
at a temporary address at 800 Dela- 
ware, and, before the ordeal was 
over, operated from seven different 
locations. “It’s wonderful just to be 
all under one roof again,” said Mrs. 
Demaree, president of the Dem- 
aree Stationery Company since the 
death of Charles Demaree in July, 1943. 

In the new store, the skillful use of various colors, 
lights and woods by the architects, Kivett & Myers, 
achieve unusual results. The length of the store, 115 
feet, is minimized; certain walls and fixtures are 
brought out and others made to recede. The expanse 
of clear glass front is broken only by the narrow 
chrome door frames. 

The first window display, executed by L. E. Morgan, 
vice-president, was comprised entirely of items sold 
by the suppliers mentioned in the “opening day” ad. 


Fixtures Are Outstanding 

Inside, the front and south walls are platinum gray 
and dark green; the north wall pale yellow and dark 
brown. The’ floor is mottled grey tile. The fixtures 
are rich walnut, natural birch and platinum gray, 
custom built by the A. J. Stephens & Company from 
the architect’s designs. A furniture dealer, after ex- 
amining the surfaces and undersides for workman- 
ship said, “I wish my finest furniture came as well- 
made as this.” A stair wall of grooved birch is the 


background for four greeting-card units supplied by 
Rustcraft and finished from a sample to match the 
walnut in the other pieces 


A long pen case of match- 
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ARCHITECT'S DRAWING OF NEW DEMAREE STOREFRONT 


ing walnut was supplied by the Sheaffer Pen Company. 

On one side of the store are straight front gray 
shelves and walnut-birch showcases, the tops slant- 
ing under the glass. On the other side seven islands, 
about 3 x 6 feet, take the place of showcases. They 
are walnut with removable birch rims. Behind these 
are deep slanting gray shelves on walnut bases. Gray 
spotlights hang low over the counters, but a ceiling 
strip of fluorescent lights illuminates the islands. All 
fluorescent lighting was furnished by the Curtis Light- 
ing Company of Chicago and checked for scientific 
results. Cross strips of their fixtures give a daylight 
effect in the large office and conference room on the 
mezzanine. Chain fluorescents in the print shop are 
hung high so the printers have no eye fatigue caused 
by constantly adjusting from light to dark 


Additional floor space of nearly 1000 square feet was 
achieved by three mezzanines. A lower front one is 
used for selling “demand” merchandise, such as steel 
files, filing supplies and drafting materials. Here, all 
the colors are repeated and red linoleum counter-tops 
added, making this lower level room the gayest of all. 
The customers greet it with exclamations of surprise 
and pleasure. 

The stationery department is now at the back of 
the store. Angular gray shelving 
displaying stationery breaks the 
length of the room and makes a 
partition behind which is a mer- 
chandise elevator and the orderdesk. 
An angular walnut, birch and glass 
showcase parallels the shelving, and 
has a built-in desk for the station- 
ery buyer. The wrapping counter 
and cashier’s desk are combined in 
a single birch fixture. 


Machimery Now Renovated 


Considering it was weeks before 
the roof, floors and tons of brick 
could be winched off the printing 
machinery, it is remarkable that 
after a chemical bath and recondi- 
tioning the machinery runs better 
than B. C. (before catastrophe). 

A large ad in the Sunday Kansas 
City Star announced the opening 
The new store front was pictured 
against a newspaper clipping tell- 
ing of the wreck. The ad thanked 
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Free selling-aid 


boosts 


there’s no V)\\) 
aperworkin\ |) 
P pe > a n\ 
your business \\))))\| 
don t mail 
this coupon! 


EBERHARD FABER PENCIL CO. 
Dept. L-10,37 Greenpoint Ave., 
Brooklyn 22, N.Y. 


| need ideas on cutting paper- 
work expense. Please send 


FREE... 
col reMs 


comprehensive idea guide to 
color-speeded office routines. 


ee 2 ee 2 oe, | 
LOOK, OCTOBER 
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Here s how you can help your customers run a more eff 
elilla mete lleMlilaa-tokts your colored penci! saies at the same 


time. 
Just show them ‘‘COLOR SYSTEMS IN BUSINESS This 
NAM 
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CITY & STATE 


MONGOL 


— a im the only colored pencil in 3 
—" different lead strengths to 
match 3 writing pressures 


if you haven't seen this sales-promoting aid, write now 
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“you Il want one for each of your salesmen 
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Winning an ever increasing circleo 
STYLED RIGHT—BUILITR 


A handsome CHIPPENDALE Desk by A 


Jasper Desk Co. Wherever successful busi Desk 





















ness executives seek luxurious traditionad busine 
office furniture, this Chippendale offen’strear 
the logical choice. Stump walnut matched cent « 
veneers, selected with the most meticulowto ma 
care, are used for the face material onstande 
drawer fronts. Genuine walnut is used forstandi 
all exteriors and interiors. Other featurestion, r 
include Roller Suspension Deep Drawer—all ar: 
Inset Back—and Dictation Slide on Baciteep « 
of desk (69° only). 
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————————— Ti. COLONIAL Desk No. 269 WV. 
Jasper Desk Co. has been a favorite forldeally 
many years. It has won the wholesometiean-c 


respect of office furniture dealers every#hose | 





where. In featuring this executive Colonialoffice { 
we're stressing a traditional style withasper 
added modern functional features. The nev8tandar 
size 69" x 36" will especially appeal tave be 
your customers. They'll admire the genuinflor so 


walnut construction throughout and welflexibilit 


\ 


come the smooth performance of the deefnatter 


drawer with ball bearing suspension. whether 
We'll see you at the” the 

Nat'l Office Furnitum®ctobe 
Conventio#Motel \ 
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cof friends because they are— 


RIGHT—PRICED RIGHT! 






























by A smart MODERN Desk by Jasper 
pusi Desk Co. This desk is designed for those 
ona business men who like to be surrounded by 
ffen streamlined functional furniture with ac- 
shed cent on beauty. No effort has been spared 
slow to make this product exemplify the highest 
| onstandard of wood craftsmanship. Out- 
| forstanding features are inset back construc- 
urestion, recessed pulls on drawers, 59" panels 
er—all around and roller suspension on the 


Backdeep drawer 














J. 460 Desk by Jasper Desk Co. is 
. fofideally suited for clerical use. Its simple, 
ometiean-cut lines make this deck popular with 
yerythose business men who want functional 
ynialoffice furniture at a very modest cost. 
witiwasper Desk Co, prides itself on the high 
nevstandards of quality and dependability that 
|| #Rave been identified with this line of desks 
nuinffor so many years. It is unequaled for 
welflexibility and diversity of designs. No 
deefnatter what the requirements may be, 

whether for executive or general clerical 


ents there is a Jasper Desk for the purpose. 


itu®ctober 28-29 
itiolotel Waldorf-Astoria 


wm ASPER, INDIANA = 


AMOWE Se 








customers for their loyalty in coming to a less con 
venient location. Included were the names of about 
50 suppliers and their products. “I chose these parti- 
cular ones to indicate the national brands we carry 
and the wide variety of items,” said Mrs. Demaree, “I 
thought such mention would be reciprocally helpful.” 

On opening day hundreds of customers and friends 
came in to admire the “new look.” A letter of con- 
gratulation from the mayor, praising the courage and 
resourcefulness shown in setting up temporary quar- 
ters and completing the move back so quickly, was 
displayed among gorgeous floral pieces and hundreds 
of letters and telegrams. “Much credit,” said Mrs 
Demaree, “must go to our grand group of employees, 
all of whom survived the ordeal with a fine spirit of 
loyalty, co-operation and good humor. It is indeed 
‘an ill wind that blows nobody good.’” 


°° 


MONROE, LA., FIRM MAKES INSTALLATION 


A sizeable office furniture and equipment installa- 
tion in its home city of Monroe, La., was recently made 
by Davidson Office Equipment Company, Inc., of which 
Drew M. Davidson is president. The installation mod- 
ernized the offices of the Ouachita Parish Clerk of 
the Court at the courthouse. 

Equipment installed included roller shelving units 
special index tables, special receiving desks, plat book 
counters, three-drawer cap files, five-drawer cap files, 
linoleum tops, counter-height cupboards, gates, and 
the reworking of old steel files and document drawers 
removed from the first floor to the basement. 

The equipment was furnished by the Watson Manu 
facturing Company, Jamestown, N.Y. Factory repre 
sentatives Ralph Bender and T. Ralph Unsworth, op- 
erating out of Atlanta, Ga., assisted the Davidson firm 
in planning up the job and securing the contract 
Contractors Erection Service of Charlotte, N.C., did 
the actua! installation work 


W. GERALD FRENCH JOINS TAYLOR CHAIR 


W. Gerald (Jerry) French has joined the Taylor 
Chair Company, Bedford, Ohio, to represent the com- 
pany in metropolitan New York, New Jersey, Philadel- 
phia, Maryland, Delaware and Washington, D. C., 
according to a recent announcement by Gordon D. 
Meals, vice-president in charge of sales. 

Widely-experienced in the office furniture industry, 
Mr. French spent eight years operating his own busi- 














GERALD FRENCH 


ness. For a number of years he has been office man- 
ager of the furniture division of the R. P. Andrews 
Paper Company, Washington, D. C., where he special- 
ized in both retail selling and in Government contract 
work. He is a director of the Nationa] Office Furni- 
ture Association. 

Mr. French will be accompanied on his first trip by 
Robert Lee Randolph, now retired, who covered this 
area for Taylor for more than 18 years. The new rep- 
resentative will have his headquarters in New York 
City 

oe 
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FOUR VIEWS OF WATSON INSTALLATION IN OFFICE OF OUACHITA PARISH CLERK, 
MONROE, LA. DAVIDSON OFFICE EQUIPMENT CO., MONROE, LA., HANDLED THE JOB 
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with modern machinery gives you every advantage 
when you handle the ENNIS line of stock and made- 
to-order business essentials. It's the complete line 
—top-quality, top-value, top-profit for you! — 


| 
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CATALOGUES 











WRITE FOR OUR 
NEW CATALOGUE 


a a a on 
ENNIS . TEXAS 


ENNIS TAG & SALESBOOK CO. 
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STOCK 
MERCHANDISE 


Sales Books 

Restaurant Guest Checks 
Tags 

Stock-Printed Tags 

Index Cards and Guides 
File Folders 

Legal Ruled Pads 
Receipt Books 


Collection Books 

Avoid Verbal Order Books 
Bill Heads 

- Seratch Pads 

’ Wire Bound Steno Books 


Wire Bound Composition 
Books 

Memorandum Books 
Loose Leaf Fillers 


+ Typewriter Paper 


Writing Tablets 
Pencil Tablets 
Cashier Pads 
Punch Checks 
Driver's Log Books 


High Quality — High 
Value — High Profits 








MARYLAND FIRM ERECTS NEW BUILDING 


A modern three-floor and basement building of L- 
shaped design has been erected by White & Leonard 
of Salisbury, Md., to house their growing business in 
office machines, furniture and supplies. The struc- 
ture is 50 feet wide and 145 feet long and required 
14 months for construction. 

New fixtures of special design have been installed by 
the proprietors to make this one of the most modern 
establishments of its kind in the East. As commercial 
stationers and an eastern shore institution since 1889, 
White & Leonard take pride in seivicing offices, 
schools, banks and public buildings 

In the commercial section of the store, erected in 
the center of the business district at the corner of 
Main and St. Peters Sts., metal shelving is uti ized. 
In the social stationery, or front section, bleached 
mahogany cases and shelves are in use. Office tu:ni- 
ture is located on the second floor, being subdivided 
into metal and wood furniture. The business ma- 
chine service department is located on the basement 
floor. 

Items sold in the street floor business machines sec- 
tion include A. B. Dick Company mimeographs, Royal 
typewriters, R. C. Allen adding machines, and Sound- 
Scribers. The company is also the distributor for the 
General Fireproofing line of meial office equipment 

This business was established in 1889 by E. R. White, 
Sr., and his partner, James Leonard, who sold his 
interest at the end of four years. The name has, 
however, been retained. At present the firm has three 
partners, E. R. White, Jr., M. Louis White, and Miiton 
G. White, all brothers and sister. 

Twenty-four persons are employed by the firm, in- 
cluding four outside salesmen, three service me- 
chanics, eight inside salesmen and three accountants 
and business clerks. 


‘ 


SLATER APPOINTED BY CEL-U-DEX, HARTER 

The Cel-U-Dex Corporation and the Harter Cor- 
poration both recently announced the appointment of 
George K. Slater as sales representative in tne souta- 
ern territory where he has been active for 19 years. 
Fourteen years were spent with The Carter’s Ink Com- 
pany and five with Eberhard Faber Pencil Company. 
He resides in Decatur, Ga. 

J. A. Sweeney, general sales manager of Harter Cor- 

















GEORGE SLATER 


poration, announced that Mr. Slater will represent his 
firm in Florida, Georgia, Mississippi, Alabama, Ten- 
nessee, and the cities of Baton Rouge and New Orleans 
in Louisiana. He has been factory trained by Harter 
for field representative duties. 

Cel-U-Dex has appointed Mr. Slater representative 
in Tennessee, North Carolina, South Carolina, Georgia, 


Florida, Alabama, Mississippi and eastern Louisiana. 
— <— 











REMODELED WHITE & LEONARD STORE AT SALISBURY, MARYLAND 


mercial stationery department. Lower left: a corner of the 
metal furniture department. Lower right: the wood furniture 
department. Inset: another view of metal furniture section. 


Upper left: the business machine department. where A. B. Dick. 
R. C. Allen. SoundScriber and Royal Typewriter products are 
featured. Upper right: one section of the well-stocked com- 
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1005 WAYS TO 
HOLD CUSTOMERS 














INKED 
RIBBONS 





This “M&V” Trademark Means Highest Quality 
Products and All-Out Dealer Service 

It also represents the 1005 quality products meticulously manufactured 

to produce superlative results with every type of office equipment. 


It's your assurance of reliability and your guarantee of highest quality 
products, year after year. 


This outstanding line consists of: 


Carbon Papers which meet the most exacting machine requirements. 
—Typewriter Carbons—Hektograph Carbons—Pencil Carbons 


Inked Ribbons for every type of office equipment. 
—Typewriter Ribbons—Adding Machine Ribbons 
—Carbon Paper Ribbons 


Carbon Rolls to meet every business machine need. 
Special Inks for all types of ink-using office equipmeni. 
Odorless Oil, Type Cleaner, and other special products. 


It would be well to remember that an order for M&V products also 
provides you with the most up-to-date kind of dealer service to help 
you sell new customers and hold old customers. 


Call or write our nearest distributing point for full information. 














Mittac & VOLGER, INC. 


Fine Carbon Papers & Inked Ribbons 
Park Ridge, New Jersey, U. S. A. 


a Quick Service Distribution Points 





CHICAGO 6, ILL. NEW YORK 7, N. Y. SAN FRANCISCO 5, CALIF. LOS ‘ANGELES 13, CALIF, 
558 W. Washington Street 261 Broadway 591 Mission Street 406 South Main Street 
BOSTON 10, MASS. KANSAS CITY 6, MO. HAVANA, CUBA 
75 High Street 1013 Grend Avenve P. O. Box 2535 
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HORDER’S, INC., ERECTING NEW BUILDING 

Horder’s, Inc., stationery and office supply business 
founded in 1901 by the late E. Y. Horder, is expanding 
its facilities with the erection of a new building on 
the northeast corner of Jackson Blvd. and Jefferson 
St. The new building, on which work was begun late 
in August, will duplicate and adjoin the company’s 
present building at Jefferson and Quincy Sts., con- 
structed in 1928. The new structure will make it pos- 
sible to consolidate four outside warehouses which 
are now being leased, and will insure still better serv- 
ice for customers who “Order from Horder.” The 
combined buildings will have a total of 225,000 square 
feet (more than five acres) of floor space. 


Engineering Systems, Inc., is the architect, and 
George Sollitt and Company is the contractor. The 
seven-story building will be of reinforced concrete 
with stone trim. A new enlarged retail office supply 
and stationery store will occupy the first floor on 
Jefferson St., and the company’s finest furniture and 
systems store will occupy the Jackson Blvd. side 
There will be an employees’ cafeteria, additional rest 


NEW HORDER BUILDING—Architect's 
conception of the new building being 
erected by Horder’s, Inc., on northeast 
corner of Jackson Blvd. and Jefferson St., 
Chicago, a structure which will double 
the present store, warehouse and office 
space at Jefferson and Quincy Sis. 
Combined floor space of the seven-story 
building. of reinforced concrete with 
stone trim, will be 225,000 square feet. 
Architect is Engineering Systems, Inc., 
and contractor is George Sollitt & Co. 





rooms, and extensive office and warehouse space. 

Horder’s, Inc., with ten stores, and a present per- 
sonnel of more than 500 employes, does business in 
every state in the Union, and its catalogs are circu- 
lated also to several foreign countries. Subsidiary 
companies are Associated Stationers Supply Company, 
George E. Cole & Company and The Pounsford Sta- 
tionery Company, Cincinnati, Ohio. 

—_—_o— — 
HANDY CHECK LISTS ISSUED BY HORDER’S 

Business reply cards which make it easy for offices, 
institutions and professional men to keep a check list 
of items needed in office supplies have been prepared 
by Horder’s, Inc., Chicago. 

On a single card are arranged listings of supplies 
usually in demand by lawyers, schools, churches, clubs, 
manufacturers, banks and other financial institutions, 
real estate agencies, general offices, retail businesses, 
and professional men. 

The card is arranged for easy return mailing, ask- 
ing Horder’s, Inc., to ship the specified merchandise 
or have the salesman call. 





NEW OKLAHOMA STORE—The re- 
cently completed new home of the 
Democrat News and Gabe’s Office Sup- 
ply store at Sapulpa, Okla. Ray W. 
“Gabe” Gierhart-is owner and manager 
of the air-conditioned store where are 
featured office supplies, greeting cards. 
stationery and gift items. 
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Gover nment Bonds—— 


ONCE your customers buy —they always 
come back for more. An everyday need 
in every business, the 4-in-1 is not just an 
ordinary envelope ... It is actually a 
perfected, streamlined payroll system. 





SUGGESTED 


$@25 
RETAIL PRICE 


perM 
s FULL MARK-UP 

3 Packed in carton lots of 5,000 
(500 per box) 

In addition to stock forms — you can 


get individual printing for special orders. 
Write today for prices and samples. 












Here's why your customers like 
the 4-in-1 Payroll Envelope: 





re 


a» It provides accurate record of tax-deductions. 


=) Protects employer against false claims with a 
signed receipt. 


It cuts down time required to prepare permanent 
payroll records. 








ATLANTA ENVELOPE COMPANY 





Manufacturer of the ORIGINAL duplicate Pay Envelope 
P. O. BOX 1267 
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> Serves as a strong, durable payroll envelope. 


ATLANTA 1, GEORGIA 
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EXPANDING RE-PRINT COMPANY 
RANKS AS OUTSTANDING 
FIRM AT BIRMINGHAM 

The Re-Print Company of 2025 
First Ave., N., is one of the expand- 
ing organizations in this industry 
located at Birmingham 3, Ala. This 
firm was originally a printing con- 
cern founded by Roy S. Sensabaugh 
and operated by him until 1934, 
when he entered another field of 
business. At that time, the company 
was reorganized and taken over by 
Donald R. Huff, R. Morris Kimzey 
and James R. Fosse. 

The addition of stationery, office 
equipment and engineering lines 
then brought a vigorous growth, re- 
sulting in the taking of a new loca- 
tion in 1938 at 2025 First Ave., N.., 
in the heart of the business district 
of Birmingham. A four-story and 
basement building was then occu- 
pied. 

In 1943, The Re-Print Company 
obtained the agency for Ozalid 
Products, a division of General Ani- 
line & Film Corporation, Johnson 
City, N. Y. It was necessary to set 
up a new department for this agen- 
cy and more space was needed, so 
in 1945 The Re-Print Company ac- 
quired a two-story building directly 
in the rear of their First Ave. store. 
The first floor of this building 
houses the printing plant and the 
second floor is used as a warehouse 
for office equipment. 

This company is representative for many nationally- 
known manufacturers such as Art Metal Construction 
Company, Eugene Dietzgen Company, National Blank 
Book Company, Wabash Filing Supplies, Inc., Milwau- 
kee Chair Company, National Pencil Company, Jasper 
Office Furniture Company, Ozalid Division of General 
Aniline & Film Corporation, N. T. Shepherd Chair 
Company, Sturgis Posture Chair Company, and many 
others. 

Donald R. Huff, who has had many years of experi- 
ence in selling as well as accounting and financing, 
is manager of the firm. He has spent most of his career 
in serving Birmingham businessmen in their office 
and engineering needs. Mr. Huff is assisted by his two 
active partners, R. M. Kimzey and James R. Fosse 
Mr. Fosse has charge of the stationery and engineering 
department and Mr. Kimzey is manager of the print- 
ing department. 


aoe *—- 


HOUSTON FIRM MARKS TWENTY-FIFTH YEAR 

The J. J. Lemmon Office Company of Houston, 
Tex., observed its twenty-fifth anniversary on August 
23 at its new home at Leeland and San Jacinto Sts 
The building, one story in height, has 3,325 square 
feet on the main floor and another 2,850 square feet 
on an extensive mezzanine floor, making it one of 
the largest office equipment display rooms in Houston 
During the war years, the firm was located at 310 
Carolina St—JHR 


°—->- 


ANNOUNCE NEW LITHOMAT DISTRIBUTOR 

Duplicator Sales & Service, Cleveland, Ohio, is newly 
appointed as distributor for Lithomat Corporation 
products. These include paper plates, contact printer 
and supplies for offset dupl:cating and printing ma- 
chines. 

J. W. Smith is proprietor of the Cleveland firm, 
which has served northern Ohio for 11 years with 
machines, accessories, supplies and service for gelatin, 
liquid and stencil process duplicator users. 
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STORE AND WAREHOUSE OF THE RE-PRINT 
CO. IN BIRMINGHAM, ALA.—Left: the retail divi- 
sion of the business, occupying four floors and 
basement at 2025 First Ave., features many 
nationally-known lines. Above: the printing plant 


two-story building directly to rear of 


KNOXVILLE FIRM SHOWS EXPANSION 

The expanding business of Southern Enterprises at 
Knoxville, Tenn., recently led its president and treas- 
urer, B. Van Hoesen, to resign from The Todd Com- 
pany of Rochester, N. Y., an organization for which 
he was representative for almost 15 years. He wished 
to devote his entire time to his own business that he 
had started as a sideline back in 1937 and which has 

















B. VAN HOESEN 


now grown to such size that it services the entire 
Southeast in the sale of everything used in an office. 

In addition to the many national lines represented 
exclusively by Southern Enterprises, the firm has been 
appointed distributor for the American Perforator 
Company, Chicago. 

The Knoxville concern moved into its new plant in 
1944, occuping 30,000 square feet of floor space and 
employing from 35 to 50 men and women in the man- 
ufacture of printed, offset and engraved forms. The 
firm is one of the leading manufacturers of scale 
tickets, enjoying nation-wide distribution. 

A sales representative is appointed in every large 
1948 


OFFICE APPLIANCES, October, 





a er 


See ee iad 


and office equipment warehouse, occupying a | 
store. — 





ty| 


sle 
the 
cre 


OF! 





at 


n- 
ch 
ed 
he 


tire 
ice 
ited 
een 
itor 


and 
an- 
The 
cale 


irge 


948 


a RI 1g new beauty in every line of the new 
Royal Portable. Beauty such as only Henry Dreyfus, 
vorld’s f t industrial designer, could create. 
But tl more than just a breath-taking new look 
Royal. There’s beauty with a purpose 
inctic ty that extends to every square inch of 
pe 
lake, f ple, the eye-appealing chrome stabilizer 
the ty riter’s base. It rounds out the structural 
eeknes rves to foothold the typewriter, firming 
ibber | dation, preventing the typewriter from 


nine ine 


UT 4 with a purpose! 





& 


Or consider the top plate of the typewriter itself. It 
gives it a streamlined, all-of-a-piece look and affords a 
level surface for straightening a paper-and-carbon pack. 
And this complete enclosure protects against grit and dirt. 

No matter how you look at the new Royal, you'll 
find beauty with a purpose! 


P. S. to dealers: The built-in features of Royal have 
long made it the preferred typewriter. The striking new 
beauty that surrounds these features has this added pur- 
pose: To make the new Royal Portable the easiest of all 
Portable Typewriters to sell. 


Only on the Royal Portable will you find Finger-Flow Keys, Speed Spacer, 


Magi 


Virgin, Rapid Ribbon Changer, and a host of other features 


which make Royal the World’s No. 1 Portable Typewriter. 


ROYAL PORTABLE 


2 Park Avenue . 


New York 16, N.Y. 


Magic” is a registered trade-mark of Royal Typewriter Company, Inc. 
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city south of the Mason and Dixon Line and in some MOORE APPOINTS WEST COAST AGENTS 


like Atlanta, Birmingham and Columbia, two are sta- The Moore Push-Pin Company of Philadelphia, Pa.., 
tioned. During the war years Southern Enterprises recently announced the appointment of Glenn B. 
supplied both the Government offices and contractors White & Associates as western sales representatives, i 


at Oak Ridge, Tenn., with the greater part of their 
office supplies, printing and equipment. 

In addition to being able to secure merchandise 
when it is scarce, B. Van Hoesen’s firm has profited 
from repeat sales and its slogan, “What Van Sells 
Sell Van.” 

> © 
EDWARD McCARTHY APPOINTED BY WEBSTER 


The F. S. Webster Company recently announced the 
appointment of Edward McCarthy to its West Coast 
selling organization. Mr. McCarthy is a native San 











GLENN B. WHITE 


the appointment becoming effective as of September 15. 
Maintaining headquarters and display rooms in the 

Merchandise Mart of San Francisco, Calif., Glenn B. 
White & Associates have been active throughout the 
1l western states and El Paso, Tex., for the past 
20 years. A division office and display rooms are sit- 
uated at 1151 S. Broadway, Los Angeles, Calif., and a 
third headquarters is maintained in Portland, Ore., 
under the direction of Fred S. Johnson, who covers 
the four Pacific Northwest states. 

ST — —- 
EDWARD McCARTHY J. R. LAMOND JOINS FORT WORTH FIRM 

' Stationers Distributing Company, Fort Worth, Tex.., 
Franciscan with previous stationery sales experience recently announced that John R. Lamond has joined 
He will cover a northern California and Nevada sales the organization, representing the firm in the western 
territory, making his headquarters at San Francisco. 

















*—- 


SALES CONTEST ANNOUNCED AT HORDER MEET 


George A. Dean, general sales manager of Horder’s, 
Inc., announced a forty-seventh anniversary sales 
contest with liberal cash prizes, at the August 18 
Union League Club dinner which closed the company’s 
three-day fall sales and merchandising conference 
Separate prizes will be given to retail store salespeople, 
telephone order personnel, metropolitan retail sales- 
men, wholesale salesmen, and mail order employees 
C. W. Harris, president, gave a preview of fiscal year 
1950 for the 50 supervisory attendants at the conclud- 
ing dinner. 

Harry G. Horder, executive committee chairman 
and Messrs. Dean and Harris gave introductory talks 
August 16 at the opening of the conference, which JOHN R. LAMOND 
was held in company headquarters, 231 S. Jefferson 
St. New merchandise in several important lines was Texas area. He was formerly with the Carpenter 
introduced by manufacturers’ representatives. “Fall paper Company of Fort Worth and is well known to 
Sales Objectives” was the theme of the meeting, stationers and office supply dealers in the Fort Worth 
attended by 55 officers, executives, merchandise divi- ection : 
sion heads, store managers and salesmen —_—_o—~<n—« 

















HORDE? CONFERENCE—Fina! dinner meeting 
August 18 in Union League Club, Chicago, of 
Horder’s, Inc., fall sales and merchandising 
conference. Foreground, left to right: Bes 
Beeler, assistant sales manager. Associated 
Stationers; C. W. Harris. president, and G. A 
Dean, general sales manager, Horder’s; C. By 
Horr, sales manager. Associated Stationers? 
H. G. Horder, executive committee chairmam 
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Sen ie Advertising * inted with our P | 
ERROR-NO Demonstrating 
cks for Signer. 
Blank Che n the CHEXSIGNO | 
\ = Information “4 
: mediately: 
15 ip us Imme writers ; 
~ 2 Ship GpEEDRITE Coe eases. 12-inch rd 
B 4 ERROR-NO Copy holders. 16-inch W width. 
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st Fe ERROR-NO Copyholders. ; | 
it- é | ERROR-NO 
La x ‘ 
= ' e 
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mn 
Alert deal ki d 
ert dealers are making good money... 
Your regular customers — and a lot who now and Chexsigno Check Signers gain them access 
are not — will need these famous Hall-Welter to offices throughout their territories, at the 
products before this years ends! Someone will speed with which sales follow demonstrations. 
ce m — at a nice it. Whv en? : 
ell chem — at a nice profit. Why not you: Start now to catch up on profits you may be miss- 
Dealers are amazed at the ease with which ing. Ask for free imprinted advertising, demon- 
Speedrite Checkwriters, Error-No Copyholders stration material, sales aids. There’s plenty of it. 
SPEEDRITE Checkwriter Enner- No LINE-BY-LINE 
Giving absolute protection against COPYHOLDER 
. forgery, against risk of bad check Wherever copying is done with 
th loss, or dissatisfaction with inferior makeshift props or no props at all, 
“gadgets”, Speedrite mechanical Error-No speeds the work, raises ef- 
checkwriters are needed by thou- ficiency, Cuts errors, saving office 
sands of firms right now. Each pur- production prem ne Ms o- 
chaser receives a $10,000 forgery es scanty Reside de bel 
bond, proof of Speedrite’s positive ede VK dacitdetrenhd Thea 
prouscwos. plenty of new profits to be plucked 
a by selling Error-No right now, to- 
ining CHEXSIGNO Check Signer day, in your territory. Why not go 
iated after them? 
2. x No busy executive should waste ‘ 
nersi time at tedious hand signing of 
— checks—and he readily understands 
this when you take the trouble to ad 
tell him. Chexsigno’s serrated signa- MPANY. IN 2 OC _ N 
ture—the world’s safest signature ADDRESS: 40 MT. HOPE AVENUE 
absolutely defies reproduction. . : 
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POPULAR 





FOR PROFITS! 









GREGORY 


Fount-0-Ink 


V4 


Popular in public demand .. . popular 
for dealer profits . . . that's the reason 
Fount-O-Ink Writing Sets have been the 
popular pen choice for over 14 years! 
Distinguished beauty of design plus 
proved-in-performance years of service 
have increased Fount-O-Ink popularity 
every year since its invention in 1934, 
A wide range of styles and sizes. . . 
lovely models for the ladies . . . massive 
models for men . . . standard sets for 
students . . . utility sets for large com- 
mercial installations provide dealers with 
extra steps to added profits. Consistent 
national advertising keeps Fount-O-Ink 
Writing Sets moving over your counter 
for greater profits. This year, feature 
Fount-O-Ink and please yourself with 


added profits. 
The Only Set with All These Features 


AUTOMATIC INK SUPPLY FEEDS 
THE PEN THAT FILLS ITSELF - 
CONTROLLED INK SUP- 
PLY + INSTANT ACTION 
WRITING + SAVES TIME 
* SAVES INK + SAVES 
PATIENCE + SAVES 
MONEY « NO SLOP - 
NO DRIP » NO WAITING 
Jets * NO MESSY WELL 
FILLING EVER. 


“14 Years Preferred” 


Write for Price List and Catalog of All the Beautiful Models 
GREGORY FOUNT-O-INK COMPANY, LOS ANGELES 41, CALIF, 
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“PROPHETS” THAT BRING LOSSES 
(Continued from page 26) 


to seek sound business counsel from accredited sources ~ 
and forsake all else. 

The recent election indicates that the people are | 
tired of controlled economy, prefer free enterprise. But | 
free enterprise cannot function at best when laymen 7 
and businessmen place dependence upon the predic- 
tions, opinions and verbal claptrap. Paired to the 
trend back to free enterprise we must have a revival 
of sound thinking. The basic virtues and old funda- 
mentals, which culminate in successful achievement, 
are still the same, irrevocable by Governmental edict, 
the bureaucrat’s slide rule, or the droolings of radio 
commentators, whose opinions are spawned in the J 
atmosphere of a high-class saloon or in an Ivory 
Tower. 

Strikes, deflation, infiation, depressions and Russia 
make sensational headlines, radio broadcasts with a 
high Crossley potential and heavily publicized re- 
leases with a Washington date-line. But they veer 
the mind from the most effective solution of personal 
problems because judgment is “needled.” One prophet Cl 
with a large radio following recently warned that? 
because of decontrol, a wave of strikes will soon en- 
gulf the country, playing worse havoc than anything 
yet experienced. Whether this comes to pass or not, 
it is only a “guestimate” and it augurs ill for the 
common weal when business, labor and the general 
public are building for the future on the appraisals Fo; 6 
of economic illiterates. The pontificals of these High the w. 
Priests of Delusion and Confusion are no more accu- 
rate than the hindsight or foresight of the average 
man, a fact readily determined by checking the ac- Throu 
curacy of their predictions and opinions. So “Think Metal 
for yourself, John.” more 
hling 
VAnd / 
Out ne 
costs, 





Postir 


Build on Sure Foundation 


Anchor your destiny to sound business fundamentals, 
a sane concept of our economic laws, acceptance of 
the irrefutable fact that profits are a measurement of 
efficiency, that effective sales promotion, display,Look t 
profitable pricing and cost control are safer sanctu- 
aries than the goofy, garbled gossip of the Pied Pipers 
of Piffle. 

Economic convulsions outside your control you can 
do nothing about, so it doesn’t pay to let them over- 
shadow the more important fundamentals touching 18& 
your own business or be led into devious detours by 
medicine men and witch doctors. Adhere to practices 
that make perfect, choose wise counsel, which is yours 
for the asking from trade papers, trade associations 
and manufacturers’ salesmen. All things being equal, 
you will earn more profits than those who hark t0 
false prophets. 

6 wate 

A. B. DICK COMPANY APPOINTS DISTRIBUTOR 

A. B. Dick Company has announced the appoint 
ment of Allen & Lounsbury, Inc., as distributors Do 
their products for Indianapolis, Ind., and vicinity 
to succeed their Indianapolis sales branch, effective 
September 13. 

Principals of the new corporation are Philip C. Allen 
recently of the Chicago headauarters staff of A. B 
Dick Company and prior to that, manager of theif 
Kansas City branch office, and Clifford R. Lounsbury 
who has been a sales representative of the companyj 
in Indianapolis for many years and has recently beet 
acting branch manager. 

Allen & Lounsbury, Inc., will occupy the premise 
previously occupied by the Indianapolis branch of 
A. B. Dick Company at 1114 N. Pennsylvania Ave.—AE 
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sals For 60 years the business and office needs of your customers have guided 
igh the way in des nd efhciency of products bearing the names Art Metal, 
cu- p 
age . , , 
ac~ Zhrough const tudy and observation of business and office needs—Art 


‘ , 
stindex and Wabash 
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ink Metal engineers and designers have lead the way in bringing to the market 
more modern 1 efficient office equipment — desks, files, visible records, 
hling systems and filing supplies 


And Art Metal will continue to lead the way . . . will continue to bring 


¢ ‘ ° 
als, Dut new and | ter buile products tO give your Customers lower operating 
ol 


t of 
jlay, Look to Art Metal for the latest answer to your customers’ needs. 
ctu- 


pers Art Metal Construction Co., Jamestown, N. Y. 
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Take the WRITE way 
to Increased $ale$ 


WRITE products are always in demand by 
office workers who want the best in type 
writer ribbons and carbon paper . . . they 
know WRITE quality products give superior 
results. 


WRITE Typewriter Ribbons produce clear, 
crisp, uniformly sharp letters. WRITE Carbon 
Papers give more copies and cleaner car- 
bons. 


WRITE Typewriter Ribbons and Carbon 
Paper are guaranteed for long wear and 
top performance. Make your store head- 
quarters for WRITE products and see how 
fast they move off the shelves! Your cus- 
tomers will return time after time for WRITE 
quality merchandise. 


Stock and Sell WRITE Products 
for Profits 


Volume Production permits lowest prices. 
Send for samples and discounts today. 
Prompt Deliveries 


a 


Raye 


WRITE. 





420 Lexington Ave., 


New York 17, N. Y. 


INCORPORATES 











STANDARDIZED STOCKS INCREASE BUSINESS 
(Continued from page 23) 


of typewriter papérs and bond papers. A single brand 
of each was to be substituted for the three brands of 
typewriter ribbons and carbon paper and for the four 
brands of typewriter papers. 

In going into the new policy, it was decided to put 
the former stocks out of sight and display the pre- 
ferred single brand. The merchandising plan was to 
serve customers with the new brand whenever no 
special request was made. In cases where customers 
asked for a definite brand previously stocked, the clerk 
would show the new brand, tell its worth briefly and 
then indicate that the brand asked for was still stocked 
if the customer desired it. In short, while the new 
brands were to be pushed, the wants of the customers 
were to be respected in every instance. The new 
brands were not to be rammed down any customer’s 
throat. 

The results of the first six months of standardiza- 
tion on a single brand of typewriter ribbons and car- 
bon papers and typewriter papers plainly showed what 
could be done with sane merchandising. In the first 
six months, the total sales of typewriter ribbons and 
carbon paper exceeded the total sales of the same 
articles in the entire previous 12 months. Not only 
did the sale of individual units more than double, but 
on an average three typewriter ribbon coupon books 
were sold a week, which was considered very good 
business 

New Policy Pays Off 

In typewriter papers the increase in business was 
the same. In the first six months of concentration 
on a single brand, the total business done was better 
than had been done in the previous 12 months. 

These two increases were not flashes in the business 
pan. Over the six months’ period, sales showed a 
gradual increase, with the final months chalking up 
ever-increasing volume. 

The results obtained by standardization in the two 
departments were so successful that three months ago 
pencils were included. Previously, a total of ten brands 
were stocked. After a study of the market, a single 
brand decided upon was completely stocked. As with 
the other lines, additional stocks were put aside to be 
quickly available but out of sight, and the new brand 
of pencils, complete in every grade, was prominently 
displayed. In the first three months, total business 
done was more than five times that of the previous 
12 months. Again, standardization had gone over in 
a big way and chalked up unusual sales gains. But 
what is much more to the point is the fact that since 
the initial three months’ trial at pencil standardiza- 
tion, the sales have steadily increased. This definitely 
takes the trial out of the flash-in-the-business-pan 
category. 

Standardization is still on the go. Studies are being 
made to reduce the brands stocked and select a single 
line on which to concentrate. Already it has been 
demonstrated that standardization carefully carried 
out, and combined with progressive and sane mer- 
chandising, can increase sales and profits, reduce losses 
and boost the rate of turnover—all without sacrificing 
regular customers of the firm. After all, what busi- 
ness people want, and it is business people who patron- 
ize the City firm, is a good article at a fair price. 

This firm has recently started a new stunt jn ad 
vertising. Plastic telephone directory covers we 
secured, with the firm’s name, address and telephoney 
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YOUR GOLDEN OPPORTUNITY FOR EXTRA PROFITS 
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a- What “Y and E” Sort-0-Mat Does: 
r- 
at . 
st Every business must sort or group 
ee QA papers of all kinds into order before 
ly they can go to work on them. “Y and 
“1 E” Sort-O-Mat does this job quickly, 
od accurately—and with minimum cler- 
ical cost. 
as 
é ’ 
on Why “Y and E” Sort-0-Mat Offers 
ter 
You a Golden Opportunity: 
PSS 
a 1. Plenty of prospects. Most businesses do 
not know how much a Sort-O-Mat can help 
wo them. Every business man will listen when 
igo you offer to save him time and money. 
ids 
= 2. A trial sells Sort-O-Mat. You can back 
be up your sales claims with a trial. Sort-O-Mat 
ind “A saves so much time it will sell itself. 
tly REPORTS Jouchers 
ree 3. Sell one Sort-O-Mat and you sell two 
nes or more. Our sales records show that once a 
But business uses a Sort-O-Mat to save time, they 
— find other time saving uses and order more 
~~ Sort-O-Mats. 
pan 
4. Sort-O-Mat opens the door for you 
— Zach paper ques trem confedien —to sell the supplies that go with it, and to sell 
me to systematic order in 42 seconds. other office supplies and equipment. 
een 
ried 
1er- 
al Write today for “Y and E” Sort-O-Mat seiling tolders. Take this golden opportunity for extra profits. 
-ing : 
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Facsimile Impression 


For All Special Requirements 


3 MOVEMENT—5 MOVEMENT 
—LEVER NUMBERING MA- 
CHINES—CARBON COPY 
NUMBERING MACHINES— 
HECTOGRAPH RIBBON MA- 
CHINES—DATING MACHINES 
—COMBINED NUMBERING & 
DATING MACHINES — PRICE 
MARKERS—SPEED SET LOT & 
PIECE NUMBERERS—SPEED SET 


YARDAGE MACHINES — SPE- 
CIAL MACHINES ON PLAT- 
FORMS. 


Please give full details and 
mention reference numbers 
shown below on special re- 


quirements. Write for latest folders describing 
all models. 





Ref. 
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CREDIT 54321& 
3456 BRANCH 1 235 


654 1234 
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AMERICAN NUMBERING MACHINE CO. 


ATLANTIC AND SHEPHERD AVES., BROOKLYN 8, WN. Y. 
105 WEST MADISON STREET, CHICAGO 2, ILL. 


BRANCH 














number stamped in gold or silver on the front. These 
were distributed only to the purchasing agent in each 
firm. City Office & Art company employs three sales- 
men who continually call on the large firms in Youngs- 
town and who were given the job of determining which 
custcmers should be given phone directory covers. The 
salesmen themselves place the covers on the phone 
directories to make certain the devices are put to 
proper use. The covers are rather expensive, costing 
$.90 cents each wholesale. But they have proved to be 
the best sort of advertising that the firm has ever used. 
The initial order for covers was for 250, and they have 
already been distributed. A second order for 250 hag 
been received and these are being distributed from 
time to time. The plan means well over 250 constant 
advertisements for the firm, advertisements that catch 
the purchasing agent’s eye every time he has occasion 
to use the phone directory 
An objection to expensive 
fact that when one is given 
others ask for one. Naturally, 



































advertising gifts is the 
to a person in a firm, 

y, it would be impossible 
to distribute to all who might wish one and for that 
reason many businessmen fee! that instead of making 
friends the distribution such gifts might make 
enemies. The City firm has solved this problem in a 
very ingenious way. The distribution of the first 250 
covers resulted in more than 50 others asking for the 
item. When such requests were made, it was care- 
fully explained that a certain percentage of revenue 
had been set aside for advertising and of this amount 
a definite figure for telephone cover advertising. The 
amount, it was explained, permitted the giving of 
only one cover to a firm. But, it was further told; 
some additional covers had been purchased without 
the firm’s name stamped on them and which weré 
available at $2.50 each. Over half of the 50 who asked 
for one of these covers willingly paid $2.50 for a non 
advertising duplicate. This plainly showed the valu 
attached to the covers and at the same time enable 
the firm to solve what might have been a trying prob 
lem. Another result was that the purchasing agen 
placed a much higher value on his cover because some 
body in the same office had paid $2.50 for 
duplicate 


of 


else 


Classified Ads Also Used 


While the telephone cover has proved its worth, thi 
firm has found that classified advertising in the loc 
daily newspaper, done with a different sort of a twis 
has produced real business. Small classified adver- 
tisements in the Miscellaneous For Sale column were 
used, each adveit’sement listing a few articles for sale 
in the offic2 furniture line, all without price and with- 
Nothing but the telephone number 





out firm name 

was used, so that it was impossible to discover whethe 
the advertiser was a dealer or private party. Lik 
almost every other office supply firm, the City fir 

gets some used equipment traded in on new offic 
furniture. These items were advertised and, from tim , 
to time, as new furniture was received, a few newW 
items were also listed in the little classified ads. Thé 
classified advertising costs .60 cents a line in thé 


Youngstown daily. The ads range from just a few lin@io. 126. 


to not more than five or six lines each. One Littles letter. 
advertisement that cost $2.30 sold over $1,000 worth ° ~~" 
of office furniture, both new and used The entire 


$1,000 worth was not advertised in the one little ad- 
vertisement. But that $2.30 ad did sell everything 
mentioned and produced customers who wanted stil 
other ‘things and asked about them. Another smal 
ad that cost $3.75 has sold over $600 so far and pré 
duced at least one brand new customer 
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on é ’ omfortably work © 
office } : Be e 12-1002 desk by plac 
time é ' nie units 


tter-size 
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$136.50* 






1 opposite 


, @ STEEL EQUIPMENT COMPANY 
LE 285 Madison Avenue, New York 17, N. Y. 














Iustrated above: No. 12-1002. With 4 letter-size 
filing drawers. Gray or green. .. . $139.00* 


New Double Duty-Desks 


Streamlined convertible steel desk units . . . available in 
ombinations as illustrated. The steel desk top is linoleum 
covered, trimmed with a fine aluminum edging. Drawers 
are equipped with spring compressors and precision built 
ball-bearing suspensions, enabling them to float smoothly 
and quietly at the mere touch of the finger tips. Center 
drawer has a built-in steel tray for clips, pens and pencils. 


All desks illustrated on this page are: 31” high, 56'2" wide, 31” deep 
For Walnut or Mahogany colors, add $23.00 


*Prices in Zones 2 and 3 slightly higher 


| 





SAFETY DRAWER CABINET ee e Safeguards expensive tools and 


other valuable items; ideal for leases, contracts, etc. 27 drawers, protected 
by heavy steel, reinforced doors, equipped with a two-way locking device 
and paracentric lock. Olive green or gray crinkle finish 


No. 2717D — 37%" high, 30” wide, 18 Jeep $79.00 


DESK HIGH ‘“‘air-flo’’ FILE. 


A heavy, precision-built sted 


suspension file having greater filing capacity. Drawers float at the men 
touch of the finger tips. For home or office. Olive Green Grained Walne 
Height Depth or Cole Gray or Mahogany 
No. 1002 Letter size 30'2" 28% $45.00 $54.00 
No. 8002 Legal size 30'2 2856 $52.00 $61.00 
Automatic lock controlling both drawers add $9.00 to above. 


ranean 
Ragan as 


\ 
\ 


ba 


CANCELLED CHECK CABINET. The 14 drawers of this cabint 
will house 7 years of cancelled checks. Ideal for many other usé 
Cabinet size, 23%’ wide, 3742" high, 2412" deep. Inside drawé 
10%" wide, 4/2" high, 24’deep. Olive green orCole gray, crinkle finis 
No. 2414 $63.7 


Zones 2 and 3 slightly higher) 
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285 Madison Avenue, 


New York 17, N. Y. 
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STEEL SAFE No. 2906. Complete with 2 safety vault boxes under 
extra lock and key, same as your bank vault. Equipped with a Yale 
combination lock with 3 locking bolts. Size 
30%" high, 14 wide, 285%" deep. 

Olive Green or e gray $49.50 
srained Walnut or Mahogany $58.50 


3 wheel screw W 


TYPEWRITER TABLE 


1 chrome No. 755 An all-steel table with 
i simu linoleum top, beautifully trimmed 
rs. 31 with fine aluminum edging, 25% 
$32.50 high, 29%" wide, 15'2" deep. $15 


40 


CHROME ARMCHAIR 
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COMBINATION CABINET No. 5002. A safety compartment 
with lock and key for ledgers and other important books. Lower 
half is a letter size Air-Flo suspension file which floats at the mere 
touch of the finger tips. Size 30%2" high, 14%" wide, 28%” deep. 
Olive Green or Cole gray $42.50 
Grained Walnut or Mohogany $51.50 


STORAGE CABINETS No. 3491. witi keep your office sup- 


plies and printed matter clean and orderly. ideal for hand tools, or even 
liquor. Two-way locking device controlled by a paracentric lock. Two 
adjustable shelves. Olive green or Cole gray crinkle finish. 37%” high, 
30” wide, 18%" deep $45.00 


(Zones 2 and 3 slightly higher) 
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b 285 Madison Avenue, New York 17, N. Y. 





- RO NTO STEEL FRONT Storage Files 


ee — 


STURDY CONSTRUCTION — Prontos are built of 275-Ib. LOCATE YOUR RECORDS EASILY — No more need a 
test corrugated fibre board and reinforced with steel on the fussing and fuming. With Pronto files you can get at dl 


shell and the four corners of the drawers. records just as easily as in your regular active files. 


SAVE FLOOR SPACE Constructed so that they interlock BEAUTIFUL APPEARANCE Pronto files are beautiful if 
into solid units and stack as high as the ceiling, saving appearance, finished in an attractive olive green. The steé 


valuable floor space. drawer front matches your regular active office files 
SIZES AND PRICES 


FIBER BOARD STEEL 
DRAWER FRONT DRAWER FRONT 
File PRICE PRICE 


, File 
4 ht ngth 
Width Height Leng Single Garten || Me agile Corte 


$3.10 $3.00 1210 $3.85 $3.75 
3.7 3.65 1510 4.85 4.75 
2 65 
3 95 
2 2.50 
2.55 
2.00 
2.25 
2.00 
65 645L 
2.65 1245L 
03L 
80 1592L 
912L 
1.45 4.35 || 1212M g 5 


Inside Dimensions 


Suggested Uses 


a 
& 
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tLetter Size 12% 
tLegal or Cap 1S% 
Invoices 10% 
*2 Rows 8x5 Forms || 10% 
Freight Bills I/s 
Checks 10'/2 
Drafts or Checks 9/5 
5x8 Forms BY, 
Tabulating Cards 7% 
3x5 Cards (3 Rows)/| 16!/2 . 
*4x6 Cards (2 Rows) 2% 
*3x5 Cards (2 Rows)|| 107% 
Vouchers (Upright)/; 5/4. 
tledger Sheets H /, 
tledger Sheets | 12% 
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*These numbers have removoble divider por ons tPacked 6 to a carton—all others |2 to a carton Prontos Installed at the Underwood-Elliott Fisher Co. 


NEW DEALERS INVITED—WRITE FOR CATALOGUE 


PRONTO FILE CORPORATIONS 


285 Madison Avenue New York 17, N. Y. 













This is the. 
Original 


SELF-FEEDING, ADJUST 


DANN O-WAIG 


ABLE, CARD-SIZE DUPLICATOR 


MODEL A-2 









Adjustable Pressure 
Feed Arm 









Do not be confused or misled by 
an inferior imitation! 






7 The New Improved PRINT-O-MATIC 
features the New This new streamlined duplicator fairly 


sparkles with practical quality features that 

fu sociales PRESSURE FEED ARM is fast cana “tie ners for you: 
New adjustable-pressure automatic feed guar- 
antees accurate one-at-a-time feeding... pre- 
cision-built to give perfect printing on thin- 
nest paper or tough cardboard...from 3"x 5” 
No Advance to 4"x6"... hairline registration . . . new 
in Price quick-change stencil clamp...uses 60% less 
ink ... prints more than 2,000 copies an 


still $ hour. And every Print-O-Matic is uncondi- 
tionally guaranteed! 
only RETAIL Print-O-Matic advertising, Print-O-Matic 


counter displays, Print-O-Matic demonstra- 
tions makes your selling job simple. Stock 
up now ... feature the one and only Print- 
O-Matic for bigger sales, bigger profits! 


stee Adjust pressure means accurate, hairline register on thinnest poper 





3h cordboord . .. speeds work _.. eliminates waste! 





Complete with 
Supplies 





REMEMBER: 
THERE’S ONLY ONE | 
PRINT-O-MATIC 





Write or wire now for full details 


THE PRINT-O-MATIC CO., Inc. 


MERCHANDISE MART, CHICAGO 54, ILL. 
West Coast Representative: Peter C. Goldsmith, 
672 South Lafayette Park Pi. - Los Angeles, California 


Do not confuse the original, the gen- 
vine Print-O-Matic with imitations 


and substitutes of inferior quality. | 
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Sati TABLES 


+ hardwood 
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the fruit of long 
experience and 
constant improve- 
ment 


write for 
complete 
catalogue 
and 
price list 


; Manufacturers of t 





FAIR FOAM RUBBER CHAIR CUSHIONS 
COSTUMERS * TYPEWRITER TABLES 


FURNITURE 
Tale COMPANY ! 


lo COURT nee’ SD. N. Y; 





GUIDE TO OFFICE DUPLICATING 
(Continued from page 21) 


tissue having a surface impervious to ink. The ma- 
terial to be reproduced is cut into the stencil by a 
typewriter or a stylus (for handwriting, lettering or 
line drawing). The cut stencil is then wrapped around 
the drum of the stencil duplicating machine. As blank 
paper is fed into the machine, pressure (on contact 
with the paper) forces ink from the drum through 
the cuts in the stencil to reproduce the material onto 
the paper. 

There are various grades of quality of stencils ob- 
tainable depending upon the number of copies of 
duplicated material required. Inexpensive stencils can 
be used for duplicating up to several hundred copies. 
For duplicating several thousand copies, high-grade 
stencils are required, and these are slightly more ex- 
pensive than the other stencils. It is interesting to 
note that the same machine will produce one copy, 
ten copies, or several thousand copies. For an office 
requiring this variety in its duplicating work, there is 
no other type of equipment which can achieve the 
same results at a comparable cost. Stencils may be 
obtained with a form or outline already cut, which, 
after completion by the typist, will reproduce a com- 
pleted copy in the same manner as the preprinted 
hectograph master. These pre-cut stencils offer the 
same advantages to the users of stencil duplicating 
machines as the preprinted masters offer to the users 
of hectograph duplicating machines. 

A process for photographically preparing a stencil 
has been developed, and with a little training any 
clerk can perform this operation. However, copy must 
be prepared on translucent paper and the process takes 
more time than would be required to cut an ordinary 
stencil.. Only specialized applications, such as dupli- 
cating a number of copies of a complicated line draw- 
ing usually warrant the use of this technique. 

4. The Photographic Process 


Unlike the other processes discussed in this article, 
photographic reproduction is based wholly on chemical 
principles, rather than on mechanical principles or 
a combination of the two. It utilizes the chemical 
reactions of certain materials that have been exposed 
to light rays from the original, and reproduces the 
image in the form of contrasts between light and 
dark. The main application of the photographic proc- 
ess of reproduction is for duplicating only a few copies 
of a document, such as plans, drawings, specifications, 
and legal documents. Blueprinting and photostating 
are probably the most widely known of these photo- 
graphic processes. Less widely used are such other 
processes as “blue line,” “Van Dyke” or “Sepia,” “B-W” 
or black on white, and Ozalid prints. 

Ozalid prints are rapidly becoming popular in those 
offices where the original copy to be reproduced is on 
translucent paper. The original is placed in contact 
with the sensitized paper, exposed to a strong light 
in the machine which, in a few moments, develops the 
print in an airtight chamber filled with fumes of am- 
monia. Washing, fixing and drying, required in other 
photographic processes, are completely eliminated by 
the Ozalid process. Ozalid prints are extremely cheap, 
are permanent, and do not shrink. However, care 
must. be exercised in operating the machine to prevent 
the ammonia fumes from escaping into the room. 

The Photostat machine, and other competitive ma- 
chines using the same process, is basically a camera 
and comes in many models. One of the latest models 
will reproduce both sides of a document on a single 
photostat print. This type of machine is comparatively™ 
expensive and should be purchased only after careful 
study as to its need. Photostatic services can be pro- 
cured commercially very inexpensively, and the pur- 
chase of this equipment is warranted only where there 
is a sufficient volume of such work in an office to 
result in measurable economy. 

There is one piece of equipment on the market for 
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S PEED-O-PRINT 
PRESENTS THE 


aAUTOMATI 


RESET COUNTER $10 ADDITIONAL 
Plus Excise Tax 
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POSTCARD TO LEGAL SIZE 
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pUPLICATOR 


ITS TOPNOTCH 
PERFORMANCE 
MEETS EVERY 
DUPLICATING 
NEED PERFECTLY 








REPRODUCES ANYTHING THAT 
CAN BE TYPED, DRAWN, TRACED OR 
PHOTOGRAPHED ON A STENCIL 


FEATURES | 
eo HAIRLINE REGISTRATION | 






EASE OF OPERATION 


e FRONT PAPER STOPS 
e AUTOMATIC ROLLER RELEASE 


e OPEN CYLINDER WITH 
AUTOMATIC BRUSH INKING 


PLUS MANY OTHER FEATURES THAT INSURE 


AND PERFECT COPIES 


A>SPEED-O-PRINT CORP. 


161 E. GRAND AVE. 





CHICAGO TI, ILLINOIS 








e COMBINATION e 





e WAHDROBE e 


STURDY Sel ) 


STORAGE-WARDROBE 
AND COMBINATIONS 
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Special Features 
* Built of Heavy-Gauge Metal . 
* All-Welded Construction 
%* Shelves adjustable on 2” centers 
* Three point locking device 
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@ STORAGE e 


SHIPPED SET-UP READY TO SELL 


MODERN GRAY OR OLIVE GREEN BAKED ENAMEL FINISH 
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STEEL EQ NT COMPANY ton nad 
2608-28 SOUTH FRYE ADELPHIA 48, PA. 
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CABINETS 


COUNTER HIGH-DESK HIGH 
AND UTILITY UNITS 























Special Features 
@ 27 DRAWER UTILITY UNIT e 
* Chrome plated handles Letter and Legal Sizes 


% Available in 18” and 24” depths 
* Cabinets—72” high, 35” wide 
* Durable baked enamel finish 
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reproducing material photographically which is very 
inexpensive. The process used is known as contact 
photocopying. The equipment consists of a box 
equipped with a strong light underneath a pane of 
glass. The original, if writing or printing is on one 
side only, is placed face up on the glass. A specially 
coated photographic paper is placed in contact with 
the image. The lid of the box is clamped shut and 
the light is turned on for a few seconds. The print is 
then placed in developing and fixing solutions and 
dried. The result is a positive image of the original 
document. All this action can take place in an ordi- 
nary lighted room. 

If the original sheet contains writing or printing 
on both sides, the photographic paper is placed on 
the glass first and the page to be copied is placed on 
top of the sensitized paper. The exposure is made 
through the back of the photographic paper. From 
this developed print, which is a negative image, any 
number of positives can be reproduced. 

Equipment for contact photocopying of letters and 
legal size documents is very inexpensive and is ex- 
tremely useful in almost any office. It takes little 
space and any clerk can be trained in a short time to 
use the equipment and to obtain excellent reproduc- 
tion. 


5. The Offset Process 


The offset process of reproduction, as applied to the 
office, closely resembles commercial offset printing, 
both in its operation and in the quality of copies pro- 
duced. However, it does require greater technical skill 
in operating the duplicating machine than do either 
the stencil or hectograph processes. The fundamental 
basis on which this process operates is the antipathy 
between grease and water. The image imposed on a 
master (paper, zinc or aluminum) is a greasy sub- 
stance which absorbs or holds the printing ink, while 
the remainder of the printing surface (which is free 
from grease) attracts water and thereby repels the ink 

The master is placed on a cylinder of the machine 
in contact with a dampening roller and ink rollers 
As the plate cylinder revolves, the ink is distributed 
on the image and the dampening roller moistens the 
balance of the master surface so that the ink will not 
cling to the remaining area. The inked image is 
transferred to a rubber blanket and as blank paper 
passes between the blanket and an impression cylin- 
der, the image is “offset” onto the paper. 

Masters can be prepared by typing, drawing, writing, 
painting or tracing directly with special typewriter 
ribbons, carbon paper or pencils on a special paper or 
aluminum plate, depending on the number of copies 
desired. Various grades of paper plates, all of which 
are comparatively inexpensive, will produce 100, 200 
or 300 to 1,000 copies. The aluminum plate will pro- 
duce approximately 3,000 copies. If a larger number 
of copies are desired, for example, from 3,000 to 20,000, 
or if pictures are part of the material to be repro- 
duced, it is necessary to prepare a zinc plate photo- 
graphically 

In preparing a zinc plate, the image is photographed 
and a negative picture is first produced. Then, from 
the negative, the zinc plate is prepared. This zinc 
plate is the master placed on the duplicating machine 
The use of the zinc plate requires supplementary 
equipment such as a completely equipped photographic 
dark room and plate preparation equipment. It is 
possible to have these plates prepared commercially, 
but they are somewhat expensive 

Although the offset. process was introduced into 
office duplicating to meet the need for reproducing 
several thousands of high quality appearance copies, 
with pictures and colors when desired, the recent de- 
velopment of the use of the paper plate has definitely 
brought the machine into competition with the other 
office duplicating processes for small runs. Offset 
paper plates can be preprinted with an outline or form 
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electric statement machine 


® Speeds collections and reduces ® Eye-line visible dials 
accounts receivable 





® Automatic clear signal 


‘ ® Adds, subtracts, and multiplies © Full, flexible, highspeed keyboard 


® Subtracted items print in red ® 8'2” movable carriage 


® Keyboard calendar prints dates ® Tabulator stops, variable line 
A ® Adds seven columns with date, ened 
nine columns without date © Motorized total and sub-total keys 


R.C.Allen Business Machines, Inc. 


680 FRONT STREET, N. W., GRAND RAPIDS 4, MICHIGAN 


for authorized ®. C. Allen Sales and Service, consult the yellow pages of your telephone directory. 


The only company which offers the independent dealer a full line of 


ADDING MACHINES © CALCULATORS © BOOKKEEPING MACHINES © CASH REGISTERS 
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His new numbers will score heavily for you in 1949 


For instance, No. 4 ha 
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master craftsmer 


May we send you our latest catalogue of funiture items 
produced with the specific aim of increasing your sales? 








MURPHY MILER (Hyp ffj 


Owensboro, Kentucky 
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for fill-in just as the hectograph master and the 
stencil. 

The offset duplicating machines are electrically 
operated. The smaller machines will produce approxi- 
mately 5,000 copies per hour. Larger machines, not 
usually found in the ordinary office, will produce any- 
where from 10,000 to 20,000 copies per hour. These 
machines are comparatively expensive to purchase but 
this cost may not be important to an office requiring 
the fine quality and versatility of reproduction possible 
with the use of the offset duplicating machine. Off- 
setting the initial expense of purchasing the machine 
is the low operating cost for duplicating even a small 
number of copies. 

6. Relief or Letterpress Process 

Duplicating machines, similar to the rotary printing 
press, have been developed for use in offices for print- 
ing form letters, imprinting circulars, title pages, and 
other special matter. These machines can also be 
used for such other miscellaneous operations as per- 
forating, scoring, signature imprinting and consecutive 
numbering. 

Reproduction can be obtained either by using print- 
ing ink, or by printing through a ribbon. 

Type, usually typewriter style, is set by hand or a 
special typesetting machine on the surface of a 
grooved metal drum. This drum revolves and presses 
the type against the blank paper. Although this is 
the closest any office duplicating device, other than 
the typewriter, comes to the actual process of typing, 
it is difficult to match the body of these letters with 
individually typed addresses. However, there is a 
machine on the market which does match the address 
and body of the letter by printing the letter from an 
embossed metal plate while address plates feed through 
and print at the same time. This machine will even 
print a signature. These machines are expensive and 
meet only very specialized organizational needs. 

For those offices desiring to mail personalized form 
letters, another type of equipment, the automatic elec- 
tric typewriter, is available. These machines “play” a 
perforated roll or tape which automatically activates 
the typewriter to type the letter at a speed of several 
hundred characters per minute. The machine can be 
stopped at any point to manually insert a personalized 
statement, e.g., the address or first name of the 
recipient or the amount of money owed. Obviously, 
despite the excellent appearance of the personalized 
form letter produced by the automatic typewriter, this 
office duplicating device is extremely limited. 

7. Some New Developments 

It would not be fitting to end this article without 
discussing some of the new equipment which will be 
on the market in the near future. One piece of equip- 
ment which is already in use in a few organizations 
with offices throughout the country is a radio type- 
writer. This typewriter activates other typewriters in 
the branch offices which automatically type and pre- 
pare hectograph or stencil masters. The master is then 
placed on a duplicating machine and the required num- 
ber of copies of the message are duplicated for dis- 
tribution. 

Another piece of equipment recently developed uses 
an electric eye to scan a page of written, printed or 
drawn material and automatically prepares a copy, a 
hectograph or stencil master. One clerk can operate 
three of these machines at the same time. This equip- 
ment can also be wired to automatically activate its 
counterpart in other cities throughout the country. 

—_—__—__—__~+e-» — —- 
BRUNO FAMILY MAKES EUROPEAN TOUR 

Recent arrivals at New York City aboard the “MS 
3ripsholm” were Mr. and Mrs. O. S. (Ozzie) Bruno and 
son, James, of Racine, Wis., where Mr. Bruno is vice- 
president and treasurer of the Office Supply Company. 
The Brunos left early in May by the Scandinavian 
American Airlines for an extended tour through Eu- 
rope 
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When Quality — the 
most essential factor in 
business transactions— 
is supported by Variety 
and Service — satisfac- 
tory merchandising is 
assured. 





Columbia excels in 
Quality; offers an un- 
usually wide Variety; 
and maintains prompt 
and efficient Service. 


Twenty-Nine Years of 
successful Dealer rela- 
tionship. 
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COLUMBIA STEEL EQUIPMENT COMPANY 


LINCOLN-LIBERTY BUILDING PHILADELPHIA 7, PA 


Manufactured vy 
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PRINTS 


ANYWHERE” 


FAST, ECONOMICAL—IDEAL FOR MARKING 
ADDRESSING, DUPLICATING, SMALL PRINTING JOBS 


Guarantees you accuracy in those duplicate 
addresses, code markings. signatures. 

The No. 1 MULTISTAMP stencil duplicator 
permits quick changes in wording ... gives 
you “a rubberless stamp in one minute for 
two cents.” Prints in places no other cupli- 
cator can reach ... takes up to 5 lines of 
type 3 inches long. Makes 1000 or more clear 
copies from one stencil. one inking. Just type 
or write the stencil, snap it on. and print. 
Complete with supplies in compact, durable 
case. Weight: 2 pounds 


J 
i No | RUBBER STAMP SIZE 
$ 50 COMPLETE 
. 
non-mechanica 

OUTFIT 

! b. facto 

Larger thts A 





STENCIL DUPLICATOR 7 


MANUFACTURED ONLY BY THE MULTISTAMP CO., INC. NORFOLK, VIRGINIA 





Also Availabl« 
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SELLS IT... 


.». aS easy as a twirl operates it 


Office supply salesmen demonstrating the TWIRLIT 
Junior make a sale at almost every call, It’s a natural 
door opener! It’s a profit maker! It’s needed in 
every office. 

LARGER CAPACITY—FEasily drills 4%” paper thick- 


ness, 42” bound magazines, 300 sheets of paper at 





once, ! 


CUTS CLEAN ACCURATE HOLES — Drills through 
without slipping; wrinkling papers, or chewing edges. 
No punching .. . it drills clean as a whistle. 

A TWIRL OF THE FINGER DOES IT. No squeezing 
pressure. No pounding. No noise. A few light 
turns drills 300 pages at once. 


WIDELY ADAPTABLE to every office use. Interchange: 
able heads provide | to 4 holes, diameters range 44” 
to 43”. Space between holes easily adjusted from 
134” to 834” (Twirlit Senior). 

PRECISION ADJUSTMENT with etched rustless 
scale and ruled side guard makes centering 
and margins exact (7 wirlit Senior). 
FINEST DURABLE CONSTRUCTION - 
Rust proof nickel parts. Heat treated 


steel cutters. Smart crackle enamel 


finish. 


Send for catalog A-10 


Mitchell Corporation A-10 
Hagerstown, Maryland 


Send us the TWIRLIT catalog 
and dealer price list. 


Company, Name____ sniiceliaaiaiimaaiiai 


THE TWIRLIT SENIOR 
multiple drill’ for flexi- 
bility and precision per 
foration. 
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TODAY’S LINEUP for 


Better Service to Your Customers 


Quality Park’s extra heavy mailing envelope 

is the finest mailing envelope you can 

sell . . . double gummed flaps and wide seams 
are added assurance of protection for 

contents . . . and added insurance of satisfaction 
for your customers. And this year . . . two new 
sizes have been added ...9x12 and 10x13— 
there’s a Quality Park Heavy Duty Envelope 

of every size for every purpose. For your 
convenience in handling stock and packaging 


for customers Quality Park Heavy Duty 


Mailing Envelopes are packed 100 to the box. 


Sold Through Dealers Only 





General Office and Factory, Quality Park, St. Paul 4, Minnesota 
Chicago Office and Warehouse, 564 W. Monroe St., Chicago 6, Illinois 
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HEAVY DUTY 
Mailing Envelopes 
120 Ib. Parkraft 
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10 x 15 
Sub 40 Parkraft 
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WHEN THE DEALER NEEDS A MANAGER 
Continued from page 15) 
veared t pear the proved success and transplant 


into the niche he has prepared. He puts 
out feelers. He paints a pretty picture how so much 
successful old-timer will find things in the 
new surroundings. Every opportunity afforded. He 
inimpeded authority, the same as in his 
present situation. The attractive emoluments are 
enticing, to say the least. And yet Mr. Manager is 
puzzled and perplexed. He hesitates. Why should he 
sacrifice the substantial position where he has been 
embedded for so many years, so comfortably and so 
undisturbed, in favor of a new, uncertain place? He’s 
1 fixture where he is now. But the determined owner 
is persistent. Finally, after discussion aplenty, the 
sought manager agrees to transfer his services, pro- 

vided he is given a contract. 
The contract must be satisfying, to be sure. Admit- 
tedly, no one can blame the attested success for insist- 
he contract before jumping. hastily into an- 


him bodily 


nicer the 


all haw 
will nave 


ing on tne 


ther positi that may possibly be doubtful and 
terminate suddenly. The eager proprietor of the office 
equipment store, so desirous of relinquishing a major 
portion of his responsibilities, naturally will bend over 
a bit—consequently his financial gesture is in concord 
with the manager’s stipulation. 

Now on the way is the manager. Heartened, how- 
ever, as the owner had been by his accomplishment 
f appointing the newcomer, he finds succeeding de- 


velopment wholly in concordance with anticipa- 


tions, certainly not as he had glowingly pictured. Oh, 
woe is me! How often one’s expectations so dismally 
flicker out. How ensuing realities so markedly, if not 
violently, can differ from one’s initial hopeful pros- 
pects! 


Perhaps His Ideas Are Fixed 

need, successful manager had served 
ars at the office equipment store from 
which he had been lured. Interpreted pithily, this 
type of manager-prospect very likely is a fixed-idea 
man. He knows virtually everything so far as his 
former employer’s shop is concerned—he is familiar 
with its own ticular problems. At the other place 
ertain brands and qualities of merchandise are being 


The experie 
ii A} 


perhaps 25 


sold to a well-defined class of customers. The sell- 
ng polici methods are particularly adapted to 
that stor patronage 

The new manager is a veritable stranzer in his 
new surroundings. At the new location he is faced 
with new problems. As he generally is considered an | 


accredited success by many, including himself, he 
mes with ther in cap—and can he be considered 
ulpable f yeing somewhat proud of the fact? And 
yet it is tl type of manager, because of his con- 
firmed fixation of opinion and experience, who 
receptive to others’ well-meant sugges- 
This is tantamount to a rigid preju- 
he cannot easily be swerved, even 
ew charge. 
idual is often so adamantly insistent 
nvictions, beliefs and preferences that 
places a blanket on co-operation, since he veritably 
discourage assistance which might be offered 
Aside fr lamper that he puts on the store’s 
Sales forc ilso incurs its ill will. Things fail to 
function sm amicably, successfully; anticipa- 
tions are wh ut of line with results. 
So many s the manager of set experience views 


eencraiy is ul 
+ + 7 iA 
ions and ideas 
lin fe . 
ice Irom 
upon assuming 
= , 
eucn an 


m his own 
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ARE DOUBLE-SALE PROSPECTS 


for the dealer who offers this Herring-Hall-Marvin 
CERTIFIED 


Chetl tm off 


Every office manager and 
should be 
told the facts. Fire strikes 


comptroller 
° 
on an average of every 53 
seconds and when 
records burn, more than 
+ out of 10 firms go out 
of business. Serious 
burglary loss, also, can 
be disastrous. 
Tell prospects, 
too, that you can provide 


your 


the answer to this double 
with the double 
protection of a Herring- 
Hall - 


a Herring-Hall- Marvin certified fire-resistive safe. 


This double door safe, No. $533B, provides 

on - certified 2-hr. fire protection for an unusually 
WERRING « HA wARViN SAFE , 

large volume of records. Interior arranged to 

- fit needs. Customers appreciate the sizable 


threat... 





Marvin certified burglary-resistive chest anchored in 





| sare 


ep 
— 


burglary insurance savings on safe contents 
earned by the T-20 label. Other models for 
1-hr., 2-hr.. or 4-hr. fire resistance. 





The chest, No. 204, is typical of the 
complete line. It saves customers as 
much as 70% of burglary insurance * 
rates. H-H-M chests often pay for 
themselves in insurance savings. 











If you do not handle the profitable H-H-M line, write us about 
an exclusive dealership. Your territory may still be open. 


HERRING * HALL > MARVIN SAFE COMPANY 


on 


hrclovy al tlamilton, Oo 


ky q 
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BRANCH OFFICES IN NEW YORK, CHICAGO, BOSTON, WASHING- 
TON, ST. LOUIS, ATLANTA, HOUSTON, PHILADELPHIA, SAN 
FRANCISCO, LOS ANGELES, DETROIT, PITTSBURGH, OMAHA, 
MINNEAPOLIS, CHARLOTTE. Other agencies all over the world. 
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YL dade set line 


is you need 


.oethe Sengbusch HP-6 Handi-pen has 
the utility and appearance that please 
both hard-boiled office managers and 
demanding executives 


tt appeals to busy executives and professional people 
“«Smart and dignified HP4 Handi-pens make a big im- 
pression on all who see them. In addition te good looks, 
they offer smooth, efficient, instantaneous writing service. 


ldeal for the entire office force—These efficient desk 
sets, with their effortless writing, save time and eliminate 
disturbing annoyances such as constant refilling, clogging, 
flooding. They are reasonably priced and find a sizeable 
market among quantity buyers. 

Has famous “Capillary Action” inking principle—The 
HP-6 holds 6-months supply of ink. Thanks to the scientific 
Sengbusch method of inking, there is no ink deterioration 
or waste; the last drop of ink in the container is as fresh 
as the first. 

For a sound inventory investment that turns over fast, 
and keeps on turning, concentrate on Sengbusch Handi-pen 
—the writing champion. Place your stock orders now. 
Write for circular P-47. 


Sengbusch Self-Closing Inkstand Co. 
3108 Sengbusch Building Milwaukee 3, Wisconsin 
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| individual who had obtained 
| office appliance stores, mayhap in different cities. The 


| establishment. 


unfavorably the new. He leans towards old methods 
that for him have proved effective, even though these 
methods may now be out of date and out of place in 
another establishment where conditions may call for 
an entirely different setup or procedure of man- 
agement. 

This manager of recognized experience feels that 
he knows best what is needed, for has he not compe- 
tently and profitably directed for so many years at 
the other siore? It, however, is not so vital a question 
of what he has done in another store. The question 
of paramount importance is what he can do in the 
new situation, to him often so strange and unfamiliar. 


New Problems Are Arising 


In tne new surroundings individual specific prob- 
lems have to be met and mastered. These problems, 
often.imes, are as new and as unfamiliar as is the 
strange environment in which the new manager finds 
himself. His, assuredly, is a new experience. To a 
large extent, he finds his problems difficult, frequently 
perplexing, with much experimenting entailed. Many 
times, moreover, this experimentation is very costly. 
All of which his new employer had hardly hazarded, 
and for which he had not bargained. 

With impact it comes home indelibly that this 
highly-touted manager is not the prize-package he 
was originally evaluated to be. What to do now? Em- 
barrassing? This new manager of set experience in- 
dubitably has not the wide experience desirable. He 
is completely at sea. He was a sort of fixture in 
the o.her place and was persuaded away, money being 
the magnet. Can he be dismissed summarily? Very 
annoying and puzzling problem, that! 

Then consider the store’s sales force. There are dif- 
ferent individuals in the new atmosphere. In itself 
this oftentimes presents a perplexing and troublesome 
problem. Undeniably, this new manager is not likely 
to find things running as smoothly as he would wish 
Under him the store’s employees comprise individuals 
of varying temperaments, abilities and ambitions. By 
and large, these individuals may not fall in readily 
with the new authority, frequently assumed as arro- 
gant, thoughtless and domineering 


As a compromise, the new employer oftentimes finds 
himself required to worry along, as best he can, har- 
boring and tolerating a new manager who was suc- 
cessful in another office appliance store, but who turns 
out to be glaringly and grievously unsuccessful in his. 
Apart from the disappointing and dismal realization, 
the employer, his hopes long since vanished, is get- 


| ting very little value for the outlay involved, accord- 


ing to his estimations. 


Suppose he had, instead, considered as manager an 
experience in several 


man of wider experience assuredly has observed busi- 
ness under varied conditions. He comes not with 
narrow, limited focus, nor with the hidebound prej- 
udice often inherent in the one-shop, set-idea man- 
ager who has served for one employer practically all 
his life. 


Varied Experience Is Better 


A manager of varied, distributed experience, so to 
speak, appreciates better the individualities of each 
He has learned how different prob- 
lems were encountered and overcome in different 
situations, and realizes the more certainly that an 
advertising campaign or sales service effective and pop- 
1948 
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bie MAKE A GOOD IMPRESSION, Old Town HI-TEST gives the best results science 
and research can produce. Capable of running as many as 1000 copies, users pre- 
fer HI-TEST for smaller runs as well because of the “safety-margin” this quality 


SPIRIT and HEKTOGRAPH CARBON 


Master Units spirit carbon creates. Typewriter imperfections normally mag ified in duplicating 
Pupliforms (Printed Mester Unit) —_ systems are minimized by this ““safety-margin” factor. The generous coating of rich, 
CARBON PAPER full-bodied spirit ink releases evenly regardless of the variable touch of the typist 


INKED RIBBONS or the type of machine. 


init amen geen Old Town offers over forty years of technical know-how. Behind the guarantee of 
any Old Town product stands factory-trained specialists servicing the engineered 


— products which have created the most popular quality known. 


STENCIL DUPLICATOR INKS = oe . ‘ . é . ° eaee 
HI-TEST Spirit Carbon is available in sheet form or in master units with Brilliant 


Finish for all general use, Hard Finish for short runs, extra sharp copies and may 
HAND CLEANSING CREAM be reused. 


DISTRIBUTORS... . learn more about this volume building line. There are a few 
exclusive territories for distributors who can service a volume of Old Town business. 


DUPLICATING FLUID 





RIBBON and CARBON COMPANY 


750 PACIFIC STREET BROOKLYN 17, N. Y. 
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For Every Job That Demands 
Straight Lines and Accurate Measurement 


There's no margin for error in 
Westcott Rules. Precise to the 
hair line, they measure up as 
the finest rules manufactured 


for every office or home job. 


Only the finest of woods are 
used, and selected for their 
flexibility and ability to take 
a fine finish 


A WESTCOTT is more than a 
rule —it is an instrument of 


accuracy and high quality. 
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ular in one city or community may be entirely inap- 
plicable in another. 

Since he knows that set, rigid methods and man- 
agement would be out of place, he is therefore the 
more eager for co-operation when assuming a new 
charge. He invites ideas and suggestions instead of 
resenting them. Therefore this manager and his em- 
ployer will be enriched by the greater assistance of 
the employees. Because this type of manager is the 
more amenable and more willing to listen to reason, 
his subordinates would rather work with him than 
with the experienced old-timer, well-meaning though 
he be, who insists on saddling his pet ideas onto the 
establishment where an entirely different technique 
and development may be in order 

Nor is it such a formidable problem to engage this 
type of manager, who will hardly demand the stag- 
gering salary imperative as when some deeply-rooted 
veteran, whose reputation may be based mainly on 
the results achieved in one shop, must virtually be 
drawn from the place. 

Yet, with all due consideration to the respective 
merits of the outsiders, it is often a cause of won- 
derment why the office equipment store owner, in 
face of the obstacles and problems entailed, feels he 
must go out and snare some ready-made manager 
Meanwhile, right within his own establishment, good 
manager material is often passed by. Times without 
number promising individuals who may have loyally 
served for years are finally lost to some establishment 


| where the owner snaps up an opportunity. They refuse 
| to be slighted and overlooked any longer and, although 
| not full-blown managers, they can be developed into 


such, to all-around benefit and gain 


Don’t Forget Your Own Staff 


How, indeed, can enthusiasm, faithfulness, and store 
growth be generated and fostered more than by en- 
couragement and opportunity to worthy individuals? 
So many times some promising man, for no apparent 
reason, leaves his position, subsequently resulting in 
considerable loss to the store. Perhaps it has been 
the owner’s policy to bring in rank outsiders, result- 
ing later also in dissension and discord among the 
store personnel 

It is all well and good to keep a watchful eye on 
outside sources for potential managership material 
but possibilities close at hand assuredly should not be 
skipped. A manager chosen from one’s own staff is 
more likely to know what is required and expected 
than some utter newcomer, who himself must get the 
feel of the place. The man from the ranks is more 
likely to understand the peculiar conditions and prob- 
lems of the store. He has been employed there for some 
time. Already a part of the store, he will also al- 
ready be familiar with its merchandise, its customers 
the class of patronage served and desired, the store’s 
pelicies, its accomplishments and its objects. Co- 
workers would rather work with a manager selected 
from their own ranks, than with some stranger, what- 
ever the latter’s qualifications. The outsider may 
come with stiff arrogance and manner wholly unrea- 
sonable. The insider possesses knowledge of the store 
that the other lacks. He can be made manager con- 
ditionally, under direct supervision of the owner, Sal- 
ary question negligible. Inside possibilities exhausted, 
it is still possible to experiment with outside man- 
agers 
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First to Give You the Cigarette Burn-Proof Top 





Something New 
tn Every Desk 
for Every Hser 


20 FEATURES! 





A FEATURE that deserves, and gets, immediate attention—a 
carelessly placed live cigarette cannot mar the surface—a prac- 
tical value, too, that is recognized and appreciated by all 
desk buyers. Beyond that, these Myrtle Pacemaker tops resist 
both alcohol and water—a tough yet satin smooth finish of 
striking beauty and longer life. 

Combine this and 19 other worthwhile features with Myrtle’s 
49 year record of performance and you know why Pacemaker 


leads the field in dealer-user preference. 


20 ITEMS! 
MYRTLE DESK COMPANY 
HIGH POINT, NORTH CAROLINA 
Adjustable Height Convenience Toxy sta Lenehan oman topewtaer atin . OMNES ieee: 
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—PROVEN 


DICTATING MACHINE SYSTEMS 
EFFICIENT, ECONOMICAL RECORDING AND TRANSCRIBING OF ALL FORMS OF DICTATION§ 


i 


DICTAPHONES 


EDIPHONES — SOUNDSCRIBERS 
AUDOGRAPHS — WIRE RECORDERS 


Guaranteed Rebuilts, Converted and Slightly 





Used Machines 
Largest and Oldest Independent Specialists in 
Dictating Machine Systems 
Largest Stock of Late Models, War Surplus 


Equipment and Converted. Modernized Early 
a 
Models. 


American Dictating Machine Co., Inc. 


ESTABLISHED 1923 


235 Fifth Avenue, New York 16, N. Y. 
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MEETINGS—DINNERS—CONVENTIONS 
Continued from page 78) 


company 19 years. 

Mrs. Adams was then presented as guest of honor 
and after receiving floral tributes was presented with 
a check for $500 by Mr. Llewellyn on behalf of the 


company, a tribute to 25 years of loyal service. 
Mr. Liewellyn’s son, Stanley D. Llewellyn, presented 


to his father a silver tray, suitably engraved, as a gift 
from the entire store staff. 
——?- = 
WESTRING-GLTC GOLF TOURNAMENT 

At one of the regular Friday meetings of the Great 
Lake Travelers Club last August, Maynard Westring, 
Mid-City Stationers, Inc., Rockford, Ill., was present 
and invited all members of GLTC to participate in an 
informa] if outing at Forest Hills County Club near 
Rockford n Thursday, September 16. Twenty re- 
sponded to the call, gathering at the Mid-City store at 


noon on the date set. They drove out to the country 


£> re 

—e od ew. 

Ee» 28.3. : 
’ 
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GLTC GOLFERS AT ROCKFORD, ILL. 
Top—Elmer Krumwiede, Elmer Krumwiede and Associates, 
Chicago; Maynard Westring, Mid-City Stationers, Rockford: 
Roscoe Benge, Codo Mfg. Corp.: Al Brand, Maywood, III; 


John Robinson, Elmer Krumwiede and Associates; Norbert 
Burgess, Sanford Ink Co. 
Center—Cliff Souders, Rockford: Rus Ragan, American Pad 


& Paper Co.; Al Aigner, G. J. Aigner Co.; G. O. Stevens, 
Stevens, Maloney & Co., Chicago; Norman Bickel, Sanford 
Ink Co.; Harry Balch, Quality Park Envelope Co.; Bill Boyd, 
Acco Products, Inc.; Ben Powell, A. W. Faber-Castell Pencil 
Co., Inc. 

Bottom—John Gilbert, OFFICE APPLIANCES; Charlie Ziesk, 
Stevens, Maloney & Co.; Walter Lennartson, OFFICE APPLI- 
ANCES: Tom Gillice, Rockwell-Barnes Co.; Eldon Just, Just & 
Son, Chicago. 


club for lunch and then 18 divot-digging and ball- 
banging men went out on the pleasant fairways and 
sreens of Forest Hills. Ray Eichenlaub, Service Steel 
Products Corporation, and Al Aigner, G. J. Aigner 
Company, functioned as caddies. Ray lasting about 
four holes and Al nine. Then they retired to the club- 
house for relaxation. 

When the res were all turned in and checked. 
Norm Bickel, Sanford Ink Company, with an 86, was 
leclared the Ww gross prize winner. Low net winners. 
m the Peoria handicap system, were Norbert Burgess, 
Sanford Ink C mpany, first; John Gilbert, Orrice 
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ORDER NOW! 


Send for V.P.D.’s new #49 Gold Rush Catalog 
today. Every item a nugget of golden profit. 






© Widest range of trans- 
parent plastic products 
offered in the industry. 


© Finest quality materials 
and workmanship... smart 
styling . . . durability. 
Prompt, courteous reli- 
able service... with every 
accommodation. 


© Many years of supplying 
PROVED SELLERS to the 
trade. 


© V.P.D. is nationally ad- 
vertised for you in Sales 
Management, Advertising 
Age, Printer’s Ink and 
Advertising & Selling. 























Deluxe V.P.D. Pigrain 
saddle stitched Presento- 
tion Book. In four sizes. 


} he 
ae 
All plestic V.P.0. Rein- 


forced Folder to protect 
photographs and other 





display moterial. 


Streamlined’ V.P.D. 
Double Unit Presenta- 
tions in genuine leather 
ond leatherette. 


Lerge V. P. D. 
Presentation 
Books in simvu- 
lated leather 
over heavy 
boards. 14x!I, 
17 x14, 22x17. 








For ideas that create more sales and 
proiit, consult and use Catalog *49. 
Write for it. 


JOSHUA MEIER CO., Inc. 











“es 


36 EAST 10th STREET, NEW YORK 3.N .Y 


125 











LOOK 


The Toledo Metal Furniture Co. 


PRESENTS 


Little Dandy 


Typewriter Stands 


No. 671-LSX 


TWO SIZES 
With or without side leaves 
With or without locking device 
FIVE-PLY WOOD TOPS 


and side leaves 


CGLe RULLESO STEEL 


bases 


Our name is your guide to 
quality 


IMMEDIATE SHIPMENT 


Send for catalog and price list 


The Toledo Metal 
Furniture Co. 


1001 Hastings St. ° Toledo 7, Ohio 











APPLIANCES, second; Al Brand, Maywood, Ul. third; 
Roscoe Benge, Codo Manufacturing Company, fourth, 
and Ben Powell, A. W. Faber-Castell Pencil Co., Inc., 
fifth 

A few golfers found it necessary to leave early, but - 
other men joined the party for dinner at the Wagon 
Wheel, Rockton, Ill., bringing the total up to about 25. 
At the head of the horseshoe-shaped table was Mr. 
Westring, hcst and governor of District No. 6, National 
Stationers Asociation. At his left sat G. O. Stevens, 
Stevens, Maloney & Company, Chicago, immediate 
past-governor of the Sixth District of NSA, and at his 
right was Eldon Just, Just & Son, Chicago, another 
former governor of District 6. The only speech of the 
evening was made briefly by Host Westring, who ex- 
pressed his appreciation for the fine turnout to his 
golf party. 

Dcaiiiitietgece 
CHICAGO FURNITURE MEN RESUME MEETINGS 


The first meeting of the 1948-49 season for the 
Office Furniture Association of Chicago was held Mon- 
day evening, September 13, in the Bismarck Hotel. 
Hy Natovich, Spak & Natovich, presided and con- 
ducted a brief business session at which the follow- 
ing were -accepted into membership: John Gibson, 
Marshall Field & Company; Ed Riley, Riley’s Office 
Furniture, and Jim Lynch, Browne-Morse Company. 

Activities Chairman Charles Goodman, S. Stein & 
Company, spoke at some length about the meetings 
program for the coming year. Then he introduced . 
Gene Whitmore, editor of American Business, who was 
on a return engagement as speaker of the evening. 
Mr. Whitmore made such a good impression when 
he addressed the group at one of the sessions last year 
that he was invited to do so again. This time, he 
chose the subject, “Selling Furniture Today.” 

As a background for his remarks, Mr. Whitmore re- 
ferred to a recent survey made by his organization 
among 50 top executive offices in Chicago. It was dis- 
covered that the most popular size for an executive 
office was 14 x 18 feet with the average running 12% 
x 1634 feet, a size he thought as being too small for 
most executive use. Too many of the offices were in- 
adequately equipped in the matter of chairs. As Mr. 
Whitmore pointed out, this obviously indicates a sales 
opportunity for alert office furniture dealers. Another 
indication of the potential market for furniture is the 
fact that the average age of equipment in these offices 
is 11.8 years. Further, 28 per cent of the offices are 
equipped with furniture over 20 years old. Only 62 
per cent of the offices were supplied with tables. 

From these facts, it was concluded that office fur- 
niture dealers have failed to do a complete selling 
job. They were chailenged to sell a piece of furniture 
as a tool and to study each office so as to make the 
furniture fit the business and the needs of the exec- 
utive. 

Mr. Whitmore spent some time discussing the prob- 
lem of selling furniture for the general office. He 
admitted that too often the purchasing agent has the 
authority to say no, but not yes. That means that 
salesmen must be adroit enough to find a way to reach 
top executives without antagonizing the purchasing 
agent. 

There are plenty of opportunities, according to Mr. 
Whitmore, to replace obsolescent furniture. One of 
the reasons for the high degree of absenteeism in 
offices today is this very factor of obsolescence in office 
equipment. It also has its influence in the matter of 
employee turnover. If it costs $1,900 to train a new 
employee, a figure quite generally accepted, the loss 
of three or four employees in a year’s time would mean 
the expenditure of three or four thousand dollars. 
Quite a lot of office furniture can be purchased for 
that much money. 

An interesting question-and-answer period followed 
the formal address. 

Just prior to adjournment, it was announced that 


OFFICE APPLIANCES, October, 1948 




















with Completely Automatic 


aly 


CREDIT BALANCE’ 


Adds, subtracts, multiplies 
and NOW automatically computes in giant corporati 
(REDDIT BALANCE. Even more ver- or the one-man _ business—you 

satile than before, this famous al!-pur- 
pose Victor Electric does more figure 
problems . 


easily. Anyone can operate it. 


divides Wherever fast, exact figurins 


quired — whether 
Victors 
They're 
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thirty years of progress. See them no\ 


Now Add These VICTOR PLUS FEATURES! 


Cushioned feather-touch Natural reading angle 

. keyboard and “‘live” con- as Eye-ease colors cut glare, 
trol keys give speed, ac- : reduce operator fatigue, 
curacy, ease of operation. and eye strain 


Light weight, about 15 
pounds. Easily carried. 
Covers almost same space 
as 8'4" x 11" letter. 


Fully guaranteed. Nation- 
wide service points con- 
veniently located to insure 
prompt, efficient service 
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Now 'in our thirtieth yeo 


quick! 
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(] OUR NEW 
CATALOG 


Bigger... Better... 
New lines added . . 

Showing the most com- 
lete line of MARK- 
NG DEVICES and 
SUPPLIES we have 


ever offered. 
Write for Copy 
on your 
letterhead 








MARKING DEVICES 


RY DESCRIPTION 


jes 
DomMESTIC & EXPORT TRADE 


OMPLETE LINE 


VERY PURPOSE 











Line Daters and Numberers, Die Plate 

Daters, Self-Inking Stamps, Time Stamps, 

Stamp Pads and Inks, Notary Seals, Stamp 

Racks, Rubber Type Sets, Sign Markers, 

Brass and Fibre Checks, Corrugated Box 
Dies, Badges, etc. 


CONSOLIDATED STAMP MG. Co., INC. 


MAIN OFFICE AND EXPORT DEPT. 


15 DEY STREET, NEW YORK 7, N. Y. 
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the next regular monthly meeting of the association 
would be held on Monday evening, October 11, instead 
of the regularly scheduled time of October 4. 
a ae 
NEW LINES SHOWN AT LUGGAGE SHOW 

A record number of exhibitors displayed a wide 
variety of new lines at the National Luggage and 
Leather Goods Show held in the New Yorker Hotel, 
New York City, August 16-20. Attendance was more 
than 2,000 and some 211 exhibitors participated, oc- 
cupying 256 rooms on five floors of the hotel. 

Prices on national brands are expected to hold 
steady for the balance of this year, it was reported. 
This will place them at about 20 to 25 per cent above 
pre-war levels, according to an estimate made by Jack 
Citronbaum, secretary of the Luggage and Leather 
Goods Manufacturers of America, Inc., sponsors of the 
show. Any price reductions, he added, will be “spotty” 
and are not likely to exceed five per cent. 

A notable feature of the show was a virtually 100 
per cent use of “airplane” styles in all lines. In line 
with the more “personalized” styles, which will feature 
fall and holiday promotions, many manufacturers 
have adopted new colors as well as a wider variety of 
stripe patterns. Convenience also is a feature, marked 
by greater use of fixtures for keeping salesmen’s 
clothes neatly folded and pressed. 

Leo Stein of Stein Brothers Manufacturing Com- 
pany, Chicago, as president of the Luggage & Leather 
Goods Manufacturers of America, Inc., played a prom- 
inent role in the display plans. 

As one means of stimulating consumer interest, it 
was reported that the manufacturers’ association will 
spend about $40,000 for a campaign to inform the 
public on the uses and values of luggage. It will also 
intensify its effort toward gaining a repeal of Federal 
excise taxes. 

Visitors were present from coast to coast as well as 
from France, Switzerland, South Africa, the Phillipine 
Islands, Canada and even the Cebu Islands. 

Among the exhibitors were: 


Buxton, Inc. Frank Mashek Co. 
Cariton Brief Case Corp. Mutual Brief Case Co 
fn ee . 6 ote : e 
S. Dresner & Son, Inc. National Brief Case Mfze. Co. 
Enger ere ss Company Robinson Reminders 
» Galewski & Sons, Ing. Cc. F. Rumpp & Sons 

iomas Gibbons & Co. . . ‘ 
Globe Brief Case Co. st hell Leathe Si as 7 Inc. 
Hercules Leather Goods Co., Stein Bros. Mfg. Co 

Ine Treasure Co 

or 


NEW YORK OMDA HOLDS FIRST FALL MEETING 

The Office Machine Dealers Association of New 
York, Inc., held their first meeting of the fall season 
on Tuesday evening, September 14, at the Hotel Penn- 
sylvania, New York, N.Y. 

President John A. La Hiff, J. E. Albright &’'Com- 
pany, New York, N.Y., extended greetings and after 
introducing Robert Bott, Remington Rand, Inc.. called 
for committee reports. George Purvin, Superior Tyre- 
writer Company, New York, N.Y., chairman of the 
entertainment committee, announced that plans were 
under way to hold their annual dinner dance affair 
on October 30, but recommended that it be held at 
a later date. After considerable discussion from the 
floor, it was finally decided to postpone the affair until 
early next year, date and place to be announced later 
on, when suitable arrangements can be made. 

Jessie I. Taylor, Globe Typewriter & Adding Ma- 
chine Company, Inc., New York, N.Y., chairman of 
the membership committee, announced a total of 119 
paid-up members. She strongly urged that a drive 
be made to enroll new members in order to build up 
a strong organization for the benefit of the industry. 
Irving I. Ritchie, Typewriter Distributors, Inc., New 
York, N.Y., past president of the NOMDA, reported 
that the National Office Machine Dealers Association 
Convention and Exhibit held July 19-21 at the Hotel 
Pennsylvania, New York, N.Y., was one of the best 
ever held by the association. He took occasion to 
thank the New York members and committees for 
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Kacka File 


«+ethe modern file 





y. —_— DEALERS everywhere 
are getting ready to “sell’’ again. They know 
that new sales strategy and new merchandise are 
needed to cope with a buyer’s market. That is why 
so many have already turned to Rock-a-File as the 
answer to continued volume and profits in filing 
equipment and supplies. 

Rock-a-File dealers know that they can offer 
customers modern filing that makes present equip- 
ment obsolete because Rock-a-File means easier, 
faster, more efficient filing in less floor space. 
They know that Rock-a-File eliminates virtually 
all of the petty annoyances that have plagued 
file users for years. And Rock-a-File dealers 
know that they have an “exclusive,” patented 
product unequalled by any other filing cabinet. 

Yes, there’s a big future for Rock-a-File in 
any market. It’s a future you should share in 
because every file user is a prospect for a complete 
Rock-a-File installation. Get all the details about 
Rock-a-File right away— write or wire Dept. E. 


Here's How Rock-a-File Solves Filing Problems 


COMPLETE ACCESSIBILITY— Entire contents acces 
sible to two or more persons ot once. Al! compart 
ments con remain open. 


TIME SAVING —Open compartments do not block 
access to others in cabinet. No waiting to get at 
contents. 


LESS TIRING—Perfectly balanced compartments open 
and close effortiessly at finger touch. Fewer openings 
and closings. 


TOPPLE PROOF —Open compartments project only 


slightly — gravity center always within framework 


ECONOMICAL — Supplies lost longer. Folders slide 
in and out sideways. No more mutilated tabs, 
indexes, guides. 


A Nationally Advertised Product 


For 
complete details 


ROCKWELL-BARNES COMPANY 


to the Stationer sinee 1902 


35 East Wacker Drive 


write or wire 
Dept. E today 


Chicago 1, Ill. 
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doing a splendid job in making the affair an out- 
standing success. 

I. Meizner, Mercury Business Machines Company, 
Inc., New York, N.Y., on the NOMDA executive com- 
mittee, added a word of praise for the educational 
features on the convention program. He stressed the 
panel discussions on typewriters and calculating ma- 
chines which, he declared, offered a fine opportunity 
to learn something of new products and other im- 
portant information helpful to the dealer in conduct- 
ing his business. 

The balance of the meeting was devoted to discus- 
sion of topics pertaining to the welfare of the asso- 
ciation and the industry as a whole, including local 
and national associations and their value and func- 
tions for the benefit of the industry. In this connection, 
Mr. Ritchie advocated unity and co-operation. He 
also stressed the value of education for the benefit 
and betterment of the dealers’ business and urged 
large attendance at meetings to hear worthwhile 
speakers. Mr. Meizner, too, favored education and 
urged dealers to keep posted on new products. He 
suggested that panel discussions at meetings would 
be beneficial to dealers. 

The consensus was that speakers should address fu- 
ture meetings and pane] discussions be held. The chair 
appointed Dave Silvers, American Business Machines, 
Inc., New York, N.Y., chairman of committee to ar- 
range programs for future meetings 

staan ye eee 
RENTSLER HEADS, N.Y. OFFICE EQUIPMENT 
DEALERS 

Election of officers was held at the annual meeting 
of the Office Equipment Dealers of New York, attended 
by more than 90 members and guests at the Adver- 
tising Club, New York, N.Y., on Monday evening, Sep- 
tember 13. Guy H. Rentsler, Remington Rand, Inc., 
was unanimously elected president. 

President Jack Schwander, Desks, Inc., New York, 
N.Y., introduced the following guests: James T. Hur- 
ley, Oxford Filing Supply Company; Jerome French, 
The Taylor Chair Company; Theodore Mestel and 
Leonard E. Parker, Parker Steel Products, Inc.; LeRoy 
Shilling and M. Haine, Clarke & Gibby, Inc., New 
York, N.Y.; William F. Christenson, Koller & Smith 
Company, Inc., New York, N.Y.; Al Klein, American 
Desk Company, New York, N.Y.; William Tappe, Cus- 
tom Cabinet Company; Howard Sanders, Stationers 
and Publishers Board of Trade; Ken Davis, W. H. Gun- 
locke Chair Company; Robert Dorch, Colonial Desk 
Company, Inc., New York, N.Y.; A. Marsh, Banov- 
Bernsley & Company; and Fred Dean, Wood Office 
Furniture Institute. 

Mr. Schwander then called for committee reports. 
Treasurer James M. Glen, Manhattan Desk Com- 
pany, New York, N.Y., first to respond, announced 
that the treasury is in fine shape with a substantial 
amount on hand. In the absence of John Mossman, 
Desks, Inc., New York, N.Y., chairman of the golf 
tournament committee, Mr. Schwander declared that 
golf outings held during the summer were a great 
success and invited all members and their ladies to 
attend the final golf outing to be held on Tuesday, 
September 21, at the Westchester Country Club, Rye, 
N.Y. 

Moe Turman, Metwood Office Equipment Corpora- 
tion, New York, N.Y., president of the National Office 
Furniture Association, announced that arrangements 
are nearing completion for the coming N.O.F.A. Con- 
vention and Exhibit to be held October 28 and 29 
at the Waldorf-Astoria Hotel, New York, N.Y. He 
promised some excellent speakers and an all-around 
good program to be presented in two sessions. In 
reviewing the progress made by N.O.F.A. in the past 
two years, he pointed out that the association, com- 
posed of three local groups in 1947, now includes 12 
local groups. These 12 groups, with a membership 
of 475 dealers do 85 per cent of the volume of busi- 
ness done in the 12 localities they represent. He 
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The Acme Signal Counter Display is an effective sales stimulator—Compact and 


ew colorful, it will be an “attention getter” on your counter. 


an Holds 6,000 signals in distinctive colors, 2 styles each in 2 sizes, packed in 
individual boxes of 100. (Also printed signals, 1-31, etc.) Unique construction 
in- of display affords real convenience when waiting on customers—and makes it 


Wv- easy to keep the stock in one place—in order. 









Ask for sample signal cards—and for 
full information on the special signal 


deal including FREE counter display. 


Acme Visible Card Signals are 
NOV 


























quickly applied—easy to slide—yet 









No. 9 No. 9H No. 8 No. 8H PRINTED 





stay firmly in place. There is a style 





COLORS OF No. 8, No. 8H, No. 9, AND No. 9H SIGNALS: 











ace and color for every purpose. 
Black Bive (dark) 


Brown Lavender 
Blue \light 


Red (light) 
Red (dark) 
Orange | Yellow 
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Pink White 
Green (light) | Bronze 
Green (dark) 
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tutu to a ned desk-lhe FLOW! 


One year ago, the Flow Desk made 
its first appearance. Today... a 
year later, the Flow Desk is acclaimed 
by the trade as making the first 
major contribution to the field of 
clerical desks in 50 years. The Flow 
Desk breaks precedent with the 
stereotyped idea of a commercial 
desk. It is startlingly different yet 
practical in every detail. It is com- 
pletely new in color and completely 
new in design. Soft Tone finish is en- 
dorsed by one of America's foremost 


stylists—Faber Barrien. It is easy on 
the eyes and harmonizes with every 
other color in the office. The Flow 
Desk was especially engineered and 
designed for efficiency and comfort. 
The new sizes will save many feet of 
valuable floor space and at the same 
time offer the most efficient space 
to the operator. The Flow Desk is 
our answer to those buyers who pur- 
chase today with tomorrow's needs 
in mind. Ride the furniture crest with 


the FLOW DESK. 


| These sales features. 





| 
















Visit the FLOW DESK display at the 
National Office Furniture Convention 
Oct. 28-29 — Hotel Waldorf Astoria 
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KNEE SPACE DRAWER 


Knee space drawer 
equipped with trays for 
pens, pencils, clips and 
pins, not often available in 


29" high desks. 


EW 8142-8 


Adjustable height (from 
29" to 30!/2") by use of 4 
adjustable HI-LO glides. 


All TRI-FIRM bases are 
drilled to receive HI-LO 
glides which may’ be had 
at slight additional cost. 


DRAWER LOCK 


One drawer equipped with 
high grade cylinder lock to 
house personal effects of 
operator 


Arm slides above every 
drawer pedestal for opera- 
tor efficiency giving addi- 
tional working surface. 


ASPER, INDIANA 


October, 1948 


desk click ! 


TRI-FIRM BASE 


TRI-FIRM base adding 
beauty and foot room. This 
feature is especially used 
to compensate for floor 
irregularities. 


WOOD PULLS 


Matching wood pulls espe- 
cially designed to conform 
and conveniently located 
within easy reach. 


HI-LO GLIDES 


As a special feature of the 
FLOW line, we offer these 
adjustable HI-LO glides 
which will give any desk 
height desired from 29" to 
30/2". They may also be 
used in conjunction with 
the TRI-FIRM base to com- 
pensate for floor irregu- 
larities. 


























(arborffeb 
ees §6§© Here’s Your Chance To Make 


MORE MONEY 
Selling arbon| feb 


REVOLUTIONARY NEW SUCCESSOR TO CARBON PAPER 






SATIN — MEDIUM 


...up to 12 copies 





IF YOU'RE an accredited company...or a forward-looking 
salesman with the desire to establish your own business and 
the “know-how” to make the most of revolutionary new 
CARBON WEB’s unique selling features ...here’s YOUR 
big chance to increase both profits and prestige by handling 
this amazing successor to carbon paper. 






(a rx wfc 
oa 


ea) LINEN — STANDARD 


LINEN .. + Up to 9 copies 







NOT JUST PAPER, CARBON WEB is actually a super- 
strong, super-durable plastic laminated product, which 
brings an end to the “chopping through” of type. 









CARBON WEB’S clothlike grip surface finish means no slip- 
ping in the typewriter, and the distinctive web design, be- 
sides denoting the superior and revolutionary woven con- 
struction, provides instant identification of the right weight 
for the work at hand. (See illustration at left. ) 


ALLIGATOR-— 
HEAVY ...up to 6 copies 



















THAT’S WHY we—and you—can urge all prospective cus- 
tomers: “Don’t say ‘carbon paper’—say ‘CARBON WEB’!”’ 


CROCODILE_extea YOUR CUSTOMERS will like CARBON WEB'S distinct, 
ORC OT EDI) EA Oe HEAVY...up to 3 copies non-smearing impressions...its economical packaging in 
boxes of 200. 


DON’T WAIT to cash in on the tremendous money-making 
opportunity now being offered by CARBON WEB for ex- 
clusive territorial distributorships. Write today giving us 
full information about selling capacity, district covered, etc. 


arp onl fel 









SUCCESSOR TO CARBON PAPER 





Carbon Web Corporation 
444 Madison Avenue, New York 22, N. Y. 
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cial secretal 


Association 


manufacturers have become 
In conclusion he urged 


late 51 
association. 
so to attend the convention and to 


added tha 
members 01 


all who could 
make their reservations early. 
e next of business was the election of offi- 
and Be Itkin, Itkin Brothers, New York, N.Y., 
rman of the nominating committee, asked his 
fellow committee member, Alex Burkhardt, Victor Safe 
& ‘Equipm ent Company, to read the recommendations 
f the com! Mr. Burkhardt then placed in nom- 
ination the wing candidates for office: president, 
Guy H. Rentsler, Remington Rand, Inc.; first vice- 
president, Ben Itkin, Itkin Brothers, New York, N.Y.; 
second vice- ident, George B. Wray, manufacturers’ 


e following were re-elected: finan- 
Bernard H. Nemlich, Regan Furniture 


representat lv 


Corporation, New York, N.Y.; recording secretary, 
Seymour L. Nathan, Charles S. Nathan, Inc., New 
York, N.Y.; treasurer, James M. Glen, Manhattan 
Desk Company, New York, N.Y. 

Ben Itkin called for a rising vote of thanks for the 
retiring office! 


The feature 
und, mot 


action of the meeting was a colored, 
‘ture newly filmed by the Mahogany 
escinaliedl travelogue full of educa- 
tional information entitled, “Mahogany—The Wood of 


the Ages lepicting all stages of the making of ma- 
hogany furniture from the felling of trees to the fin- 
shed produ 

In conclusion Mr. Rentsler announced that the next 
meeting will be held on Monday, October 11. 


>? 
WINNIPEG STATIONERS HOLD TOURNAMENT 
The annt tournament arranged by the Sta- 


tioners “Asso 1 of Winnipeg, Manitoba, was held at 
the Southw untry Club on August 27 with some 


42 members ruests participating. Principal prizes 
at stake were the trophies donated by the Luckett 
Loose Leaf and the Dominion Blank Book Com- 
pany, Ltd 

George Br of the National Paper Goods, Ltd., 
the present holder, again won the Luckett trophy and 
miniature, the second year in succession. The Savoy 
trophy and miniature were won by Glen Fraser of The 
Willson St Company, Ltd 

The succes f the outing was enhanced by the sup- 


ven lustry. Prizes were donated by P. 
y of the Bates Manufacturing Company, Orange, 


unt peg firms of Clark Bros. & Co., Ltd., 
Office Spex Mfg. Co., Ltd., Bishop Printing Co., 
Lt The V Stationery Co., Ltd., W. J. Gage & 
Co., Ltd., R Paper Co., Ltd., Peerless Carbon & 
Ribbon Co., I Mid-West Paper Sales, Ltd., Syd Long 
Agencies, H Paper Co., Ltd., and Esdale Station- 
t w P 1! 

Following t lf, dinner was served and prizes 
were awal ic Jeanfavre, president, assisted by 
W. C. Borla 

6 tee 
S.G.A. HOLDS TENTH GOLF TOURNAMENT 

Thirty- bers and ten guests played in the 
tenth tourna f the current season of the Sta- 
tioners Golf A ‘iation of New York, held at Tama- 


rack Country Clul 
tember 9 


Greenwich, Conn., Thursday, Sep- 


Winner ‘lass A group was J. Schlanger with 
a net of 7 followed by J. Kemp, Jr., and J. M. 
Kahn with net res of 72 and 73, respectively. Top- 
ping Class B were F. W. Callahan and M. Moldow 
with respective net scores of 74 and 78. Present stand- 
ing on points for the season’s cups shows E. T. Kemp 
leading Cl . with 14 points, while J. B. Kemp, 
Jr., tops Cl B 26 points. 

The 1 next t nament was scheduled to be played at 
Richmond County Country Club, Dongan Hills, Staten 
island N y 
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TOLEDO GUILD 


Office Eguifement 





Lower prices, Higher quality make these Toledo 
Made Tables the country's fastest sellers. Over 
one-half million in use over the nation. They hold 
250 lbs.! 


ALL METAL 


TYPEWRITER 
TABLE 


Holds 250 lbs. — Posi- 
tive self-locking wings 
rounded corners 

Baked enamel finish 
rolling casters. 












easy 


DELUXE 
OFFICE 
TABLE 


Quality grained wood 
top—-Extra large work 
surface—2 inch, lock 
ing casters. 


ALL METAL 
OFFICE 
STAND 


For telephone, office 
machines, books, etc. 
Rigid construction — 
Holds 250 Ibs. Infra- 
Baked finish. 





WRITE NOW Be fe FOR PRICES 


TOLEDO GUILD 
PRODUCTS, INC. 


MADISON AVE., TOLEDO. OHIO 


515 


Merchandise Oy Aeipolay al Merchandise Mart, Chicago. Ill 
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HEDGES BUYS FILE-MAKING FACILITIES 


. . Purchase of the Green Edge storage file and Dur- 
ability transfer file lines by Hedges Manufacturing 


SHORT CUT TO-— Company, Chicago, from C. L. Barkley & Company, 


Efficient Inter-Office 
Communication! 





FACTORY 


BILLING 


SHIPPING 









GREEN EDGE STORAGE FILE 





Chicago, was announced last month. Hedges will pro- 
duce the file lines in its factory at 2931 Wentworth ‘| 
Ave. The manufacturing facilities for the two lines a 
were disposed of by Barkley in order to obtain in- 
creased factory space for the production of filing sup- 
ply items. 








outee om 
OFFER SLIDEFILMS ON RETAIL SALES TRAINING 
A series of five sound slidefilms, Behind the Counter, 






With Executone...the modern electronic inter-com 








um » are no hand-sets to fumble with. no dials to halla 
he pst vant 3° : were has been produced by the Jam Handy Organization 
nar é » ‘Sto fo aead ; ; ; ; 7 j 

twirl, no batterie and is now being distributed for use by retail saleg 
Executone automatically gives you control of your organizations, particularly those who Sell their mer- 

entire organization through instant voice - to- voice chandise over the counter. This series outlines the 






tested principles of leading selling organizations, uni- 


contact. You just press a button—and talk! ve “sg. : 
. versities and other authorities. The films present 








Instructions may be given, questions asked and approved ways of meeting people in sales situations. 
answered, without anyone leaving his work. Executone These methods apply in the sale of any retail product. 
minimizes inter-office traffic, Subjects are: 1, Friendliness; 2, Attentivenes. 3, 

























relieves switchboard congestion Helpfulness; 4, Sincerity; and 5, Enthusiasm. There 
peeds up production all along is a record for each film suggesting what to say, while 
the line the correlated pictures suggest what to do and how 
to do it. An instructor’s manual is supplied with the 
Unconditionaliy Guaranteed! slidefilms. A supplementary sound motion picture, 
See a demonstration at The NA Face in the Mirror, is also available. Those wishing 
TIONAI BUSINESS SHOW, details may write to Jack C. Coffey Company, national 
Grand Central Palace. New York. distributor of these films, 205 W. Wacker Dr., Chicago, 
Oct. 26th to 30th, Booth 237-8. Ill., or to the producer, The Jam Handy Organization, 
2821 E. Grand Blvd., Detroit 11, Mich. 
- o— ‘ 





HUNTSVILLE FIRM OBSERVES ANNIVERSARY 
The Business Equipment Company of Huntsville, 


— 4 Ala., on August 1 observed its silver anniversary with 

an open house. Greeting friends and patrons were 

NEC, Dil H. E. Monroe, owner and manager; F. C. Monroe, 
assistant manager; Nelson McAnally, Noble Fowler, 

COMMUNICATION & SOUND SYSTEMS Gene Monroe, Jr., salesmen; Miss Alice Price, book- 


keeper; John A. Hughes and Fred Maynor, service de- 
partment; and C. F. Lockhart, delivery. 













ee eo a a aS Se eS ee ee ae ae a a aS SF a a oe * 
. | This firm was known as the Bizness Equipment 

eta on coc. | Company in 1923 when it opened for business. At that 

S Oiee Watteteetiee New York 17. N.} | | time it was owned by H. E. Monroe and L. T. Garner. 

| - : : | | The present location at 210 Randolph St. was taken 

| I am interested in data on Executone | on April 1, 1924, and in June of 1925 Mr. Monroe pur- 

| (] Please send literati | | chased Mr. Garner’s interest. 

| C) Have representa call. No obligation On December 31, 1946, most of the Struve Building, 

| Name. | in which the store is located, was partially destroyed 

| : | by fire, The redecoration job made necessary was 

| Firm | completed in 1947 and the firm came forth with a a 

} Address fatty | “New Look” and a new name, Business Equipment See 

ee ee ee er ee te ~ | Company.—EEG a 
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ni- 2299 2298 
For Traditional Charm... 


THE SIGNERS’ CHAIRS 


This new Gunlocke group was inspired by chairs made for Independence 
Hall and used by the signers of the Declaration of Independence. 

Though they follow the simple, dignified style of the originals, they 
are thoroughly modern in comfort. Years of service are assured by the 
genuine top grain leather upholstery. Soft foam rubber in the arms lends 


that extra touch of luxury that executives want. * Made in genuine walnut 


and mahogany finish on walnut. «+ Write for more information today. 


Chases for Un GE) Whrking Comfort 


ee 


ORK 











AVAILABLE AGAIN 


STEEL OFFICE 
iL EQUIPMENT 
42"' x 36" x 18" 
q Double Door 
Counter High 
CABINET 
30'/,"" x 24° x 18" 


LEGAL & LETTER 
Stee! Transfer 
Desk High 
CABINET 


FILES 


Single Drawer Transfer Files easily built up to four drawer units. Sturdily con- 
structed and reinforced. Four roller bearings. Brass card holder and drawer pull. 
Also available in check, ledger, invoice, IBM sizes and special sizes as requested. 


42" x 26" x 18" 
Counter High 
Single Door 

CABINET 


STEEL 


STORAGE 
WARDROBE 


AND 


COMBINATION 
CABINETS 


ON DISPLAY AT 
BOOTH A-24 
N.O.F.A. 
CONVENTION 
AND EXHIBITION 
WALDORF- 
ASTORIA HOTEL 
OCTOBER 
28th-29th 
NEW YORK, N. Y. 


electrically welded construction and completely 
** dependable 
Wardrobe 


Made of heavy gauge steel 
reinforced throughout . . . 
three way locking device. Storage cabinets measure 72” x 35” x 18”. 
cabinets also available. 


shelves adjustable every two inches . 


The all new Parker Stee! Cabinet featuring crackle finishes in Green and 
Gray. Also baked-on enamel finish in Green-Gray or Grained Walnut and 
Mahogany. 


WRITE FOR LATEST CATA- 
LOG AND DEALER PRICES 


PARKER STEEL PRODUCTS, INC. 


Manufacturers of Steel Office Equipment 


54-60 COLUMBIA ST. BROOKLYN 2, N. Y. 
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FLENNIKEN APPOINTED BY DIEBOLD 


The appointment of S. P. Flenniken, Jr., as man- 
ager of dealer sales, effective in September, was an- 
nounced recently by A. W. Jackson, vice-president in 
charge of sales for Diebold, Inc. Mr. Flenriken joins 
the Diebold sales staff to assume direction of the sale 
of rotary, vertical and visible filing equipment lines, 
fire-resistive safes and vault doors, and money chests, 











S. P. FLENNIKEN, JR. 


through the nation-wide Diebold dealer organization. 
Mr. Flenniken will serve under the immediate direc- 
tion of W. K. Wilson, systems division sales manager. 

A native of Uniontown, Pa., and a graduate of Penn 
State College, Mr. Flenniken brings wide office equip- 
ment dealer sales experience to his new position. 
Starting as a salesman for the Berger Manufacturing 
Company, he advanced through sales executive posi- 
tions to the post of manager of furniture sales, which 
he leaves to assume his new duties with Diebold. 

——e—ame ee —™ 
ASK INDUSTRY’S HELP ON VETS’ PAY 

The Veterans’ Administration has expressed its ap- 
preciation to this industry in helping to reduce over- 
payments of subsistence allowance to veterans in 
training under Public Law 346. “With your continued 
co-operation the Veterans’ Administration hopes to 
eliminate overpayments entirely,” says Charles G. 
Beck, deputy administrator of branch office No. 7 at 
17 N. Dearborn St., Chicago. 

Here’s what employers are asked to do: As soon as 
the veteran discontinues his training, the employer 
should notify the Veterans’ Administration Regional 
Office immediately. This should preferably be done 
on VA Form 717-1908, if available. If not, the employer 
may use his own form or letterhead. 

This will enable the Veterans’ Administration to 
process the matter promptly and eliminate the prob- 


lem of overpayment. 
- oo ~e o ' 


A. W. FABER DISPLAY CASES RETURN.—Back on the market 
after an absence of 8 years are the new counter display 
cases for Castell drawing pencils. The cases are available 
in either light or dark wood finishes. They were featured at 
the A. W. Faber-Castell booth at the recent NSA convention. 
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This Swingline Ad appears in the 


= National Edition of the N. Y. Times Magazine 





jow...add the magic of color to your desk with the famous 






















t's more than a stapler — it's a colorful, decora- 


10m ive addition to any desk! This is the new, excit- 


cer. UMC Oe 
eevee decorator Colors — pearl, jade, topaz or garnet 
lp- to add that extra touch of smartness and beauty 


ion. your home and office. Perfect for gifts (espe- 


ring : 

Osi- BoE 

Lich a 
las all the famous Swingline features, too: Pins 
aks and staples — you'd be surprised how many 
ses it has around the house @ / Joads quicker 

‘ vorks slicker! .. . because of its open channel @ 

ap- 

isan hromium body protects against grit and dust 


in Bree oe Ba Ce tar 
jued 


t recision-engineered fo last o lifetime 
0 


yer 
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LOADS QUICKER, 

WORKS SLICKER 
becouse of its 

open channel. 


1 wo 
rob- 


Ask your stationer for 

the Swingline Jeweltone 

Stapler and Swingline i 

Speedpoint Staples in the 

red white and blue package { 
‘ 


isc. 
, 
, 





arket 
splay 
lable MABEL LCL UG 
ad at ae 
tion ‘ed for extra penetration! 


found wire for strength! 
tere smoother action for 


1948 *wingline Stapler or 


Nondord stapler 


STAPLES STAPLERS 


SPEED PRODUCTS COMPANY, INC LONMG ISLAND CITY 1 N. Y 






| 





a ope : 
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Now the Swingline Stcepler has everything! 
























Swingline adds new Jeweltone colors in Jade, Pearl, 
Topaz and Garnet to dress up an old desk — add 
beauty to a new one. The Swingline Stapler in Decorator 
Colors will stimulate new customer traffic because 
it's more than a stapler — it's a colorful, decorative ad- 
dition to the home or office. An ideal gift item too 
(especially for Christmas). Build your next window 





around these exciting, attractive, attention-getting 
jeweltone colors. See how they bring new customers into 


your store .. . make new sales at your counter! 


Check all these other powerful selling points 
for the Swingline Stapler in Decorator Colors! 


1. loads quicker .. . works slicker 
because of its open channel 








2. streamlined chromium body 





4. Speed ‘stroke control’ prevents 
jamming .. . insures clog-free 
performance 





4. covered channel protects 
against dirt and moisture 








5. The new Swingline stapler in 
Jeweltone colors costs no more. 
The combination unit, which in- 
cludes 5,000 Speedpoint sta- 
ples, at the new reduced prices 
... lists at $7.50. 


SLIGHTLY HIGHER IN THE WEST 





(order assortment now — send in coupon below) 


MAIL THIS COUPON NOW 
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Speed Products Company, Inc. 

37-18 Northern Bivd., Long Island City 1, N. ¥. — Dept. T 

Please send me the new Swingline Jeweltone Stapler in 

(combination unit of stapler with 5,000 Speedpoint staples 

ES as 

Also send me extra staples in the following quantities: 

—______boxes of Speedpoint Staples (5000 staples to 

counter display 

_____boxes #3 staples (Holf strip) boxes #4 

(#3 and #4 Speedpoint staples fit all standard 












There's plenty of drawing power and a raft of 
sales with the new Swingline 


SPEEDPOINT STAPLES 


Pointed for extra penetration! 100% round 
wire for strength ... to insure smoother action. 
They go through wood, light gauge steel or 40 
sheets of paper. Speedpoint Staples bring you 
a higher overage sale, more satisfied customers 
. and greater net profit. 
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“™ STAPLES STAPLERS 
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IN MODERN DUPLICATING EQUIPMENT! 


Copyrile 
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LIQUID DUPLICATORS 


Copy-rite’s design advantages plus the best material and 
workmanship makes this duplicator easy to demonstrate and 
sell—and a source of satisfied customers. That is why so many 
dealers prefer Copy-rite. 





One of Copy-rite’s leading modern design features is its sim- 
plified rugged construction with fewer moving parts—no wicks 
or pumps—a design that has practically eliminated the service 
problem. 


We'll gladly tell you of the many leading features of the 
Copy-rite and its advantages to dealers. Write today. 












WO q 3 c DUPLICATOR & SUPPLY CO. aR gee RETEST 


Copy-rite.. A Nome Recognized By Leading Dealers The World Over 
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 CJavoruléo on Americas 


No. 221 


Featuring the 


NEW BACK REST 


No. 220 
Back Rest 
Flexibility in any 
position 
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Avenues of Business 








| Good Videc 3 ° : Superior Construction ® 
Smart Styling 


lhese are the types of chairs that give Jasper Chair Company DEALERS extra 
sales leverage. Time tested features plus added modern touches are certain to 
please the most critical buyers. If you’re looking for greater sales volume, con- 
centrate your efforts on the line of chairs that makes selling a pleasure. 


Welcome to the National Office Furniture Dealers Conven- 
tion—Hotel Waldorf-Astoria—New York City—Oct. 28 and 


y 29. Jasper Chair Ce. representatives will be in attendance. | 


RO Eee —_— = — 






= tn een 
: | 





No. 862 


: NE 
_ -—dasper Chair 


> me JASPER, INDIANA 
















_— REPRESENTATIVES: James S. Fowls, (Southern) R. A. Browne, (West) 
" LitehGeld. Sel 327 Sunset Drive, North 208 Orpheum Bidg. 
\ Geo. A. Litchfield, Sales Mgr. St. Petersburg, Florida Seattle, Wash. 
ee Fred Deutsch (Southwest) W. H. Brown, (Chicago-Midwest) R. J. Freeman, (Eastern) 
ER. © 3525 Southwestern Blvd. 6708 Glenwood Ave., Chicago 26 385 Madison Ave. 
Dallas 5, Texas (Phone ROgers Park 4-3644) New York, N. Y. 











OFFICE APPLIANCES, October, 1948 143 














UNIT BINS AND SHELVING 
AVAILABLE FOR IMMEDIATE DELIVERY 


-WE FURNISH THE STEELS 









The outstanding Fort Steuben line of unit bins and 
shelving incorporates soundness in basic structural 
strength, correctness in design and fabrication, and 
durability of finish, with the special advantage of 
immediate delivery upon order. The line is fabricated 
from prime steel materials, which we furnish. Erec- 
tion is as simple as that found in children’s construc- 
tion sets. For detailed information phone, write, or 
' use the convenient coupon below. 


Pictured at left is a Fort Steuben 


6-shelf Commercial Unit. Uprights 
are of 13 gauge angle stock in 
all standard heights, shelves are 
pressed from 18 gauge sheets and 
are available in all standard sizes. 
| According to the Fort Steuben 
unit plan, uprights are drilled to 
' permit placing of shelves at 114" 
f : intervals over their entire height, 
and backs and sides may be used 
at will. Below, is shown a single 
or starting unit for closed type 
shelving. 


Fort Steuben Auto Parts Bins 
(below) are particularly design- 
ed for parts storage, not only 
in the automotive industry, 
but in many other industries as 
well. The need for indexing is 
met through the use of full shelf- 
length label holders, standard 
on all Parts Bin Shelving. 
Lightning-fast adaptation of 
these bins to frequent changes 
required in sectionizing storage 


’ requirements is effectively ac- 

complished through the use of 
patented snap-in dividers, in- 
stantly adjustable on 1" centers 
over the entire shelf width. Shelf 
heights are adjustable on 11," 
centers, and several combina- 
tions of sizes are available. Bins 
to meet all car manufacturers 
planographs or bin system re- 
quirements are available. Deal- 
ers and Manufacturer’s Agents 
are invited to write. 


Fort Steuben Metal Products Co. 














Oh Phone Steubenville 





Fort Steuben Metal Products Co. 
Steubenville, Ohio 


Gentlemen: Please send me your complete catalog OA. 


Name___ Title 
Company___. ; Street 
City Zone State =e 
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SBM HOLDS TEST DICTA-WIRE SCHOOL 

L. I. Hadden, president of Standard Business Ma- 
chines, Chicago, recently announced that a test service 
school for Dicta-Wire, office dictating machine, proved 
worth while to the company, its dealers, sales and 
service men. 

The test classes were conducted as a proving ground 
for the newly-compiled Dicta-Wire service manual, 





DICTA-WIRE TEST SERVICE SCHOOL 


as originally prepared. “The results of our test,” said 
Mr. Hadden, “have definitely shown the benefits to 
be gained from schools of this type. In fact, it func- 
tioned so well that few changes are contemplated for 
the first formal school.” 

SBM Research Engineers E. J. Jurcy, P. H. Grodon 
and Harold Edelman were in charge, with John Jep- 
son, general sales manager, acting as consultant. Much 
information was obtained from the layman’s stand- 
point to guide trade paper and national advertising 
campaigns handled by its agency, the H. M. Gross 
Company, Chicago. 

- —-<- 

PLAN N.O.M.A. BUSINESS SHOW AT YORK, PA. 

The York (Pa.) chapter of National Office Manage- 
ment Association is making intensive plans for the 
Second Business Equipment Exhibit to be held at the 
Valencia Ballroom at York on November 9-10-11. 

This show has a twofold purpose, the first of which 
is to benefit business executives and office workers by 
providing inspection and demonstration facilities of 
the latest in modern office equipment, supplies, pro- 
cedures and services. The second idea is to advance 
the chapter’s educational activities in co-operation 
with the commercial departments of the secondary 
schools in York and Adams County. 

The exhibit will occupy an area of 7,200 square feet 
exclusive of aisles and entrances. Most of the space 
has already been contracted for 

E. L. Spangler, York Motor Express, is president of 
the York chapter of N.O.M.A. and Ray Leach is chair- 
man of the exhibit committee. 

oe 
KLEIN FIRM APPOINTED BY SELL CORPORATION 

S. L. Hatch of Sell Corporation recently announced 
the appointment of John H. Klein and Associates, 2011 
Cedar Springs Ave., Dallas 1, Tex., as manufacturers’ 
representative for the entire state of Texas. Mr. Klein 
has been well known in the stationery and equipment 
business for many years. 

Mr. Hatch adds that due to increased facilities for 
warehousing and additional machinery, Sell Corpora- 
tion is now making shipments on a great many items 
right out of stock, and in practically all cases are ship- 
ping within a week to ten days. 

————q—<- 
STANDARD LEATHER TAKES NEW LOCATION 

Standard Leather Products, Inc., Chicago manufac- 
turer of brief cases, brief bags and personal leather 
goods, recently moved from 127 S. Market St., to larger 
quarters at 2341 Wabansia Ave. 


OFFICE APPLIANCES, October, 1948 








he be OD 


















Also available for long reach stapling and 
ncorporating features of the H-30 heavy duty 
and L-I9 shtweight staplers are the LR-30 


and LR 
HEAVY DUTY LIGHTWEIGHT 
Loads 140 staples Loads 210 staples 
LR-30- 8— 8'' throat LR-19— 8- 8°" throot 
LR-30 -12~ 12'' throat LR-19 — 12— 12°" throat 
2-30 -16— 16'" throat LR-19 —~16-16'' throat 





RON STAPLES 


_.. A TRIPLE PLAY... 
SALES WINNING TEAM. 


For greater customer satisfaction 
and steadier repeat business sell 
MERCURY high-carbon, chisel- 
pointed staples for use with the 
H-30 stapler . . . and high grade 
cadmium ~- plated chisel = pointed 
staples for the L-I% staplers. 
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onsolidated wire 
products co., inc. 


presents the NEW 
~ HEAVY DUTY 


TRIPLE DEPTH 









Brand new and just out, the new MERCURY H-30 
is the very finest . . . heavy duty . . . all purpose 
stapling machine that uses 3 different sizes (4", %”, 2") 
of heavy gauge staples. Your customers need this MERCURY 
stapler . . . and you'll find it easy to sell . . . because of its 
many superior features. 


“PRECISION TOOLED AND CONSTRUCTED ... durable heavyweight 
construction with close engineered tolerance, plus the famous MERCURY “open- 


end” channel and exclusive “jom-free” feature. 


“EYE APPEAL . . . has chrome plated cap and body with gray Hommertone 
base resting on non-skid rubber pads. 


“STAPLE LOAD ... takes 3 leg lengths (%", %”, %") of heavy .030 gauge 
staples in strips of 140. 


*THROAT DEPTH .. . 4%” from anvil to hinge . . . greater depth than 


any stapler of similar style. 


“PENETRATION +» «+ takes 140 sheets of bond paper with eose and will 
penetrate light gauge metals. 


“USES +++ can be used as combination stopler . . . pinner . . . tocker. 


For lightweight performance the MERCURY L-19 
is available. It is similar to the H-30 in all 
features but takes a full strip of 210 .019 gauge 
staples instead of the heavy duty .030 staples. 


Rubber plunger caps supplied free with the 
H-30 and L-19 staplers. 


145 Spring Streei 


145 


New York 12, N. Y. 










Oifice Favorites 


MODEL E-15R 
POSTURE CHAIR 
FOR 


STENOGRAPHERS 


Harter posture chairs are popular with all office workers. Every- 
one from the boss on down appreciates the personalized comfort 
these chairs provide. Every model is fully and easily adjustable 
to the user’s own requirements—and there is a different model 
for every job in the office. 


Foam rubber cushions are another good reason for the popularity 
of Harter posture chairs. Soft and resilient, these cushions stay 
cool and clean forever, will not sag or pack down. Upholstery of 
mohair fabric or corrected top grain leather wins the office vote 
for rich beauty and long-lasting wear. 





MODEL 66 


Executives and employees know from experience that Harter posture 
chairs give greater comfort, better appearance, and longer service. 
FOR This is why they have been office favorites for more than 20 years. 


POSTURE CHAIR 





EXECUTIVES 
Every month Harter advertising reaches America's leading business exec 


} utives — in Fortune, Newsweek, Business Week, and United States News. 
7 wan ©). 3 MicHtG AN 


POSTURE CHAIRS + STEEL CHAIRS 
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BANKERS BOX OFFERS NEW SELLING TOOL 


Rounding out a diversified dealer sales help pro- 
gram, Bankers Box Company of Chicago has intro- 
duced Liberty Tel-A-Size as a novel selling tool. A 
pocket e slide chart automatically gives its user the 
‘orrect stock number and retail selling prices on Lib- 


in LEATHER 
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Delivered Fier 


ES — 7 
BANKERS BOX — 


7205. OfARsoRN 51 cm The name DOPP-BILT is your guarantee of the 
finest in leather goods. It means superb workman- 
ship . . . fashioned from the highest quality leathers 
LIBERTY TEL-A-SIZE SLIDE CHART . . . designed for utility. There is a Dopp-Bilt case 


to fit every need, including portfolios, brief bags, 








erty storage boxes and Liberty loose leaf binders. This ; . 
is done by setting an indicator arrow at the size of ring binders and business cases of all kinds. 
the sheet to be filed or bound. 

Sizes and prices on all stock items are placed 
quickly at the user’s fingertips in the handy guide. 
Dealers are invited by the company to write for com- 
plete det : 

oo ae 


HARDING INCREASES PRODUCTION FACILITIES 

To su the increased demands for Tempo film 
tencils and Tempo duplicating inks, Milo Harding 
Compal! f Los Angeles, Calif., has expanded its pro- 
luction and service facilities. 

Equipme added to the Los Angeles plant includes 
two new ting presses and a new mill for increased 
producti f the Tempo “500” ink. Also, new truck 
equipment has been purchased and is now in operation. 

To take care of increased business in the eastern 
territory, floor space has been doubled in Pittsburgh, 
Pa., witl proportionate increase of personnel, ac- 

rding ft James Harding, treasurer of the Milo 
Harding Company, who has just returned from an 
extensive eastern trip calling on dealers and dis- 


a ee 

















KENOSHA FIRM OPENS WAUKEGAN, ILL., STORE 
Harold A. Brosk recently announced that his firm, As Nationally Advertised 
Brosk’s, of Kenosha, Wis., is opening up a store at 221 : 
W. Washington St., Waukegan, Ill. Established in 1924, 
Brosk’s iles printing, wholesale paper, office, 
hool ; unitor supplies. Further details concern- 
ng the n tore are not available for this issue. 
— —- 
SIX ROT ARY INDEX APPOINTS FRED PITT Write for Illustrated Catalog and Prices 
The Rix Rotary Index Corporation, manufacturers . 1 4) 
rotary ig equipment, recently announced the CHARLES DOPPELT & (0. INC. 
ippointn t of Fred D. Pitt as representative through- Je 
ut his te tory embracing Missouri, Minnesota, Iowa, 2024-2026 S. Wabash Ave., Chicago 16, IIL. 
Nebraska Kansas. 
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SALT LAKE CITY FIRM OFFERS NEW LOOK 
The Mid-West Office Supply Company, 60 W. Second 
S. St., Salt Lake City, Utah, has recently completed 
a face-lifting job. The “new look” of the establish- 
ment may be realized through the accompanying pic- 
ture 
Z Bus Phillips and Clyde Powell are owners of the 






“BUT HE’S 
GOT A BOOK!” 









Remember the old story about the 
husband who suggested to his wife that 
they give her father a book for Christmas? 


— — 


If business took that attitude, today's 
offices would be filled with people hunched over 


high desks scratching away with quill pens. K LAS 


HAVE YOUR CUSTOMERS "GOT A SCALE?” 
NO DOUBT lind 


But they will be pleased to see these completely new Pelouze 
scales; they'll realize that their existing mailing scales are 
as out-of-date as sleeve garters; and they'll go away with 
the knowledge that you are abreast of the times. Maybe 
they won't buy today, but they'll remember you as the sup- 
plier who has the latest and best in office equipment. 





This is the completely 
new Pelouze Parcel- 


Post Scale. The design / , 
of its brilliant silver dial YM ] 0 aW 5 5 T 0 FP Fl Cc e Sg U Pp p LY 
with bold black figures 


shouts, “New! . . . Sim- 
ple!... Better! ...” 





We say it shouts because eyes accustomed to old-style 
scales are instantly arrested by the neatly tabulated col- 
umns, “POSTAL RATES BY ZONES” which take the place of 
the figures scattered around old dials at varying angles. 


MID-WEST OFFICE SUPPLY CO., SALT LAKE CITY. 
FOLLOWING ITS RECENT FACE-LIFTING OPERATION 


firm, which has had the same location for ten years 
and employs 17 persons. It was formerly the Bob 
Weitbrecht store 

More than 5,000 square feet of floor space is occupied 
by the Mid-West establishment. The second floor is 
used for displaying office furniture and for stockroom 
purposes 


Users don't have to be contortionists to read this scale. Re- 
sults proven in tests show the Pelouze scale cuts weighing 
time in half—reduces errors sharply. Capacity: 25 Ibs. by ozs. 


oe ee ae 
OFFERS “PACKAGED PROMOTION” PLAN 
“Packaged Promotion,” a new plan which offers 
small manufacturers the co-ordinated functions of 
market research, public relations and advertising on 
old mailing scale did—but , 4 ; , : : : s aay 2 ages é 
Ee the same level employed by big business is now ready 
what a difference in appeam a i Y/ FOPRINYS for presentation, it was announced by its. originator, 
ance. Its dial is also simplified a{ epee \\n \i M. B. Pearlman, head of The M. B. Pearlman Com- 
\ ‘ 3 : # pany, Advertising Agency, 1 Madison Ave., New York. 
The entire plan is being made available on a fee basis. 
> Ly M. B. Pearlman, director of “Packaged Promotion,” 
Se has been in the advertising business for 18 years. 
——= “Both the advertising and public relations campaigns 
will be predicated on the findings of the market re- 
search department whose duty will be to analyze mar- 
Starting shortly Pelouze scales will Both of these scaleshaveanew ket trencs and gather every available bit of informa- 
be shipped with new dialshaving 2.6) -ecictont finish designed tion concerned with the effective distribution of a 
1949 rates but easy means will product. Media for advertising and public relations 
be provided for use of scales with will be carefully considered on the basis of the client’s 
present rates until Jan. 1949. ern office fixtures. need,” says Mr. Pearlman. 
i 
G-F APPOINTS JACKSON REPRESENTATIVE 

Standard Stationers, 319 N. West St., Jackson, Miss., 
was recently appointed as exclusive representative in 
P LO f ; rE MA N U FAC T U e IN G ( O. the Jackson territory for General Freproofing Com- 
| pany line of steel office furniture, filing equipment 

. ' and aluminum chairs.—EEG 


This is the SPEED MAIL. It shows 
all the information about all § 
classes of mail—and parcel 
post rates by zones—that the 





—so much so that users report 
that it’s as easy to read asa 
billboard, pays for itself in a 





short time in savings on postage 
errors. Capacity: 10 lbs. by ozs. 





to blend beautifully with mod- 


STAL SCALE 1S INDIVIDUALLY TESTED 
NSURING ENDURING ACCURA 


ago Avenue . Evanston, Illinois USA 
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Vitel STATISTICS 
“ LONERGAN” 


STEEL TRANSFER 
CASES 






Here's what you've been waiting for! 






e Heavy gauge steel for unexcelled strength and 
rigidity. 





Drawer 


















Inside 

. Measure- Measure- 144” 68” High 

e Large sizes all 20 gauge steel—smaller sizes all ee - - menta List High With 
22 gauge No. Wide High Wide High Price Base 114” Base 

1 5%x3% S5Hx4% $5.30 $3.10 16 Files 

. 4 2 5\x 9 5 : 5; 6.20 3.10 7 Files 

A ses are 24" deep. 3 64%x4% 6x4 5.40 3.20 14 Files 

° ca é ep 4 74x3% 84x 4h 5.60 3.50 16 Files 
5 Thx 4% hx is 5.75 3.55 14 Files 

, ° ° 6 Blox 4% ox 4 5.85 3.60 14 Files 

e Files lock together—horizontally as well as vertically 7 (Sign oh 94x Sts 6.05 3.601 Files 
; ° ° ° ° 8 844x12+ Max 8.70 3.60 5 Files 
without use of tools. Simplifies installation. 9 8%x 35 Ovex 4¢5 5.75 3.65 16 Files 

- 10 8%x 7H 'Ovx 8% 7.30 3.65 $8 Files 

B oil (Ox 4 OHx 4% 5.95 3.70 14 Files 

: one ‘ 4 9 QL 1 OMx 4 6.00 3. a 4 File 

e All 20 sizes can stack to ceiling. Made to “level off is Ohae > me oe 7 20 380 8 Files 

" hag . , 4 x10 OMx11 8. 50 3.85 6 Fil 
at 68"' height including base, regardless of size. MS ithte Bee 1092 Hh > 60 15 11 Files 
© 6 12%x10% 12%x11h 8.85 415 6 Files 

B17 12igx 6% 13 Myx 78, 8.00 4.309 Files 
A —_ ‘ 18 12% x12 13%x13 4 9.50 4.30 5 Files 
e GRAY ENAMEL FINISH—baked on. B 61S isstato seeteti 9 = + ts 
# 20 15%x12 15% x13 4% 10.05 4.65 5 Files 

& 


e 20 sizes for every filing need. 


The beat Thang : Geo / 





re— 


| MANUFACTURING CO., 
| ALBION, MICH. 


Sales Office Ist NATIONAL BANK BLDG., CHICAGO - TEL. Financial 6-0192 
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10P ) ADDING MACHINES 


POINT TO SIMPLER FIGURE WORK 


Lead the field with a TOPflight for economy, speed, and 
durability. With the famous 10-key keyboard, it’s easy to 
use, fills all your figuring needs. 

Business and professional men save time with Remington 
Rand TOPflight hand and electric models. Light-weight, 
compact—they go with you wherever there’s work to do. 

Your TOPflight dealer has the answer to your figure prob- 
lems. Ask him about a TOPflight now! 


FAST... Dealers! TOP flight franchises are available. 
SIMPLE... Write to Dept. OA-10 for dealer-details. 


ECONOMICAL... 


. DEALER ADDING MACHINE SALES 
315 Fourth Avenue - New York 10,N.Y. . 
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SOUTHERN CALIFORNIA ADDING MACHINE 
COMPANY ERECTS SUBSTANTIAL NEW HOME 


The Southern California Adding Machine Company 


’ . 
a firm which has had a remarkable growth since its | 4. So ol é' Votce 
; establishment a few years ago, recently moved intoa | 















fine new home at 943 S. Broadway, Los Angeles. 
The new quarters provide about 40 per cent more | 

floor space than did the former site. T 4 AT & 4 '@) U T 5 
Bleached oak showcases, counters, and typewriter 

demonstration tables give a “new look” to the store. 

A spacious executive office, large storage room, and 








comet owe ee = 


SALES! 





a (oe 
{SE PS RAR orn R= 
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NEW QUARTERS OF SOUTHERN CALIFORNIA ADDING 
MACHINE CoO., LOS ANGELES.—Located at 943 S. Broadway 





i in the California metropolis, the new site embraces about 

’ 40 per cent more space than did the former one. Above: 
interior of the store as seen from entrance. Below: section of 
repair department. A.cleaning plant is also maintained. 
the bookkeeping machine department where large ma- 
chines n be demonstrated, are on the mezzanine 
floor. Beneath the mezzanine are the technical and 
repair departments, with a separate room for one of 
the most iern cleaning plants on the West Coast. 
The repai p is equipped with every possible labor- One of the 
saving device KIL-KLATTER 

Gordon E. Miller, president, states that the service advertisements 

staff is mposed of a group of factory-trained me- that has helped 
chanics with a total of 200 years experience on every to double sales 
make and model of office machine. He says he feels in the past year. 
confident that in sales, service and atmosphere, Mats are available 
SCAMCO | ne of the most complete and modern ‘ for use in your 
business¢ f the kind in the entire country JET ' pe Pan local papers. 

1 —-¢ . eee CON ee 
SHEPARD NAMED SALES MANAGER AT TOLEDO |! {Desleruenech Bh cospen 1 soar lewerbved) 
Charles V. Shepard has been appointed sales man- : Dept. B810 Merchandise Mart, Chicago 54, Ill. oe ; 

ager for Bond’s Repair Service, 306 Monroe St., Toledo, , (¢ ) Send 9 dos. KIL-RLATTER T; riter Pads individually ' 

; Ohio, dealer in cash registers, adding machines, type- ; pie ee * eames wures. Our check tae Ot6.09 hs enciness. : 

; writers, and other business machines, recently an- 1 ( ) Send illustrations of available ‘newspaper mats and catalog cuts. ‘ 

; nounced owner Charles L. Beswicke. Mr. Shepard was : : 

: with the National Cash Register Company for 13 years. " Firm Name... occ cece cece senewence yr f) eee ee eee ee eee eee ; 

| Mr. Beswicke said the company plans to double both | 5 Gyy,...........0.csse000+ sBambssoioss estsstcnineimmmesiial ' 

' the repai: d sales display facilities—AK | OE 
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STACKED BY THE 
HUNDREDS 
OR AS SINGLE UNITS 


Trademark 


TRANSFILE 


FIBRE BOARD FILES 


Keep all records at 
finger tips always 


Each TRANSFILE File is a complete unit in 
itself, but units can be stacked into sturdy bat- 
teries as high and wide as desired, using the 
Interlock. The weight of units and contents is 
supported on steel. The bottom drawers work 
as easily as the top drawers. 


Shipped flat, they fold together easily and 
quickly. No screws, nuts, bolts or tools are 
needed. Send a sample order today 


Steel front and REGULAR TRANSFILE Files 
are available in all standard sizes 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET 


NEW YORK 13, N. Y. 














152 


NEBRASKA DEALER USES NOVEL AD SLOGAN 

X MARKS THE SPOT! 

No, this is not a phrase used in a detective story. 
The X with a circle around it is the slogan used by 
C. E. MzNally, owner of Western Typewriter and Office 
Supply, 425 Norfolk Ave., Norfolk, Nebr., to identify 
the location of his store. 

And in this respect, it has proved to be a very effec- 
tive idea. 

You'll find the circled X atop the large vertical 
sign above the store front and the sign is neon lighted, 
too. 

Then you'll also find the big, circled X hanging out- 
ward from the ceiling of the store entrance, where 
folks traveling up and down the street see it. 

“Oh, where did you buy that classy looking type- 
writer?” some Norfolk resident will say to a friend. 

The friend usually grins and says, “X MARKS THE 
SPOT” and that is the beginning of a story which 





UNIQUE, NEON-LIGHTED CIRCLED X SIGN OF WESTERN 
TYPEWRITER & OFFICE SUPPLY. NORFOLK, NEBR. 


usually brings Western Typewriter and Office Supply 
Company some more good advertising. 

Mr. McNally, a former commercial photographer, 
also uses the circled X in his newspaper: advertising, 
as well as in his firm’s ad in the Norfolk telephone 
directory. 

“It’s the hottest advertising idea I’ve ever tried,” 
he says, “and I am going to continue using it. Lots 
of folks drop in just out of curiosity and ask why I 
picked that slogan. I tell them that I just happened 
to see it in print one day, and it impressed me as 
being usable as an advertising idea.” 

Mr. McNally says that practically everyone in Nor- 
folk knows where “X MARKS THE SPOT” is, but 
they may not know the name of his store. 

“No one has yet told me that X marks the spot 
reminds them of a gruesome murder,” says Mr. Mc- 
Nally. “It is merely a snappy, easily remembered say- 
ing which fits my location very well, identifying it 
from all others.”—NPS 

Petal > 

IVAN ALLEN-MARSHALL OFFERS WELCOME MAP 

New families and new firms in Atlanta, Ga., and 
suburbs are being offered a Welcome Map with the 
compliments of Ivan Allen-Marshall Company, office 
outfitters and manufacturing stationers. The folder 
is designed and lithographed by the Atlanta firm. Key 
telephone numbers, facts on Atlanta, and a schedule 
of taxes collected within the city are carried, along 
with a map of Atlanta. Ivan Allen, Sr., states that his 
firm has traced a sizeable amount of business to the 
map, which is also distributed to large national cor- 
porations not having branches in Atlanta. 
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Guide-O-frames set right into any standard 
file drawer — adjustable for a snug fit. 
No cutting of frames is necessary. Made 
of steel, they will last a lifetime. Observe 
how Guide-O-folders hang’ on the 
Guide-O-frames 


THE HANGING FOLDER WITH 


O. 





ADJUSTABLE METAL TAB 





OFFERS DEALERS NEW PROFIT “OPPORTUNITIES 


"“Guide-O-folders are the finest hanging folders 
on the market," says an enthusiastic dealer who 
has experienced the new profit opportunities of 
Guide-O-folders. He indicates that file clerks 
become so enthused when he makes a complete 
demonstration that they actually sell Guide-O- 
folders for him. 


In standard file installations or in the two handy 
units illustrated below, Guide-O-folders change 
the drudgery of filing and finding into a pleasant, 
effortless experience. Always in a vertical posi- 
tion—because they hang—they simply glide 
along with finger tip ease. 


Every office, plant and institution can use a 
Guide-O-folder installation somewhere. Put your 
sales force to work on Guide-O-fo'ders today 
and realize on this new profit opportunity. Send 
for sample today. 





STEEL DESK DRAWER UNIT 


Made to fit é wer deep drawer of all 
standard des": ng this unit, the desk worker 
always has important and vital data at the 
finger tips—always in an upright position. In 
stantly available and instantly replaced. The 
unit consists of a metal tray and 25 Guide-O 
folders complete with adjustable metal tabs 
and an assortment of inserts for tab headings 















Guid: O.frb 


WITH SLID-O-MATIC 
DISAPPEARING TOP 


A personal file, desk high, where in- 
formation may be kept instantly 
available. The Slid-O-Matic top com- 
pletely disappears at a slight push 
of the finger. It slides back into place 
with equal ease. Gray finish. Sturdy 
all steel construction. Mounted on 
rollers, the Guide-O-file can be 
moved about as required. 

The Guide-O-file is equipped with 
25 Guide-O-folders complete with ad- 
justable metal tabs and an assortment 
of inserts for tab headings. Guide-O- 


file is also available without the stand. 








S 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET 
WEST COAST REPS. — GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 13, CAL 
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4 beautiful finishes: 





WE OFFER THE MOST 

















On display at... 
BOOTH A-10, N.O.F.A. 
CONVENTION & EXPOSITION 
OCTOBER 28-29 
WALDORF-ASTORIA HOTEL 
NEW YORK, N.Y. 











GENUINE WALNUT 
GENUINE MAPLE 
SOLID GRAY 

SOLID GREEN 


i-Lo 
Pedal Touch 
TYPEWRITER 


STAND 


TOP SIZE .. 16x18" 
LEAF SIZE .. wae 
EXTENDED 16x36" 
HEIGHT . ar 





PEDAL TOUCH— 


astonishing new device— 
simply touch right pedal 
to raise—left to lower. 











e Hi-Lo means superior Metalstand con- 
struction. Heavy gauge steel of J-angle 
design gives trim, modern appearance. 
All electric-welded stand with double- 
flanged bracing top and bottom. Never 


any wobble, vibration or sway. 


$1 g°° 


LIST 
F.O.B. PHILA., PA. 






@ Hi-Lo means greater working efficiency. 34-inch, 
7-plywood top cuts down sound. Two roomy side-leaves 
lift into locked position for smooth, absolutely level 
working surface. Leaves have full-length piano-hinges, 
plus spring-loaded snap brackets, for easy handling— 


extra security. 


Just one thing! Production is still limited and orders are 


being accepted in rotation in which received. 


USUAL DEALER DISCOUNT 
WRITE FOR ILLUSTRATED FOLDERS SHOWING COMPLETE LINE 


METALSTAND COMPANY, Inc. 


1615 TO 1625 MELON STREET 








COMPLETE LINE OF STANDS ON THE MARKET © A STAND FOR EVE 


Manufacturers PHILADELPHIA 30, PA. 


—_ 


RY USE 
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H. M. STORMS BUILDING GETS NEW LOOK 
General repairs and installation of new equipment 
completed, the Storms Building, home of H. M. Storms 
Company, Brooklyn, N. Y., represents a modern in- 





STORMS BLDG. ASSUMES THAT “NEW LOOK” 


dustrial plant for the manufacturers of carbon paper, 


inked ribbons and carbonized rolls. These improve- 

ments leave the company in a better position to give 

dealers efficient service. The address is Storms Build- 

ing, 561 Grand Ave. at Dean St., Brooklyn 16, N. Y. 
—> © 


Ww. & J. SLOANE APPOINTS GAIL H. MORSE 
Gail H. Morse, assistant manager of W. & J. Sloane’s 
New York contract division, has been appointed man- 
ager of the similar division in Washington, D.C., it 
was recently announced by W. E. S. Griswold, Jr., 
president. As part of a realignment of the firm’s con- 


tract activities, the Washington department will be 
brought under the direction of H. M. Pearson, vice- 
president in charge of the contract division at New 
York. 

Mr. Morse, a graduate of the University of Iowa, 
joined Sloane’s in 1935 and has actively participated 
n many phases of that organization’s contract work. 
He is a veteran of World War II with three years’ 
service as a lieutenant in the United States Navy. 

In announcing this new appointment Mr. Griswold 
indicated that particular emphasis will be given to 
work in the hotel field and to government buying. 

—>-—— 


NEW BUILDING HOUSES TWO MEMPHIS FIRMS 
A two-unit store building housing two firms in the 


industry has been completed at 702-704 Madison Ave., 
Memphis, Tenn. Built at a cost of $50,000 the struc- 
ture is of concrete brick construction with a modern 


glass and stainless steel front. It is fluorescent lighted 
and air conditioned. 

A. W. Fredericks, agent for Marchant calculators, is 
the owner and occupies one unit. 

The Underwood Corporation has leased the other 
half and moved in, after 30 years occupancy at 150 
Madison Avs CG 

i? 

APPOINT ROBOTYPER TEXAS DISTRIBUTOR 

John Weilacher Sales Agency of Dallas has been 
appointed distributor in Texas for Robotyper, a me- 
chanical unit that multiplies a typewriter’s output. 
Branch offices will be opened in Houston, San Antonio, 
Corpus Christi and El Paso, Tex. C. L. Hudon is sales 
manager.— WAF 


= _— | ~~ 
NAME FILED FOR FIRM AT BUFFALO, N. Y. 
A business name has been filed in the Erie County 


clerk’s office for the Buffalo Stationery Company, 45 
N. Division St., Buffalo, N. Y., by Howard T. LaGrou. 
GET 
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POPULAR 


... Wherever offered 
THE NEW 


C 
Single Pedestal Steel Desks 


with Island Base 


Here is a modern, attractively designed desk, 
made in both regular and widely accepted con- 
ference models, which has been received with 
enthusiasm by dealers and by their customers. 
Both models have box drawer, letter drawer, cur- 
rent work or loose space drawer, and dictation 
slide. Floor space regular model 42" x 30", con- 
ference model 58" x 34". Top of conference 
model has overhang of 16" to the left, 4" at the 
back. Height adjustable from 29!/2 to 30!/,". 
Covered with linoleum. Desk top finished in gray 
or green, brushed aluminum binding. 


Write for information about this new Cardinal line and prepare 
to capitalize on the excellent sales possibilities presented. 





, A 


5631 W. MADISON STREET 
CHICAGO 44, ILLINOIS 
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Hold everything! Grab your hots! 
Something new emerges 

A wonderful new Executive Chair 
That's every inch a Sturgis! 


Look at the massive proportions — 
the impressive lines—the generous 
size. From seat to top of backrest 
is 20% inches. Area across arms 
is 20 inches in front, 18 inches in 
back. Here truly is a distinguished 
chair—finely engineered, beauti- 
fully built, magnificently upholstered 
Ai —ond wonderfully priced! Write, 

oes wire or phone for a floor sample! 


These colors in Versilon: green, brown, dark 
blue, red, maroon, black, buff, light blue, 
light brown. Cloth or leather upholstery at 





slightly higher prices 


No. 1825—Matching Side Arm 
Chair, in Versilan, $64.50 List 


Dealers Only 





ee: Complete Line 








Honestly Priced 
Volume Sales 
Substantial Margins 


us Ren 
POSTURE CHAIR CO. 


A. Stutgis, Michigon 








PARKER TO REPEAT ADVERTISING PROGRAM 
The successful twin-advertising campaign, so effec- 
tively built up around the Christmas gift season of 
1947, will be repeated this year by The Parker Pen 
Company, Janesville, Wis., David G. Watrous, adver- 
tising manager, recently announced. 

“This campaign will follow the format of last year 
with the scheduling of twin programs—one in October 
and early November, an early Christmas reminder to 
customers, and the other during the traditional No- 
vember and December holiday season,” Mr. Watrous 
said. 

Parker will spend a total of $651,055 in advertising 
for its “51” pen, desk set line and Superchrome ink 
in media with a combined circulation of 127,985,000. 

The second advertising period in November and 
December will bring into play the full Christmas touch 
in helping the dealer with his selling during the 
weeks just before the all-important day. 

“Aside from being aided by one of the most inten- 
Sive three-month advertising campaigns ever known 
in the writing instrument field,” Watrous continued, 
“dealers also will be supplied with a comprehensive 
promotion portfolio for the Christmas gift season,” 
says the announcement. 

Entitled “Repeat Performance by Popular Request,” 
the dealer aid package, similar to the unique copy 
and art layout of the portfolio released in 1947, fea- 
tures a variety of sales promotion material including 
four counter and window cards, dealer ads, radio spot 
announcements and a window streamer. 

Both advertising programs and the portfolio will 
in turn be supported with descriptive advertising di- 
rected to dealers through trade magazines 

—— 

BINGHAMTON FIRM TAKES NEW LOCATION 

J. M. Landers Company, A. B. Dick Company dis- 
tributor, has moved from 487 Court St., Binghamton, 
N. Y., to 160 Main St. The upper Court St. location 
was taken for want of a more suitable one when the 
firm opened for business about a year ago. Mr. Landers 
states that the new store is in the geographical center: 
of its territory, and is thus better able to sell and 
service accounts efficiently —RCS 

— ee Or 


my 


ATLANTA SALES ORGANIZATION NOW A THREE-MAN 
SHOW.—Jim W. Cooper, Jr., well-known manufacturers’ rep- 
resentative of Atlanta, Ga., recently announced the addition 
of his son, Jack P. (above), to his sales staff. Jack is a 
U. of N. C. graduate, served overseas during World War IL 
was two years with John H. Harland Co., Atlanta stationers. 
after his return, and has spent the past three months at the 
various plants his father represents. Bob Strafford III (below) 
has been with the organization for the past 11 years. except 
for the time he spent in the armed forces. 
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Why Business Beats a Path 
to MOSLER Dealers’ Doors... 


Here’s a s umple of that strong sales assistance every 
Mosler dealer profits by. Three eye-catching Mosler ads 


e NS.A. 
aimed at businessmen all over Booth No. 69 at the ,icage: 
. tr ; ; Visit Our 8 otel Stevens, 8 
the country! And they’re Convention, 30, 194 

only part of the most extensive a epte 


national safe advertising 
campaign currently running 
in Time, Business Week, 
Nation’s Business, 


Dun’s Review. 


American Business and 
Office Management. 
Just at Mosler way 


rei stoess 





fal 








Qualified dealers, cash in on 
Mosler cooperation and sales help 
now. You can still obtain an 







Exclusive Mosler Franchise 

for the most complete line in 
the safe business. Be the only one in your 
territory to sell the finest products in the world 
backed by the greatest name in safes and 
safety. Write today for full details. 


Fhe Mosler Safe c 


; Established 1848 
= Main Office: 320 Fifth Avenue, New York 1, N.Y. 
Factories: Hamilton, O. 


Boliders of the U. S. Geld Storige Largest Oatigar of Sales ond VUNG 
Vault Doors at Fert Knox, Ky. 





. 

















DEALERS 
Say ..- 


STORMS’ 


PRODUCTS 
ARE BETTER! 


CARBON PAPER — 
INKED RIBBONS — 
CARBONIZED ROLLS — 


THE “COMPLETE LINE” that stands the test of time. 


Our half century of manufacturing for the 


WHOLESALE TRADE EXCLUSIVELY means 


@ better QUALITY 

@ better UNIFORMITY 
@ better VALUE 

@ better PROFIT 


Why not join the growing list 
of satisfied STORMS’ DEALERS 


and be convinced that 


yh Ss STORMS’ provucts 
al 


ARE BETTER! 





—. 
SORDs eTERN 


H. M. STORMS COMPANY 


STORMS BUILDING, BROOKLYN 16, N. Y. 








| 














NEW BOXES USED BY RICE BROTHERS, INC. 

New boxes are now being used by Rice Brothers, Inc., 
Cleveland, Ohio, in the shipment of Roll-Master cast- 
ers and every caster is boxed in sets. The manufac- 
turer points out that the new boxes are roomier than 
before and will stack well on the shelves. The boxes 
are opened from the wide side in order that they will 


*ROTECT Ogg 


~~ 


> 


RICE BROS. PROD- 
UCTS IN NEW GARB. 
—Above: Protect’ose 
desk leg guards are 
now being packaged 
in this attractive box, 
and come complete 
with washers in the 
nail holes. Left: also 
packed in sets are 
the familiar Roll- 
Master casters. The 
new larger boxes are 
desiqned to facilitate 
display and to stack 
well on shelves. 


be more attractive for display purposes. The Pro- 
tect’ose are again boxed and have washers in the nail 
holes. Formerly these were shipped without boxes. It 
is also announced by the company that a new soft 
tread wheel has been designed, the rubber molded to 
the hard center in such a way that it becomes an in- 
tegral part of the wheel. 
——— 
AMES PURCHASES BLUEBONNET PRODUCTS 

Ames Supply Company of Chicago, one of the largest 
typewriter supply houses in the world, recently pur- 
chased the Bluebonnet Division of System Service 
Company at Hawthorne, N.J. System Service Com- 
pany continues as consultants and suppliers of business 
forms and business system. 

Ames Supply Company was formerly the exclusive 
distributor of Bluebonnet products to the office ma- 
chine trade 

The Bluebonnet products are composed of three dif- 
ferent sets: No. 145, a three-ounce bottle of type clean- 
er complete with modern applicator; No. 245, stenog- 
rapher desk set including a three-ounce bottle of type 
cleaner and a three-ounce bottle of platen renewer, 
each with applicator; and No. 643, the triple set, in- 
cluding a two-ounce bottle of type cleaner, a one- 
ounce bottle of typewriter oil and a two-ounce bottle 
of platen renewer. 

Each set is boxed in the newly-designed peppermint 
striped package with touches of blue in it. The Blue- 
bonnet trade mark identifies the products in the world 
market, being internationally distributed through 
Ames Export Division. 

The new owner, the Ames Supply Company, hopes 
to continue the pleasant business relationship with 
the old customers and distributors of these products. 


—-<- 

NORRED, CHENEVAL OPEN LOUISIANA FIRM 

J. W. Norred, former service manager for Reming- 
ton Rand, Inc., for 12 years, and Oscar C. Cheneval, 
who has had 26 years’ experience in sales and service, 
recently opened their Office Machine & Equipment 
Company at 309 Jackson St., Alexandria, La. The firm 
will handle bookkeeping machines, systems, calculators 
and typewriters as well as repairing and servicing 
business machines.—_EEG 
1948 
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e who are waiting for Allen-Wales adding 
ines have the assurance of obtaining 
ame fine standards of ACCURACY, 
-D and DEPENDABILITY for which 
1-Wales has always been distinguished. 


NALES ADDING MACHINE DIVISION 
> 2 OF 
TIONAL CASH REGISTER COMPANY 


_ .444 MADISON AVENUE 
|. NEW YORK 22, N. Y. 

















ACCOBIND FOLDERS 
Are Essential to Every Filing System 




















@ ALL or part of EVERY Filing System 
in use in your customer-circle needs 
ACCOBIND Folders to provide the 
vital filing service of Security from mis- 
filing and misplacement of vital file 


records, 


What a wealth of sales prospects is pre- 
sented to you in this ACCO service 
opportunity ! 

Show ACCOBIND Folders to your cus- 
tomers. Show them how ACCO-binding 
stops careless filing. Show them what 
they gain in reference and re-filing facil- 
ity when they handle a complete bound 
unit instead of loose file papers. 











n 
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The prongs of the ACCO Fastener 
i Co ssor, — . , ° 
be: Sphipe Bo ay sone Check ACCO Catalog No. 246 for immense range of 


neatly and tightly hold the papers, , 
giving assurance against misplace- ACCOBIND Folders covering all Filing System requirements. 


ACCO PRODUCTS Ine. 


RIVERSIDE DRIVE 
OGDENSBURG, N. Y. 
In Canada: Acco Canadian Co. Limited, Toronto 


PAPER FASTENERS . BINDERS > FOLDERS e PUNCHES e CLAMPS e PAPER CLIPS 
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ATWOOD ASSOCIATES MAKES FACES KNOWN 


H. O. At Associates, manufacturers’ representa- 
tives of 10 Thomas St., New York, N. Y., is making a 
jetermi ffort to make dealers connect the mem- 
ye! with their faces. 
| ike sure that the customers will recog- 
| 
— 











WAYNE PETRIE 








Satie > “ * J 


ATW NEW BUSINESS AND ADVANCE CARDS 





presentatives when they walk into 
ess cards carrying photographs are 
These are attached to every piece of 
hich goes out of the Atwood office. 
i faces become synonoymous 
> 


HOUSE ORGAN PAYS FOR LANDERS 
Highly tisfactory results are being obtained by 


I. M. Land mpany, Binghamton, N. Y., distributor 
(a. 3 Company products, from the firm’s 
ntniy ! ] rgan. 


Mime 7 a sheet mimeographed on both 
is n } a list of approximately 400 users of 
iplicatin pment. Each issue presents new ideas 
nd meth retting the most out of mimeograph 


lipment ipplies. Seasonal ideas are included, 
brief ptions and illustrations of accessories 
radgt eful in efficient office operation. A 


in I rd is enclosed. This may be checked 
1 easily f n to order supplies or request further 





Return these mailings run as high as ten per 
ent mi ths, says J. M. Landers, head of the 
| ency. 7 erage around three per cent, he esti- 


e tangible results as excellent, but 
m tin 1e he checks up personally to find out 
hat cust nd other readers of “Mimeo Topics” 
nk of t ation. He has yet to find an office 
ich d nk them valuable. Several recipients 
then isly for further reference. As a result 
n il contacts, Mr. Landers finds that 
letin never fail to identify the name 

A. B. Dick agency.—RCS 

—_=_ 


FILING ASSOCIATION GIVES BENEFIT PARTY 


Filin Association of New York sponsored a 
nefit bri ty Saturday, October 30, at the John 
Wanamake V n’s Clubhouse of New York. The 
eeds ¥ to the Building Fund of the New York 
en and Children 


- A Fie 
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YOU INCREASED 
SALES AND PROFITS 


TT ae U/L 


MiOW OnE how 


CARBON PAPERS 


TYPEWRITER CARBON BILLING CARBONS 
FAN-FOLD CARBON PENCIL CARBONS 
CARBON JACKETS REGISTER ROLLS 


INKED RIBBONS 


TYPEWRITER RIBBONS TABULATING RIBBONS 
Addressograph RIBBONS TIME STAMP RIBBONS 
Bookkeeping Mach. Ribbons ADDING Mach. RIBBONS 


HECTOGRAPH SUPPLIES 


HECTOGRAPH CARBONS MASTER UNITS 
HECTOGRAPH RIBBONS DUPLICATING FLUID 
Hand Cleansing CREAM CORRECTION PENCILS 


clo- MFG. CORP. 


529 So. Franklin St 
Chicago 7, Ill Pittsbura 
Factory 


270 Latayette St 
New York 12, N.Y 
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One of the Most 
DRAMATIC OFFERS Ever Made 





A FREE $30 REVOLVING 
DISPLAY plus °33°° List Value 


of Free Merchandise 
with this C-THRU DEAL 


You CAN believe your eyes. Here's the way to 
double and triple your sales of C-Thru ruling 
devices. This sales making action display was 
developed in answer to the requests of thousands 
of dealers who wanted a compact, dramatic 
method of showing C-Thru merchandise. Look at 
the advantages of this display. 


COMPACT — Only 17'/2 inches in diameter, and 
32 inches high — yet shows 24 of the fast selling 
C-Thru items. 


VERSATILE — Can be moved about to any part 
of your store for display, or can be used as very 
attractive window display. 


COMPLETELY ASSEMBLED — Just unpack and 
this display is ready to work for you. It comes with 
items mounted. 


MOTORIZED — Can be had with motor as op- 


tional feature. 


Write for complete details. 


ERS - TRIAMGLES - MAVIGATIONAL (HSTEOMERTS ~ STERCILS « PROTEACTORS - OTEER DEVICES 


baler lini 


HARTFORD, CONN., U. S. A. 
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OPEN NEW WESTERN STATIONERS STORE 
By Merrill D. Hasty 


Rapid City, S.D., the vacation spot of the Black 
Hills, offers the general public a new, ultra-modern 
stationery store, the Western Stationers, grand open- 
ing of which was held September 10 and 11. 

This firm started November 15, 1945, at which time 
the company confined its sole efforts to sales of office 
and school supplies and equipment, office machines 
and machine servicing. It was necessary to confine the 
merchandising to this line because of the location, 
then the Northwestern Warehouse. On July 1, the firm 
moved into the new retail store at 714 St. Joe St., 
Rapid City’s best shopping district. This building 
provided merchandise space of 50 x 100 feet, well 
suited to open display. 

The many special-made open display sections are 
built to accommodate extra stock of the items 
stored below. The center displays consist of the pen 
sections. To the left is the open display of leather 
goods, memo books, fillers and miscellaneous office 
supplies. The loose-leaf blank books, ledger sheets and 
columnar pads, ribbons, carbons, and filling cabinets 
and supplies, are well arranged. To the right are 
open displays showing books, games, diaries, greeting 
cards, gift wrapping and party goods. The shelving 
has books, social box stationery and gifts. To the 
rear is a display of wooden and steel desks, chairs, 
files and safe cabinets. Here are located the private 


| Offices of executives and the general] offices of the 


firm. A large stock room is located in the rear as well 
as a repair shop. The basement has a display room 
showing suites of steel and wooden desks and chairs. 
Here, partitions are set for proper arrangement of an 
office equipped with every convenience. 

The store is well lighted with incandescent and 
flourescent fixtures. The ceiling is off-white, the walls 
flourescent grey, and the floor brown tile. All the 
fixtures are of oak, finished in blonde. The private 
offices have executive walnut desks, chairs, tables and 
files by Leopold and Milwaukee Chair Company. The 
general office is of steel grey desks, chairs and files 
by Metal Office Furniture Company. 

There were about 3200 registered for the grand open- 


ing. 
Executive officers of the Western Stationers are: 
Marlen J. Letner, president; Elmer E. Swane, vice- 


president; and Arthur R. Letner, secretary-treasurer. 
Those who assisted in the grand opening were the 26 
employees, including Wayne Atwater, Dean Bailey, Bill 
Derr, Bill Foss, Roger Franklin, Dorathie Grubl, Betty 
Johnson, Gene Johnson, Ellen Johnson, M. Kindlund, 
Joe Meyer, Flooris Meyer, Bill Moran, Hugh Quinn, 
Beverly Rossun, Wayner Sasse, Betty Shoener, Delores 
Steever, Vyonne Steever, Vera Stewart, Louis Wipf, 
Don Wipf and Leo Yirka. The manufacturer represen- 
tatives who assisted and held sales meetings were 
Bruce Blackbourn, Blackbourn Systems, Inc.; Earl Col- 
lins, Rockwell-Barnes Company; Ray Hammond, Na- 
tional Blank Book Company; Merrill Hasty, Sengbusch 
Self-Closing Inkstand Company; Don Middleton, R. C. 
Allen Business Machines, Inc.; Morris Thomas, Moore 
Business Forms; George Ohland, Metal Office Furniture 
Company; and Robert Valleau, Leopold Desk and Mil- 
waukee Chair 

The Western Stationers, in a banquet at the Can- 
yon Terrace, entertained about 62 people. The firm 
officers thank their many friends for the letters, mes- 
sages of congratulations and floral displays. 

Retin oO! iE ade 


UNDERWOOD APPOINTS MITCHELL AT TOLEDO 


E. A. Mitchell, Toledo, Ohio, has been named ac- 
counting machine sales representative for the Toledo 
office of the Underwood Corporation, at 311 North Erie 
Street. From 1943, until he joined the Underwood 
firm, he was Toledo agent for the Reconstruction 
Finance Corporation.—AK 
1948 
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AVAILABLE 


NOW! 


TRADE MARK 


COMPLETELY CARTON PACKED—EASY 10 ASSEMBLE 


Here is a perfect addition to the already 
famous Liberty Line of record storage prod- 
ucts... a “natural” for Liberty dealers 
because every user of Liberty Boxes or record 
storage drawers becomes a prospect. And 
once a customer he will repeat again and 
again. Besides these thousands and thou- 
sands of Liberty Box users every office and 
factory is a potential buyer of this simple 
ut amazingly strong all purpose shelving. 
Liberty PREFAB WOOD SHELVING is neat 
in appearance, smoothly finished and easy 
to assemble. No nails or screws are needed. 


Each unit holds 18 letter size storage boxes or drawers, or 12 letter size 
and 6 legal size, or 48 check size boxes or drawers, or their equivalent. 
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Each unit is completely prefabricated so any- 
one can put it together. The wood framework 
is constructed of 34" x 154” clear Kiln Dried 
Genuine Ponderosa Pine tightly held together 
with a patented locking bracket which holds 
legs and cross bars absolutely rigid. Wood 
pieces are slowed and fit neatly into the 
brackets. No tools whatever are needed to 
either erect or dismantle. This LOW COST 
all purpose shelving is ideal for the stationery 
trade, because each unit is knocked down 
and individually packaged in compact car- 
tons—easy to sell, easy to stock, 


Every office, factory and store a prospect. 

The ideal LOW COST shelving. 

Wood framework is unfinished but sanded 
—no slivers. 

Anyone can assemble it in a few minutes. 


NO TOOLS NEEDED 




















WRITE FOR COMPLETE DETAILS 
AND TRADE DISCOUNT 


BANKERS BOX COMPANY ¢ 720 So. DEARBORN ST. * CHICAGO, ILL. 
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QUALITY \ | PENCILS 














MICROFINE LEAD 


makes these the smoothest 





writing pencils, easiest on the 


fingers, uniform forever and 


BW TSN - a886e 


amazingly economical! 


Ready-sharpened, in 5 popu- 
Jar grades . . . a marvel of 
writing efficiency, preferred 
by business and scholastic 
folk ... hecause they con 
sistently give more for the 


money! MORE, that is . 


Also try the famous 


Dinero 


Indelible Water Color Pencils 
Indelible Copying Pencils 
Drawing Pencils 





Hexagon - - - Green with striped 
edges characteristic of OTHELLO... 


Have you a copy of our latest 
Price List? 
it is yours for the asking. 


Swan Pencil Co.INc. 


221-225 4th Ave., NewYork City 3 
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NOVEL DISPLAYS SPUR PORTABLE SALES 

The novel window display, herewith illustrated, is 
one of several used by Taylor’s, firm at Grand Rapids, 
Mich., managed by Glenn A. De Groot, to spur portable 
typewriter sales during the normally slow summer 
months. 

Describing the display, Mr. De Groot says, “We 
frosted the glass and decorated a Christmas tree, 
which was placed in an open section of the window, 
and had a sign made up reading ‘Why wait till Christ- 
mas? A portable typewriter makes a swell gift any 
time of the year.’ Another sign read, ‘$1.25 a week 
will hold on lay-away a new portable typewriter for 
Christmas delivery.’ Christmas-wrapped gift boxes, 









TAY LOR S, INS 


PEWRITER HEADQUARTERS Since | 






“= 


OFFICE EQUIPMENT: OFFICE SUPPLIES 


TAYLOR'S EFFECTIVE SUMMER “XMAS” WINDOW 





pine cones, and so forth, symbolic of the Yule season, 
completed the display. Countless comments, ranging 
from people opening the door and calling ‘Merry 
Christmas’ to us, to the same sort of telephone calls, 
resulted from the display. 

“Increased portable activity was almost imme- 
diately apparent. In at least two of the sales, the 
customers stated-that the reason they came in was 
the sight of a decorated Christmas tree in our store 
in August. This incited their curiosity sufficiently for 
them to stop and look, and since they had been con- 
templating the purchase of a portable typewriter, it 
spurred them to action rather than to delaying their 
purchase longer.” 

This same store has used other unusual window 
displays with profit. One such display featured a 
typewriter submerged in a tub of water beside a sign 
reading, “A Taylorized typewriter will not write under 
water but it will work 100 per cent better when 
Taylor’s have rebuilt it and made it look like new.” 
The same machine was later renovated and displayed. 

Another window used a baby carriage displaying an 
overhauled typewriter which was tied in pink and 
blue ribbons. The sign read, “Baby your typewriter. 
They are hard to replace. Keep them in good repair 
with Taylor’s expert service.” 

i 


AI™ PARCEL POST BOON TO STATIONERS 

Stationers throughout the country are urged by the 
Dennison Manufacturing Company to take advantage 
of the new air parcel post service which went into 
effect on September 1. 

Dennison points out that the regulations issued by 
the Post Office Department concerning marking of 
packages open up new opportunities for sales of air 
mail labels. These regulations specify that regular 
air mail labels be used not only on the address side 
of a package, but also one on each end and side. Thus, 
a six-fold demand is created for these labels 

The manufacturer states that its present line of air 
mail labels meets postal requirements. 
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QUEEN QUALITY 
HECTOGRAPH 
“That’s the SPIRIT”! 





QUEEN Spirit Carbon gives quality 
performance that makes enthusiastic 








customers. It goes a long way to 
build profits. Once you suggest it, 
they'll always request it. 


There is also a complete 
line of Queen Quality 
Hectograph and Master 
Units (plain or printed), 
the finest made. 


When your customers ask for 
hectograph, Spirit, Gelatin or Master Units, suggest Queen Quality. Watch 
how quickly first users become enthusiastic customers. Time after time, they 
get superior performance—vivid, clean, crystal clear copies down to the 
last sheet. Time after time their enthusiasm for Queen Hectograph will turn 
into clear profits for you. 


Since 1921, Queen has been supplying the trade with a complete line of inked 
ribbons and carbon papers. 


Write today for your exclusive QUEEN dealership available in your city. 


Factories: Brooklyn, N. Y. * Chicago, Ill. 


OUEEN RIBBON & CARBOM CO... Inc. 


EXECUTIVE OFFICES 


742-760 WYTHE AVENUE. BROOKLYN 11. N 
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- Dual - purpose 
cabinet 
makes con- 
venient extra 
table when 
top is closed. 
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LETTER 
SIZE 


/ ——— o 4 il 






At 

















EXECUTIVE CABINETS 


Has 25 hanging folders(A to Z 
tab inserts). Rubber wheel cast- 
ers for easy moving. Made of 24 
gauge steel. Available with or 
without lock. Hammerloid fin- 
ish. Colors: green, walnut and 
gray. 


+) 


_ 


EXECUTIVE 
DESK TRAYS 


size. Green, 


and gray colors. 


May be used singly or 
tiered in stacks. Each 
tray fits over the 
other. 22 gauge steel. 
No sharp edges. Avail- 
able in letter or legal 


walnut 


Lact ~ 


OFFICE APPLIANCES 
THAT CAN “TAKE (T/" 


EXTRA HEAVY STEEL CONSTRUCTION 
Built-to-last . . . priced-for-profit . . . easy-to-sell. That's 


““HI-VERT” SORTING FILES 


A perfect desk organizer — effi- 


cient and flexible. Extra sec- 
tions can be added quickly — at 
low cost. 22 gauge steel. No 
sharp edges. Baked enamel fin- 
ish. Available in green, walnut 
and gray. 


SECRETARIAL 
HANGING FILE CABINET 


Space-saving cabinet 
with efficient no-sag, 
hanging file. Easily 
moved to any office or 
desk on silent rubber 
Hand- 


some gray, green or 


wheel casters. 


walnut finish. 








Write us today for our complete 
catalog and confidential price list. 


Sales Representatives’ Inquiries 
Invited for Territories Now Available. 








4630 W. HARRISON STREET °* 


A DIVISION OF BLACKSTONE MANUFACTURING CO., 


STEEL-PARTS MANUFACTURING CO. 


CHICAGO 44, ILLINOIS 
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Sturdy con- 
struction 
throughout 
.«. no sharp 
edges for ad- 
ded safety. 


the story of our new line of durable office appliances. 
Write us today for our complete catalog and price list. 





DELUXE WASTE BASKETS 


Styled for beauty. Rounded 
rubber-bumpered corners and 
rolied edges. 24 gauge steel in 
gleaming enamel finish. Welded 
panel construction and welded 
rubber tipped feet on bottom. 
Available in green, walnut and 
gray. 


















INC. 
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PITTS FIRM OCCUPIES NEW QUARTERS 


A rapidly-expanding firm in this industry in the 
Southwest is that of Raymond Pitts & Company, estab- 
lished about a year ago at El Paso, Tex., by Raymond 


AY 


Pitts for the sale and servicing of office machines. 

The firm is now in a position to represent other man- . . 

ufacturers of office equipment which can be handled the preferred index tabbing 

in conjunction with present lines of office machines. ae favorite with customers 
New offices and salesrooms were opened last May 

at 606 N. Oregon St., El Paso. Established as an outlet for years 


for R. C. Allen machines, the business of Raymond 


Your customers prefer AICO-Grip, for they 
RAY | ON D - | T 7 ) 1M C @) have used this quality index tabbing... know 
eee a ee ew . how it is more durable in action... more con- 
venient to use and apply. They will buy AICO- 
Grip, the popular, attractively packaged index 
tabbing. 





Through blotters, mail enclosures and cata- 
log sections, we have helped dealers sell AICO- 
Grip. Now we have another potent sales help. 


Aico-Grip 


Counter Merchandiser 








For Added 
SALES 


For Added 
PROFITS 
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nd 
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RAYMOND PITTS & CO. MOVES INTO NEW BUSINESS : 

HOME.—Though less than a year old, the new R. C. Allen designed to make the passers buy 
outlet in El Paso, Tex., has already found it necessary to F bas 

expand into new, larger quarters. Top: attractive front of This new AICO unit ts: 

the new store. Center: one section of the roomy, well-lighted 

salesroom. Bottom: office staff at work in the new Pitts home. 





. : ® Self-serving ... Self Selling 
Pitts & Company first occupied three small rooms in a » Knleistettien 
downtown office building. Rapid growth necessitated © Neat » “- 44") 61," wide) 
the finding of larger quarters, consequently the new ne, Soe gee pddenregh 
building was equipped. With 2,300 square feet of floor © Saves both customers’ and salesmen’s wens 
space, the firm’s new home provides ample facilities . © Hlustrates uses and colors of the tabbing 
ie future expansion by a colorful lucite display. 

Raymond Pitts had 20 years of sales and executive eos: , ; ‘splay j ‘lal tl 

J experience with Burroughs Adding Machine Company, Chis profit producing display is available without 
six years of selling for Baker-Vawter Company, and charge with the purchase of the contents of the 
a background of accounting and banking. He was Merchandiser—12 cartons AICO-Grip Tabbing, 
joined August 1 by Richard Pitts as assistant manager. 12 packages Shield Tabs. 
The new member of the staff had previous experience 
as a design engineer of products similar to those Chicago Sales Office: 336 S. Jefferson Street 
9 


handled by his firm 

Operating north to Clovis, N. Mex., east to Midland, 
Tex., and west to the Arizona state line, the Pitts 
organization has a territory comprising all of southern 
New Mexico and the extreme western portion of Texas. 
In this area the concern is exclusive dealer for R. C. 
Allen Business Machines, Elliott Addressing Machine 
Company, and Peirce wire recorder dictating ma- 
chines. Also handled are National Blank Book Com- (itm 


New York Sales Office: 10 Thomas St., New York 7, N. Y. 
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LITTLE Quality 








and Ribbons build dealer Seas 
PRESTIGE — guarantees IS: se 
maximum service and satis- pe rw 
faction to the user. SSam 


LITTLE Dealer protection 
eliminates competitive ef- 
fort. 


LITTLE Factory Coopera- 
tion really helps the dealer 
to obtain a_ satisfactory 
share of the best customer 
requirements. 


LITTLE .means profitable. 
clean cht distribution, plac- 
ing the dealer at the top in 


a» 
quality, dependability and Se SS 
protection. hid 

kg 
SIXTY YEARS constant we aS 
adherence to the above Jen5 
policy has created confi- Je °e 
dence and good will which Fey8" 
means much more to our oy 
dealers than price and \%s 
selling promises. + 


Write for details and samples. 


of. AITTLE. 


Inc. 
Rochester, N. Y 


MANUFACTURERS 


Faoctary 
rUClLly 





“QUALITY EXCLUSIVELY SINCE 1888° 


168 


pany’s line of posting machine equipment, Johnson 
Fare Box Company’s products, Downey-Johnson coin 
counters, Acoustor noise control equipment and Rite- 
form posture chairs. 

—— oe 


ROYAL NAMES MANAGERS TO NEW POSTS 

Vice-president David B. Starrett of Royal Typewriter 
Company recently announced four new managerial 
appointments. 

Max D. Brown, formerly manager at Oklahoma City, 
Okla., has been transferred to Los Angeles, Calif., as 
assistant manager to District Manager G. G. Ralls. A 
former typewriter salesman at Albany, N. Y., John F. 
Byrne, has been named to direct branch operations at 
Portland, Me. 

Alvin Wingfield, Jr., a young salesman at Birming- 
ham, Ala., who is known as an expert on Soviet affairs, 
has been appointed branch manager at Raleigh, N. C., 
a new office which Royal opened on the first of the 
month. 

To succeed Manager Brown at Oklahoma City, Royal 
has called upon William E. Droke, former typewriter 
salesman at Tulsa, Okla. 

a 


PUBLISH BOOK ON SMALL BUSINESS 

The number of small businesses in the country to- 
day, per thousand of population, is as large as at any 
time in the nation’s history and numerically there is 
no downward trend in sight, according to A. D. H. 
Kaplan, economist, whose report, “Small Business: Its 
Place and Problems,” was issued recently by the re- 
search and policy committee of the Committee for 
Economic Development. The book does not rule out 
the probability that the next few years wlil see a 
weeding out among the small businesses that mush- 
roomed in the wartime and postwar sellers’ market. 
The report is published by the McGraw-Hill Book 
Company, Inc., and information may be gained by 
writing the Information Division, Committee for Eco- 
nomic Development, Room 705, 55 W. 42nd St., New 
York 18, N. Y. 

oe 

INSTALL MACHINERY TO SPEED MAT SERVICE 
Service Products Division, Woodall Industries, 2035 
S. Calumet Ave., Chicago 16, Ill., reports that company 
factories in Long Island City, N. Y., and Laurel, Miss., 
have installed machinery for the making and finish- 
ing of Service chair mats so that customers in adjacent 
territories can be more efficiently and speedily served. 


os — 





THE BOSS LEARNS ABOUT POSTURE SEATING.—Scene 
from “It's A Habit,” sound motion picture recently produced 
by Harter Corp., Sturgis, Mich. The film is being shown to 
Harter dealers and their salesmen throughout the country as 
a visual demonstration of how to sell Harter posture chairs. 
The picture features Harter’s No. 66 posture chair for execu- 
tives (shown in photo) and the No. E-15R for office workers. 
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PROFITS MULTIPLY 


WITH Keqp0le/ 


OFFICE 
FURNITURE 


) 


rofits grow and multiply for every Leopold sale brings 


repeat business or new prospects. Studies show that the 
greatest source of new business is satisfied customers 
That’s why Leopold ranks at the top with dealers who 
are building for the future. @ Build for your future with 
Leopold. Since 1876 the finest designers and the best in 
materials and craftsmanship have been used to build the 
character which you see and feel in every Leopold piece. 
® You can fit all needs with the wide variety of style, finish 
and price in the Leopold line. © And remember, the last- 
ing quality of Leopold office furniture is your assurance 


of profits that will multiply for years from every sale. 


int Léqa0/d tonran 


BURLINGTON, IOWA 
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The act of transferring correspondence at a 
fixed time of year doesn’t alter the fact that 


letters must be answered. 


Suppose the date of transfer is January Ist. 
That means all letters written December 31st 


are not in the current file. 


But make no mistake — those letters will be 
“required reading” for a long time. File clerks 
will have to get them out and put them back 


and get them out and put them back—plenty! 


That’s why you are serving your customers 
best when you sell them Oxford files for trans- 


ferred records. 











They need the convenience, to keep filing costs 
down. They need the ruggedness of Oxford 


Files, to stand up under constant use. 


And they need the choice you can offer of 
three styles — Steel Front for best appearence 
Steel Clad for lower cost — and the Stand- 
ard Series all-board model, for the utmost 
economy. 

Start now selling Oxford Files for transfer 


time— it’s just around the corner. 


Oxford FILING SUPPLY CO., INC. 


Clinton Road, Garden City, N. Y. 


125 South 8th St., St. Lovis 2, Mo. 








STEEL-FRONT 

Heavy gauge steel drawer front 
looks just like current file. Built for 
rugged service. 


170 


STEEL-CLAD 

The same rugged construction as 
the Steel-Front file, but lower priced 
because of the economy of the 
board front. 


STANDARD SERIES 

The file for exceptional service at 
lowest cost. New design makes for 
fastest assembly—no separate 
parts to attach. 


OFFICE APPLIANCES, October, 1948 





sk 


sh; 
for 


is | 
the 
wo 
Pa) 


yes 
to 

Sali 
Ch: 


OF 


e al 
s for 
rate 


948 











ESCO HAS “EDGE” ON CUTTING BOARD SALES 

Esco Stationers, 106 N. LaSalle St., Chicago, directed 
by Ed Shapiro, has found new market possibilities in 
paper trimming boards and aggressively promotes the 
Premier line of these devices both in the display 
window and on the sales floor. A frequently-used win- 
dow display unit consists of a pyramid of cutters made 
up of different sizes. 

According to Mr. Shapiro, the market for trimming 
boards is twofold .. . first, the office, and secondly, 
the home. Every office, regardless of size, is a prospect 
and suggestion selling frequently makes an extra sale 
of a cutter. For example, a scrap book is a very nat- 
ural tool thousands of companies to use. Esco 





ESCO DISPLAY OF CUTTING BOARDS 


salesmen are expected to recommend trimming boards 
to scrap book purchasers, experience revealing that 
the cutter is frequently bought as an accessory to a 
neatly-maintained scrap book. 

Esco Stationers has also found that the camera 
hobpy has helped the sale of cutters for home use. 
No opportunity is lost to associate these devices with 

customer’s request to buy a photographic album, 
it being pointed out that trimming photos neatly 
presents a problem unless a cutting board is handy. 

Ed Shapiro tells of a sorority girl who visited the 
store to shop for an album. She made that purchase 
and a small trimming board as well. As a result of 
this experience, ten of the 24 girls belonging to the 
sorority came to the store and purchased the same 


package of which the cutting board was a part. 
The Premier trimming board sold by Esco is con- 
stantly finding new applications. Recently a com- 


pany making abrasives found that this cutter did a 
successful job of trimming certain items. And again 
the firm helped to maintain its “edge” on sales. 


*—-> 


MARSHALL & BRUCE OPENS NEW STORE 

In connection with the formal opening of their new 
store August 6, Marshall & Bruce Company of 1118 
Third ave. W., Birmingham, Ala., announced: “Mar- 
Shall & Bruce Company has been serving the South 
for 83 years 

‘‘Grow by Helping Others Grow’ has been and still 
is a working policy inherited by this generation from 
the past generations of Marshall & Bruce men and 
women. We cordially invite the people of Alabama to 
participate in this age cld policy of growth.” 

Marshall & Bruce Company is one of the oldest 
office outfitter firms in the South.—EEG 

—-s- lO” 
FRANK WENNER RESIGNS FROM PARROTT’S 


Frank Wenner, an employee of Matt Parrott & Sons 
Printing Company at Waterloo, Iowa, for the past 22 
years, recently resigned as secretary of that company 
to go to Davenport, Iowa. Mr. Wenner was named 
sales manager and purchasing agent for Eidler & 
Chambers Company, blank book printing house.—AL 
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No. 240612 
JUDGES CHAIR 





lf style and dignity is needed to sell that hard to please 
client, PRINCETON has the line tailored to his exacting taste. 
These chairs are the product of careful designing and pains- 
taking execution. 


ETON 
WING CHAIR 








We extend our cordial invitation to meet ws at 
Booth A-I5 at the N. O. F. A. Exhibition. 





Write for illustrations 
and dealers price list. 


PRINCETON UPHOLSTERY C0., INC. 


457 EAST 147 ST. NEW YORK 55, 
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STEEL TRANSFER 
CASES... 





..-Can be Sracked™ 


and used as a file 


Immediate 
Delivery 


Steel transfer cases in 
sizes—as shown—-CAN 
BE USED AS A FILE. Inter- 
locking legs to assure 
sturdy stacking. Ideal for 
small offices or vaults. 
Constructed of heavy 
gauge steel to stand up 
for years. High gloss 
olive green baked enam- 


el finish. 





INSIDE DIMENSIONS OF FILES 


Width Height Lenath Pocked 


No. 5 Letter Size 12% x 10% x 24 With without rollers 
No. 6 Legal Size. 15% x 10% x24 1 With or without rollers 
No. 11 Voucher Size 8Y, x 5% x24 3 On Guides Only 
No. 12 Invoice Size 10 x 8 x24 3 On Guides Only 
No. 14 Check Size 9 x« 35%, x 24 Dn Guides Only 


No. 5B Letter Base 

No. 6B Lega! Base 
Write for Literature on Other Sales 
Producing OFFICE ACCESSORIES 


M. E. EXRMAN & CO. 


30 N. LASALLE STREET 


- Srosaerete 2 ILLINOIS 











172 





OLD TOWN ANNOUNCES WEST COAST PLANS 

The Old Town Ribbon & Carbon Company of 1750 
Pacific St., Brooklyn, N. Y., has announced a complete 
new program of sales representation and product dis- 
tribution for the 11 Pacific Coast states. This exten- 
sive program was initiated by P. A. Batchker and A. W. 
Young, executive vice-presidents of Old Town, during 
a recent trip to the West Coast 

Carl W. Draper has been appointed western sales 
manager with headquarters at 843 S. Los Angeles St.. 
Los Angeles. A new Old Town warehouse has been 
established at this address and a complete stock of 
inked ribbons, typewriter and pencil carbon papers, 
spirit carbons, master units, carbon ribbons, dupli- 
cating fluids, stencil duplicator inks, hand cleansing 
cream, and other specialties will be stocked to facili- 
tate the delivery requirements of cealers'‘in the Pacific 
Coast area 

A staff of trained factory representatives will work 
with and for dealers under Mr. Draper’s supervision 
and direction for the development of a wider distri- 
bution of the company’s products. A steady increase 
in the demand for Old Town specialties has made 
necessary the new warehouse facilities and the aug- 
mented sales organization. 

In the southern California area, Robert J. Martell, 
formerly a major in the U. S. Artillery during the war, 
will specialize exclusively in sales work with the dis- 
tributors. Mr. Martell has a fine background of experi- 
ence in the office supply field. 

In San Francisco and the central and northern 
California area Cameron F. Ashby will work with 
dealers. Mr. Ashby, formerly a lieutenant in the U. § 
Artillery, will headquarter at the new offices at 420 
Market St., San Francisco. 

Richard P. Vaughan of 516 N. 60th St., Seattle, 
Wash., formerly of the U. S. Navy, will serve the inter- 
ests of dealers in the northern Pacific coast area 

Old Town plans to give dealers emergency service 
from local stocks in both San Francisco and Seattle, 
as well as from the main coast warehouse in Los An- 
geles. 

The well-known organization of Southern California 
Stationers is the exclusive distributor in Los Angeles 
Simultaneously with this announcement, Old Town 
reports the appointment of the firm of Morgan & 
Barclay Company of 531 Mission St., San Francisco, 
as the exclusive distributor for the city and county of 
San Francisco 

—-<- 
NEW ROSTER IS ISSUED FOR GLTC 

Members of the Great Lakes Travelers Club of Chi- 
cago are finding the new roster of interest and value. 
A striking feature is the cover, designed by Ray J. 
Eichenlaub, Service Steel Products Corporation, and 
featuring certain symbols of club membership. Fea- 
tures include history of the club, lists of officers, com- 
mittees and members, as well as a roster of company 
affiliations 





WEDDING §S 





Samuel Austrian, an officer of the Commercial Sta- 
tionery Company, New York, N. Y., and Mrs. Austrian 
recently announced the betrothal of their twin daugh- 
ter, Elaine, to Dr. Marvin Bregman, who also is a twin 
and the son of Mr. and Mrs. Louis Bregman of New 
York City and Long Beach, Long Island. The bride- 
to-be, whose home is at 295 Central Park West, New 
York City, and Long Beach, Long Island, is a graduate 
of Fieldston School, has attended Western Reserve 
University in Cleveland, Ohio, and is now attending 
New York University. Dr. Marvin Bregman, who is an 
orthodontist, served as captain in the U. S. Army in 
World War II and is a graduate of the University of 
Pennsylvania and New York University. He is now 
associated with Dr. Albert M. Mundblatt of Long 
Beach, Long Island 
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Beauty plus Duty 
: with Thomas Furniture 


r 
| covered with Li TRADE MARK 


‘7 ALL- PLASTIC UPHOLSTERING MATERIAL 









a- Vignity w it austerity , Beauty without fragility both are yours in these Lawson- 
m- iesigned jern pieces by Thomas Furniture Company covered in durable BOLTAFLEX 
nv l-plasti : tering material 
niy BOLTAFLEX offers you the mbination of strength and beauty that gives long years 

f unblen ed wear. Washable, stain-resistant Boltaflex looks fresh and smooth long after other 
tteriais | e faded and sagged 

Built by the Thomas Furniture Company, long known for its superior construction and skillful 
— raitsmanship, your smart Lawson-designed set is a dependable investment 
s to choose good quality ... may we suggest you choose from the Thomas 
new catalog will be put in the mail as soon as your request is received 


h- The new 1948 Thomas Furniture Company Catalog is ready and will be 
yin forwarded to you upon request. Send for your copy at once. 






SMAS FURNITURE CO. BOLTA PRODUCTS SALES, Inc. 
LPOINT, NORTH CAROLINA LAWRENCE, MASSACHUSETTS 












count O8 4 Mifuns o 


“a 


"Guaranteed by * 
Good Housekeeping 
¢ to, * 
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The CHAMP has scored another victory 


with his footwork! ’ 
Ylow with 


RUBBER FEET 
added. 


TWO OPENINGS FOR 
USE ON SINGLE OR 
DOUBLE DESK 


THE 
CHAMP 


ALUMINUM 


DESK TRAY 























2%, DEPTH AFFORDS 
MAXIMUM CAPACITY 


DISTINCTIVE 4%" RADIUS 
STREAMLINED CORNERS 
“ 


SATIN SMOOTH — 
CORNERS FOR 
GUARANTEED SAFETY 


CUT OUT TO GIVE 
EASY ACCESS AND AVOID 
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FUMBLING FOR PAPERS 

















RUBBER FEET 
PREVENTS SCRATCHING 
DESK OR TABLE 









os 

STURDY ALUMINUM POSTS 
FOR STACKING INTO 

TIERS 


“FIVE FINISHES 
MAHOGANY —WALNUT-— GREEN 
GRAY— SATIN FINISHED ALUMINUM 






AVAILABLE IN LETTER AND LEGAL SIZES 


Standing on the pedestal of popularity “THE CHAMP” is by far the finest desk tray on the 
market today. 

The graceful streamlined design together with the rich baked enamel finish combine to make 
this tray a welcome addition to any office. 

The solid one piece construction of heavy gauge aluminum affords the utmost in strength, dura- 
bility and service. Another feature of these trays which is most important are the four soft rubber 
feet. No fear of scratching the most expensive or highly polished desk. These feet are not glued 
or pasted on, but securely eyeletted so that they cannot come off. 

“THE CHAMP” is now being sold with increasing success by all leading stationery, office 
equipment and office furniture dealers throughout the United States. When your customers ask for 
desk trays, why not introduce them to "THE CHAMP.” 

WRITE TODAY FOR ILLUSTRATED CIRCULARS 
AND COMPLETE INFORMATION ON DEALERS, 
PRICES AND DISCOUNTS 


NU-CRAFT PRODUCTS CO. 


95 Atlantic Avenue, Brooklyn 2, N. Y. 
TRIANGLE 5-8831 Dept. A 


174 OFFICE APPLIANCES, October, 






1948 














we i tet Ge fees CUCU Ce 


oO a wor 


~ 


| ss = 


— 





yN 


48 





BOLTAFLEX OFFERED FOR OFFICE USE 

Bolta Products Sales, Inc., Lawrence, Mass., claims 
that its new plastic upholstery material, Boltaflex, will 
bring new smartness and beauty to offices and asserts 
that it can be used on panels and walls, as well as 
furniture 

Two years of research and experimentation resulted 
in the present 2500 series of Boltaflex, declared to look 
and feel like leather, yet have many characteristics 
for a distinctive individuality. 

The material is available in a wide range of 51 one- 





NEW UPHOLSTERY 
BEAUTY FOR THE 
OFFICE.—Smart, new 
wll-plastic upholstery 
material, Boltaflex, 
manufactured by 
Bolta Products Sales, 
Inc., Lawrence, Mass., 
combines many of the 
features of fine-grain 
leather with extreme 
toughness. It's avail- 
able in 51 one- and 
two-tone shades. Pic- 
tured above and leit 
are three pieces in 
this new, washable 
furniture upholstery. 


and two-tone grains (called Spanish and Antique 
Crush), colors varying from subtle pastel to brilliant 
hues. 

The manufacturers claim that the colors will not 
bleed or fade. Each pigment is added to the material 
at the initial stage of production, when the basic vinyl] 
resins and plasticizers are mixed together to produce 
special qualities. It is asserted that the Good House- 
keeping Institute guarantees that Boltaflex will not 
crack, chip or peel, regardless of wear and tear. Soapy 
water will remove dirt, alcohol and perspiration. 

———— - 
ORGANIZE RIB-N-RITE SALES FIRM 

The Rib-N-Rite Sales Corporation of Tennessee has 
been organized at Jackson, Tenn., with Paul Zimmer 
as president and Jewell Mainord as vice-president. 
The firm will sell a new attachment for typewriters 
which the manufacturers declare will make carbon 
copies without the use of carbon paper. The cost of 
the device will be $35 and it is claimed that it will fit 
any typewriter 


Sales and service offices will be located in Memphis, 
Nashville, Chattanooga and Knoxville, Tenn. The 
national headquarters and factory are in Dania, Fla. 

CG 

>_>. 


NEW FIRM IS ORGANIZED AT JAMESTOWN, N.Y. 
The Office Machines & Equipment Co. was recently 
organized at 234 E. Second St., Jamestown, N.Y., under 
the management of Carl L. Elofson, Jr. 
This new company will be handling Underwood ma- 
chines, Friden calculators and Art Metal Construction 
Company office furniture. 
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A KARPER PRODUCT 


Rix Indexer 


DUAL ROTOR 


1500 Card Capacity Units 


Card List 
Model Size Price 
RI -24—2\4"x4%”" $22.95 
RR-35—-3” x5” 43.75 
RR-46—4” x6” 46.75 
RR-58—5” x8” 65.00 
Note: 1000 cards and A 
to Z index with flexible 
cover included with each 
unit. 


LIBERAL DEALER 
DISCOUNT 












Pat. 
Pending 


New... 


Rix Ranger 


a two-way Rotary Card 
file 

1000 card capacity 

using the utility—2%" x 

4%” card. 500 cards and 

A to Z index with 1 flexi- 

ble cover included with 

each unit. $15.95 list price. 
HIGHLY POLISHED 
CAST ALUMINUM 


Pat. Pending 





Rix Rotormaster 


Multiple series 3 spindle unit... holds 4,500 to 6,000 cards. 
Can also be had in twin series. 
2 spindle unit with 3,000 to 4,000 card capacity ...4 spindle 


units hold 8,000 cards...5 spindle units hold 10,000 cards. 
Because of its flexible assembly and readily interchangeable 
parts, a unit can be provided to fit any card size. 
All Rix units are sturdily built of cast aluminum with durable 
baked on finishes. 


Write for illustrated literature and liberal dealera discounts. 


RIX ROTARY INDEX CORP. 


Rotary Card Filing Systems 
2090 SECOND AVENUE NEW YORK, N. Y. 
MEMBER NATIONAL STATIONERS ASSOCIATION 
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INSTALL - 


BARKLEY 74 TAB 


FILE GUIDES 
MV fj Cx yz] 








Patent No. 2248355—D128118 


Barkley Plastic Tab FILE GUIDES bring greater 
ease ... speed .. . efficiency to the essential task 
of filing. They’re especially designed for the 
rapid tempo and the accelerated pace of today’s 
business needs. The crystal clear plastic tab 
angled for greater visibility helps to make 
“filing and finding” effortless. Needless to say. 
the popularity of these Barkley Plastic Tab 
FILE GUIDES means plus sales and plus profits 
for dealers from coast to coast. Investigate 


find out how it pays to be a BARKLEY dealer 


Write for Illustrated Literatur: 


Established 1921 || unnglit" 
ail) 


C. L. BARBRLEY & CU. 





Munufacturers of Filing Supplies 


1220 W. Van Buren St. Chicago 7, Ill. 
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M.D.A. 34TH ANNUAL CONVENTION 
Continued from page 64) 


rubber mold material were featured, along th the process by which 
permanent molds are made in 15 minut« President S. E. May was 
assisted by R. E. May, Chicago and midwest representative; N. C. Lowe, 

ithern representative, and W. L. Mooney, East Coast representative. 
William A. Force & Co., Brooklyn, N. ¥Y.—The extensive line of Force 

irking devices was exhibited, including markers and daters, rubber 
type, rubber stamp pads and inks, and Dri-! marking device William 
A. Force III, president, was assisted by S. E. Johnson, D. J. Wiiken, 
W. Farr and R. Anda, Chicago sales representatives 

General Stenciis, inc., New York, N. Y.—Featured in this display were 
tched name plates, scales, signs, brass adjustable stencils alphabet 

i figure sets. Joseph Klugman, secretary and general manager, was 

attendance 

Green instrument Co., Inc., Cambridge, Mass.—The Green engraving 
nachine, Model 106, was shown along with numerous samples of work 
done on various materials. Edwin T. Green, fj ident, and W. Franklin 
Fullerton, Jr., were present 

C. H. Hanson Co., Chicago, Iil.—-On exhibit was the company’s line of 
badges, checks, etched plates, bronze signs, brass stencils and stencil 
nks, steel stamps, embossed enameled signs and stock sign Henry 
J. Hanson, president, was in charge, assisted by Charles Hanson, vice 


resident, and Bob Reid, general counsel 
Marsh Stencil Machine Co., Belleville, tii...Shown were Marsh electric 


tencil machines, fountain brushes, stenci k ind pocket markers 
President Walt Marsh and Secretary-Treasurer E. J Marsh were in 
ittendance 

James H. Matthews & Co., Pittsburgh 26, Pa..-Featured in this exhibit 
was the company’s line of memorial bronze tablets Walter Huffman, 


nethods engineer, was in attendance, assisted by Ralph Duff, assistant 
les Manager 
George J. Mayer Co., Indianapolis, ind.—Etched nameplates, fired 


enamel’ and embossed nameplates, script and litho nameplates, along 


vith a full showing of fraternal emblems, were displayed. Lewis Duncan, 
issistant sales manager, was assisted by Mrs. W. R. Mayer, vice-president 
Meyer & Wenthe, Inc., Chicago, ti!._-The company’s line of money 
hangers, pocket seals, bronze signs, adjustable stencils, steel dies and 
etal checks was exhibited. John W. Meyer, president, was assisted 
by Mary Louise Downey from the sales department 

Roberts Numbering Machine Co., Brooklyn 8, N. Y¥.—Numbering ma- 
hines and daters, stamping heads and printing equipment were shown 
ilong with a featured exhibit of the U.S.A. Army Air Forces film mark 
ing machine Cc. I Sachman, vice-president was assisted by George 
Worker, salesman 

San Antonio Rubber Stamp Co., San Antonio, Tex.--Decalcomania trans 
fers and bronze plaques were exhibited Ir harge was president W. P 
Southwell, assisted by J. R. Ford, sales manager; Glen Bridge, art dé 
artment, and W P. Southwell, Jr., manager bronze department 
George T. Schmidt, Inc., Chicago 13, Ill.—Featured were nameplate 
letail presses nile 4 and 6, and a tool room indenter f die blank 
arking Ralph Foley, vice-president, wa assisted by Miss Dorothy 
Reid, demonstrat 

R. H. Smith Mfg. Co., Springfield, Mass.—Shown was th ympany's 
ine of seal presses, | ket stamps, rubber-faced type, sig: irkers and 


tamp-making machinery and supplies. Charles E. Toomey, President, and 
Charlies F. Lotsch, vice-president, were in attendance 
Superior Marking Equipment Co., Chicago, til.—On display were the 
ompany’s line of rubber type, stamp pads and inks, daters and number 
el sign marker voldings and mounting flexib handle and similar 
supplies. In attendance were George J. Sturm, midwest salesman, and 
Richard H. Laeremar San Francisco branch manager, assisted by Miss 
J Palmer of the Cl igo sales department and Miss Kay Kaufenbacl 
f the advertising department 
Universal Fountain Brush Co., Inc., St. Petersburg, Fia.—|! | four 
! stencil brushe ind Star fountain marke were exhibits M I 
Donald Wright owners, were in charg 
Western Stamp & Stencil Co., Omaha, Nebr.—-W ess marking products, 
astic dials, signs and scales were on display 
Wilsolite Corp., Buffalo, N. Y.—Rubber plate gauges and grinders, box 
rubber and bakelite matrix material was exhibited It harge were 
D. Wettlaufer esident, and C. O. Burkhardt, eastern representative 
owe 


NEW REPRESENTATIVES FOR MASHEK 

Harry W. Goodale, sales manager of the Frank Ma- 
shek Company, announces the appointment of four 
new representatives. Cal Long, Cincinnati, will travel 
the states of Michigan, Indiana, Ohio and Kentucky. 
E. B. Lockwood, Rochester, will travel New York State 
except New York City, and all of Pennsylvania. Vic- 
tor C. Corkran, Boston, will cover all of New England, 
New York City, New Jersey, Baltimore and Washing- 
ton, D. C. C. T. Bruen of Far Rockaway, L.I., has 
for his territory Maryland except Baltimore, West Vir- 
ginia, Virginia, the Carolinas, Georgia and Florida. All 
four are well known to the dealers in the areas as- 
signed to them. The Mashek line includes underarm 
portfolios, multipocket cases, brief bags, ring binders, 
and catalog cases 

+ 

CLAROTYPE USES NEW SALES LITERATURE 

The Clarotype Company, Inc., 261 Broadway, New 
York 7, N.Y., manufacturer of Clar-O-Type type 
cleaner, is using a new piece of sales literature in the 
form of a catalog sheet which is mainly to be used 
in catalogs for outside salesmen. This sheet, ix color 
and graphically illustrated, presents effective selling 
arguments for the type cleaner. 

In addition, the company has a newly-designed re- 
turn postcard, improving on an idea which has proven 
successful in former years 
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Sell this D 


EXECUTIVE: 


‘stinctive Group of 


“DIAMOND CHAIRS 
RADE MARK” 











*taeeet 


@ These handsome, Genuine Leather upholstered chairs in- 
vite themselves into the office that demands smartness and 
efficiency. They combine clean-cut, modern designing with 
dignity, luxury and economy. Full cushioned backs and spring- 
filled seats assure extra comfort. Built throughout to the 
exacting standards traditional with Sheboygan Chair Company 
for over 80 years. 

Also available are “Bank of England” and straight-back 
all-wood chairs for every office use. Write for details of chairs 
in which you may be interested. 


ego Maia 








SHEBOV GAN CHALK COMPANY, INC. 


Designers and builders of good chairs since 1868—for homes, offices, schools and institutions 
SHEBOYGAN, WISCONSIN 
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«Sitinddnd Olive Green Serucr— 


NO ADVANCE IN PRICES 


wb Steel Sates Corporation 


170 WEST 233rd STREET NEW YORK 63, N. Y. 
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FURNITURE TRIO MARKS 25 YEARS 

Three profile silhouettes in advertising at Cleve- 
land, Ohio, for the last quarter-century have repre- 
sented a trio widely known in the office furniture field. 

They are F. W. (Honus) Wagner, Urban L. Henzy 
and L. E. (Bud) Fisher, who started the Wagner- 
Henzy-Fisher Company at 1852 Euclid Ave., in Cleve- 
land 25 years ago in 1,500 square feet of display space 
and with less than $5,000. The three developed what 
is claimed to be the largest income office furniture 
business Cleveland and now occupy 16,000 square 
feet of vrooms in the same building and a 7,500 
square-foot warehouse and upholstery shop. 

When Wagner-Henzy-Fisher started in 1923 the 
country was still suffering from the panic of 1920 and 
it took nerve and confidence to begin, says John E. 
Bryan, writing in the Cleveland Plain Dealer of August 
22. He continues: 

“Reminiscing yesterday on their hard work and 


steady expansion, except for 1932 and 1933, the part- 
ners attributed their success to a wide host of friends 
and personalized, thorough service. Their business 


ranges from providing complete furnishings and dec- 
orations for large railroads to filling the needs of small 
businessmen 

“Their reputation for quality equipment traveled far, 
resulting their obtaining thousands of customers 
throughout rtheastern Ohio and in near-by states. 

“A rubber executive from a near-by city was so im- 
pressed with the store and its rooms of traditional 
and modern furniture, separated and enhanced with 
the proper lighting and color backgrounds, that he 
gave an order for $90,000 on the spot.” 

F. W. Wagner is secretary and treasurer of the firm. 
Urban L. Henzy, the president, is also head of the 
Cleveland Chapter, National Office Furniture Associa- 
tion. L. E. Fisher serves as vice-president of the Cleve- 
land firm 

The concern is exclusive agent for the nationally- 
known office furniture lines of Doten-Dunton Desk 
Company, B. L. Marble Chair Company, Standard Fur- 
niture Company, and All-Steel Equipment, Inc. 

———_ 2 - 
MANY TO EXHIBIT AT TOLEDO SHOW 

Among the office equipment dealers who will par- 
ticipate in the show to be held this fall by the Toledo 
Office Equipment Sales Association are the following, 
announced R. D. Sandt, president: 

R. W. Beers, Clary Adding Machine Agency; Harold 
Budd, Shaw-Walker Company; Wayne Carter, Mar- 
chant Calculating Machine Company; Fred Dinsmore, 
Addressograph Sales Agency; L. H. Douglas, Pitney- 
Bowes, Inc.; C. J. Evans, Ditto, Inc.; Ken Goodwin, 
Egry Regist Company; Jack Gummerus, National 
Cash Register Company; Homer Morrison, Comptome- 
ter Division; Mr. Sandt, Diebold, Inc.; Sam Wiley, In- 
ternational Business Machines Corporation; and Frank 
Willis, Multigraph Sales Agency. 

The displays will feature post-war developments in 
the office equipment field.—AK 

°—> 
APPOINT ZIP PUNCH REPRESENTATIVES 

Welden C. Hillhouse of 770 Mission St., San Fran- 
cisco, Calif. distributor of the Zip punch, recently ap- 
pointed two representatives. Cordell Smith of 1355 
Market St., San Francisco, will cover Oregon, Wash- 
ington and Honolulu, and Albert W. Knox, 344 §S 
Kingsley Dr., Los Angeles, southern California, Arizona 
and New Mexico 








—.-* DO ¢€ 5 ¥ oe x 
Frank Fogg, Jr., manager of Joplin Typewriter Com- 
pany, Joplin, Mo., and Mrs. Fogg are the beaming 


parents of 
August 28 
gray-green ¢ 
pounds, fou! 


Frank Joseph, who made his arrival on 
Specifications of the new model include 
dark brown hair and weight of five 


unces 
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MARKING DEVICES 







DATING STAMPS 


MAKE FOR MORE EFFICIENT BUSI- 
NESS OPERATION 


SUPPLY THE DEMAND 


HAVE A GOOD ASSORTMENT ON 
HAND FOR IMMEDIATE DELIVERY 
WHEN WANTED. 

SALES — PROFITS 
ORDER YOUR SUPPLY TODAY! 





INSIST 


GOAN EAN Ae 


80 DUANE ST. NEW YORK 7,N.Y 
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VOTE FOR 
STAPLE SAM 


CANDIDATE OF THE 


SALESBOOSTER PARTY 





“When will 


re-elected, | 
continue to do all in my 
increase 


ower to your 
| \ 


sales... with point of sale 


displays, envelope stuffers, 


and electros FREE 


Markwell 


mats 


to all dealers.” 





Write today or ask our salesmen for advertising mate- 


rial to help you sell more fine Markwell products. 


“RX” “ NO. 15 PUNCH 
HANDI-CLIP A 

Staples 
& Pins 








“RX” ROBOT 
Staples, pins & tacks 


MARKWELL MFG. CO. 


Dealer Division 


NEW YORK 13, N. Y. 


TACKMASTER 





200 HUDSON ST. 
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ATLAS DESK TAKES NEW QUARTERS 

The Atlas Desk and Safe Company, one of the major 
firms of its kind in Los Angeles, Calif., is now ina 
new home at 835 S. Spring St., the move into this 
location being the fourth that the company has been 
forced to make in eight years because of constantly- 
increasing business. 

A. W. Willis, manager, points out that the company 
now occupies five floors and a basement, a total of 
70,000 square feet of floor space, and that two other 
stores operated by the firm are also being continued, 
at least for the time being. 

The program, as well as the facilities, is being en- 
larged, Mr. Willis states, and now a concentration 
on wholesale as well as retail business is a part of 
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NEW ATLAS DESK & SAFE CO. HEADQUARTERS IN LOS 

ANGELES.—Above: the newly-occupied quarters at 835 S. 

Spring St. is the fourth home the rapidly-growing organization 

has occupied in eight years. Below: a section of one of the 
floors, devoted entirely to wood office furniture. 
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if All STEEL AGE desks have adjust- 

able gliders for leveling on uneven 

floors and to adjust height in any 
+ degree from 29" to 3014". \ 
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The STEEL AGE Secretarial Desk — 


designed for more work and 


better work 





Never was there a luckier secretary than this Corroleum top and the unmatched beauty of line 
young lady—for no secretary ever had a finer and sturdiness of construction. This precision 
desk than hers! Everything about the STEEL standard of STEEL AGE construction in the 
AGE Secretarial Desk spells quality—the smooth, Secretarial Desk means added years of perfect 
work-saving way the drawers glide open on ball service. Sell STEEL AGE and you sell the Best 
bearing rollers, the extra foot room, the non-glare in steel office furniture! 
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AN IMPRESSIVE NEW LINE DESIGNED 
TO WIN MORE BUSINESS FRIENDS 


CORRECT STYLING ADDS DIGNITY TO 


CORRECT POSTURE EVERY OFFICE 


QUALITY BEAUTIFULLY 


CONSTRUCTION 


TAILORED UPHOLSTERY 
AND FINISH 





BEAUTY, EFFICIENCY 
and 


SEATING COMFORT 





No. 1501 








———, a 
This Efficient- Modern Factory i is the Source of Greater Chair Sales for YOU! 


Jasper seating coupeny Ww) 


JASPER, INDIANA 
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the setup. One man is covering southern California 


now as a wholesale salesman, Mr. Willis adding that 
it is the company’s intention to give as close attention 
to service in the wholesale business as in the retail 
field 

As merchandise becomes available, the Atlas Desk 
and Safe Company will warehouse for manufacturers, 
making the quarters a “one-stop” for both office 


furniture and safes. Mr. Wills went east during the 
latter part of August and made arrangements to 
warehouse two different lines. The thought is to 
house at least one line of each item normally carried 
in stock JET 
—- — 
FRED FOGG OPENS NEW BOSTON STORE 
Fred W. Fogg, who has had 25 years’ experience in 


the typewriter and office furniture field, has opened a 
“different tore in Boston, Mass., an office furnish- 
ings and equipment firm that will furnish and decorate 
complete executive and commercial offices. 

Instead of just selling furniture and equipment, his 
expert designing staff will plan and furnish an office 
from floor to ceiling, decorate, lay carpets, hang drap- 
eries, install paneling, and even build special custom 
furniture 

In addition, the firm caters to the hotel, club, hos- 
pital, schoo! and institutional trade by offering suitable 
lines of furniture, carpets and draperies for lounge, 
lobby, dining room, bedroom, rest room, dormitory 
and classroom equipment. 

The firm is listed as Fred W. Fogg, Contract Sales, 713 
Beacon St., Boston 15, Mass. A long-term lease has 
been taken on a ground floor location at that address 
with warehousing facilities near by. 

While a number of nationally-known lines such as 
Standard Desk, Taylor Chair, Smith Metal Arts bronze 
accessories, Goodall and Schumacher fabrics, Karag- 
heusian and Magee carpets are represented in the 
showroom, Mr. Fogg will welcome letters from suppliers 
interested in promoting their products through con- 
tract sales 

eee 

VICTOR ANNOUNCES THREE APPOINTMENTS 

The recent appointments of two branch managers 
and an assistant branch manager have been an- 
nounced by A. F. Bakewell, general sales manager of 
the Victor Adding Machine Company of Chicago. 

W.H. Fahrmeier, formerly acting assistant manager 


f Victor’s branch in Boston, Mass., has been named 
manager of the Baltimore, Md., branch. 

Walter E. Seay, assistant manager of the Los An- 
geles, Calif.. branch, has been promoted to manager 
of the Seattle. Wash., branch. Eugene D. Crooks, na- 


tional accounts representative for the Los Angeles 
branch, has been appointed assistant manager for that 
branch re} ing Mr. Seay. 

In making these appointments, Mr. Bakewell pointed 
out that “the experience of these men, who have been 
thoroughly grounded in Victor sales and merchandis- 
ing principle will prove extremely helpful in con- 
tinuing the remarkable advance business-wise made 
by Victor thi r. The direct factory branches main- 
tained by Victor in 21 major cities are contributing 
heavily to these advances, and are pointing toward 
the most successful year in Victor history.” 

o—=e es 8 — 


FEATURE CULVER CITY FIRM IN FOTOSTORY 
The Richar Allen Furniture Manufacturing Com- 


pany, Culver City, Calif., was featured in a recent 
“fotostory” appearing in a Los Angeles newspaper. The 
pictures and ticle told how furniture made by the 
Allen firm is tom built for offices and homes, fea- 
turing striking designs in fabrics and catering to the 
better interior decorators. 

All cushions are filled and sewn, it was related, by 
Herbert J. Beeson. Until eight years ago Mr. Beeson 
Was a tight wire walker with Ringling Brothers circus 


and in vaudeville 
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THE ARISTOCRAT 


a Deluxe, Refrigerated Serving Bar 


ATTRACTIVELY PRICED 
FOR FULL RETAIL MARK UP 


The Aristoerat is a superbly designed, beautifully 
finished piece of furniture that opens up into a serving 
bar with an 8 foot square serving area. A cleverly 
concealed yet spacious liquor cabinet and a capacious 
refrigerator combine to make the Aristocrat a thing 
of beauty and utility. 

When closed, its compact size—42” wide, 42” high, 
18” deep—makes it an inconspicuous yet beautiful 
complement to the most finely furnished executive 
office, conference room, show room or better home. 

The cabinet is available in two models — 18th 
Century and Contemporary. The period model comes 
in mahogany or walnut finish; the modern model is 
finished in limed oak, mahogany and walnut. Cabi- 
nets have built in lock for complete safety. 

Refrigeration section makes 42 ice cubes and is 
fully equipped with evaporator, 3 self releasing 
shucker trays, glass drip tray, dial temperature con- 
trol, adjustable shelf rack, satin-finish aluminum 
lining and fibre glass insulation. Hermetically sealed 
lf h.p. condensing unit. 

WRITE OR WIRE NOW FOR COMPLETE DETAILS 


MOSS ATLAS CORP. 


244 HERKIMER STREET, BROOKLYN 6, New York 
*A few excellent territories open for factory representatives 
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Special books 
FOR EVERY TYPE OF BUSINESS } 


MORE 
THAN 


merenan® 


STATIONERS 
SELL 


| BD) OF-0 Bb 4-0 DIY | 
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Complete in 
convenient 9, x 
124" loose-leof binder 


Becawe they are: 


POPULAR—Thousands of business and pro- 
fessional men, farmers and ranchers 
need and buy Ideal books and forms 
throughout the year. 

PRACTICAL—Each of these simplified book- 
keeping and tax record books was de- 
signed by an expert to fit every up-to- 
the-minute requirement for new or es- 
tablished businesses. Pen-ruled pages 
with self-explanatory headings and com- 
plete, easy-to-follow instructions makes 
Ideal Systems so simple, the most inex- 
perienced can keep accurate records 
Each section indexed with durable linen 
tabs printed on both sides. 

ATTRACTIVE—Red grained, gold stamped 
covers give each Ideal loose-leaf volume 
a luxurious appearance that appeals to 
business and professional men 

APPROVED—By tax inspectors and audi 
tors. Recommended by accountants, 
credit men, trade associations and thou- 
sands of users. 





ADDED FEATURES—New packaging, new 
500 page sample catalog, generous 
dealer helps, as well as Ideal's Free Bu! 
letin and Advisory service. — Without 
Price increase. 


$2.00 - $3.50 - $5.00 - $7.50 


Immediate delivery from 
LOS ANGELES or NEW YORK 
and wholesale stationers in ; 
many cities. lhe 
IDEAL 
SYSTEM 


The IDEAL SYSTEM Company 


DESIGNERS AND MANUFACTURERS 


346 SO. FLOWER Sr, 
LOS ANGELES 13, CALIF. 
136 LIBERTY ST., NEW YORK 6, N. Y. 


If you have not received your copy of our new illustrated catalog, 
attach this coupon to your Ictterhead or « 
System Company, 346 So 
copy will be sent by return mail for 


ard and mail it to The Ideal 


Flower St., Los Angcles i3, Calif. Your 


Attention of ekaasalcbenes 
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| the merchants 
| miles, depended largely on business from the Canadian 





NEWS NOTES FROM THE MARITIME PROVINCES 





W. J. McNulty, Correspondent 





Woodill Agencies, Sydney, N. S., is not limiting 
operations to selling new office equipment, but has 
established facilities for buying, selling and repairing 
used equipment such as adding machines, typewriters, 
scales, cash registers and safes. New equipment sold 
comprises office furniture, steel filing cabinets and fil- 
ing systems. The firm caters to all of Cape Breton 
Island, of which Sydney is the largest community and 
only city. 

> * + 

Soulis Typewriter Company, Halifax, N. S., which 
has been supplying office appliances for 45 years, has 
gradually widened its scope and now sells all types of 
office furniture, safes and files, as well as complete 
office supplies and the appliances. Repair service is 
maintained. 

” > * 


G. Otto Moore, North Sydney, N. S., who sells office 


supplies, has a really diversified stock, including 
potted plants and cut flowers, phonograph records, 
heating and cooking stoves, school items, reading 


matter and souvenirs. 
. + 

Provincial Sales Company, Halifax, N. S., has been 
selling many flat top office desks in solid oak and 
birch with oak finish and at prices ranging from 
$37.50 to $95. There are also plain side chairs, oak 
finish arm chairs and steel and Masonite filing cabi- 
nets. The distribution is through the Maritime Pro- 
vinces. 

* * ” 

Dealers of office supplies in northern New England 
have been finding patronage from the Canadian side 
of the line far below what used to be considered nor- 
mal. Canadian governmental bans, excise taxes and 
money restrictions have played havoc with the buying 
of office needs on the U. S. side. For about 70 years, 
on the U. S. side, within about 25 


| side. Canadian patronage has extended also, on a 
heavy scale, to Massachusetts, Connecticut, Rhode 


Island, New York, as well as Maine, New Hampshire, 

Vermont. Thus far, this year’s sales of office needs, on 

the U. S. side, have been apparently the lowest on 

record and even lower than during the Second War 

years when the restrictions were in effect. The Cana- 

dians are now buying on their own side of the border. 
7” . ” 


Buell Typewriting Agencies, Halifax, N. S., has been 


| accenting reconditioned adding machines being dis- 


tributed through Nova Scotia under complete guar- 


| antee 


2 . . 


When the Kiwanis Club of St. John, N. B., sponsored 
and held its first annual picnics for children at two 
homes for orphaned and deserted children in the St. 
John district, J. Edmund Cole was co-chairman of the 
special committee in charge. Mr. Cole is manager of 
the Underwood branch at St. John. 

re 
OPEN NEW DALLAS PEN SHOP 

The allas Pen Shop at 1017 Fidelity Building, Dallas, 
Tex., was recently opened by Lyman E. Short, formerly 
with the Parker and W. A. Sheaffer pen companies. 
Pens, pencils, pen and pencil sets, erasers and inks 
will be carried and a complete fountain pen repair 
department is to be maintained—JHR 

ee 


R. W. KING APPOINTED BY CLEVELAND FIRM 
Robert W. King has been appointed systems engineer 
for the National Litho Forms Company, 18423 Euclid 


| Ave., Cleveland, Ohio. Mr. King recently returned to 


Cleveland after four years with the marketing division 
of the Coca Cola Company in Ohio and Michigan.—AK 
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This beautiful, streamlined adding- 

listing machine combines finger-ease key- 
tops with Velvet Touch. All operating 

controls scientifically grouped to give time 
and effort saving one-hand control. Complete 
visibility. Locked key accuracy. For added 
convenience front feed carriage takes forms 


up to 4%” wide. Model 410-11-011 


MONRO 


See this brilliant Monroe 
Star in action ... let its own peerless 
performance and operating ease give you a 
close-up of the unique advantages it offers . . . and 
you ll agree with those who say it is outstanding in its field. 
Who but Monroe, creators of the famed “Velvet Touch”. 
could produce a machine so smooth in action, so painstakingly 


mactnwineges ‘oe sustmweses 


sean 








designed for utmost utility? In simplicity, speed and quietness, it sets 
exceptional performance standards. It’s an operator's dream come true! 


ADDING MACHINES 


See this latest addition to the complete Monroe line of Listing 


Machines, Calculators and Bookkeeping Machines. Look up the near- CALCULATING MACHINES 


est Monroe-owned branch in your telephone directory or write: Monroe 


Calculating Machine Co.. Inc.. Orange, N. J. - ACCOUNTING MACHINES 
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"BOLING CHAIRS ~*~” 





Over forty-four years’ experience in the manufacture of moderately 
priced Office Chairs enables High Point Bending & Chair Company to 
offer to Dealers the type of merchandise which moves quickly. When 
Boling Chairs, such as this highly popular 7110 Series goes on display 
in your showroom, you can be certain that they will gather no dust... 
purchasers with an eye for values are ready and waiting to buy. 

For complete information on the fastest selling Office Chairs of Today, 
send for our Catalog, “Chairs for All Business.” 


HIGH POINT BENDING & CHAIR COMPANY 


SILER CITY, NORTH CAROLINA 


No. 7112 No. 7113 












High Point Bending & Chair Company of Siler City, N.C. 
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Seen and Heard 


in Southern California 
By J. Edward Tufft 


1719 Fremont Ave., South Pasadena 


Vv. R. (“Dick”) Youngquist is the new general sales 
manager of the Charles R. Hadley Company, manu- 
facturers of Pathfinder loose leaf products. 

The action was taken to fill the vacancy caused by 
the death of J. M. Jones, former general sales manager 
and member of the board of directors. Ross Hadley, 
president of the company, states that Mr. Jones, who 
had been prominent in loose leaf circles almost since 

















V. R. YOUNGQUIST 


the founding of the industry, had been in failing 
health for some months. Before his death he had 
personally recommended that Mr. Youngquist be 
named his successor. 

Mr. Youngquist, a native Californian, is 36 years old, 
and a graduate of Whittier College. He joined the 
Hadley organization in 1941 and was assigned the 
Denver-Rocky Mountain area. He was promoted to a 
position in the Pacific Northwest and finally to that 
of assistant general sales manager. Mr. Youngdquist is 
the same age as was Mr. Jones when he took over the 
general sales manager job in 1921. 

Mr. Jones died at his home of a heart attack. Serv- 
ices were conducted at the Wee Kirk o’ the Heather 
in Forest Lawn Memorial Park. 

7 > . 

Ralph A. Maddox of the Hollywood-Beverly Type- 
writer Company, 6611 Sunset Blvd., Los Angeles, states 
that business held up to normal during the summer 
months and that the week immediately after Labor 
Day was remarkably good. He feels that the months 
ahead will see active selling. 

> - a 

Preparations are already under way for the 1949 
convention of the National Office Machine Dealers 
Association which will be held in Los Angeles, June 
20-22 inclusive, according to Paul Jensen, field secre- 
tary. Headquarters will be at the Ambassador Hotel, 
and the hotel authorities are working on preliminary 
arrangements. The Embassy Room has been chosen 
for the big party on the final evening, while both 
Gold Rooms have been assigned for exhibits. A suffi- 
cient number of convention halls for the regular pro- 
grams have also been selected. Officers of the South- 
ern California Office Machine Dealers Association, the 
host association, point out that it is none too early 
for dealers everywhere to begin making arrangements 
for the big event and adapting vacation schedules to 
prevent interference with the trip to southern Cali- 
fornia 

> > ” 

Members of the Southern California Furniture Deal- 

ers Association, 50 in number, had a very enjoyable 
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Something Very Fine 
for CHRISTMAS 


AND ALL THE YEAR THROUGH 


MIDCO’s beautiful pre-war Electro-plated 
finishes of the finest quality are back, and 
were on display for the first time at the 
N.S.A. Convention just closed. 


The graceful lines of MIDCO lamps, en- 
hanced by these rich, colorful plated fin- 
ishes in Bronze, and Butler’s Satin Silver 
were warmly received and admired by all 
visitors to our booth. 


These electro-plated finishes will now be 
available to MIDCO customers, in addition 
to the regular, standard line of beautiful 
metallic finishes for which MIDCO is so 


favorably known. 


To those who have not had information on 
our plated models, we invite inquiries for 
listing of new medel. numbers, list prices 
and deliveries. 








MIDWEST NATURLITE COMPANY 


228 West Kinzie Street Chicago 10, Illinois 
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@ Whether your custom- 
ers’ employees use tilting, 
swivel or posture-type 
office chairs, it's the chair 
controls that carry the 
load. And this load must 
be measured in terms of peak worker efficiency, not 
merely pounds. 

SENG Chair Controls produce efficiency . . . through 
fatigue-free posture, easy tilting, smooth turning, de- 
pendable no-wobble action. They're easy to adjust and 
last as long as the chairs they control. 

Top men in industry have learned the relationship 
of correct seating to top efficiency. That's why they look 
for the name SENG on the mechanism of every chair 
they buy. SENG is the mark of built-in quality. 


For lasting customer satisfaction, make a note now 


to look for the name yourself. 


1450 N. DAYTON AVE 
CHICAGO 22, ILLINOIS 


PR TECTS YOUR REPUTAT 





188 





fishing trip on August 21. 

Mike McMahon was chairman for the day, charter- 
ing the deluxe sport-fishing cruiser Alla Lunga, out of 
Newport Beach. 

Ben Tufeld, president, although he lives in Altadena, 
a good many miles away, was the first on deck and he 
had his son Buddy along with him. The weather was 
ideal. 

A jack-pot of $36 was built up and this was divided 
three ways, $12 to the party catching the first fish, 
$12 to the one catching the largest fish, and $12 to the 
one catching the greatest number of fish. The first 


a a Py ¥ a4 
FISHING TRIP—Caught by the camera on the Southern California furni- 
ture dealers’ first annual fishing trip: Top left—Russ Pohlgren of Herring- 
Hall-Marvin Safe Co. takes the prize jackpot for the first fish; top center— 
Mrs. Mike McMahon of McMahon Bros. Office Furniture, Los Angeles, 
with the most fish caught by a lady fisherman; top right—Mrs. Ina 
Wolft, guest of the California Desk Co., with the biggest fish: lower 
left—Danny O’Hearn and Bill Hardon (right) of Hollywood Office Furni- 
ture and bdarenes Office Appliance Co.; lower nght—Doug Holman 
of Los Angeles Desk Co. volunteers to eat all the fish that his sales 

manager, Sid Holthy (right) catches. 





mentioned prize went to Russ Polgrean; the second to 
Bob Wolff (the guest of Floyd A. Fenn, secretary); 
and the third to Mrs. Mike McMahon. 

Douglas Holman (Los Angeles Desk Company), an 
experienced deep-sea fisherman, had as much fun as 
anyone, it is reported, but this one day he was out of 
luck. Abe and Mrs. Segal (General Office Furniture 
Company) came dressed exactly alike and brought 
with them several employees of the firm. Sam Yocum 
acted as official photographer 

The trip already is spoken of as the first annual 
deep-sea fishing trip of the group, and this means, of 
course, that it will be repeated from year to year. 

> ” . 

W. M. Anderson, manager of the Los Angeles branch 
of the Elliott Addressing Machine Company, 1200 S. 
Hill St., announces that a new office has been estab- 
lished at 219 E. 10th St., Long Beach, with Thomas 
L. Walz in charge. Mr. Walz has been connected with 
the sales force of the Los Angeles branch for three 
years. An office was established at San Diego (521 B 
St.), July 1, with Donald E. Ferber in charge. Mr. 
Ferber also was previously connected with the sales 
force of the Los Angeles branch 


* * 


The Stenotype Company of California is now located 
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Invincible Files enable you to fill every cus- 
tomer's need — that means more profits for 
you! Invincible Metal Filing Cabinets have been 
designed to streamline filing systems and to 
expedite file handling. Their smooth-rolling, 
silent action drawers and Finger Touch Com- 
pressor Lock make for the fastest, neatest and 
most efficient handling of filing material. Their 
beautiful outside finish, modern trim and fix- 
tures are a pleasant addition to any office. For 
complete information about the fast-moving 
Invincible line write today to File Headquarters, 
Invincible Metal Furniture Co., Manitowoc, Wis. 


2 DRAWER 3 DRAWER 
No. 1020 Letter file. No. 1030 Letter file. 

1 Same with lock. 1030L Same with lock. 

1021 Legal file. 1031 Legal file. 


10311 Same with lock. 
Outside dimensions: 
Letter—15°'x42"'x28"" 
Legal—18', ‘’x42"'x28"" 
Inside Drawer Dimensions: 
Letter—12¥,"*x11°'«27"" 
Legal—15,°"x11°"«27"" 
Filing Cap.—26°" Per Drawer 


1021L Same with lock. 
Outside dimensions: 
Letter—15°'x30',"'x28"" 
Legal—18'4°"x30'/,'«28"" 
Inside Drawer Dimensions: 
Letter—12'/,°'x11°"x27"" 
Legal—15,\,"'x11°'x27"" 
Filing Cap.—26°° Per Drawer 








4 DRAWER 5 DRAWER 
No. 1040 Letter file. No. 1050 Letter file. 
1040L Same with lock. 1OSOL Same with lock. 


1041 Legal file. 
1041L Same with lock. 
Outside Dimensions: 
Letter—15°'x52°’x28" 
Legal—18'°'«52°'«x28"" 


Inside Drawer Dimensions: 
Letter—12'/4‘*x11°°x27"" 
Legal—15 4, °"x11°"«27"" 


Filing Cap.—26°° Per Drawer 


EXCLUSIVE CONCEALED 


The Concealed Safe Unit has double protec- 
tion of outer door plus the heavy steel sofe 
— equipped with sturdy combination- 
Note beoutifully potterned fin 
ish — the heavy-type construction of entire 
You can purchase this unit os 
the standard 2, 


door 
type lock 


safe unit 
port of any of 


drawer 
cealed Safe 


Patented 


door 
3 or 4 


Invincible Filing Units. 
is an exclusive Invincible fea- 
ture—avoilable on no other filing equipment. 
construction assures positive con- 
cealment of the safe. Appearance of outside 
is exactly 
drawers in the file 


1051 Legal file. 
10511 Same with lock. 


Outside Dimensions: 
Letter—1! 5°'x60°'x28"" 
Legal—1 8, "'x60"'x28"" 


Inside Drawer Dimensions: 
Letter-—12/4°"x104"'x27"" 
Legal—15,,""x10%"'x27"" 


Filing Cap.—26"° Per Drawer 


SAFE UNIT! 


The Con- 


the same os that of the 
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\ HAT’S the best “selling stor 


you've experienced, where 


OFFICE FURNITURE MERCHANDISER 
provided the know-how that mad 


a customer out of a pr 


Here’s your chance to tell about 


—and win as much as $500 in cas! 


We've heard many a word of pra 
for this practical manual 
mation for office furniture deal 
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that closed 


ike 


sales use of information from the 
“OFFICE FURNITURE MERCHANDISER” 


Win One of These Prizes: 


ist Prize: $500 CASH 
ano riz: $309Q CASH 


3rd prize: Electric clock radio 
4th prize: 3-way portable radio 
5th prize: Electric razor 

6th prize: Pigskin briefcase 
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a sale was successfully cot Me. I A ; ‘ dealers from coast to coast | 
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in its new building at 2601 W. Olympic Blvd., Los 
Angeles, a complete description of which will be given 
later 
Stress is being placed on capacity classes, according to 
Mrs. Lillian Larrimore, who has been connected with 
the company for several years. According to Mrs. Lar- 
rimore, the demand for trained Stenotype operators 
always exceeds the supply. Because of this scarcity, 
she states, some firms have recently been sending 


girls from their office forces to be trained in the school, | 
those whom they feel are most likely to | 


selecting 
prove efficient. 
Herman F. Miller is head of the school. 


a7 » * 


A. W. Dahlstrom, manager of the Los Angeles branch | 


of the Victor Adding Machine Company, reports that 
E. D. Crooks, formerly national accounts representa- 


tive in Los Angeles, has been named his assistant. | 


Walter Seay has been appointed manager at Seattle. 
Both appointments became effective September 1. Not 


long ago Mr. Seay, who had been in charge of opera- | 


tions in Long Beach, was named assistant to Mr. Dahl- 
strom, and his move to Seattle is in the nature of a 
second promotion within a few months. Kurt Vasen 
is regional manager for the Victor Adding Machine 
Company with headquarters at 170 S. Beverly Drive, 
Beverly Hills (Suite 305). 

It is necessary to point out a discrepancy in the 
“Seen and Heard” column in the May issue. In a note 
on Mr. Dahlistrom’s appointment at that time to his 
present position as Los Angeles branch manager, by 
some accident the name of the company was entirely 
omitted. Apologies are of course in order and are 
cheerfully made. ss « 


The board of directors of the Clary Multiplier Cor- 
poration has voted the third quarter dividends of the 
corporation, 10 cents per share on its common stock 
and 6% cents per share on its preferred stock, accord- 
ing to Hugh L. Clary, president. The dividends are 
payable September 30 and October 1, respectively. 
September 20 is the record date for both. 


Both day and night classes began September 13. | 





The common stock dividend is the same as that paid | 
at the close of the second quarter of the year, but it 


represents an increase over that paid at the end of 
the first quarter when 712 cents was paid on common 
stock. 

Net sales of adding machines, cash registers, and 
other products for the first six months of 1948 reached 
a total of $3,000,000, as compared with a total of $5,- 
636,464 for the entire year of 1947, Mr. Clary reports. 


Representatives of the Los Angeles Stock Exchange 
recently made a tour of the company’s plant prior to 
admission of the stock to dealing on the Exchange as 
of September 20. . =. 2 


Roy Sweet, proprietor of the Standard Typewriter 
Service, specializing on IBM repair and maintenance 





ROY SWEET AT WORK IN HIS SHOP 


work at 1929 W. 4lst Pl., Los Angeles, is said to be the 
oldest active independent typewriter service man in 
the southern California area. He now has another 
1948 
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DISPLAY 2G 


ATTRACTIVELY PACKAGED 
WABASH SUPPLIES! 


WABASH SUPPLIES sell on sight 
. +. they are packaged for visual appeal 
. «+ SO put them out where customers can 
see them. Attractive displays of the beauti- 
ful gray Wabash boxes with the blue and 
white labels in your window and on your 
shelves remind buyers of their needs and 
tell them that you sell! top quality systems 
and supplies. Unique Dispenser Boxes and 
packaged One Drawer Sets on your counter 
invite customers to touch, inspect and ask 
about these unusual ideas in the Wabash 
line. Smart looking displays that sell and 
SELL are easy to arrange. Try it. 
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distinction—he recently became a grandfather for the 
fifth time. Naturally he is proud of both these im- 
portant records. 

Mr. Sweet’s connection with the typewriter business 
in Los Angeles dates back to October, 1907. For about 
20 years he worked for the old Los Angeles Typewriter 
Company when it had the Oliver Typewriter Company 
agency. H. E. Baker and Charles Hoey were the pro- 
prietors of that company. The address was 244% S. 
Broadway. Following that he worked for the old Type- 
writer Inspection Company, a firm that took over the 
Los Angeles Typewriter Company. Mr. Sweet is happy 
in his work and states that he has seen a big advance 
in the quality and performance of typewriters in his 
40 and more years of service. 

Among those scheduled at this writing to attend 
the convention of the National Stationers Association 
to be held in the Hotel Stevens in Chicago are R. E. 
Shepherd, president of the Southern California Sta- 
tioners Association; Blake Lockard, secretary of the 
Same association; and R. A. Thomas, regional governor 
(Fourteenth District) of the National Stationers Asso- 
ciation; and Carl G. Grimes, purchasing agent for the 
Grimes-Stassforth Stationery Company. Mr. Shepherd 
is connected with the Schwabacher-Frey Company, 
and Mr. Thomas is secretary and general manager of 
Grimes-Stassforth. Mr. Thomas plans to stop at 
Muskegon, Mich., where he will visit the Shaw-Walker 
Company plant, and then at Kalamazoo where he will 
visit the loose leaf division of the same company. He 
is scheduled to give a talk before the Wood Office 
Furniture Institute, his theme being, “Helpful Selling 
in a Competitive Market.” The return trip will include 
a brief stopover in Salt Lake City for a visit with 
relatives. Mrs. Thomas is accompanying her husband. 
Mr. Grimes and his wife, following the convention in 
Chicago, are scheduled to go on to New York. Mrs. 
Shepherd is also making the trip to Chicago with her 
husband 

‘3 

The Wholesale Desk Distributing Company, 1006 S. 
Olive St., Los Angeles, is now establishing distributor- 
ships throughout the 11 western states. Fall busi- 
ness prospects are very encouraging, according to 
Harry Goodman, one of the proprietors, who has re- 
cently returned from an extended business trip 

. a 7 

The Audograph Company, a division of the Vaida- 
phone Company, 1323 Venice Blvd., Los Angeles, is now 
in its enlarged quarters. The number of users of the 
machine has increased so rapidly, it is pointed out, 
that the expansion program is necessary 

* ” . 

Howard Sanders of the Fidelity Typewriter Com- 
pany, 4929 S. Broadway, Los Angeles, reports the ar- 
rival of a son on August 14. The name chosen is 
Mark. Mr. Sanders also has a daughter aged three. 

* * © 

Earle P. Hambly of Earle P. Hambly and Associates, 
407 Santa Monica Blvd., Santa Monica, reports that 
his son, Morris, resigned his position with the firm 
August 21. As a going-away gift he was presented with 
a lighter and a sterling silver cigaret case. 

Essley E. Grissam, formerly with Strong’s book store 
in Albuquerque, N. Mex., but associated with Mr. Ham- 
bly since last March, is now assistant store manager 
and also head of the recently created social stationery 
department. His assistant in the new department is 
Edith Truelson. The social stationery department was 
installed as an experiment last Christmas, but it has 
grown so rapidly, Mr. Hambly states, that it already 
occupies about one-third of the entire floor space in 
the store 

Forrest E. Costenborder, Mr. Hambly’s partner in 
business and outside representative of the firm, re- 
cently had a two weeks’ vacation which took him to 
Sequoia and Yosemite national parks, to King’s River 
Canyon, and to Lake Tahoe. 
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STAPLING 








EQUIPMENT 





W hen you recommend Ace Stapling Equip- 
ment you'll know that your customers are 
getting machines that give lifetime satis- 


faction 


To assure the longest and most satisfac- 
tory performance of an Ace Stapler your 
customers will want and should have onl) 
Ace Staples. In the production of these 
staples premium wire is used exclusively. 
It is absolutely uniform in size, strength 
and temper. That's why Ace Staples have 
such high tensile, penetrating strength. . 
why any stapling machine works better 


when Ace Staples are used. 


LD THROUGH DEALERS ONLY 





ACELINER 


Werld's finest” stapler. 
Staples, pins, tacks and hand 

















ACE PILOT 
Precision built by skilled 
workmen Staples and pins. 





fostens 


ACE FASTENER CORPORATION 
IN CANADA © ACE FASTENER (CANADA) LTD. 504 ST. LAWRENCE BLVD. MONTREAL 
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3415 NORTH ASHLAND AVENUE 





FIG. 1 shows cross section of an ALL-ROUND 
steel wire as it comes to Ace 


FIG. 2 shows the ALL-ROUND wire 


after being treated by the ACE 
PROCESS. This gives maxi- 
mum strength on the ovter 
edge where it is needed most. 


ACE CLIPPER 


light weight, easy action. 


e CHICAGO 
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Dealers 
4 
pa 
BESTLINE 
NON-INSULATED 
STEEL FILES 
Sold only 
through 
Franchise 
Dealers 
REFERENCE 
er BOOK VISIBLE 
b a VISIBLE — EQUIPMENT 
Ate Metal or 
‘ ; ; cloth covered g 
anphe Zi 
“ eM 
: _s SECTIONAL 
RECORDEX 
woop j , d VISIBLE a 
SECTIONAL FOLDERS . 
: 
TREASURE 
CHESTS 
FILING 
SYSTEMS 
AND 
SUPPLIES 
VISECO 
DESK ’ 
| ye a TRAYS 7 
MAK-UR-OWN % ; — 
CELLULOID ‘ 4 4 
INDEX TABS, | . 3 
INDEX SHEETS, 7 
SHIELD TABS 
AND HINGES 
The Victor Line of Quality has been outstanding in its f 
field of consumer-approved office equipment and supplies e 
sold through dealers for over 60 years. ; * 
42 = Avg 
mit 2 : 
On Gals i 


‘<= THE VICTOR SAFE & EQUIPMENT CO., INC. 


North Tonawanda New York 
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NEWS NOTES FROM NSA DISTRICT NO. 7 
A. J. Nordstrom, Correspondent 


Mr. and Mrs. Harold J. Hoffman are the parents of 
John Peter Hoffman, born August 29, and a welcome 
companion to Sharon Lee, 2. The proud father is a 
member of the Northwest Travelers Club and general 
manager of the Smead Manufacturing Company of 
Hastings, Minn. 

. . > 

Bill “Ace” Smith was a visitor in Minneapolis recent- 
ly and reports spending a few very pleasant days with 
Art Grayston and Eddie Hansen. 

* = +. 

The officers and members of the Northwest Travel- 
ers Club extend to Mrs. J. S. Parrott and family their 
sincere sympathy in the death of Jim, who had a host 
of friends among the travelers and dealers throughout 
the seventh district and the nation as well. 

Missing at this year’s annual golf tournament held 
at the Southview golf course was John Boemer. But 
his son, Dick, did pretty well by winning the tourna- 
ment for dealers and taking possession of the large 
cup as well as the individual trophy for low gross and 
low net scores 

- > + 

“Scatter Gun” Clarke is getting itchy feet as the 
fall hunting season nears. The same ailment is 
troubling Bart Dahlberg, the crack shot of S. Fourth 
St 

o * > 

James Gaffaney, governor-elect of the Seventh Re- 
gional District, announces that headquarters for next 
spring’s meeting will be at the St. Paul Hotel. Bob 
Jerue will call a joint travelers’ and stationers’ meet- 
ing soon to complete plans. 

* + * 

George Schumacher of Siekert & Baum, Milwaukee, 
Wis., returned from his vacation in August adorned 
with the proverbial sunburn which is called a “tan.” 

* + * 

Miss Weiss of the Parker Company, Madison, Wis., 
spent the month of August in a pleasant vacation at 
Estes Park, Colo. 

- oo - 

Speaking of football, the Hawkeyes haven’t shown 
much enthusiasm and probably won’t until Dr. Eddie 
Anderson pulls a coaching miracle. . . . Bob Brown, 
Frank Zeller and Jay Parrott aren’t saying a word in 
contrast to other years... 
of Omaha, is likewise quiet when speaking of his be- 
loved Cornhuskers. 

* a7 * 

Archie Hoffman, when interviewed regarding Minne- 
sota’s chances for the Rose Bowl, says maybe yes, 
maybe no . depends on the backs ... line is O.K. 
Archie should know, for he was “some punkins” as a 
halfback in his day. Vie Andrist and Harvey Ring, 
both top salesmen at Farnham’s, also did some fine 
football playing for Minnesota. Harry Zahner was one 
of the top linemen in high school football at Minneap- 
olis South, years back. 


—- 
WICHITA FIRM PROMOTES WITH NEW BLOTTER 
A new blotter, headed “Bauman offers you .. .” is 


proving an effective piece of promotion material for 
Bauman Office Equipment Company, Inc., at Wichita, 
Kans. The illustrated blotter tells how under one roof 
is offered “the most complete selection of office furni- 
ture and office supplies in the state of Kansas.” The 
illustrations include a showing of two typical display 
rooms in the office furniture department. 
*—- 
GRANT INCORPORATION TO TEXAS FIRM 

A 20-year charter of incorporation was granted re- 
cently to Bay Printers & Stationers, Inc. The incor- 
porators are Nannie Mae Isbell, Hoyt T. Isbell and 
Dr. D. J. Herrington.—EEG 
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. Rudy Johnson, the Sage | 


ENTHUSIASTICALLY RECEIVED 


BY DEALERS 
..- BY USERS 
THE NEW 







ALUMINUM 
Stenographic 


POSTURE 






EALERS AND USERS, alike, on actual in- 
1) spection of the new Rest-All Alumi- 
num Stenographic Posture Chair, have 
been unanimous in their wholehearted 





approval! 






Here are the features which are attract- 
ing every day more and more dealers the 
nation over to place their sample orders 
for the Rest-All, to prove to their own 
satisfaction the Rest-All’s high degree of 
serviceability, eye-appeal, salability. Full, 
five-point adjustability provides the ulti- 
mate in individual posture fitting. The 
generous, squatly streamlined pedestal 
rides on ball-bearing casters with soft 
rubber wheels. Amply dimensioned seat 
and back are cushioned with one-inch 
foam rubber and topped with first 
quality simulated leather in green, 
brown, maroon or grey. Finish is gleam- 
ing, natural aluminum. Exclusive struc- 
tural refinements—such as an especially 
developed ball-bearing joint attaching 
back pad to frame, extra mechanical 
reinforcement at other assembly points 
add the final touch to make the Rest-All 
unsurpassed in attractiveness and long- 
wearing characteristics. Each chair carries 
a ten-year structural guarantee. Why 
not write for details, the moderate price? 





















DEALERS: Ask about 


available territories. 





813 NORTH STATE STREET 
GIRARD OHIO 
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MI DEMAND! 


— 
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THEY MOVE THEY MOVE 


6 RIGHT IN RIGHT OUT 
AT A WONDERFUL Pxofe¢ TO YoU! 


CAYLEE 4 


transparent plastic products 
WRITE FOR FREE SAMPLE 


Alert dealers are getting new sales and larger profits with 
the appealing Crystal-Pak line . . . top quality in trans- 
parent plastic products, and priced right! 


Here's a visible protection line available from experienced 
plastic specialists. If you're not already one of our cus- 
tomers, write today for free sample of our Crystal-Pak 
Sheet Protector. It's a volume seller! 












@ The Crystal-Pak Sheet Pro- 
tector enables heavily used 
printed material to retain 
that crisp “just off the press” 
Available in standard 


in two weights. 


look. 


sizes 








@ Here's a new idea that is 
clicking out sales . . . a 
transparent blotter protector 
with a year calendar neatly 
imprinted in the upper cen- 
ter. Available in standard 
19" x24" size with two color 
calendar imprint. 





@ Stock size 20" x 50" acetate 
sheets in various gauges are 
in great demand. Your cus- 
tomers scissor cut the ma 
terial easily to suit individ 


ual protective needs. 





Salesmen wanted—territories open 


TRANSPARENT SPECIALTIES CORP. 
1122 CARNEGIE AVE. . CLEVELAND 15, OHIO 


Transparent Specialties Corp., !122 Carnegie Ave., Cleveland 15, Ohio 
Please send up free sample of your CRYSTAL-PAK Sheet Protector 


| 

l 

| Company .. 
| Address _. 
City & State 
! 


NEWS NOTES FROM NSA DISTRICT NO. 5 





Bill Wintrich, Correspondent 





The District No. 5 Travelers Club held their regular 
luncheon meeting at the Neil House, Columbus, Ohio, 
on September 11. The suggestion was made at this 
gathering that a district breakfast meeting be held 
at the Chicago convention. 

* * > 

Frank Antenucci, formerly of W. A. Sheaffer Pen 
Company, is now with Audograph Company, serving 
as district manager for Kentucky, West Virginia and 
southern Ohio. 

- > . 

Mr. and Mrs. Howard Armstrong, Armstrong Station- 
ery Company, Cincinnati, Ohio, announced the arrival 
on June 29 of a boy, named Stephen Howard. 

* * o 


Arnold Marin, formerly a partner in the company 
known as Clarke and Marin, Detroit, Mich., is now 
with Gregory, Mayer & Thom Company. 


During the last week of August, Dave McCon- 
naughey of McConnaughey Stationers, Inc., Spring- 
field, Ohio, accidentally slipped off the rear end of 
his parked truck and received a compound fracture 
of his hip. Although home from the hospital and 
doing nicely, it is reported that it will be 15 weeks 
before Mr. McConnaughey will walk again. 

- * * 


The Stationers Club of Cincinnati, The Queen City 
Travelers Club and The Indianapolis Travelers spon- 
sored their Second Annual Golf Party and Dinner at 
the Kenwood Country Club on August 20. 

. - > 


Gene Donohoe of Denzer’s, Sandusky, Ohio, fell in 
the store and as a result was laid up with three broken 
ribs. 

, > > > 

Earl Kochheiser’s daughter, Mary Margaret, was 
married on August 7 to Jack Hammett. After a honey- 
moon Mr. Hammett will become a member of the 
Charles Ritter sales force. 

* . . 

We understand that Miles Fox, Miles Fox Company, 
Detroit, Mich., gave a talk at a recent meeting of the 
Detroit Chapter of the Fifth District Travelers Club, 
that would be interesting to both manufacturer and 
dealer alike. It was based on closer contact between 


| manufacturers’ representatives and dealers’ sales force. 
> 


. * 


News has reached us that Pat O’Connor of O’Connor 


| and Racque, Louisville, Ky., while on his way home 


| his car smashed up. 


from a business trip, had the misfortune of having 
In the accident Pat received 
lacerations of the face and a few broken ribs. 

* * 

Harry Koehn has been retired from the Gregory, 
Mayer and Thom Company, Detroit, Mich., staff. In 
his place is Harry France. 

as tener 
KRUMWIEDE BECOMES VAN DYKE DISTRIBUTOR 

Emer Krumwiede & Associates of Chicago on August 
1 became exclusive distributors of Van Dyke fluorescent 
lamps and Van Dyke fans to the office equipment and 
school trade. 

Eight sales representatives representing the Krum- 
wiede firm will sell the Van Dyke products in the 14 
midwestern states of North and South Dakota, 
Nebraska, Kansas, Oklahoma, Missouri, Iowa, Minne- 
sota, Wisconsin, TDlinois, Indiana, Kentucky, Ohio and 


Michigan. 
—-- 


FEELY FIRM PURCHASED AT JAMESTOWN 
Office Machine & Equipment Company, 234 E. Sec- 
ond Street, Jamestown, N. Y., announced the purchase 
of the Feely Typewriter Service, which will now be 
located at the E. Second 8t. address.—_GET 
1948 
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GREATER SALES—GREATER 


PROFITS FOR YOU!... 
with the Most Powerful 
Christmas Campaign in 





Gift Advertising History! 
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SHEAFFER'S EE 


ha W. A. Sheaffer Pen Company, Fort Madison, lowa 
and Malton, Ontario, Canada 
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PEERLESS STEEL EQUIPMENT COMPANY 


X-RAY CABINETS 
FOR HOSPITALS AND PHYSICIANS 


= ce a i on Sneek Soe 


—— 


Owing to the tremendous The suspension slides 





are made of heavy gauge 


ss 


amount of weight filed in 


a 


a drawer of this size, we cold-rolled steel and do 


hi 


equip each drawer with four not bend or sag when 


ball-bearing roller suspension drawers are pulled out 


slides, containing eight at full length. 


ball-bearing rollers, eight This is an extra safety 


roller bearings and four measure against buckling. 


floating rollers. binding. or loose drawers 





No. 4419 


This cabinet is made especially for the filing of X-ray film negatives by Hospitals, Medical Institu- 
tions, and Physicians. 


Advertising Departments find it convenient for the filing of large drawings, phatographs and 


magazines. It is ideal in the Architect's office for the filing of large folded blueprints. 


Used for the filing of all kinds of extra large size records and the storing of heavy material. 





The standard finish is in a beautiful shade of Olive Green, harmonizing with most any surround- 
ings. Mahogany, Oak or Walnut finishes are also furnished at a slight additional cost. 
A general lock, automatically controlling all drawers, and secured by a paracentric key, can be | 


furnished at a slight increase in price. 








A COMPLETE LINE OF STEEL OFFICE FURNITURE 


PEERLESS STEEL EQUIPMENT COMPANY 


UNRUH AND HASBROOK STREETS * PHILADELPHIA 11, PENNA. 
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CANADIAN NEWS NOTES 


S. J. Luddington, Correspondent 
Autographic Register Systems, Ltd., 767 St. Remi St.., 
Montreal, Que., is planning an extension to its present 
building for warehouse purposes. 
7 7 ~ 





National Typewriter, Inc., Montreal, is having altera- 
tions made to the building at 694-700 St. James St. W.., 
same city, for office use. 

im . > 

Inch’s, stationery store, 43 Main St. N., Weston, and 
1130 Weston Rd., Mt. Dennis, both suburbs of Toronto, 
recently reached their forty-third year in business. 

* * > 

Alterations costing $4,000 or more are being made to 
the premises of Murdock Duplicators, 641-643 Yonge 
St.. Toront 

o * * 

The Business Institute, 144 Bloor St. W., Toronto, 
recently opened a branch business college at 864 Lake- 
shore Rd. in the Toronto suburb of New Toronto. 

* * * 

Attractive displays of office furniture, business 
equipment and machines were shown at the Central 
Canada exhibition held recently in Lansdowne Park, 
Ottawa. The displays were mainly those of firms in 
the city of Ottawa 


> > s 
George Gordon Borge, 62, 1515 Victoria Ave., Wind- 
sor, Ont., manager of the Windsor branch of the Gair 
Company of Canada, Ltd., died recently at his home 


after a lengthy illness. He was born in Devizes, Eng- 
land, and had lived in Windsor for 25 years, moving 
there from Stratford and London, Ont. Mr. Borge was 
the owner of the Canadian Container Co., Ltd., before 
becoming manager of the Gair Co. of Canada. 

” * = 


Harry H. Love, chairman of the board of W. J. Gage, 


bookbinding and commercial text book publishing | 


house, Toronto, died recently at his home on Dun- 
vegan Rd., that city. 

He was married to Eva Burnside Gage, eldest daugh- 
ter of Sir William Gage, head of the Gage publishing 
Co., in 1909. He joined the firm shortly afterwards 
and in 1940 was promoted to chairman of the board 
of director He was also president and general man- 


ager of two subsidiary companies, Educational Book 
Co., Ltd., and Canadian Publishers’ Co. 
7. * * 


James Barclay Erskine, manufacturers’ agent, died 
recently at his home, 290 Runnymede Rd., Toronto, 


Ont., after a prolonged illness. He was in his seven- 
tieth veal 

Mr. Erskine had represented the firms of Gillespie 
& Company, and Redpath and Company, both Mon- | 
treal busine houses, for the past 12 years. Prior to 
that he had been sales manager for Burroughs Adding 
Machine of Canada, Ltd., Toronto. He was a native of 
Montreal but had resided in Toronto for many years 

> > > 
The Business Educators Association of Canada re- 


cently presented the diamond medal to Clifford Dor- 
ania, 28, Hamilton, Ont., for taking shorthand at 200 


words a minute. Dorania, a court reporter at Brant- 
ford, Ont., three days a week, was the fifth Canadian 
to receive the award. 

> * . 

The annual golf tournament of Windsor district sta- 
tioners held recently was both an enjoyable and well- 
attended event. Fifty-seven played golf and 70 were 
at the dinner table. Ken Rogers of Remington Rand 
won the low score and was presented with the Preston 
cup. The Ww gross was shot by Duke Marnoch of 


Windsor Office Supply and he was awarded the Fine 
Paper trophy 

For the first time the local stationers and office 
machine dealers presented a trophy for annual com- 
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Wood Stee! Tubular Legs Special for GF Chairs 


When you offer top quality casters and floor 
protection equipment ...at the right price...and 
in the correct types to fill your customers’ needs 

. . you've got a combination that’s hard to beat 
in building profits and volume. 

That's why we say that BASSICK Casters offer 
you a real sales opportunity. Write: THE BASSICK 
COMPANY, Bridgeport 2, Connecticut. Division of Stewart- 


Warner Corporation. Canadian Division: Stewart-Warner- 
Alemite Corporation, Ltd., Belleville, Ontario. 


Bassick floor protection equipment for chairs, desks, tables, 


and all school, office and institution equipment. 








“Bassick numbers 
On your shelves 
Don’t stay long 
They move themselves!” 
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"BETTER MOISTENER' 


For moistening envelopes, labels, stamps. 


3A — Chromium 
cover, porcelain 
base with glossy 
baked enamel fin- 
ish—in black or 
brown. 


$3.95 


each, list 






3C — Chromium 
cover, cast iron 
base with attractive 
wrinkle finish — in 
black or steel grey. 


$4.50 


each, list 


PIKE “BETTER MOISTENER" is advertised regu- 
larly in The Journal of Accountancy. 


Pike Glaswik Sanitary Finger Moistener 
a practical aid for 


Bank Tellers 
Bond Houses 


Mailing Depts. 
Postal Clerks 


Bookkeepers Printers & Binders 
Cashiers Railroad Offices 
Insurance Offices Restaurants 
Libraries Theaters 


each, $1.50 list 





IMMEDIATE DELIVERY 
EXCELLENT DEALER AND JOBBER DISCOUNTS 


DEALERS NOTE: Order from your favorite jobber. If he cannot 
supply you, send your order direct with your jobber's name to 


ws 


4 
<< < ~ a Z 


E. W. PIKE « CO. 


ELIZABETH 3, NEW JERSEY 


NORTH AVENUE « 


492 
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petition, to be competed for by the members of the 
stationery industry outside of Windsor, Ont. The honor 
of winning it for the first time went to E. M. Smith 
of Eastern Business Supply Company, Ltd., Leaminton. 

The affair was capably handled by Chairman George 
Carter, A. Whitley, Ltd., and the committee of W. 
Bulmer, Bulmer Typewriter Service, and Walter Cope- 
land, Copeland’s Bookstore. 

* . * 

The sales instruction film, “It’s the Little Things 
That Count,” produced for distribution by the Bates 
Mfg. Co., New York City, has been shown widely in 
recent weeks throughout northern Ontario, by ar- 
rangement with S. J. R. Saunders & Company, Ltd., 
Toronto, Ont 

* 7” * 

Fabian Dawson, vice-president and general manager 
of Dawson Bros., Ltd., Montreal, was recently elected 
by acclamation to membership in the town council of 
Dorval. 

> > . 

Mr. and Mrs. R. B. Miller, associated with Moore 
Business Forms Western, Ltd., Winnipeg, Man., recent- 
ly became the parents of a son 


Harry E. Livingstone, pioneer member of the Can- 

adian paper trade, died recently in Toronto 
me * 

Oliver W. Barwick, president of Barwick, Ltd., sta- 
tioners of Montreal, died recently in the Montreal 
General Hospital. He was in his eighty-eighth year. 
A native of Montreal, he was widely Known as an ath- 
lete in his youth. 

Donald J. Heasley, active in the stationery trade in 
eastern Canada since 1920, recently joined Villemaire 
Freres, Montreal. He will cover Quebec City and the 
Maritime Provinces. 

- oo we © 

AVERY ADHESIVE APPOINTS JOHN TORREY 

Avery Adhesive Label Corporation, Monrovia, Calif., 
announced recently the appointment of John Torrey 


as general sales manager to direct the activities of 











JOHN TORREY 


the company’s 30 sales offices. Mr. Torrey, formerly 
president of Lennan Lights, Inc., and account execu- 
tive with the advertising firm of Erwin Wasey & Com- 
pany, will co-ordinate an expanded sales program 
keyed to Avery Adhesive’s recently-introduced Kum- 
Kleen electric label dispenser 
———9—« 

APPOINT TORONTO STATIONERS’ COMMITTEE 

The committee to promote an educational program 
for members of the trade, proposed several months ago 
by the Toronto Stationers Association, has been se- 
lected by the Stationers’ Guild Club, Toronto. It con- 
sists of Chairman Gordon Lowe, Luckett Loose Leaf, 
Ltd.; Harold Norman, Warwick Bros. & Rutter, Ltd., 
and Art Loffrey, Callow Bros., Ltd. The committee will 
work with the committee chosen by the Toronto Sta- 
tioners Association.—SJL 
1948 


OFFICE APPLIANCES, October, 














the 
nor 
nith 
ton 
orge 


ype- 


ings 
ates 
in 
ar- 
std., 


ger 
sted 
il of 


OTe 
nt- 


sta- 
real 
ear 
it h . 


> in 
aire 
the 


cu- 
ym- 
‘am 
im- 


948 











VISIBLE RING BINDERS 





IT CAN TAKE IT! 


Like National's now-famous LOCKMASTER’, the 
new RINGMASTER* is covered in tough, wear- 
resistant DuPont Fabrilite vinyl coated plastic... 
soil-proof, scuff-proof. Rounded metal rim pro- 


tects edges where cover wear is greatest. 


“WHAT A BEAUTY!” 


Gleaming stainless steel rim . . . beautiful cover 
harmonizing colors of cover and mech- 


streamlined design. A beauty for 


grain. 
anism case... 


the finest office. 
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o 
NATIONAL’S NEW RINGMASTER*! 


CONSTRUCTION: — 
Nickel plated mechanism in 114-inch and 2-inch 
ring capacities. Fibre back; piano style metal 
hinges; built-in label holder; patented aluminum 


sheet lifters; lock boosters. 
Ask your National Representative to show you the RING- 
MASTER", or write us for complete specifications and prices. 


*Trade Mark Reg. U.S. Pat. Off. 
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NATIONAL BLANK BOOK COMPANY 


HOLYOKE, NEW YORK, CHICAGO, SAN FRANCISCO 
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HERCULES 
BUSINESS-MACHINE | 
STANDS 


Exclusive VIBRATION-FREE Construction! 













All-welded, tubular steel design with 
Vibrex semi-luster tops. Engineered 
to eliminate vibration and thus pro- 
tect valuable machines. No sharp 
corners or bolts to injure operators 
or tear clothing. Compact design 
saves up to 20% on floor space. 
Walk-proof treads. Exclusive oper- 
ator-comfort features. No wonder it 
sets sales records everywhere! 


Four models to meet every requirement of 
lectrica! or 1 business frachines. 












HERCULES 


‘ Furnace-Tested 
CLOSET VAULTS 


Designed for people who do not wish 
to mutilate walls. Also eliminates the 
expense of wall-vault installations. This 
sturdy, compact unit is easy to install . . . 
permanently. Comes complete with star 
drill and permanent-type anchor bolts. 
Engineered in the Hercules tradition. 
SMNA One-Hour Label. 865 cubic-inch 
capacity. Requires no mhore space than 
four shoe boxes. Modestly priced. 
Packed with eye and sales appeal. 
A plus-sale wherever displayed. 





Write for literature on these two sales sweethearts 


MEILINK STEEL SAFE CO. 


TOLEDO 6, OHIO 
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POTLATCHING itt 
REGON ERAILHRAVELERS 


Keith Merill of Waterman Pen Company has just 
had an appendectomy. Although he came through the 
operation just fine, he was still limping the last time 
I saw him—the nurse had burned him with a hot 
water bottle * * * 

Mr. and Mrs. Lock Mamilton of the Royal Sove- 





reign Pencil Company of Australia stopped for a short | 
time at Crater Lake and Seattle on the last leg of an | 
extended trip throughout Europe and North America. | 


They both agreed that Crater Lake was one of the 


most beautiful spots they had seen in the world. 
” > 7 
If any of you have been wondering what size 
stapling machine you should use to staple fingers 
together, ask Rus Stevens of the Carter’s Ink 
Company. He’s experienced. 
7 * + 
Lowell Jones of Kubli-Howell Company, Portland, 
Ore., has just swapped his boat for one a little larger. 


The new one sleeps six—I don’t know, though, whether 
this larger boat helps catch more fish or not. We'll 
have to compare his last year’s figures with those 
for 1948 * * & 

I’d like to work up a few deals like Jim Cooke of 


Cooke’s stationery store in Salem, Ore., had the last 
time I saw him. Some one had sent him a check for 
$68.59 and he had no idea who or why. 


* * * 


Needham’s Book Store of Salem, Ore., has just had 
a redecorating job. When it was completed, Bob Need- 
ham discovered he had a space about 8 x 15 feet left 
over. So he bought a Multigraph machine to put in 
it. (I personally think he has always had a secret 
desire for one and deliberately planned the leftover 
space.) ae ane 


If any of you happen to have any old neckties you 
don’t want 


Kershaw’s Stationery Company, Spokane, Wash. It 


seems that Wes and Klint Martin of R. L. Smith Com- | 


pany play chess for a necktie a game and Wes has 
been literally losing his neckties. 


. * * 


you might send them to Wes Melior of | 





The Allied Paper Company of Tacoma, Wash., is 
losing a stationery buyer, Howard Tatman. I don’t 
know just what Howard’s plans are but I'll bet we 


find him somewhere close by in the stationery busi- 
ness * * «@ 

Ray Flaherty of the Office Supply Company, Mis- 
soula, Mont., is back in the hospital. We're all hoping 
that he gets well real soon. 

> * * 

The Record Stationery and Office Supply Company 
of Renton, Wash., has taken over the entire stock of 
the Brooks Stationery Store of that city. 

. - > 

All you traveling men can rave about your steak 
dinners in Centerville, Mont., but I’ve never had one 
before quite so good as the one cooked by Rosy Moore, 
wife of Larry Moore of The Commercial Book Store 
in Salem, Ore = 

The stationers of Tacoma, Seattle and all cities in 
the Puget Sound area are having a joint meeting 
shortly. If more areas would do this there would be 


a lot less misunderstanding between dealers. There 
are sections of the country having natural groups 
such as the Klamath Falls, Ashland, Medford and 


Grants Pass area. I think a meeting there would be 
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A DEPENDABLE 
Source of Supply 


for 
LOOSE LEAF 


BINDERS 
and FORMS 




















VISIBLE EQUIPMENT 


A wider and more complete range 
of grades and sizes than any other 
manufacturer. Automatic and 
non-shift types and visible stock 
forms for most every conceivable 
purpose. 


POST BINDERS 


Our new Dual-Loc Keyless post 
binder is now a fast-selling num- 
ber. Also available are other 
styles with top lock or end lock, 
and with either fabric or metal 
hinges. 


CATALOG BINDERS 


The popular Bar-Loc Binder with 
the ‘floating back" meets most 
advertising requirements such as 
catalogs, sales manuals, and price 
list. Many additional binders are 
made in styles adaptable to any 
specific need. 


THE COMPLETE LOOSE LEAF 
LINE IS SHOWN IN OUR 
CATALOG NO. 48. 


C. E. SHEPPARD C 
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44-07 Twenty-First Street 
Long Island City 1, N. Y. 











We Specialize In Your 


UNU 





ENE 


_ Envelope Weeds 


Bank Enuelopes 


FOR EVERY BANKING 
NEED 





*Mailing and Window Styles 
*Registered Mail Envelopes 
*Coupon and Coin Envelopes 
*Bank Filing Envelopes 


Write for Prices and Samples 





Currency Gife 
Envelopes 


ENGRAVED MONEY 
HOLDER ENVELOPES 


*Holiday G Everyday Designs 
*Genuine Steel Die Engraved 


*Used by Banks—Sold by Sta- 
tionery Stores 





Write for Prices and Samples 





Passe Book Covers 

MADE TO STAND LONG, 
HARD USE 

*Used by Financial Institutions, 


for Protection of Pass Books, 
Time Books- 


Report Card Jackets 


FOR PROTECTION OF SCHOOL 
REPORT CARDS 


Payment 


*An Excellent Advertising Me- 
dia for donation to Schools. 


Write for Prices and Samples 
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Seed Envelopes 


For Seeds, Samples of 

Grain, Ore and Sand, 

Machine Parts, Jewelry, 
Etc. 











Metal Fold Envelopes 
Inter-Fold Seal Styles 


Gummed Seal Flaps 






















Open End Filing 
Envelopes 


DURABILITY FOR 
PERMANENT FILING 


Flat and Expanding Styles 














Sizes for Every Filing Need 


Used by Attorneys, Courts, 
Real Estate G Financial Firms 


4strite 
AUSLELES 
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SAINT PAUL 


beneficial to all concerned. If any group in the 
Northwest is interested in securing information, 
Charlie Miller, 520 S. W. 6th, Portland, Ore., Don 
Stewart, 920 2nd Ave., Seattle, Wash., or myself should 
be contacted. Let us add your name to the all-too- 
small list of cities that have monthly meetings. Those 
now holding sessions are the Tacoma, Seattle and 
Spokane areas 
+ * + 

If you haven’t anything to celebrate on November 
30, let me tell you of three people who have. Kay 
(Lewis) Anderson (formerly of Milton Bradley Com- 
pany) and Ralph Anderson of the J. K. Gill Company, 
Portland, will have been married just one year, and 
that is also the day Charlie Nunn celebrates the an- 
niversary of breaking his little toe on the bathroom 
door threshold 

* + * 

T. (Andy) Anderson has just purchased the Rainier 
Office Supply Company of Seattle and added an Inc., 
at the end of the name. He is retaining all of the 
former employees and has the additional help of his 
twin brother 

<< 


UNDERWOOD APPOINTS W. H. SHEPLER 

W. H. Shepler was recently appointed general service 
manager of Underwood Corporation to succeed George 
H. Crossan whose retirement became effective Septem- 
ber 1, according to an announcement by L. C. Stowell, 
president. 

Mr. Shepler, who will direct all activities of Under- 
wood’s national service organization, joined the com- 











W. H. SHEPLER 


pany in 1915 as a service representative. He soon be- 
came service foreman in Baltimore, and later ad- 
vanced to branch service manager in New York. In 
1935 he became assistant general service manager and 
continued in this capacity until his present promo- 


tion 
—-< 


MASSACHUSETTS STORE REALLY STOCKS UP 

What is claimed to be the largest single order of 
portable typewriters ever delivered to a store north of 
Boston was received recently by the Allen Stationery 
Company, Lynn, Mass., according to Benjamin P. 
Shulkin, president. 

Included in the shipment from the Smith-Corona 
Company were 150 portables, 25 adding machines and 
25 standard typewriters. Delivery of the models was 
timed for the opening of the newly-expanded quarters 
of the establishment and a modern repair and main- 
tenance department. 

Organized 29 years ago by two employees, the Allen 
Stationery Company has since expanded to a large 
double store, four floors of stationery equipment and 
office supplies and a large warehouse, with 27 workers 
now engaged 

The firm prides itself on having more than 400 
typewriters in stock which the patron may inspect 
before making a purchase. 

1948 
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DELIVERIES ARE PROMPT 


Rush your orders for Berger Steel Filing Cabinets. You'll get prompt delivery 
of all styles and sizes in the popular “A” and “B” grades. Order storage 
cabinets, too. These finishes are available . . . the new platinum gray—the 
finish that’s the last word in modern styling—that blends with all colors 
—or olive green, mahogany or walnut. 

Fast delivery plus well-known Berger quality means rapid turnover and 
steady profits. With production of the full Berger line climbing rapidly, 
now is the time to rebuild your stocks of these top-profit numbers. 
Order Berger Steel Filing Cabinets today. 


BERGER MANUFACTURING DIVISION 
REPUBLIC STEEL CORPORATION 
CANTON 5, OHIO 






i 
STEEL 
© office EQUIPMENT 


Reg. U.S Pet. OF. 

















Steel 





Steel Filing Cabinets + Steel Storage Cabinets + Steel Transfer Cases + Steel Book Shelf Units + Stee! Lockers + Steel Shelving + Special 
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No. 1359 DOUBLE CLERICAL DESK 
SIZE 59%, x 47%, 





No. 1559-L SECRETARIAL DESK L | | ' 


SIZE 59%," x 314%,” 





1551-L SECRETARIAL 
SPACE-SAVER 







No. 1459 CLERICAL DESK 
59%" x 31%” 


UNDERSTANDINGLY PRICED 
FOR SALES TO EVERY OFFICE 





1651 TYPEWRITER DESK 
SIZE 51%" x 29%" 





No. 1251 COMPTOMETER DESK 
SIZE 514%" x 29%," 


This new general 


office line combines clean-cut 










Group also includes modernity and workaday utility at 
additional tables, flat top 


and typewriter desks. 





No. 1759 TABLE 
SIZE 59%" x 31%” P © 
a saleswise price 


for Imperial dealers and their 


Emperial 
desk company 
E VAN S Vv | L L E - | N D | A N A MEMBER WOOD OFFICE FURNITURE INSTITUTE 
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NEW ENGLAND TRAVELERS CLUB NOTES 

Gordon Windsor has entered the employ of the Art 
Metal Construction Company and is a direct sales- 
man calling on the trade in Cambridge and Somer- 
ville. Mr. Windsor has been a manufacturers’ repre- 
sentative in New England for a number of years. 

. . . 

Charles K. Richards, formerly of New Haven, Conn., 
and a former representative of the Spencer Rubber 
Company, has purchased a farm in Deerfield, N. H. He 
has become associated with Fred Salmen and will help 
Fred cover accounts in New England and upstate New 
York for the various companies they represent. 

+. om * 


South Shore Office Supply Equipment Company of 


Brockton, Mass., suffering serious smoke and water 
loss when a neighboring restaurant burned out last 
month, now has a new home at 57 Legion Parkway 
with twice as much space as formerly for display of 


office furniture. 
* > * 

Conklin School and Office Supply Company of 
Springfield, Mass., recently opened a new store in 
Springfield for office equipment only. 

* » * 

Recent store modernizations include those of Harri- 
son’s at Manchester, Conn., and Gustave Fischer Com- 
pany at Hartford, Conn. 


* > > 
These items are taken from the Netclub News, edited 
by John F. Nackley, 63 Franklin St., Boston 10, Mass 
—- 


OHMER APPOINTS FIVE NEW DEALERS 

The appointment of five new dealers to handle cash 
registers was recently announced by the Ohmer Cor- 
poration, Dayton, Ohio. 

Joining the Ohmer sales organization are Tyler Re- 
frigeration Equipment Company, 7719 Carnegie Ave., 
Cleveland, Ohio; Arizona Cash Register Company, 304 
E. Hermosa, Tuscon, Ariz.; Derler & Company, 312 E. 
Ohio St., Indianapolis, Ind.; Giroux Printing & Office 
Equipment Co., 2126-2128 Hall Ave., Marinette, Wis.; 
and National Service Supply Company, 2974 Michigan, 
Detroit, Mich 

eee 

GULFPORT FIRM OCCUPIES NEW LOCATION 

Schultz Typewriter Sales and Service, formerly lo- 
cated at 2424 14th St., Gulfport, Miss., has opened in 
a new location at 2500 i3th St. This firm is the 
Remington-Rand agency, and offers a full line of 
both new and used office equipment. The company, 
which has an up-to-date repair department for type- 
writers and other business machines, is owned and 
operated by Joe Schultz, Robert Patterson and J. E. 
Robertson. The Schultz firm has operated in Gulfport 
for the past ten years, under the same name.—EEG 





THEY DO PATTERSON SELLING—The sales organization of Alex Pat- 
terson Co., Birmingham, Ala., coveing Tennessee, Georgia, Alabama. 
Mississippi. Louisiana and Florida. Left to right: J. W. ““Bill’’ Goodhew, 
who served four years in the Army during World War II and is now a 
lieutenant colonel in the U.S. Army Reserve Corps: Alex Patterson, 
for 18 years southern representative of All-Steel Equipment. Inc.; 
Warren Lewis III, who served four years as instructor in the U.S. Army 
Air Forces. He is now a major in the U.S. Air Force Reserves. 
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TWO 
PRODUCTS 
WORKING 
TOGETHER 

TO 
BOOST 
YOUR 
SALES! 





and 


is ADDING MACHINE 


Sa, COMBINATION 





Stores and shops of all kinds find the Indiana 
Cash Drawer—Adding Machine Combination a 
big time saver, with results far beyond that of 


a cash register. 


The Indiana Cash Drawer is easily and quickly 
adaptable to MOST makes of adding machines. 
Does not interfere with the use of the adding 
machine for other figuring. This combination has 
many advantages in protecting money and ac- 
counts. Fits into any type of business operation. 


Let us send you full details—then demonstrate 
to your customers how they can get automatic 
accounting and cash control with this low-cost 


combination. 


INDIANA CASH DRAWER CO. “iors” 
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FILING SUPPLIES 


A Nationally Famous Name 


for Years Past 


MANILA & KRAFT FOLDERS 
ALPHA INDEXES 
VERTICAL GUIDES 
RECORD & LEDGER CARDS 


FACTORY & OFFICE 
FORMS 


A Quality Line 
Priced to give dealers 


a Good Profit Margin 


It sells fast. 
Place a trial order and 
let that convince you. 


WRITE TODAY FOR 
COMPLETE PRICE LIST 


GRAND 


FILING SUPPLY CO. 


GRAND HAVEN, MICH. 
’*Phone: Grand Haven 499 
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PHILADELPHIA STATIONERS ASSOCIATION NOTES 
Charles P. Nicolai was recently made eastern sales 
manager for the W. A. Sheaffer Pen Company. He is 
known to most of the Philadelphia stationers, for he 
worked in the City of Brotherly Love a number of 
years ago. 
* * * 

John Kerns, representing the Stationers Loose Leaf 
Company, is at home recuperating after being in the 
hospital and out of circulation for almost two months 
because of illness. 


Paul Stever is reported to have completed an out- 
standing job of renovation for efficient display of sta- 
tionery items at the Office Equipment Company in 
Harrisburg, Pa 


The Stationers Education Association opened its 
fall program with a meeting at the Robert Morris 
Hotel, Philadelphia, on September 2, the meeting being 
sponsored by the Industrial Tape Corporation. On 
October 7 the Oxford Filing Supply Company is slated 
to be in charge of a general discussion of filing and 
possibilities of increasing sales by connected selling. 

* + 


Ed Eisenstein, chairman of the Philadelphia Sta- 
tioners Association banquet committee, is going ahead 
with arrangements for the annual dinner, tentatively 
scheduled for Thursday, November 18, at the Warwick 
Hotel. 

- 3 

Jack Emhardt’s sparkling 70 carried off the golf 
honors of the annual outing of the Philadelphia sta- 
tioners and the Penn-Mar-Va travelers held August 
31 at the Manufacturers Country Club. 

* * 

These items are taken from the latest bulletin of 

the Philadelphia Stationers Association. 


- —<—<- 
NAME NEW MANAGER OF BOOKSTORE 
J. Meredith Moore was recently named as new man- 
ager of the University of Florida Bookstore at Gaines- 
ville, Fla. Mr. Moore was manager of the Duke Uni- 














J. MEREDITH MOORE 


versity Stores from 1932 until 1935 when he opened his 
own business with O. G. Sawyer. On January 1, 1948, 
he sold his interest to Mr. Sawyer 
Mr. Moore was president of the National Association 
of College Stores in 1937. He attended the recent Silver 
Anniversary Convention of the N.A.C.S. and was suit- 
ably honored. 
-—— 0 ee 
INSTALLS MAIL-A-VOICE SYSTEM 
American Education Press, Inc., 400 S. Front St., 
Columbus, Ohio, has installed a complete Mail-A-Voice 
system, through the Bratton Corporation, 1105 Dublin 
Rd., that city—AK 
—- 
OPEN NEW QUARTERS FOR OFFICE SUPPLIES 
The Bee-Picayune, newspaper at Beeville, Tex., has 


a display and sales room for office supplies at the 
newly-completed quarters.—JHR 
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Products 
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“AUTOPOINT” PENCILS 


ket-level style. 
. with 


Pocket-Level Style 


cil in modera, poc 
n white or yellow -- 
in choice of black, red, gree? or 
Rocker action clip and trim 
“real thin” leads. 
and stock up- 


’ pen 


New “Autopoint 
lin barrel i 


Opaque, pyroxy 
“ cap and finger grip 

blue for colorful contrast. 
® in silvonite finish. For standard of 
A year ‘round profit maker. Be sure 


One Hand Operation 


( “AUTOPOINT” KNIFE 


' knife with blade of fine 
rd in quality and 
: press selector 
hree extensions 
d, sturdy mechanism .- -- 


»mfortable round bar- 
k. Rounded 


hite. Indi- 
tomers 


















i} New “Autopoint 
surgical steel. The last WO 
utility. One hand operation 
button forward to choice of t 
of blade. Patente 
no wobbly blade. C 
rel of plastic in white, red of blac 
end in choice of black, red or W 
vidually boxed. Something new cus 


will appreciate. 





vo. 5H 


7 Across the Counter! 





Retail | Ww 
He. 400 Retail $1.00 


$1.00 | 








FAVORITE 


instant Action 
‘AUTOPOINT”’ INDEX 


es. homes, 






Popular seller for offe 

gifts, bridge prizes Press key 
andindex flips back to alpha- 
on which to 
enter names, phone num- 
bers, data. 4” * 5” index 
cards can be withdrawn 
and replaced easily. 
100 extra loose leaf 
sheets in base. Black or © al- $B 

nut. Get a supply --- watch 


them move. 


betical pase 











Ho. 301 


Retail! 
$4.00 
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. BETTER PENCILS 
opeint Company, Dept. OA 10, 1801 Foster Avenue, Chicage 48, Ill 
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“AUTOPOINT” 
MEMO CASES 


A practical desk 
accessory for ofhice 
and home. n2 
sizes filled with 200 
writing sheets 4” x 
6", or YF od 
Molded of plastic 


in black of alnut. In jvidual- 
ly boxed. Show them, and you 
will sell them. 
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This fire in Jackson, Michigan, was so hot it blasted shatterproof win- 
dows 20 feet away, completely razed house, turned steel refrigerator 
into scorched scrap—yet Sentry kept papers unscathed, was lifted 


from the basement as you see it here. 








fe" 


~ a ae 






Last May in Scottsville, N. Y., this 
Sentry Safe kept “insurance policies, 
bonds, cash and other certificates” free 
from scorching even though the building that housed it was com- 
pletely destroyed. Note the unwarped interior condition of the Sentry. 


Ntey 545 West Avenue, Rochester 11, N.Y. 


FES 


f BRUSH-PUNNETT C0. 


DIMENSIONS: Outside 2412" x 1742" x 171%", Inside 15” x 12% x 1244" 








VERMICULITE ... amazing 
| new SENTRY insulation 
| RESISTS HOTTEST FIRE 


Most tamper-proof low-priced 
safe on the market—now 
the most fireproof! 


The new wonder mineral—vermiculite 

astounding discovery written up in the 
May, 1948, Reader’s Digest is now built 
into the walls of the new Sentry Safe to 
give it insulation more than double that in 


previous models. 


Now—together with such features as Sen- 
try’s foolproof, meddleproof embossed-in- 
door dial ring and welded-to-door dial 
sleeve—Sentry provides (at only a negligi- 
ble increase in price) the most complete 
protection from fire and theft that farms, 


homes and small businesses can clamor for. 


No dealer can afford any longer to be with- 
out Sentry—and the new business Sentry 
will bring him. Customers in every corner 
of the U. S. A. are ready to buy instantly 
when they’re told of the protection Sentry 
Safes have to offer. Why not write today 
for all the details. 
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PACIFIC NORTHWEST NOTES 





C. M. Litteljohn, Correspondent 





Frank A. Pritchard, Seattle branch manager of the 
North Pacific Bank Note Company, has been appointed 
general manager of the Tacoma, Wash., organization 
of the firm. At the Tacoma headquarters, Mrs. B. E. 
Buckmaster has succeeded to the presidency. 

- * . 

The Northway Distributors, handling office furni- 
ture, typewriters and other stationery lines, is prepar- 
ing to vacate its premises at 617 Fourth Ave., Seattle, 
for a new location. 

Reopened after being entirely remodeled, Freck’s 
Stationery & Printing Company presents a “new look” 
at 723 5. W. Alder St. in Portland, Ore., where it is 
operated by J. O. Freck, Joseph O. Freck, Jr., and 
George E. Freck. Camera and pen departments have 
been revised, the office supplies department greatly 
enlarged, and the greeting card section given new 
emphasis 

The fifty-ninth birthday of the John W. Graham 
Company is currently attracting attention in Spokane, 
Wash We're celebrating 59 years of progress,” the 
Grahams point out, “by engaging in one of our big- 
gest merchandising events in history.” 

As the John W. officials continue in their sales pro- 
motion activities for this large current event in birth- 
day and merchandising circles: “Values and slashed 
prices every department—including merchandise 
you use every day and wonderful gift bargains. Spe- 
cial items are added each day for the late comers 
Whatever your needs—for home, office, school, friends, 
gift suggestions, or personal items—they can be found 
at Graham’s.” 

a 

ALL-STEEL EQUIPMENT APPOINTS NICOULIN 

All-Steel Equipment, Inc., Aurora, Ill., recently an- 
nounced the appointment of Carl Nicoulin as district 














CARL NICOULIN 


manager in charge of office furniture dealer sales in 
the states of Colorado and New Mexico. 

Mr. Nicoulin has spent many years contacting the 
stationers and furniture trade through his former 
connection, which was with the Parker Pen Company, 
Janesville, Wis. He is now establishing an office in 
Denver, the business address of which is not yet avail- 
able 


oe 
MORGAN & BARCLAY OPEN FURNITURE SECTION 

The office supply firm of Morgan & Barclay Com- 
pany, located at 531 Mission St., San Francisco, Calif., 
opened a modern and complete office furniture de- 
partment on September 15. Two thousand feet of 
space has been remodeled and redecorated to serve as 
a furniture sales and display floor. 

Paul Tell is managing the new department for Mor- 
gan & Barclay. 
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Collier-Keyworth presents 
outstanding engineering in 
revolving chair controls with 
patented “ Equi-Balanced”’ 


action that assures smooth, easy 


= 
motion. Modern in design and i 
t; 
appearance, these all-steel 
chair controls are construct- mg 
* 





ed to give enduring com- 


fort and satisfaction. 





COLLIER-REYWORTH CO. 
PS RSS GAMDNEY MASSACHUSERES 
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AMES SUPPLY 
COMPANY 


MANUFACTURERS — DISTRIBUTORS 


* 


TYPEWRITER PARTS 
PLATENS 
ACCESSORIES 


Ames Quality Accessory Items 


* 


@ True-Mark Felt Typewriter Pads 
@ True-Mark Stenographers’ Cleaning Sets 
@ True-Mark Liquid Type Cleaner 
® True-Mark Plastic Type Cleaner 
@ Gold Crest Ribbons 

®@ Gold Crest Stencils 

® Gold Crest Duplicator Ink 

® Gold Crest Correction Fluid 

® Gold Crest Wrinkle Finish Polish 
@ Peerless Rubber Typewriter Keys 
@ A. W. Faber Erasers 


@ Toledo Guild Typewriter Stands 


For Quality Accessories 


Specifically Request Above ltems 


AMES SUPPLY COMPANY 
564 West Randolph Street 
Chicago 6, Illinois 


BRANCHES 


37 Murray St 
New York 7, N. Y. 


538 Market St. 1913% Commerce St 
San Francisco 5, Calif. Dallas 1, Texas 
417 Wall St. 191 Cain St 


Los Angeles 12, Calif. Atlanta 3, Ga. 


Agents in the Principal Cities 
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SOUTHERN TRAVELERS CLUB NOTES 





Jack Autry, Correspondent 

W. J. Douglas, formerly with Zac Smith Stationery 

Company, Birmingham, Ala., has opened a retail sta- 

tionery store of his own under the name of Douglas 

Office Supply Company, at 209 21st St., N., in Birming- 
ham. * 


Marshall Bruce Company, Nashville, Tenn., held a 
formal opening of the new branch store at 1118 Third 
Ave., W., in Birmingham, on August 6. 

* 


* 7 





R. E. Wilkerson, of R. E. Wilkerson Company, Jack- 
sonville, Fla., and his family spent several days in At- 
lanta on their way to the mountains of Tennessee for 
a vacation. s 6 s 

It’s a boy for the Charner Skagseths of Skagseth 
Stationery Company, Miami, Fla., born Saturday, July 
23 : 

We were sorry to learn of the illness of Mrs. E. C. 
Clifton, Birmingham, Ala. Cliff reports that she is 
steadily improving 

- 
is now representing his 
southeast territory 


Jack P. Cooper, Atlanta, Ga.., 
father, Jim W. Cooper, Jr., in the 
with headquarters in Atlanta. 

7 co * 

Thomas Parkes is succeeding George Slater for Eber- 
hard Faber Pencil Company in the southeast territory. 
George Slater will continue his travels in this territory 
as a manufacturers’ representative 

* 7: . 

Walter A. Boren of Skagseth Stationery Company, 
Miami, Fla., and Mrs. Boren enjoyed a vacation in the 
mountains of North Carolina and stopped over in 
Atlanta for several days. 

* - * 

New members welcomed into the Southern Travelers 
Club are E. V. Slack, manufacturers’ representative, 
High Point, N. C.; Thomas Parkes, Eberhard Faber 
Pencil Company; Jack P. Cooper, manufacturers’ rep- 
resentative, Atlanta, Ga.; and Charles A. Johnston, 
W. A. Sheaffer Pen Company. 

—- 
BERGER DIVISION APPOINTS H. A. BAUM 

The appointment of Howard A. Baum as manager 
of office equipment sales of Berger Manufacturing 
Division, Republic Steel Corporation, was recently an- 
nounced by R. W. Helms, general manager of sales. 

Mr. Baum is a graduate of Beckley College of Har- 





i 














HOWARD A. BAUM 


risburg, Pa. He started with the Berger Manufactur- 
ing Division in 1939, selling the complete line of equip- 
ment products from Harrisburg, Pa. His service with 
Berger was interrupted in 1941 by World War II. He 
was discharged late in 1945 from the Army as a major 
in the infantry and returned to selling for the Berger 
Division in Harrisburg, Pa. 

1948 
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=| Buy WELLS 


. 9 TYPEWRITER AND 
| UTILITY TABLE 


Compare 4 QUAU/7Y 

















1S 
| There’s a big market today and 
‘e there always will be for this 
i Wells all wood typewriter—utility 
rs table. Priced for competitive sell- 
€ : . . 
or ing—yet constructed with unmis- 
) e . 
n. takable quality features—the kind 
of quality that makes quick sales 
and satisfied customers. 
No. 5677 
¢ Size 18” x 32”—27” High 
| e 34” Oak tops 
Bil) Bene . W; me 
¢ 34” Birch tops, Walnut finish Ne. 5677 
¢ Satin smooth finish 
e Legs 6/4”. rounded 2 sides ot Fy te 0 
wae Packed 2 to carton 
¢ Slide and Drawer 
a . EA. LIST F.O.B. Louisville Factory 
¢ Shipping weight 42 lbs. per 
| carton 
GENERAL OFFICES 
725 S. LA SALLE ST. 
CHICAGO 5, ILLINOIS 
‘ 7 
f TELEPHONE 
nD HArrison 77-1100 
. 
ir Ligee uF CABLE ADDRESS 
r OFFICE FURNITURE COMPAN Y "7 "egeae WELLOFF, CHICAGO 
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Presenting a new line of WOODCRAFT 
DESKS 


the modern trend 
as styled and built 
by OLSEN 







PICTURED ABOVE 


in walnut are the 58 inch 
flat top, matching table and 
telephone stand. Height ad- 
justable from 29 to 30% 
inches. 


OLSEN CRAFTSMANSHIP SCORES A HIT! 


An Olsen Masterpiece with the modern touch. A selection of 21 matching 
pieces will enable you to fill the complete needs of your customers. Litera- 


ture available on request. 


FINE FINISHES IN NEW COLORS 
Olsen ingenuity has developed a new technique that gives a glowing tone 
to wood, enhancing its natural beauty. Available in Softone Oak, Walnut, 











~ Golden Oak and Dawn Gray Oak. You will want to see this outstanding 














office furniture. 





De=«3|| O.C.S.OLSEN COMPANY 


CHICAGO ILL 











ae 


J} FACTORY AND SHOWROOMS e 2527 MOFFAT STREET e¢ CHICAGO 47, ILLINOIS 
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NEWS NOTES FROM NSA DISTRICT NO. 8 


E. J. Mitchell, Correspondent 





(Editor’s Note.—Gene Mitchell suffered a heart at- 
tack some weeks ago and has been confined at St. 
Luke’s Hospital, St. Louis. Gene carried on as usual, 
however, in writing his column. At his last writing 
he declared that he was “doing o.k.” and hoped to 
soon be home.) 

> > oe 


Fall is again upon us with most of the summer 
vacations just fond memories. Back on the job and 


| 
' 


| 


calling on the Wichita, Kans., dealers in mid-Septem- | 


ber were Carl Schutz of the Eagle Pencil family; Art 
Pfister, Smead’s Beau Brummel; Earl Masdon, Murphy 
Chair Company envoy; Georgie Desmond, the “safest” 
man Victor has; Bob Perrin, All-Steel Equipment, 
Inc.; “Danny Boy” MacDougall, the Jack of all 
trades with many important titles and the best press 
agent an invalid ever enjoyed; and Barrett Mitchell, 
Invincible Metal Furniture Company and present 
pinch-hitter for his father. 


. . * 


Ralph Maneval, A. W. Faber’s able representative and 


rourmet 
Crayola King of these parts, were reported showing 
their wares to St. Louis customers while enroute over 


their midwest territory. 
* * > 


Mr. and Mrs. Herbert Held are reported to have 
enjoyed a few days of real relaxation over the Labor 
Day week-end visiting friends at Lake Lotawana near 
Kansas City, Mo. Mr. Held, as everyone knows, is vice- 
president of Blackwell-Wielandy Company, St. Louis, 
and president of the Wholesale Stationers Association. 
On Lake Lowatana is also located the home of Past 


Governor Roy S&S. Moreland, vice-president of 
Schooley’s, Kansas City. 
* + 2 
Remember those lovely titian-haired twins, Sue and 


Lou, who graced our regional banquet at Kansas City 
a couple of years ago? They are the lovely daughters 
of Mrs. Roy Moreland and have really grown up to be 
most charming young ladies. 


> * . 


Recent birthdays among our friends include those 
of that good old two-fisted guy Bill Klump, genial 
salesman of the Paul R. McCollem office furniture 
organization in Kansas City; Harold “Chesty” Hoff- 
man of Smead Manufacturing Company; Francis K. 
Adams, vice-president of S. G. Adams Company, St. 
Louis; Mrs. Roy S. Moreland, the past governor’s boss; 
and L. Walter Ruedy of S. G. Adams Company (the 
L stands for “late” which can be explained by any of 
the regular attendants at the local weekly stationers’ 
luncheons 


* + 7 


Before this reaches you the 1948 NSA convention 
will be history and our leading District No. 8 mem- 
ber President Fred Downs, will be a much wiser and 
more experienced man, as will our good Midwest mem- 
ber, Herbert J. Walsh, under whuse supervision the 
several Chicago convention committees have been 
working so hard. Our industry owes a lot to these 
men and to many others who have and are now shoul- 
dering the many responsibilities constantly arising in 
our industry. A big vote of thanks is due them and 
due Dan MacDougall for their untiring efforts in be- 
half of each one of us. Also our good past governor, 
Ed Shelpman, has earned a good reward. 


- oa 7 
Another good, old friend, James S. Parrott of Water- 
loo, Iowa, was called from our midst early in August. 
Jim had a long record in this industry, heading Matt 
Parrott & Sons Company for many years, and was one 
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Bandes Catalog . . 








It’s yours for 
the asking! 


Get your free copy of this new post-war 
Bandes catalog. It lists the complete Bandes 
line in full color . . . recipe cabinets, card 
cabinets, desk trays, tray supports, floor 
mats, scratch pad holders and clip boards. 
This latest Bandes catalog is smaller than 
before the war only because we refuse 
to manufacture our “office accessories of 
quality” out of inferior materials and un- 
seasoned wood. So when you open your 
new Bandes catalog you'll know that each 
product illustrated is backed by the 44- 
year-old Bandes policy of quality materials 
and workmanship. 


It is Best to Buy Bandes 


JULIUS BANDES & CO., Inc. 


126 West 22nd Street New York 11, N. Y. 
——_— TTS LN 
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— 
HERE’S WHY 





RINGS THE SALES BELL 


Allied’s FLAGSHIP Carbon Paper wins new cus- 
tomers, insures repeat sales and greater profits. Its 
superior performance under all operating conditions 
creates popularity and acceptance everywhere. This 
is why: 


NON CURL—Patented metallic plating makes Flag- 
ship unaffected by moisture, dryness, heat or cold. 

LONGER WEAR —Flagship makes more excellent 
copies due to the combination of imported papers, 
tough pigments and patented metallic plating. 

FINER COPIES—Clean, perfect impressions from first 
letter to last. 

CLEANER TO HANDLE—Flagship is easier to collate, 
is crisp and clean. 

EASIER TO ERASE—Clean erasures with no telltale 
smear is another Flagship feature. 

BETTER LOOKING—The attractive box and beautiful 
sheet design give Flagship a distinguished appear- 
ance. 

GREATER ECONOMY—Popular price and superior 
performance offers user top quality at low cost. 

WIDE RANGE—Flagship is available in weight and 


finish combinations to meet every requirement. 


The Allied line of carbons, ribbons and related prod- 
ucts is complete. Each is well known for fine quality 
combined with true economy in use. 


e CARBON PAPERS e PENCIL CARBONS 

e TYPEWRITER RIBBONS e¢ HAND CLEANER 

e SPIRIT FLUID e MASTER SETS 

e CARBON PAPER RIBBONS FOR ALL MACHINES 
e SPIRIT AND HECTOGRAPH CARBON PAPER 

e TABULATING AND ADDRESSOGRAPH RIBBONS 


A few exclusive Allied franchises are still available 
for alert dealers. Write today for free samples and 
full details. Address Dept. Al. 


edi 
* o 





carsons </—\) RIBBONS 


ALLIED CARBON AND RIBBON 
MANUFACTURING CORPORATION 


GENERAL OFFICES AND FACTORY—165 DUANE ST., WN. Y. 13, NL Y. 
WESTERN OFFICES—1629 SO. BROADWAY, LOS ANGELES 15, CAL. 
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of the leaders of District No. 7. Jim and Sue were a 
most welcome and popular addition to all industry 
gatherings. Our deepest sympathy to Sue and to her 
son, Jay, of the Waterloo Office Supply Company. 

2 6 . 


Roy D’zurick, formerly with Skinner & Kennedy Sta- 
tionery Company, St. Louis, recently opened the Ful- 
ton Stationery Company at Fulton, Mo., and would 
like to see the travelers as they cover that part of 
this territory 

* 7 . 

Hall Stationery Company, Topeka, Kans., opened 
@ newly-remodeled retail store on Kansas Ave. on 
Monday, August 30. It is reported that they now have 
beautiful quarters for all departments and are look- 
ing forward to a history-making volume of business 
this fall and winter. Congratulations to Jack Crow 
and all of his assistants. 


May I go “personal” for just a few lines to express 
to all of you grand people my most sincere thanks 
for the very beautiful flowers, and most welcome and 
cheerful telegrams, letters, cards and phone calls 
which were received during my month of hospitaliza- 
tion in St. Louis. From Texas to Minnesota and Cali- 
fornia to Washington, D. C. came messages of good 
cheer. Even a “collect” call from Portland, Ore., (U 
No Who) almost got through. I won’t be able to ac- 
knowledge all these, except by this means, for a long 
time, but I do greatly appreciate each one of those 
kind thoughts from such grand friends. Thanks a 


million! 
= * ° 


Ran into John Pydlek in August for the first time 
in many months. John is representing several good 
factories, including Cooks’, Inc., through the Midwest 
and says he is doing nicely. He also said his sweet 
little daughter, Penny, is growing and growing and 
growing 

> = . 

George Janner, for many years a resident of Hutch- 
inson, Kans., and until recently the store manager at 
Hutch-Line, Inc., has been, since September 1, store 
manager and buyer at Springfield Stationery Com- 
pany, Springfield, Tl. 

- . 

Haven’t heard from my good Arkansas helper, John 

Chowning of Carpenter Paper Company for some 


while. Come on, feller, we’re a needin’ ya. 
s a 7 
Remember Jack Ellis of F. S. Webster Company, 


now living in Oregon? Just want to mention how 
happy Herb Morgan of San Francisco, and Pete Mas- 
terson of Los Angeles must be that they weren't re- 
quired to live in Oregon when they moved West, or 
to give their phone numbers to Jack—if ya know what 
I mean! 

. - . 

All you ambitious travelers should be sure to call 
on Milt Navrat’s new office supply and equipment store 
at Garden City, Kans., which was opened early in the 
summer. You surely know that Milt headquarters at 
Navrat Office Equipment Company, Emporia, Kans. 

7 os ” 

Hope all the wood furniture men enjoyed Bob Flem- 
ing’s talk at the W.O.F.I. meeting in Chicago. I know 
he is good, because I’ve heard him address the boys in 
the back room on many varied subjects. 

e > . 

Clarence Ezzel of Parker Pen Company addressed 
the monthly business meeting of The Stationers As- 
sociation of Greater St. Louis on the evening of Sep- 
tember 20. Present were the inside and outside sales- 
people of all the member stationers 

. . 7 

Hail to our old friend and cotraveler, Art Frey, who, 
on September 1, left his long-time employer, The 
Globe-Wernicke Company, to represent Imperial Desk 
Company, Niemann, Inc., and others, in Ohio, Ken- 
tucky and Tennessee. 
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WOODSTOCK 


...f0r advanced engineering and design 
...for powerful national advertising and merchan- 
dising that assures DEALER VOLUME SALES 



































Look to 


Woodstock’s background of engineering ability, 
modern production facilities, and foresighted 
management are assurances of a 
typewriter advanced in design, 
engineering, and service. No if 
wonder the NEW Wooodstock j 
is America’s fastest-growing 
typewriter line! Woodstock’s 
hard-hitting national advertising 
. complete merchandising aids for 


the dealer are reminding MIL- 
LIONS every day that here is today’s 
best typewriter buy . . . bringing 


more and more business to Woodstock 
dealers. 


A limited number of dealer terri- 
tories are open. Write Woodstock 
Typewriter Company, 75 E. Wacker 


Chicago, Illinois 


WOODSTOCK TYPEWRITER COMPANY | 
TI O"O"bD STUOCR TE CT N OTS eee 
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@ 2000S—(Also available in 
Love Seat to match) 


It. means extra sales when you show a 
complete office furnished with IMPERIAL 
LEATHER furniture. Show its eye-appeal.. 
have your customers test its luxurious com- 
fort . and its sturdy construction will give 


excellent service. 


Made of top-grain leather in a wide va- 
riety of colors; all exposed parts are solid 


walnut 


BUILD REPEAT BUSINESS AND SATISFY 
CUSTOMERS WITH IMPERIAL LEATHER FUR- 
NITURE COMPANY'S COMPLETE LINE OF 
OFFICE FURNITURE. 


ee 
» 7 S 
@ IMPERIAL eatiiee Pomiton C _~ @ Visit our exhibit at the NATIONAL 


OFFICE FURNITURE ASSOCIATION'S CON- 
| VENTION & EXHIBITION, Waldorf-Astoria 


th ST.e NEW YORK 1 N 
New York, N. Y., Oct. 28 and 29. Booth—B8 


Write for our complete catalog of office furniture. \ eee > / ra Vk 7 e 
i 
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We understand that Rapid City, S. Dak., had its 
hands full one week-end in September. Reason? Merrill 
Hasty of The Sengbusch Self-Closing Inkstand Com- 
pany, Bob Valleau of Milwaukee chairs and George 
Ohland of Metal Office Furniture Company, met there 
to sign up for the “draught.” 


* * > 


The employees of the Schooley Printing & Station- 
ery Company, Kansas City, Mo., surprised Arthur 
Schooley, president of the firm, with a party in the 
company offices on Friday, September 17, to celebrate 
his 80th birthday. Mr. Schooley, in excellent health, 
was remembered with flowers, telegrams and messages 
from friends and business acquaintances everywhere. 


That evening, Mr. and Mrs. Schooley entertained 
friends at a reception in their home. 
re 


MAXWELL V. MILLER HEADS FUND DRIVE 
Maxwell V. Miller, president of the Royal Typewriter 


Company, will serve as chairman of the office equip- 





ment division in the 1948 fund drive for the Travelers | 


New York, N. Y. Thomas -.W. Balfe, 
and a director of National - Distillers 


Aid Society of 
vice-president 

















MAXWELL V. MILLER 


Products Corporation, is general chairman of the cam- 
paign, which has a goal of $409,000 and begins in 
September. 

Mr. Miller will ask for contributions from men in his 
field to support the varied activities of the 43-year- 
old agency. His committee forms a part of the com- 
merce and industry division. 

Last year, support from commerce and industry in 
New York enabled the Travelers Aid to assist a daily 
average of 300 men, women and children, including 
many who needed immediate help because of serious 
problems of illness, unemployment, homesickness, 
lack of money, and grave personal problems. 

The Travelers Aid, which depends on contributions 
for its support, is the only non-sectarian voluntary 
agency which specializes solely in helping persons away 
from home. Its workers are on duty in strategic loca- 
tions to assist persons who have difficulties while trav- 
eling by bus, train, air, and steamship. 

See 


THOMAS OFFERS KALISTRON AS A NEW PLASTIC 
COVERING; PRICES REDUCED 

The Thomas Furniture Company, High Point, N. C., 
has made two recent announcements of interest to the 
trade. The first is that the new Blanchardize Vinylite 
plastic material, called Kalistron, is to be used on 
Thomas furniture. The second is that in addition to 
using this new material, Thomas is reducing prices, 
effective September 15, five per cent on all items 
covered with Kalistron. 

The material was designated as the winner of the 
award for furniture and interior decorating material 
in the seventh annual Modern Plastic magazine com- 
petition. It is not only a clear Vinylite plastic with the 
color fused on the under side, but it also has suede 
backing. 
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way proof 


that this amazing 
Addometer 
ADDING MACHINE 





* Sells for 
> only # 1295 


NO OTHER ADDING MACHINE 
CAN MATCH ALL ITS ADVANTAGES! 


The Addometer is the perfect portable—compact, easy 
to use, easy to carry—only 11% x 2!4 in. size, 14 oz. 
weight. Fast, simple, accurate operation—adds, has di- 
rect subtraction, multiplies. Has 8-column capacity 
models available to handle fractions, feet and inches as 
well as whole numbers. Features single stroke dial clear- 
ance. Combined with 11-in. ruler, handy stylus com- 
partment. Fully guaranteed for one year. Does every- 
thing many higher priced adding machines will do! 


a. NO OTHER ADDING MACHINE 


GETS THIS USER SUPPORT! 
Listen to what users say: “Invaluable”, “Can’t get 


, 
along without it!,’’ “Superior to any like it’’, ‘“‘Does 
everything you say it does’’, “‘Wonderful machine to 
have’’, “‘Use it all the time’”’ . and more, taken at 
random from our files. That’s evidence of popular, con- 
sistent demand! Everyone who works with figures is a 
prospective Addometer user. 


NO OTHER ADDING MACHINE 
OFFERS THIS DOUBLED PROFIT! 


On every Addometer you sell you make double its 
cost to you—profits ranging from 49% to 51%, de- 
pending on quantity purchased. And—-Addometers 
sell on sight—profits come fast! 


NOW’S THE TIME to get into this highly profitable add- 


ing machine business. Write TODAY for complete in- 
formation—ask for Addometer Profit Bulletin No. A-10 


Reliable Typewriter & Adding Machine Company 
303 W. Monroe Street - Chicago 6, Illinois 
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Liberal 
Discount 


THE NEW 


CLIPLESS 


Does away with STAPLES 
CLIPS « ENVELOPES 
FASTENERS 
reduces all office expenses 


profitable 
open for agents. Send for literature 
of this Clipless. Its 


amaze you. 


CLIPLESS CORPORATION 


1777 S. Orange Grove Ave. 
Los Angeles 35, Calif. 


Some exclusive territory 


usefulness will 








KNOWN THE \ coe i WORLD OVER 


25,000 DEALERS 
CANT BE WRONG! 


Millions of boxes of KORES Carbon Paper and Millions 
of KORES Typewriter Ribbons are sold every year through 
dealers who increase their profits and prestige with this at 
tractive and distinctive line. The same profitable oppor 
tunity is offered to other progressive dealers throughout th« 
U. S., with exclusive franchises. Special packaging and im 
printing with individual trade-marks and designs, if pre 
ferred. 
The World-Famous 
able items as: 
Paper 


} eae Carbon 
METALEX (Pat. Pend.) Carbor 
KORES Silk Ribbon 

FREE SAMPLES ON REQUEST 
A Special Message to Experienced Sales Representatives 


KORES line includes such profit 


Paper 


The KORES organization is expanding its sales force, offering 
an unusual opportunity to men who understand the field and would 
like to associate themselves with an ol Id establis shed, wor x amou 
organization, manufacturing in the United States in its Ne “ Ye 


Factory. Full particulars to the rig sh it mar 


KORES CARBON PAPER AND RIBBONS MFG. CORP. 
43-49 BLEEKER ST., NEW YORK 12, N. Y. 
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RAYMOND PROMOTES DECORATOR APPROACH 


The Raymond Company, Inc., 666 Lake Shore Dr., 
Chicago, has adapted the use of color to the business 
office from the decorator’s approach, saying: 

“The average businessman enjoys the added comfort 
and gracious living contributed by a modern, colorful 

















PYM 


oesas 


OrFice 

















RAYMOND CO. TRADE LITERATURE COVER 


home environment. There is ne apparent reason why 
he must submerge his personality in a drab, colorless 
office that approaches an ‘office uniform’ the country 
over!” 

The Raymond Company advances the theory that 
the balanced use of color in the business office con- 


CARPETING WALLS® DRAPERIES CHAIRS 


LIMED OAK 


for use with RAYMOND DESKS 





—GEae 


AF Cmengs ohio onten: ofherenme Semgnoted 


CHOOSING COLOR FOR RAYMOND DESKS 


Decorator Approved Color Combinations 


tributes towards greater comfort and working pleasure 
with the end result of increased efficiency. The nucleus 
of the plan consists of the offer of four desk finishes 

limed oak, walnut, harvest and Grey Tone. Executive, 
secretarial and clerical desks, as well as office tables, 
are provided in the four finishes. The new Raymond 


desk accessories, desk butler, letter tray and secretarial 


are also available in each 
illustrated herewith, 


tray, 


A sales tool, is offered in the 
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Wells 862 Walnut 60'’x32” 


Another 
Step 
forward 






by moving 
fwo legs back 


j/ 


/ 


Wells 1160 Walnut 60x34" 


Wells Desks redesigned for even greater sales 


nter legs recessed 12” for more leg Suite and 1000 Grade Economy Line 
convenience. Seasoned. kiln- means greater satisfaction to your 
oe _—r customers. And for you, Mr. Dealer, 
wood, better-than-ever work- 
| } more sales; more profits and more 
hip and modern design com : 
prestige because you feature the 


Wells’ redesign of the popular 800 where. Get complete details today. 


Write for new catalog folder describing the famous 
Wells “Streamliner” and full commercial grade desks. 


ALL SALES DIRECT TO DEALERS 


We have no branches or 









other sales offices 


S Furniture Manufacturing Co. 


WELLS-MADE MEANS WEL MADE 


Manufacturers of Office Furniture Since 1934 @ Laurel, Miss. 
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Hi 


Do You Know... 


What 129,'700 designer and decorator readers know about Beauty Bonded 
Formica for Office Furniture? 


In beautiful full color, this Formica 
furniture story is being told in current 
issues of design magazines.* You'll 
want the latest information on why 
Formica is fast becoming a basic materi- 
al for furniture in office, home, and 
institution. 





Write for color re; nt f t ad- 
vertisement, toget r with 1 torial] 
story of Beauty |! F 

Home with People 

Formica, 4536 Spr 

Cincinnati 32, 









Beauty Bonded 








9 ARCHITECTURAL FORUM 
ARCHITECTURAL RECORD 
PROGRESSIVE ARCHITECTURE 
ARTS AND ARCHITECTURE 
INTERIORS 







es Og irene oy 


+" Guaranteed by © 
Good Housekeeping 
Say ae 








at Home with People 
at Work in Industry 





45 apvrarsseo 
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Decorator Approved Color Combinations for 
Raymond Desks.” The Raymond color chart 
rated in an eight-page illustrated brochure 
to the office equipment trade. 
> 

BURROUGHS APPOINTS KENNETH TIFFANY 

John S. Coleman, president of Burroughs Adding 
Machine Company, recently announced the appoint- 
ment of Kenneth C. Tiffany as director of finance at 


form of 

Use With 
is incorpt 
available 

















Burroughs. In his new post, Mr. Tiffany will be re- 
sponsible the supervision of budget activities in 
the com] and will also serve as an advisor to the 
r S| 
KENNETH C. TIFFANY 

president accounting and financial matters. Prior 
to his appointment at Burroughs, he was a member of 
the staff of Price, Waterhouse & Company. 

Born October 21, 1908, in Columbus, Ohio, Mr. 
Tiffany resided in Detroit for the past 30 years. He 


graduated from the University of Detroit School of 
Commerct i Finance in 1931, and later attended the 


Detroit College of Law for three years. He became 
a certified public accountant in 1936. During World 
War II, he became head of the audit section of the 


Army’s Det! Ordnance District, and in 1944 was 
sent to Washington in a civilian capacity as chief of 


organizati nethods and procedures of the Office of 
Contract Settlement. After serving in that capacity 
for 14 months, he returned to the public accounting 
field 


—> © 


COLUMBUS FIRM APPOINTS HOMER VALENTINE 
Homer Valentine was recently appointed assistant 


buyer and assistant manager of the State Office Supply 
Company, 44 S. Third St., Columbus, Ohio, announced 
Jim Walsh, president. Mr. Valentine, in the office supply 
business for more than a quarter-century, was pre- 
viously associated with the E. H. Sell Company and 
more recently with the Columbus Blank Book Com- 
pany. The State Office Supply is sole distributor in 


Shaw-Walker office equipment. Mr. Val- 
ew position, will specialize in loose leaf 


Columbus of 
entine, in hi 


and blank book supplies.—AK 
. ——_- — 
DIXIE CHROME OPENS NEW YORK OFFICE 
G. W. Guthrie, General Sales Manager of Dixie 
Chrome Products, Inc., of Dallas, Tex., has announced 


that the 
showroom 
City 
Several additions to the sales force have been made 
so as to better serve the company’s eastern territory. 
A large warehouse stock will be maintained in New 
York City and shipments to eastern seaboard cus- 
tomers will nceforth be F.O.B. New York, N.Y. 
oie 


INCORPORATE FIRM AT LAREDO, TEX. 


npany has opened a New York office and 
1419 Empire State Building, New York 


G. & S. Office Supply, Inc., Laredo, Tex., has been in- 
corporated with $10,000 capital and 50-year term by 
J. E. Selle Ts, Max A. Mandel, and Roslyn A. Mandel, to 


sell merchan ndise —_WAF 
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Shhhh! 


Yes, it’s true! 
We do have a new 
Price List ready 
for you, Mr. Deal- 
er, but we can’t 
shout about it or 
sure as shootin’ 
one of our raw ma- 
terial suppliers 
_ 4 will decide that it’s 
time to send us another price increase. That 
would mean all our work to get prices down to 
rock-bottom for you would be wasted. 











Write for this interesting price list . . . if 
your're really interested in profits! 








General Offices & Plant 


U. S. TYPEWRITER RIBBON MFG. CO. 
621-623 CHERRY STREET 
PHILA. 6, PENNA. 
Established 1595 


NEW Lightning 


ADDING MACHINE 





New features! Precision built! 
YET IT STILL RETAILS FOR 
YOU CAN GROSS BIG! 


Nationally advertised in Saturday Evening Post, Collier's 
and others . .. it's America's fastest selling Adding 
Machine! Speedy, accurate, versatile, and as easy to use 
as DIALING YOUR TELEPHONE. 


IMMEDIATE DELIVERY — meccritney IN DOZEN LOTS 





LIGHTNING ADDING MACHINE CO., INC. 


543 So. Spring St., Los Angeles 13, Calif. 
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CORNICE \ALET 


END ALL 
“WRAPS” PROBLEMS 


More Sales Features— 
More Sales 





Led by architects and office 
planners the trend is to Office 
Valet wardrobe equipment. By 
keeping wraps dry, aired and 
open to germ killing light this 
modern steel equipment helps 
prevent spread of epidemics 
and resulting absenteeism. 
Keeps wraps ‘in press” helps 
employee morale, saves floor 
space, fits in anywhere, ends 
locker room evils. 





Widely advertised in general busi 
ness, institutional and trade mag 
azines, this line offers an almost 
unlimited opportunity for profit- 
able sales to offices, factories, 
schools and _ institutions 






Write for 
Bulletin A-13 









VOGEL-PETERSON CO. 


624 So. Michigan Ave., Chicago 5, Ili. 





LPARKDS 
GUIDES 
FULODERS 


LETTER TRAYS 
CARD TRAYS 
CARD CABINETS 











PASSED AWAY. 





EUGENE A. FORD 

Eugene A. Ford, an inventor of business machines, 
died September 4 at his home in the Hotel Frederick, 
Endicott, N. Y., at the age of 82. Despite his years, Mr. 
Ford had remained active in his field and was a senior 
development engineer for the International Business 
Machines Corporation at Endicott. At his death he 
was working on a design for a new machine 

Born on May 26, 1866, in Mississippi; his first job was 
that of a chain man on a survey of county lines in 
Texas, where he made his first mechanical improve- 
ment, developing the use of a two-wheel cart for meas- 
urements instead of the conventional chain. 

In 1904 he became connected with the Tabulating 
Machine Company and continued his work in the de- 
velopment of punch card accounting machines. Seven 
years later he opened a small laboratory in Uxbridge, 
Mass., to continue his research into advanced business 
machines. He later joined IBM as a development en- 
gineer. 

Surviving are a daughter, Mrs. Channing Allen of 
Roslyn Heights, L. I., and four sons, John H. of Cress- 
kill N. J., Harry J. of Tuckahoe, N. Y., Richard S. of 
Bierut, Lebanon, and Frank B. of Livingston, N. J. 


bt i 


RAY L. NEAL 

Ray L. Neal, treasurer and general manager of the 
printing division of A. Pomerantz & Company, Phila- 
delphia, Pa., office equipment firm, died August 15 at 
the age of 61. 

Deeply interested in the graphic arts, the decedent 
had a nation-wide reputation as an expert printing de- 
signer and executive. He began his career as a country 
printer in Indiana, and for many years had acted as a 
cost finding expert for the Typothetae, a national or- 
ganization of employing printers. In 1919 he came to 
Philadelphia to accept a position in the Pomerantz 
organization. Under his direction the Pomerantz 
printing plant was developed. 

Surviving are the widow, Mrs. Lu Neal; a son, John; 
and one grandchild. Another son, Tom, was killed in 
World War II. 

+  f 


HERBERT A. GOULD 

Herbert A. Gould, manager of system sales, western 
division of Wilson Jones Company, Chicago, was one of 
the 36 persons who met tragic death in the Northwest 
Airlines flight from Chicago to Minneapolis, Minn., 
Sunday, August 29. 

Mr. Gould was 51 years old and had spent his entire 
business career in the loose leaf industry. For the past 
14 years he was with Wilson Jones, specializing in sys- 
tem sales. He was a veteran of World War I and a 
past commander of the Wilmette (Ill.) Post, American 
Legion. 

Surviving are the widow, a son and a sister 

+ ok + 
CHARLES F. LOEVI 

Charles F. Loevi, sales executive for Wilson Jones 
Company, eastern division, died on August 18 after a 
prolonged illness. He was 41 years old. 

Mr. Loevi had been with the organization for 22 
years, serving as sales representative in various terri- 
tories of the eastern division. He had been on sick 
leave for more than a year, and prior to that was 
assistant sales manager of the Elizabeth factory di- 


vision 
Mr. Loevi is survived by his mother and two sisters 


+ + + 
LOUIS F. MARION 
Louis F. Marion, 53, assistant secretary-treasurer 


of the Sun Rubber Company, Barberton, Ohio, died 
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NATIONAL 







GRIEF CASE 


the most 


















1. Flat underarm envelope 
2. Disappearing handle case 
3. Heavy duty sample case 

4. 12 pocket, fan style case 
5 
6 








Multi-pocket portfolio 
Soft elk leather pouch style 
brief case 






Salesmen and students are on the move again! And National Brief Case Company’s 
complete brief case line is going with them — carrying their papers and samples and 
making good impressions on prospects and customers. Many new numbers in a wide 
variety of styles and leathers in every price range. Top grain cowhide in embossed 
and smooth finish, as well as the new popular priced split cowhide series. : 
Stock the representative National Brief Case line and get 
a larger share of the steadily increasing brief case business! 


Consitlenily Mdoulised IN NATIONAL MAGAZINES 


Your customers, the men who buy and use brief cases in their business, 
will see National’s advertising regularly in outstanding magazines. 
This advertising is building increased sales for you! 





WRITE TODAY FOR NEW ILLUSTRATED PRICE List! 


NATIONAL BRIEF CASE MFG. COMPANY Inc. 


5332 S$. PEORIA ST., CHICAGO 7, ILL. 
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Heres Another Leader 


 SHEBOYGA 










Modern 
"Hi - Lo " Exoculive 





NO. 458 
Size: 58” x 32” 
in Oak, Walnut or 
Modern Soft-Tone 
Finishes. 
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August 31 of a heart attack, having been in poor 
health for about two years. He was past president of 
the Barberton Chamber of Commerce, past commander 
of Helen Thesing post, American Legion, and a mem- 
ber of the Elks and Rotary. His wife, Lydia; a son, 
Richard, Cleveland; daughter, Phyllis, Barberton: 
three brothers and two sisters survive —AK 
+t - -& 
JAMES SEARS PARROTT 

James Sears Parrott, 73, president of a printing and 
office supply firm at Waterloo, Iowa, died August 17 
at Rainy Lake in Ontario, Canada, where he had been 
fishing with his son, Thomas. Thomas, also of Water- 
loo, found Parrott dead in bed of a heart attack. 

Member of a widely-known pioneer family, Mr. Par- 
rott was president of the Matt Parrott & Sons Com- 
pany, a printing firm established in 1868 by his father, 
Matt Parrott, Sr., newspaperman, publisher, and one- 
time lieutenant governor of Iowa. 

James Sears Parrott was also one of the owners of 
the Waterloo Office Supply Company. He and his wife 
celebrated their fiftieth wedding anniversary last Oc- 


tober. 
Surviving with the widow are sons James and 
Thomas and two grandchildren.—AL 
+ | - 


JAMES C. TOMPKINS 
James C. Tompkins, senor partner of the Tompkins 
Office Equipment Company, Syracuse, N. Y., died sud- 
denly at his home on August 28. 


Widely known in the office equipment field, Mr 
Tompkins had been in business in Syracuse since 1933 
He was a native of Youngstown, Ohio, and had 52 years 
of experience in sales and service of office equipment 


During World War II, Mr. Tompkins serviced equip- 
ment in Army and Navy bases and defense plants 
throughout central New York. He was a member of 
the National Office Machine Dealers Association. 

He is survived by his widow, a daughter and two 
sons. One son, Robert, was his business partner—GET 
+ ; | 
GEORGE B. PITTELKAU 

George B. Pittelkau, owner of the typewriter service 
company bearing his name at 218 Marion St., Seattle, 
Wash., died suddenly in August. He was 53 years old 
when he succumbed to a heart attack at his home at 
7016 15th Ave., N.E., Seattle. 

Having served in World War I, Mr. Pittelkau was 
prominent in veterans’ groups of Seattle. Born in Car- 
rolls, Cowlitz County, Wash., he had resided in Seattle 
for the past 35 years. 

Besides his widow, Cecilia, he leaves a daughter, Miss 
Jean Sutherland, and a son, George B. Pittelkau, Jr.. 
all of Seattle —CML 

+ + + 
WALTER L. SACKMANN 

Walter L. Sackmann, president and founder of the 
Sackmann Stamp and Stencil Company., Akron, Ohio, 
died September 3, in Fort Lauderdale, Fla., after a 
two month illness. He was born in Cleveland and had 
been in business in Akron for 48 years, retiring four 
years ago to move to Florida with his wife. Emma 
Also surviving is a daughter, Mrs. Helen Wenhart, 
Fort Lauderdale, and one grandchild.—AK 

*k 
CHARLES H. STINAFF, SR. 

Charles H. Stinaff, Sr., 65, former owner of the Stin- 
aff Office Equipment Company, died in Akron, Ohio 
July 22 in St. Thomas Hospital. He had lived in the 
Akron district for 50 years, and during the war was a 
federal inspector at Firestone Aircraft Corporation 
His widow, Lillian May; two sons, Charles, Jr., and 
Girdwood, both of Akron; a brother and a sister sur- 


vive—AK 
—————> = eo —___ 


FIRE CAUSES $1,500 LOSS TO ERIE FIRM 
Fire on August 28 caused damage estimated at $1,500 
to the building occupied by the Sanner Office Supply 
Company, 1119-1121 Peach St., Erie, Pa—GET 


OFFICE APPLIANCES, October, 1948 








FOAM OR SPONGE RUBBER 
CHAIR CUSHIONS 


One side covered with rich 
pile corduroy for cool seasons, 
the other side with woven fibre 
for hot weather. 

Filled with new live rubber 
having thousands of air cells 
that breathe with every move. 

Colors: Brown, Green. Sizes: 
17" =x 1e°—I5" = 17"—14/," 
x i5¥,". 


“Perfect” 


THE Sofseat STOOL CUSHION 


| Adams Ave. & Leiper St., Bldg. No. 5 


Transforms Hard Stools Into 
Soft Seats 





Elastic grip holds 
on stool firmly. Cush- 
ion Is Instantly 


slipped on to give 
soft comfort to 
those who use stools 
constantly. Made 
of resilient one- 
plece sponge rub- 
her and covered 
with sturdy mate- 
rial. Available in 
13-14-15 inch diame- 
ters. 


WRITE FOR NEW ILLUSTRATED FOLDER 
GIVING COMPLETE INFORMATION 


THE PERFECT RUBBER SEAT 
CUSHION CO. 





Philadelphia 24, Pa. 











Maso’'s All Steel Personal File! 
The 
“BANKETTE:’ 
Has the 
Mark-Up 


For Profits! 
The Features 
That Win 
Sales! 


‘7.95 


Suggested Retail 


Meets The Big Unfilled Demand For 
A Top Quality Personal 
File! 


Has everything your customers want in «6 
personal file: secret chamber, swivelled front, 
2 different locks, equipped with 20 Oxford 
File Folders, 5 storage envelopes. Made of 
heavy gauge metal for rugged lifetime 
service; everything provided for safe, handy, 
convenient safe-keeping. Corners are rounded, 
swivel front opens « full 3 inches. In your 
choice of baked enamel green hammerloid or 
gray finish. 13” x 12” = 5%’ deep. Packed 
one to a carton; shipping wet. 9 Ibs. F.O.B. 
Chicago 7, Il 


ORDER YOUR NEEDS TODAY 





STRONG HANDLE 
Sturdy all steel rivetted 
handle makes it easy to 


carry. take anv nlace. 


MASO 





STEEL PRODUCTS 


om . d op Stre o 





227 














Cash in on Transfer Time! 


MAYFAIR DELUXE TRANSFER CASES 









HEAVY 
GAUGE 
STEEL 





NO SIZE 
Ask for our catalog—see our! |. Letter size 12x 10!/4 x24 
complete line of office items 


2. Legal 
Card Files Ring Binders 2. Lega 15x 10/4 x 24 
Cash Boxes Smokers 3. Invoice 10 x 8x24 
Desk Dr. Inserts Sorting Trays ; 
Desks Stationery Rack 4. Check 9 x 4x 24 
File Stools Stee! Box Files 5. Voucher 5Y,x B'/>x24 


Lamps, Desk Transfer Cases 
Letter Trays Typewriter Tables 
Personal Fiies Vertical Files 
Post Binders lWaste Baskets 


THE MAYFAIR COMPANY 
315 N. DESPLAINES ST., CHICAGO 6, ILL. 


With or Without Rollers 
PROMPT DELIVERY 











MOoben’ 


THE TERM FOR A WELL- 
POISED BODY IS THE WORD 


Individual FOR A FRITZ-CROSS CHAIR 


better —faster—when the 
worker is seated RIGHT. 
FRITZ-CROSS Chairs are 
"Posturized" to fit precisely 


performance is 


RITZ-CROS 


the person and the job, and 


OMPANY FE. 
to stand up longer on any 
job. A model for every re- 


quirement and environment. 
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COLOR—A CONSTANT SALESMAN 


6¢HTS AMAZING,” reports the owner of a large 
office equipment store in a southern town, “how 
much office equipment sales picked up after we had 
the place repainted with an eye to building sales 
rather than for interior decoration. The cost of re- 
painting was covered quickly by increased sales made 
possible by greater merchandise visibility and by 
lessened eyestrain for the customers. Furthermore, the 
selling effort put out by the employees here has picked 
up considerably. They tell me that the place is more 
than a pleasant one in which to work, and their work 
shows it. 
“A paint job with emphasis on ‘sellability’ and 
lessened eyestrain proved to me that color can sell.” 
Far from being an extraordinary one, the report of 
this southern office equipment dealer is typical of the 
selling experience of office equipment dealers who 
have repainted their stores with an eye to making 
color a salesman. For color can sell. Its ability to do 
so has been in department stores, groceries, super 
markets, and in the few office equipment stores that 
have given it a try. 


There’s a Difference 


“Why, then,” the average office equipment dealer 
may be asking, “didn’t I experience an increase in 
volume sales after my place was repainted last 
spring?” The answer is that mere dabbing on of addi- 
tional paint is not color sales engineering—a very 
particular specialty. Interior design looks pretty. Color 
sales engineering also looks pretty—but it sells. So 
how can the office equipment store owner whose 
budget seldom allows for expensive consultations with 
engineers and architects, achieve a sales-engineered 
color job? 

The services of experts in color selling can be had 
“for free” at local offices of paint manufacturers, most 
of whom are eager to help merchandisers to put their 
color schemes to work selling goods. For the office 
equipment dealer who has no such expert service 
available in his locality, here are some hints on how 
to do it 

Is the ceiling cluttered with pipes, beams, wires and 
general overhead folderol that it would cost too much 
to remove? Painted a darker shade of the same color 
used for the ceiling itself, they'll fade back, and cease 
to stick out like a sore thumb 

If your inside lighting is inadequate, color engineer- 
ing can help you to get along with it. Choose brighter 
shades that reflect light, not dark, light-absorbing 
colors, and the interior will brighten up perceptibly. 
An easy-on-the-eyes interior means easy selling. (In 
some stores, as much as 100 per cent greater illumina- 
tion has been achieved simply by choosing light- 
reflecting colors for walls, floors, ceilings and fixtures.) 


Showed Saving by Color 


How much of a saving proper color can make in the 
lighting bill is demonstrated in the experience of one 
large factory, whose power bill showed around $50,000 
spent yearly for illumination alone. Skillfull color en- 
gineering allowed the cost to be shaved more than 
ten thousand dollars in one year 


For the over-all color scheme of the store, choose 
light, cheerful tones. 

White is on the way out. Colors such as green, soft 
blue, and amber are taking its place. The geographical 
location of the store has a lot to do with which color 
to choose—in a hot climate, the over-all effect of the 
store’s color job should be cooling—soft greens and 
soft blues. In cold climates where the customer wants 
a warm-up before he buys, buffs, beiges, and heat- 
conscious pinks do the job well 

In picking an over-all inside color scheme, it is wise 
to stick to the softer tones and steer shy of hard 
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Chicago Sales Office: 
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AT Abth STREET, NEW 
ENUE 
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comPLi™ | 
Show Comps" | 
i j Busines® ~ 
Nation® ‘ 





During the week of October 25th thou- 
sands of these tickets will be collected at the 
gate at Grand Central Palace, in New York. 

Buyers calling on salesmen! Manage- 
ment coming in for a check-up on what’s 
new and important in business machines. 
systems. methods. equipment. Busy people 
vetting ideas. forming impressions. learning 
and relearning the advantages of efficiency 
in the office. 

Executives and personnel with adminis- 
trative responsibilities should find it advan- 
tageous to spend several hours at this Show. 

Grand Central Palace, Lexington Avenue 
and 46th Street. October 25 to 30 inclusive. 

PM to 10 PM daily. 


National Business Show 
imerica’s Efficiency Exposition since 1904 


30 Vesey Street. New York 7, N. Y. 
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colors such as bright orange, scarlet, yellow, purple. 
“— These tend to attract the eye—which means that the 
customer isn’t giving merchandise displays the atten- 
tion they need. 

Another factor to consider in the choice of an over-all 
store interior color is the color of the merchandise 
itself. Blue merchandise will stand out against a 
contrasting color, or even when set against a very 
different shade of blue. With too much of the same 
blue around them, however, they tend to fade into 
the background—where they can’t close a sale by 
catching the customer’s eye. 


Color Aids Selling Fixtures 


Colors used for the racks, counter, tables and other 
merchandise displays should be chosen after the 
over-all store color scheme is settled—so that the sell- 
ing fixtures can stand out. The colors of the merchan- . 
dise itself should gain be considered. A great time saver 

Color’s selling magic works in two ways—the first, » / 
to make merchandise easier to see, make it stand out, Vu Faz) Demand : 
make the whole store inviting. The second is equally 
important: to pep up the morale of office equipment ALLEN'S “SNAP ERASER" 
salesmen Patent Pending 

In one experiment, a store was divided into two sec- Eraser is snap-attached to shield . . . Detach to erase... 
tions. One was painted in accordance with approved Snap on when finished. Always together— Saves time and 
rules for color sales engineering. The other section patience. 
was painted a more conventional white. 

Sales figures from the color-engineered section im- NEEDED IN EVERY OFFICE 


mediately jumped while those from the stark white 


section remained stationary. Moreover, after a few BUILD CARBON SALES 
weeks salespeople in the second section complained of WITH SNAP ERASER 


feeling cold, although the temperatures in the two Write for sample and sales plan 
departments were identical. They reported that “the 

customers aren’t in a buying mood, and it’s hard to ALLEN & COMPANY 
snap them out of it when we're shivering ourselves.” Manufacturers of carbon papers and inked ribbons. 
Instead of turning on more heat, the color scheme | 11-15 Vandewater Street 

was redesigned, and complaints stopped. Sales figures Dept. M New York 7, N.Y. 

showed an increase. 

Eye specialists point out that when light enters the 
eye, and an impulse is sent from it to the brain, the 
ease with which the delicate muscles function is gov- 
erned by the strain put upon them. The oculists have USE THE 
discovered that harsh colors fatigue the eye muscles 


much more quickly than do Softer tints. When 
eyes are distressed, headaches, nausea and nervous- | 
ness result. When that happens, sales fall off -MARK | 
ow a 
SYSTEM OF 


DESK PAD DISPLAY MAINTAINS SALES 


donery Company, Nashville, Tenn. see upon entering CHECK PROTECTION 

















the store is a comprehensive display of desk pads in 
all price ranges, which the management has found TO GUARD AGAINST 
involves an almost continuous gift market. FINANCIAL LOSS! 


The display fixture consists of four bins of polished 
lightwood, in which are shown desk pads in four basic 
sizes, each size containing a variety of colors, trims, 
and designs for “the man who works at home,” plus 
modern, standard, and odd-shaped types for office 
furniture 

The price of each desk pad is given on a rectangular 
tag slipped under one of the corners of the pad itself, 
and customers are encouraged to pull out various 
styles from the bins to examine them on the flat sur- 
face above at leisure. “The desk pad gift season is 
not confined to the holiday weeks,” it was pointed out. 


REMEMBER ... 

Just because no one has 
altered or forged your cus- 
tomers’ checks before is no 
assurance that they will not 
or cannot do so today or to- 
morrow. Luck can “Run Out” 
anytime. The Safeguard Sys- 
tem of Protection is contin- 
uous. 





‘We have found that many men who need a new SEE OUR FULL LINE DISPLAY 
desk pad do not think to buy one because they are so 

accustomed to the appearance of their old one that AT THE NEW YORK BUSINESS 
they do not notice it. However, by making the desk SHOW ... OCTOBER 25th 


pad display the first thing seen on entering the store, 
we are sure that the visitor thinks of them at least 


temporarily. Many customers stop to pick up a couple SAFEGUARD CORP. 


of samples, look them over and when the time comes 

for purchasing a gift for a business associate, the LANSDALE, PENNA. 

chances are that he will be back to buy. Overseas Distributor, SAFEGUARD INTERNATIONAL 
Much the same “immediate prominence” theme is 3312 LANCASTER AVE. PHILADELPHIA 4, PENNA. 











utilized in merchandising ink. A similarly-sized dis- 





1948 OFFICE APPLIANCES, October, 1948 231 














FILING CABINETS 






































St. Marks Metal Products, Inc. 


1709 St. Marks Ave., Brooklyn 33, N. Y. 
Telephone HYacinth 8-1188 


P.. 


quality filing cabinets! 


1 
3 


Plunger Type Locks 


‘senting our line of 


Non-Suspension 
Ball Bearing 
F 


Green 
e | 


l¢ le today. These 
nets come packed in regu 
lis itor territo 

é Wi for quantity 


Drawer 2 Drawer 
Drawer | Drawer 
Check These 


Features: 


Drawer 


ull Inside 


Shield 


Finish 


etter and Legal Widths 


her intorma 

















Molded 
plastic corner 
provides vise-like grip 


Proven stacking feature 
provides utmost rigidity— 
easy access to papers. 


No. 912—LETTER SIZE 


(10 x 12/,"" x 2%", inside) 
$2.00 Ea. List 


h 


\WOODALL 
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2035 Calumet Avenve + Chicago 16, Illinois 


Scwice LETTER TRAYS 
WITH STACKING DEVICE—BUILT FOR 


3 COLORS 


SILVER GRAY 
WALNUT GRAINED 
OFFICE GREEN 


These handsome trays are made of 
a beautifully grained plastic ma 
terial that combines extreme light 
ness with exceptional strength. 


No. 915—-LEGAL SIZE 


x 15'' x 2%"', inside) 
$2.25 Ea. List 








[INDUSTRIES [NC. 








play fixture for popular inks is located to the left of 
the main entrance, with eight levels of shelving de- 
voted to inks in standard colors, in small bottles, pints, 
quarts, and even larger sizes. Each shelf contains a 
different brand or a different color, and interest is 
sparked up by “selling signs” which remind the cus- 
tomer to buy ink. 
Have Varied Messages 

Signs are lettered with various messages such as 
‘Save a Nickel—Buy the Large Size.” Another says, 
“The Large Economy Size Is Enough Ink to Last for 
Years.” 

Wherever Nashville Stationery Company has put 
these common, everyday items out on prominent, easy- 
to-reach display surfaces, sales have always picked 
up, according to the management. Staplers, cellulose 
tape dispensers, pencils, dip-pen sets, and even such 
prosaic items as carbon paper, typing paper, erasers 
and wastebaskets benefit from prominent open display 
where it is easy for the customer to see them while 
waiting for a salesperson to bring whatever he came 
in for.—RAL 

Gatieccestidaiiatiea ; 
R. D. CAMPBELL BUYS EVANSTON FIRM 

Robert D. Campbell, for many years vice-president 
and comptroller of Horder’s, Inc., recently announced 
his resignation from that organization in order to 
pursue a life-long ambition of owning and operating 
his own office supply business. He has purchased the 
Tommy Airth stationery business located at 609 Davis 
St., Evanston, Ill. This has been one of the leading 
stationery and office supply stores in northern Illinois 

















ROBERT D. CAMPBELL 


for many years. The business, under Mr. Campbell’s 
ownership and experienced guidance, will be developed 
along commercial stationery merchandise lines and 
outside industrial sales. Considerable emphasis will 
be placed upon the display of heavy goods, systems 
and equipment lines. Social stationery, greeting cards 
and related lines will also be expanded to service the 
Evanston and North Shore trade adequately. Posses- 
sion of the new business was taken on September 1 

Mr. Campbell entered the Horder service as a meth- 
ods and systems salesman more than 20 years ago and 
during his span of service earned several promotions 
to key positions, including such assignments as sales 
management, operating vice-president and, in recent 
years, vice-president and comptroller, from which post 
he resigned to take up his new interests 

il 
APPOINTED DIEBOLD MILWAUKEE 
MANAGER 

Ernst H. Franke, who for many years has been ac- 
tive in office furniture and commercial stationery in 
Milwaukee, has been appointed branch manager for 
Diebold, Inc., with headquarters at 312 E. Wisconsin 
Ave., Milwaukee 2, Wis. Among the important centers 
in his area besides the city of his headquarters are 
Madison, Janesville, Beloit, Racine, Kenosha and West 
Bend. Mr. Franke is a member of the Milwaukee Office 
Furniture Association. 


FRANKE 
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whether 
V1 é wed from 
front or Ved. 


NATIONAL 


series 18 Says “QUALITY” 












Suite complete with desk, 


or tri IONA i 
table. secretarial Another triumph of NAT L design 


and workmanship in aristocratic figure and 


desk, bookcase and tele- 


phone cabinet 


matched walnut veneers . . . affording not 
only regal appearance but the ultra-modern 
construction features indispensable to really 
top-grade office furniture. There’s a com- 
plete set of legal size hanging folders in 
double drawer of the executive desk. Truly 


“for the man who knows Quality”! 





Booth A-7 . . . N.O.F.A. Convention 
Waldorf Astoria, New York City, October 27-29 














NATIONAL: ameany de 


HERKIMER, N. Y. 
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IF A RECORD IS WORTH KEEPING 
IT’S WORTH KEEPING WELL - ++ 


a eee cece 





No filing system can be better than the files in which it is placed. That’s a twist on an old 


maxim ... But another maxim, true for many years and true today. is that you cannot 


put your records in better files than Security’s “7700 LINE.” 


Two. three, four and five drawet letter and legal size cabinets, plus a full line of card 


files. . . . Here is “A” Grade filing equipment intelligently designed for the exacting 
demands of today and the expanding demands of many tomorrows. " 
Write for a Security “7700 LINE” folder. It will be sent to you promptly and without | 


obligation. 


SECURITY STEEL EQUIPMENT CORPORATION, AVENEL, NEW JERSEY 


ail 
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SALESMEN 
By Edward J. Duquette 


Vice-President and Sales Manager, 
The Universal Business Machines Corp., 
Middletown, Conn. 


T HAS BEEN SAID— 

doubtless with honest 
conviction—that salesmen 
are a big problem to their 
bosses, their customers and 
their wives, to conservative 
credit managers, to hotel 
managers, and quite often 
to each other 

Individually 
tively they 





and collec- 
are cussed and 
discussed in sales meetings, 
conventions, behind closed 
doors, in many bathrooms, 
Turkish baths, lodge rooms, 
barrooms, hotel lobbies, and 
under one’s breath from as 
many angles and with about the same fervor as the 
daily headlines or the New Deal. 

They make more noise and mistakes, create more 
cheer, correct more errors for their home office, adjust 
more differences, get themselves and their company 
more involved and in hot water, cause more divorces, 
spread more gossip, explain more discrepancies, hear 
more grievances, pacify more belligerents, and waste 
more time under high pressure withhout losing their 
temper, than any class we know of including ministers 
They live in hotels, cabs, and tents, on trains, in the 
back of their autos, buses and park benches, or in the 
home of their customer. They eat all kinds of food, 
drink all kinds of liquids—good and bad—sleep before, 
during and after business hours with no more sched- 
ule than a weather bureau and littie, if any effect 
upon their public health. They play better poker in 
all its variations—gin rummy, bridge, Oklahoma, soli- 
taire, checkers, or chess. They tell more jokes of the 
parlor variety and some under subdued breath. 

And yet salesmen are a power in society and in the 
public economy. In many ways they are undoubtedly 
a tribute unto themselves. They draw and spend more 
money with less effort and with less return, than any 
group in business. They come at the most inoppor- 
tune times, under the slightest pretext, stay longer 
under more opposition, ask more personal questions, 
make more comment, put up with more inconvenience, 
take more for granted under severe and greater re- 
sistance, accept more abuses, than any group or body 
including the U. S. Marines. 

They can introduce more new goods, dispose of more 
old goods, load up more freight cars, unload more 
ships, build more factories, start more new business, 
create more sales managers, and write up more debits 
and credits in our ledgers than all other people in 
America 

Yes, brother, 








you said it. With all their faults, they 
just keep the old wheels of progress and commerce 
turning and the currents of human emotions running. 
More cannot be said of any man. Be careful, there- 
fore, whom you call SALESMAN, lest you flatter him. 


_ © - 
AMERICAN PAD ASSIGNS ALLEN TO CHICAGO 


On Friday, September 10, Douglas I. Allen took up 
his new work as salesman for the American Pad & 
Paper Company in the Chicago territory. Mr. Allen 
was employed as a sales correspondent in the home 
office of the company in Holyoke, Mass., for four years, 
a total span interrupted by Army service. Among other 
things, he assisted in the production of the company’s 
new catalog. He will be associated with Rus Ragan 
and will cover the territory formerly served by Stan 
Golon, who recently returned to active service in the 
Army Air Forces 
OFFICE APPLIANCES, 
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Eaclusive SAFETY FEATURES 
HELP YOU SELL MORE 


INGENTO 


QUALITY TRIMMERS 


@ SAFETY GUARD RAIL 
protects fingers. 
Optional—available 
at small extra cost. 


@ SAFETY SPRING 
holds handle at any 
height . . . pre- 
vents handle from 
dropping or flying 
up. 





Other features 
include align- 
ing rules scored 
into bed 

tempered tool 
steel blades... 
cast iron base. 
Sizes: 6%". 
814", 1014”, 12%", 154%", 18%", 24” and 30”. 


For further information write Dept. 10 OA. 





IDEAL SCHOOL SUPPLY CO. 
8318 Birkhoff Ave., Chicago 20, Ill. 


She" OF FICIAL” 


mat siz DOCKET SEAL 


FOR SALE BY 
MARKING DEVICE 


LEADING STATIONERY AND 
JOBBERS EVERYWHERE 


MEYER & WENTHE, INC. 





30 SOUTH JEFFERSON ST. + CHICAGO 6 
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NICKEL ADVERTISING 
Roarck’s, a Camden, N. J., stationer and office 
appliance dealer, is receiving a great deal of favorable 


DEALERS and 


DISTRIBUTORS comment from the citizens of this city, comment which 
‘ has paid off in added business and good will for the 
WANTED for store. 


The store has one of its employees step outside 
every half hour to checx for any red flags appearing 





fedzerole 


Your time was up! 
The flag showed red--- 








For the easy handling of large 


or heavy loose leaf post binders = 
It wos our privilege to save 


r you a parking fine by putting 
o nickel in the meter. 

















Ledgerole is a roller attachment that can be attached 
RKOARCK'S 
easily and quickly to any open end post binder. The binder Uain '3¢ 
4 esave 
equipped with Ledgerole rolls easily back and forth in front of 
the operator. It saves hours of time in posting, reduces fatigue ROARCR’S FINE-SAVING WINDSHIELD CARD 


ind eye strain is minimize: 


Every bookkeeper and accountant immediately recognizes the 
value of Ledgerole and wil nt every binder equipped with this 
new, ingenious device. TI means many in each office 


Write for information and price list, showing liberal discounts. 


PATENT APPLIED FOR 


Eedgerole Company 


815 WRIGHT BUILDING, TULSA, OKLAHOMA 











HERE'S WHY YOU SHOULD SELL 


SPEED-MO PADS! ROARCK’S GOOD WILL BUILDER.—A folding card is in- 

1. MORE PROFITS—A fast selling line—a key to serted under the windshield-wiper. after putting a nickel in 
new profits. Sell Speed-Mo for greater sales the parking meter to save the tardy motorist a parking fine. 
bigger profits. — — a Sw pesos = — 

2. PAD NEVER BUCKLES—Speed-Mo’s Spong: ae nS ee oe ne 
Rubber Pad always stays flat. —never a > a ee Se ee 
the middle, causing poor uneven impressions. ; 

3, RE-INKING SIMPLE—Here’s one stamp pad on parking meters. Roarck's is located’ in the traffic 
that requires no complicated re-inking devices— section of town that is dotted with parking meters 
just brush the ink on! for motorists. Many are the motorists who overstay 

4. NO INK SEEPAGE—Dirty fingers are unknown their time limit, with the result that they have fines 
to users of Speed-Mo. Ink doesn’t flow onto cover, to pay when the traffic officer checks for overtime 


parking. 

Finding a red flag, the employee drops a nickel in 
the slot and leaves a store card under the auto’s wind- 
shield wiper. The card, which is the folding type, has 


edges or onto valuable papers. Cleanest pad ever 
produced. 













aaa a ae pti a picture of a meter and a red flag on the face of it 
esti. Do tes gen Cll, we'd and reads, “Your Time Was Up! The Flag Showed 
send you free display material Red! It was our privilege to save you a parking fine 
and advertising literature with by putting a nickel in the meter. Roarck’s—100 
your first order. WRITE Main St.” 

FOR COMPLETE PROFIT Inside the two-color folder, the copy states that 
DETAILS NOW! while Roarck’s takes pleasure in saving the person (and 


potential customer) a parking fine and that the store 
is equipped to supply them with all types of stationery 
and office furniture. Small cuts of stationery items 
and office furniture specials are also included, which 
makes it a very interesting advertising piece. 
Roarck has received telephone calls and letters of 
thanks for the kindly gesture. Recipients have come 
to the store in person to express appreciation and 
return the nickel. Roarck has thus received positive 
RIVET- O NON IOS Conall Jin lema@lee proof that service to the individual, even on a small 
scale, builds good will and brings in new customers. 
This idea may be used by other storekeepers in the 


701 Main Street Orange, Massachusetts various communities that have parking meters. It is 
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The BROWNE- MORSE 


PUTT Cl ae ee 


a smooth performer 




















\\ 


outstanding features 
greater durability 
increased F. Q. 


What's the F. Q. (filing quotient) of your filing 
operation? It can be measured by the efficiency, 
accuracy and capacity of your filing clerks. It's an 
important part of your business and a measurable 
cost of your business operation. 

Browne-Morse Glider Files help to increase the 
F. Q. of your filing department. Only a 5% ounce 
pull is required to open the drawer of a Browne- 
Morse Glider File. This factor alone greatly reduces the fatigue factor in 
filing . permits your filing clerks to file more accurately . . . increases 
their capacity. This plus the many other outstanding features of a 
Browne-Morse Glider File cuts this measurable cost of your business 
operation. The smooth performance, durability and dependability of 
Browne-Morse Glider Files make them the best designed, best engi- 
neered and biggest value on the market today. Check the features below: 


The extension arms on Browne-Morse files carry a fully loaded drawer swiftly, silently 
and easily on six case-hardened steel balls strategically fitted into the extension arms 


Key to BROWNE-MORSE with engineered ball running ratios. No lubrication required. 


* ye . Bearing Type Raceways. The contour of the balls exactly fits the contour of the 
gli ding action raceways of the extension arm. This scientific bearing feature eliminates the possibility 
of excessive wear... prevents the drawer from sticking or jamming. 


dag 


3 


Patented channels and extension 

slides permit the installation of 

inserts in all openings by any r itw 
one without the use of tools Drav is supported 
Automatic locks may also be in m corner, fhe point of 
stalled in the field rigidity on the entire drawe 


; a se" : Write for the com 
Architects of Efficiency for America’s Office plete now bulletin 


on the Browne-Morse 
Glider File. Learn 
ow you can in 


wsecon Browne-Mlorse wonom Sees 


your filing operation. 


- [8p eer 


MANUFACTURERS OF STEEL OFFICE EQUIPMENT AND FILING SUPPLIES FOR OVER 38 
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BOOTHS 
2 J-6...J-4. 
N. O. F. A. eee ion 
Waldorf Astoria Hote! 
New York City 
October 27-29 
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Craftsmanship at its very best is 
exemplified in our grand new 
line ... the fine flower of 26 years’ 
intensified experience! For ut- 
most STYLE and VALUE .. . it's BRIGHT! 


=e. .e Sie° Gewese. 





MANUFACTURERS OF Ustollsred baler” 2 


127-133 BLEECKER STREET, NEW YORK 12, N. Y. 


PHONE: GRAMERCY 7.5661 
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surprising to know how many people in a com- 

will know how you saved a motorist a parking 
fine when a neighbor gets a meter and flag card that 
is placed behind their windshield instead of a parking 
ticket TK 


realy 


munity 


ee _—— 
UNDERWOOD APPOINTS A. J. McNELLAN 


A. J. McNellan was recently appointed manager of 
the Cleveland, Ohio, regional office of Underwood Cor- 


poration, according to an announcement by W. F. 
Arnold, vice-president and general sales manager at 
the firm’s headquarters in New York. 


Mr. McNellan first joined Underwood in 1921 as a 














typewriter representative in Cleveland. In 1941 he 
| 
| 
| 
A. J. McNELLAN 
became manager of the Akron, Ohio, branch office. He 


was appointed manager of the accounting and adding 


machine division in Cleveland in 1947. 
He will supervise sales and service activities in Ohio. 
Branch offices of his Cleveland regional office are lo- 


cated in Lorain, Akron, Canton, Mansfield and Youngs- 
town, Ohi Mr. McNellan’s headquarters are at 1924 
Euclid Ave., Cleveland. 

eo we 


LONG STRIKE ENDS AT SUN RUBBER COMPANY 


A 119-day-old strike of the Sun Rubter Co., Barber- 
ton, Ohio, ended September 3, when more than 700 
workers voted unanimously to accept a 1l-cent hourly 
pay boost and other concessions, including three weeks’ 
vacation for employees with 15 years service, and a 
service award. Representatives for both sides signed 
a contract effective until March 31, 1950. 

The firm expected that production would be resumed 
promptly, and that about all of the workers would be 
back r jobs by September 27.—AK 

—- 


BERGER DIVISION APPOINTS R. N. LEGG 
Robert N. Legg, Jr., has been appointed salesman in 
the Harrisburg, Pa., territory of Berger Manufacturing 
Division, Republic Steel Corporation, it was announced 


by R. W. Helms, general manager of sales. 
Mr. Legg replaces Mr. Howard Baum who is moving 
to Canton, Ohio, to manage office equipment Sales. 
Before coming to the Berger Manufacturing Division 
home office sales department in Canton, Ohio, Mr. 
Legg wa salesman for the Brown and Bigelow Com- 


Paul, Minn., from 1946 until May, 1948. 
oe 
MRS. ADA J. MASON RETIRES FROM INDUSTRY 


Mrs. Ada J. Mason, secretary to W. F. Cushing, treas- 
urer of Adams Cushing & Foster, Inc., and The Moore 


pany of St 


Pen Company, for more than 25 years, recently severed 
her connection with these companies and with her 
husband retiring to country life in New Hampshire. 
Mrs. Mason, as clerk of both companies and also 
clerk and director of Ward’s Credit Union, endeared 
herself to her associates, who presented her with a 
corsage, a Royal typewriter, a sum of money and indi- 
vidual gift 
OFFICE APPLIANCES, October, 1948 


COMPARE 
THESE... 


NEW LOW PRICES 


WITH YOUR PRESENT COST .. . and SAVE 













Folds Up In 
The Palm Of 

Your Hand, Easy 
To Store Away 


/ts New! [ts VINVLITE 
TYPEWRITER 




















Stock | Carriage’ Dealer 

No. Size Each 
T-101 11 in. 42M 
T-102 | 12 in, AT" 
T-103 14 in. 52% 
T-104 18 in. 62% 
T-105 20 in. 67% 
T-106 26 in. 80 











Order 100 of more covers 
and receive an additional .. . 


10% DISCOUNT. 


Sizes may be assorted. 


Our Guarantee 
if ‘*BELLE-VUE™ 
Typewriter Covers are 
not the finest you have 
ever used . return 
for credit or refund 
within 10 days of re- 
ceipt. 





MANUFACTURED AND DISTRIBUTED BY 


BUDLEW PRODUCTS CO. chic oosinees 








ZIPPER RING BINDERS 
BRIEF CASES 
PORTFOLIOS 


TO RETAIL AT $2.49 AND UP 


IMMEDIATE 
DELIVERY 


No. 8097 — Plastic- 
finished Leatherette 
3-way Zipper Port- 
fotio, with disappear- 
ing handles, 3 pock- 
ets, re-inforeed gus- 
sets and hand-turned 
edges. Size when 
closed: 16 x 12 x 3 
inches. Color: tight 
brown only, Antique 
finish. Will outlast 
the cheaper grades of 
leather. 


Suggested 
Retail 
Price 
$6.95 


No. 5097.—Same model in smooth finish deep buff Cowhide. 
TO RETAIL AT $10.95 





Send for Catalog of Complete Line 


Major Leather Goods Mfg. Co. 
1840 So. Michigan Ave. Chicago 16, Ill. 
Manufacturers of Outstanding Items 
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“TRIPLE-PLATED “SMO-KING” 
Leads by Popular Demand 


From coast to coast, more 
Smo-King" stands are in de 
mand. Preferred for their *tri- 
ple-plated beauty, and du 
rability. Easy to clean and 
handle, they serve ideally any- 























where from reception to rest 
room. Featured in triple-plated 
chrome or English bronze, they 
come in a wide range of styles 
to make quick sales for you. 
The "Smo-King" tag identifies 
this quality, guaranteed smoker 


<@ Cocktail SMO-KING +22 


You'll find this popular smoker in the 
finest offices. The useful 1I4'/,"" top 
serves as a table, as well as catch for 
ashes and butts. Height 26''; plunger 
snuffs smoking butts; roomy 18" ash 
tube requires less cleaning; sturdy 10" 
base. Finish: chrome, copper or bronze 
plating. Packed set-up in individual 
carton 


‘ <opper—prevents 
kel—for added protec 
e—for surface hard 
lliance Literature 
Smo-King yuality 





NESTLER-FIELDS 
Manufacturing Co... Ine. 
602 WYTHE Ave 
BROOKLYN TI, N.Y. 














sas 
DIXON 
ENDURO 





oe *Frame of Special Alloy and Steel 
Construction! 

*Cutters— extra length, hardened and 
ground for service! 

* Finger-Tip adjustment for blunt or fine 


$50,000! A YEAR! 
That's the sharpener 
investment of a world 


leading manufacturer Pacem , steal 
N oint-sfop prevents pencil snarp ing 
who selected DIXO aie 


ENDURO No. 20 after 
severe competitive 


*Automatic chuck accommodates all 
size pencils—self aligning! 
tests! * Fastens to wall or desk horizontally or 
* vertically. 
AVAILABLE IN 3 BEAUTIFUL PLASTI-COLORS 
ATTRACTIVELY PACKAGED—12 TO CARTON 


Te RITE-RITE yc 


DOWNERS GROVE, ILLINOIS 





Subsidiory of JOSEPH DIXON CRUCIBLE CO., Jersey City, N. J. 
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PROFIT BY§YOUR 
COMPETITION! 





By Browne Sampeell 


HATEVER YOUR business or occupation is, it 

will pay you to watch how the other fellow does 
the job. Even from the “not-so-good,” you can learn 
what not to do. 

So many of us waste our time and energy knocking 
our competitors. Maybe not openly, but mentally, we 
can be so busy heading up the other fellow’s weak 
points that we fail to see his good points which we 
could adapt to better our own fortunes. 

To a real person competition is a stimulating 
teacher. Fritz Kreisler, the greatest living violinist, 
by his own admission attends the concerts of lesser 
violinists to learn. 

“There is no violinist from whom I cannot learn,” 
declares the great virtuoso. “None so bad that he 
cannot do something better than I can.” 


One Can Always Learn 


The old saying, “You can learn from the dumbest,” 
has a germ of great truth in it. You can learn some- 
thing useful from the most insignificant if you don’t 
let envy or conceit stall your brain action. 

“Sonny, don’t waste your time telling me how poor 
the help is,” a wise merchant told his critical, new 


clerk. “You do as they do until you learn to sell as 
much as they do... then you go them one better, if 
you can.” 


That’s how Henry Kaiser built his ships. 

“The first 100 ships we built were made the way the 
other fellows made them,” says Mr. Kaiser. “After that 
we cut loose.” First he mastered the other ship- 
builder’s technique; then to it he added his own par- 
ticular skill. 

If you have ever belonged to an amateur writer’s 
club, you are familiar with, “Why, I could write a 
better story than that.” 

The truth is any little writer can pick flaws in 
Shakespeare himself. But he’ll never sell a manu- 
script that way. First he must learn writing technique 
from the study of the works of the successful writers. 
Theodore Dreiser and other top writers have not been 
above seeking aid from their competitors when things 
went sour on them. 


Must Investigate Others, First 


Edison said that in inventing “the first thing is to 
find out everything that everybody else knows and 
begin where they leave off.”’ Clarence Birdseye worked 
that way. His first step in the frozen food industry 
was to get copies of the 2,000 existing patents in the 
dehydrating field. 

Babe Ruth would ask his own teammates or even 
opposing players to tell him what he was doing wrong. 

The degree of success a man achieves in any line 
depends a lot upon the way he looks upon the work 
of other men. Anyone who dwells upon the weaknesses 
of his competitors or lets his jealousy pick holes in 
their achievements cuts himself off from valuable 
chances to improve himself and his business. 

An enthusiastic clerk told her employer who had the 
poorest trimmed windows in town about some attrac- 
tive window displays she had seen in another town 
on her vacation. 

“This is a store, not a museum of art,” said tne 
employer raising his eyebrows superciliously. “We are 
here to sell things, not attract attention. Please re- 
member that, Miss K—.” Which is one reason why 
every other store in town outsells him. He feels too 
superior to study and adapt to his business the selling 
1948 
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in 
ing . 
ve CASTERS! 
ak . 
we 
| The Casters That Sell 
ing 
ist, Themselves! 
ser 
i Selling Rice Roll-Master casters 
- is profitable business. For Ex- 
he ample: Selling 50 sets will make 
you $88.50 gross. Be- 
sides ROLL-MASTER 
‘ Casters make many 
t, friends—THEY SAT- 
— ISFY! 
n't 
90r ROLL-MASTER is the RUBBER 
ew TOP QUALITY Office R ‘ Cc E DESK GUARDS 
as Chair Caster—Made 
. to pe noi ee -— Rice Rubber desk leg guards 
— — : are not new, they have been 
the and 1% wheel sizes. on the market for many 
hat years and we have many re- 
ip- SOME TERRITORIES FOR peat orders from satisfied 
ar- ROAD MEN STILL OPEN dealers. 
THESE DESK GUARDS are 
_ * attractive in design, made 


“a FULL PRE-WAR MARGINS vith washers melded nth 
i FOR THE TRADE i 


ers 
Pen om 18" long-boxed one set to 


a box and in cartons of 12, 


7 NO INVENTORY RISK... adpertin' te: 
THEY REALLY SELL RETAIL PRICE 

nd x $400 

wy | | A NEW WHEEL WITH or. Bone 

|| 2 ADDED FEATURES REGULAR DEALER 

ng | DISCOUNTS 

‘ine | The Improved ROLL-MASTER Soft tread wheels Feature Rice Desk Lee 

ork will not separate due to a special adhesion pro- 


tes Guards in your store. 
.- cess that make tread an integral part of wheel. 
ble ) All hard wheels are now made of Hard Rubber, 


Bakelite and Mica, they will not break. 


= || Boat by Factory Jost || Ano - 


tne 


are SOLD BY THE BEST DEALERS 


nny | RICE BROTHERS, INC. PRODUCT 


ling 2900 Euclid Avenue Cleveland 15, Ohio 
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“What this Country 
NEEDS MOST OF ALL| 


Wise | | 2 


With Alma this idea is NOT NEW ... for : Rae 

years we have preached the sensible pol- 5 y A ine 
icy of “‘wise economy.” And further . . 

we practice what we preach! The famous 

Alma Lines of Office Furniture. combin- 

ing Functional Design, Modern Styling 

and Moderate Cost, offer to Business a 

practical, proven method of curbing 

costs, Thrifty Buyers vote for Alma... 

every time! 


ALMA DESK CO. 


HIGH POINT, NORTH CAROLINA 


" S ae 
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aids used by others. 

“You probably have a very good system,” the new 
manager told the apologetic bookkeeper who had not 
studied formal bookkeeping. Had that manager been 
a little man he would have immediately pounced upon 
the weakness of the bookkeeper’s system, ignored the 
good points, or been too blind to see them. But this 
man seeks first the profitable things in a system or 
business. These he retains and quietly discards the 
unprofitable or unworkable features without embar- 
rassing anyone. In this way he keeps progress and 
production at a peak and receives twice the effort 
from loyal employees. Incidentally, he has done all 
right for himself. As a business consultant he is in 
constant demand. 

Long ago in Tarsus, a man of intellect and learning, 
who was always diligent in business, confessed that 
he was in debt to both the Greek and the barbarian, 
to the wise and the unwise. St. Paul was smart enough 
to recognize and use the good in other men, other 
creeds and other races. 


His method is as good as ever. The virtues we find in 
others in their ways of living, doing business, handling 
their jobs can somehow become our own. That is, if, 
and this is important, we direct our attention to their 
good points and ignore the flaws. Then whatever 
virtue we find in their way of doing things we can 
adapt to our particular work or business. One of the 
eternal fundamentals of success is to take tools that 
other men are using and put a sharper edge on them. 

And the other fellow’s flaws? Well, no one’s short- 
comings but our own will ever hurt us. 


’ 
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MACK RAPP APPOINTED DETECTO OFFICIAL 

Mack Rapp, sales manager of the industrial division 
of Detecto Scales, Inc., has been appointed vice-presi- 
dent in charge of company advertising and publicity, 
it was announced recently by Aaron J. Jacobs, presi- 














MACK RAPP 


dent. In addition to his new duties, he will continue 
in his capacity as industrial sales manager. 

Mr. Rapp, who joined Detecto as a sales correspond- 
ent in June, 1937, started his sales career with a food 
products company in New York City. 

An accumulation of sales and advertising experience 
took on a specific interest when Mr. Rapp opened his 
own business. This was a one-man advertising agency 
titled Ideas Unlimited, concentrating on clients with 
heavy direct-mail and publicity schedules. While oper- 
ating Ideas Unlimited, Mr. Rapp was also a vice-presi- 
dent of Pictorial Publishing Company, a concern which 
supplied newspapers and magazines with specialized 
photo feature stories. His career at this point was 
followed by his joining Detecto Scales, Inc. 

Mr. Rapp has authored several articles on advertising 
which have appeared in such magazines as Printer’s 
Ink, Sales Management, Advertising & Selling and 
others. He was an honorable-mention winner and twice 
a Gold Medal! winner of the Dartnell Award for sales- 
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EATON'S 
Bawls, | 
PTWPIWIRIMAR |e 
PAVPIAIRS 


make customers who 
come back for more 
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Eaton Paper Corporation, Pittsfield, Mass. 
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PENCIL POINTER 







Once you “get the knack” of how to use your 
ZIP-TIPPPER you will find that it gives you a perfect 
point—ALMOST AUTOMATICALLY. 
Makes any kind of point desired—long or stubby; 
round or “chisel point.” 

CLEAN @ FAST @ CONVENIENT 


Sells for 25¢ each 
Packed 3 dozen to a box, each ZIP-TIPPER individually 


enveloped. 
IMMEDIATE DELIVERY 


CROFOOT, NIELSEN & CO. 


205 WACKER DRIVE CHICAGO, ILL. 
TELEPHONE RANdolph 3341 





243 















Sanford now revolutionizes Commercial Size Ink Bottles 


New Easy-to-Handle 


99 out of 100 girls who a “ 

must handle ink hail new 

FIFTH Bottle for safety 0 & / 
and convenience 


Fits girl’s small hand. ..% Ib. lighter 


You Sell 5 FIFTHS Instead of 4 Quarts 
Make Regular Profit on Every Repeat 


ln Sanford “engineering for profit” 99 out of 100 office girls who 
~ has smashed another outmoded tra must fill small ink wells from 


men 





K NX dition—designed a Commercial Size heavy. awkward bottles say “they'd 
; 2 a} Bottle for ink which can be se buy new FIFTH.” That means fast 
if ~ curely gripped and handled by office turnover—more yearly profit for 
n.- girls with small hands vou. 
Pr Ae A The new Sanford FIFTH is made 
we paiee 22 rted of new lighter, stronger glass wree 7 dope th pach , 2 rr 
weighs a full % Ib. less than regu ‘ 
Co ay lar quart. It is shaped for firm grip, 
a] 
é \y and has Sanford’s Dripless Pout SANFORD INK COMPANY 
las / 4 ing Spout Bellwood, Il. New York, 500 Fifth Ave. 
6 
Pye ; DY, « 
[ee /) 4 i enit 
) ee coal 
mm 3 
MISS DAINTY HAND FOUNTAIN PEN INK in Easy-to-Handle FIFTHS few, Angser Gouge ae 


now want 








GLARO= Jy trduces a” DeLuxe" 


ALUMINUM SMOKING STAND 


Carefully designed Zo. yrace i) 
the office of the most 
dischiminating executiue. 
ODORLESS 
LARGE ASH RECEPTACLE 


AUTOMATIC PLUNGER 
WEIGHTED BASE 


Onder a Sample Today / 


WRITE FOR OUR NEW CATALOG FEATURING wi", 
SMOKERS, COSTUMERS, SAND URNS, ETC. 













| GLARO MACHINE PRODUCTS COMPANY ide lieder ea lls 
Manufacturers IS REMOVABLE 


3177 EDGEMERE AVENUE FAR ROCKAWAY, N. Y. 
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Tho AAR 'T Wimeograph 


**The Heart of Every Firm’s Mailing Department”’ 


ONLY Sdp too 


TAX 












4 FULL SIZED 
MODERATELY PRICED 
MIMEOGRAPH 


® Legal to Post Card Size @ Automatic Feed 
@ Registration Control @ Automatic Inking @ Uses 
Standard Stencils & Ink Pads e Ball Bearing 
e Automatic Roller Release @ Ultra-Modern Design 


Equipped with a minimum of adjustments for usual duplicator tasks. No special supplies 
needed. Feeding mechanism employs a radically new principle, assuring perfect registration. Clean, non-leaking, tully 
enclosed ink-drum equipped with internal ink brush. Finished in the new easy to clean taupe hammerloid baked enamel. 


IMMEDIATE DELIVERY—WRITTEN GUARANTEE 


Write for Illustrated Literature—Unusually Attractive Dealer’s Discounts 


HART MANUFACTURING CO. 


2400 ENDICOTT STREET—ST. PAUL 4, MINN. 
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olLet’s Got Sogether 


WHEN YOU ARE IN 
CHICAGO 


There will be a big welcome awaiting you at the 
TAYLOR permanent exhibit . . . an opportunity to 
see a display of all the new TAYLOR CHAIR styles 


in a complete line. 


Style No. 481414 





Remember * when in Chicago * visit 


the TAYLOR Permanent Chair Exhib- 
it. Room 949 Chicago Furniture Mart. 


The*Taylor Chair Company 


BEDFORD OWIO US A 
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Smartly Styled 


PORTFOLIOS 


BRIEF BAGS 
ZIPPER RING BINDERS 





The 


BUSINESS CASES Ideal Typewriter 


A Quality Line, Carefully Fashioned for Business, Support 
School and Professional Use 









Sharp eyes, nimble fingers and 
clear brains are essential to con- 
stant speed and accuracy in business 
service. KARLO, the Ideal typewriter 
support, is unique in this service. No 
other Stand is so rigid, so free from 
wobble and vibration—no other so easily 
moved or adjusted—no other so nearly 
indestructible. “Proven high- 
ly satisfactory,” says one user, 
“Most indispensible piece of 
furniture in the office,” says 
another. “Most practical stand 
on the market,” etc. Typists 
ZIP-PORTFOLIO prefer it because they can do 
WITH DISAPPEARING HANDLES more work with less fatigue 
by having their typ writers at just the right height. Their 
increased output aud greater accuracy soon pay the cost. 


MODEL Neo. 1 


ADJUSTABLE 
FROM 

26 TO 38 
INCHES 





Patent 
“D90848”" 


Available in a wide variety of leathers, linings and pocket 








arrangements. 
Size 17'/4" x 12" x 2%". This special over-all size readily DEALERS: Every business furniture display should include 
accommodates legal papers of any size. this business producer. Write for information and prices. 


Write for Illustrated Catalog and Prices WEN Ta Vell titic 
CHICAGO SADDLERY CO. AZ COMPANY 


105 SO. JEFFERSON ST. ° CHICAGO 6, ILL. 


o Ave., SW.. GRAND RAPIDS, Mit 











COSTS LESS! SAVES TIME—LABOR! 


GLUE-FAST MOISTENER 


The only Labeler with patented envelope moisten- 
ing attachment, taking labels up to 41/4” in width 


and retails for 


ONLY $400 


—<—~ Slightly higher West of Rockies 









@ Black typewriter finish 


@ Adjustable chrome 
guide 


@ Two synchronized rollers 
for controlled moisture 














Va Wi G lo b e S$ Nothing like it for labels and envelopes. ZIP! — and 
. G if S | | ° they're done! CLEAN! QUICK! SURE! Textured rollers 
0 r | t e | n g PRINT the moisture on just right so there’s never any excess. 
Stock popular Cram globes—be ready for the Write for details on all GF products. 
biggest Christmas globe business in many years. 


All Cram globes show TODAY'S world bound- Gl +c 

aries. Request our new globe catalog No. 56. ue ast 
Iilustrated is Mode! No. 203 W.B. 10/4 inch 
ball, wood base, walnut finish. List $5.00 


The George F. Cram Company, Inc. 


736 E. Washington Street, Indianapolis 7, Indiana 





EQUIPMENT COMPANY, Inc. 


Gluing Machines, Moisteners, Adhesives 


9-11 WHITE STREET Dept. F-5 NEW YORK 13, N. Y 
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letter writing. He is also a charter member of the 
Sales Management Guild, a national organization with 
‘ffices in Chicago. 


—>< 


LESS HAZARDOUS TO RAISE 
THAN TO CUT PRICES 


(YINCE THE termination of the war more than a 
a year ago most of us have been subjected to a num- 
ber of surprises as well as disappointments as regards 
prices and business. Prices were higher during the 
war, many items were difficult and evén impossible to 
procure, and, as every reader doubtless recalls, plans 
were made by the government bureaus and by nearly 
everybody else to do things “differently” than after 
World War I. In general the aims were: prices to be 
reduced; wages were to be increased; there was to be 
no inflation; everybody would live happily together in 
Willkie’s One World, and so on. In fact this writer 
was so certain that prices would be reduced that he 
wrote an article on “The High Cost of Cutting Prices.” 


its mall 


The article apparently aroused considerable interest 
as the writer has received some “fan mail” concern- 
ing it 

But we were fooled. Prices have increased instead 
if being reduced, and now a great many of our execu- 


tives are wondering about the cost of raising prices 
in the event that volume drops due to higher prices 
The writer has been asked, “How about it? Is it as 
hazardous raise prices as it is to reduce prices?” 


The answer is “No.” It is not as hazardous to raise 
prices t as it is to cut prices. Of course the 
writer is nsidering this from the selfish viewpoint 
of the average business man, and not from the pa- 
triotic national viewpoint. Raising prices does assist 


in promot inflation and, as this writer sees it, labor 
is largely responsible for the present skyrocketing 
trend, aided by vote-seeking politicians. Executives 
and owners of businesses are just about helpless be- 

] combined vote doesn’t amount to much 


mause tnell 


when compared with labor’s vote 
Here’s the Formula: 
But going back to the cost of raising prices, as was 
shown in the writer’s above-mentioned article: 
and you will have to increase your volume 25% 
ir y and you will have t nerease your volume 67% 
ir and you will have nerease your volume 100% 
and you will have t nerease your volume 150% 
The above table is based on a normal profit of 33 


per cent. It looks serious from the very beginning 
Some readers have declared that the table is incorrect, 
but it isn’t. Cut your prices a mere ten per cent and 
you will have to increase your volume 67 per cent in 
rder t up” the loss due to price cutting, pro- 
vided your profit is 33 1/3 per cent. 

On the ther hand, in the event that you lose 
volume for one reason or another to the extent of 
ten per cent, and your profit is 30 per cent, it is neces- 
sary merely raise your profit to 34 per cent on the 
remaining 90 per cent of volume in order to make up 
for the loss in volume. That amount of increase would 
scarcely be noticeable to your customers. Here is a 
table that tells the story, based on a normal profit of 


30 per cent 
your profit l ost ust be 34 
} 20 your prof based cost. must be 10% 
) your prof base ost, must be 14 
} 10 your prof base n cost, must be 62 
} ( your profit, based on cost, must be 85% 
I your profit, based on cost, must be 136% 
F 70° your profit, based cost, must be 333% 
The ab increases in profits, as will be noted, are 
not at all serious in the early stages of reduced volume 
Thus, as already pointed out, where the reduced vol- 
ume is ten per cent you merely sttp the profit up from 
30 per cent 34 per cent, which isn’t much. If the 
reduced volume is even 20 per cent you step up the 


profits f1 


per cent to 40 per cent, which isn’t 
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Dealers: 
Write for free illustrated brochure on 
complete Skyliner line. 


Orna Metal Products Co. 








STEEL FILING CABINETS 


Immediate Delivery 


New! 


Heavy Gauge Steel full suspen- 
sion, four and two drawer filing 
cabinets. Equipped with steel and 
Letter and 
Legal size with or without spring 
locks. Olive Green or Gray baked 


enamel finish. 


ball bearing rollers. 


Also available in 


Walnut and Mahogany Grain. 


Write for dealers’ prices 


ond full information. 





LEXINGTON METAL PRODUCTS Inc. 


565 PARK AVE. e BROOKLYN 5, N. Y. 
ULSTER 5-3246 
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BEST-A-FICE filder 


MLINED 
STREMETAL TAG 


reat 
wi’ ust able 





Attached aluminum Hangers that do not slip. 
Slant adjustable metal tabs that do not break. 


EXCLUSIVE DEALER SALES RIGHTS 
im some territories 


Write for Catalog. 


ADVANCE INDUSTRIES 


Manufacturers of Steel Typewriter Stands 


1900 So. California Ave. Chicago 8, Ill. 








v.s 
Patent 
No. 2,310,838 


The MASTER CUT-0-GRAPH MACHINE 


is the only hand-operated Cutting Machine perform- 
ing quickly and accurately SIX DIFFERENT DUTIES, 
requiring a different equipment for each; thus saving 
room, time and expense wherever paper and paper 
products are carried for use or for sale. 


WHAT IT DOES AND HOW. 1. The Master Cut-o- 
Graph Machine cuts across the full width of the material. 
2. Can also cut half across, quarter across, and can stop 
cutting at any needed point, horizontally, vertically and 
diagonally. 3. QUICK RULING: Commercial forms, 
diagrams, charts, etc., without T-square and ruler. 4. 
SCORING attachment for cardboard, corrugated board, 
etc. 5. MAKING BOXES and cartons. 6. A DRAWING 
BOARD, provided with a groove for holding thumb 
tacks instead of stabbing in the board; with a tilter if 
needed. 


Available in 15, 19, 25, 36 and 42 inches wide. 
WRITE for detailed information and prices. 
AM. ENGINEERED PRODUCTS CO. 
155 East 26th St. New York 10, N. Y. 
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so bad either. But from there on conditions become 
worse rather rapidly. Thus, if the volume is reduced 
40 per cent, you must more than double your profits 
on your costs, and such an act would very likely be 
noticeable to your customers and might cause further 
falling off in volume. 


A Step-By-Step Method: 


In an effort to be of assistance so that any reader 
can do his own computing, here is a step-by-step 
method that you can readily apply to your own busi- 
ness. It is quite possible that your normal profit is 
not 30 per cent. Maybe it is 20 per cent. Maybe it is 
50 per cent. Whatever it is, the following method is 
applicable: 








| 

. 

| The Method A Problem 
| Worked Out 


A—What was your profit before your volume was 


| reduced? If it was 30%, put it down as 0.30 0.30 
B—Add ltoA aif + 1 +.30 =1.30 
C—What is the reduction in volume? If it is 10% 

| put it down as 0.10. 0.10 

| D—Multiply B by C j 1.30 X.10 =0.13 

| E—Subtract D from 1 l 13 =0.87 
F—Divide A by FE 30 +.87 =.34 


| 
| 
| 
| 
| 
| 
| 
| 





That’s the method. The answer, as in the table 
above, is 34 per cent. Now try this one yourself in 
order to make certain that you have learned how to 
apply the above “method.” If your normal profit is 
50 per cent and your reduced volume is 20 per cent, 
what must your profit be on the remaining 80 per cent 
of volume, based on cost? 

The answer is 72 per cent. Did you get the answer? 
Next, if you worked it out correctly, apply the method 
to your own business and your own conditions.—WFS 

oe 
SPOT DISPLAYS OF CHAIR PADS HELP SELL 

The emphasis is on extreme comfort in chair pad 
merchandising at the Halsey & Griffith store in West 
Palm Beach, Fla., a stationery and office appliance 
firm. 

While the store has, of course, carried many varieties 
of chair pads, from fibre to expensive leather and 





SELLING CHAIR PADS—This spot display helps in the sale 
of chair pads at the Halsey & Griffith store in West Palm 
Beach, Fla. 


foam-rubber filled models, James Waugh, head of the 
store, believes that “you usually get only one chance 
to sell a pad to a customer,” and therefore concen- 
trates on deluxe models. 

These are heavy duty, large-size, foam-rubber filled 
models at least three inches thick, and built to last. 
In the upper price brackets, they make an excellent 
gift from one businessman to another, and have 
proven an ideal suggestion to women who come into 
the store looking for a gift for a businessman acquaint- 


OFFICE APPLIANCES, October, 1948 














e 
d 
ts 
ye 
or 





Ar a ANP 











WwW as 
MEET THE BIG SIX” IN NUMBERING!! 













Model 95 









Model 35 


Cutstonding in Most popular in Model 53 
mu tiple move- , ba The su jor die 
ment machines combined num- plate Geter. 


bering and dat- 
ing machines 


Roberts “BIG SIX” will answer practically all of the 
numbering problems with which you are confronted. 


Now available for prompt delivery, with generous 
Model 49 discounts. 


ROBERTS FOR NUMBERING 


low price field. 











Model 90 
ROBERTS NUMBERING MACHINE CO.  32:e& 
700 JAMAICA AVE. BROOKLYN 8, N.Y. 
EE 


CHECK THESE 
EIGHT HILCO 
FEATURES: 


Front Paper Stop. Assures Accurate Registration. 


Automatic Roller Release. Eliminates Smudged 
Sheets. 


Automatic Counter. Counts only printed sheets. 
Enclosed Drum. Automatic Inking. 

Hilco Slipsheeter can be attached. 

Automatic Feed. 


Paper Pusher is automatically lifted and carried 
back to feeding position, to eliminate lint on the 
stencil. 






















. 


5R952 Plus Tax 


IMMEDIATE DELIVERY. 


NQuUhwW N= 


DEALERS are REQUESTED TO WRITE FOR 
COMPLETE CATALOG AND DISCOUNTS. 


NVGRAPH Comp 


Drums are quickly interchangeable for color printing. 


eR 


St 
Teer 
Ra ke 


ee er. 








Ar 


iLLInors 
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A Sensational Innovation in Office Furniture 


The Packet Line 


Can be assembled easily in only a few minutes. 
Ships more safely and at far less cost. 










Patented, super-solid construction. 


Back slides into seat without effort (pat. pending). 
Made unshakeably rigid by merely tightening 2 
screws. Withstands the most severe usage. Arms at- 


tached with cadmium-plated sleeve bolts. 





Unit cartoned for shipping. Carton size 15 x 24x 30. 
Total weight 40 Ib 


a Single Unit No. 100. Overall height, 32. Overall 
2 width, 25. Overall depth, 31. List price, $95. 


oo Tl ts 


A 4-unit Assembiy, 


Upholstered in top-grain leather, snuffed. 
Made from 14,” kiln-dried hardwood. 


$90 Available in variety of finishes. 


overall width 96”. Height 32”. Depth o 
$1”. Rear center leg supports frame, eliminating “‘caving”’ | 
in use. 


Write for Illustrated Catalog and Dealers’ Discounts 


GRAND RAPIDS LEATHER FURNITURE CO. 


Manufacturers—Backed by Years of Experience in Good Furniture Making 


201-207 FRONT AVENUE, N.W. GRAND RAPIDS, MICH. 











ADD-A: oo | 
| = kthe Magee 


Corners acetylene welded and ground smooth for greater 





rigidity and beauty 

Reinforced case uprights for greater strength when stacking 
@ more than one or two units 

Rolled drawer edge gives strength and heouté when drawer is 


extended 


J | 


Positive center locking follower block and guide-rod in each 


e drawer UL | 
Cabinet ovtside is full 20 deep giving more filing capacity 
@\ per drawer y | we 
4 ~ \ ~ 
yi Ay | — a 


F 
lIi-~ 









THE CHIPPENDALE / fq) 


An outstanding Executive Desk of early Ameri- 
can design with a richness and beauty found 
only in traditional furniture. This is only one 


of. the many famous groups Shelbyville will 


exhibit at the Convention ( 





N,O.F.A. CONVENTION & EXHIBIT 
Waldorf-Astoria—New York, N. Y. 
October 28-29 Booth No. BI0 


~ “Export Office 


50 Church St., New York 7 








SHELBYVILLE DESK COMPANY 


WESTERN MANUFACTURING COMPANY 


wo - mena .\ po we” = 


oO 4 


SHELBYVILLE @ INDIANA 
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Foremost in DEMAND 


for The Foremost Freason= 
QUA Lees 


THE INTERNATIONAL STANDARD OF EXCELLENCE «+ SINCE 1880 


TTLA BLA Ae ING. 271 NINTH STREET. BROOKLYN 15 














Mr. Dealer: Don’t accept a substitute.... When 
Youcan easily DOUBLE your Sales with BLACKBOURN S— 


‘ Btackbourn Systems 


Americas Most € ompletle Liane of Sim p/ FIOD «40% 


S 
BOOKKEEPING SYSTEMS - APPOINTMENT BOOK 
SOCIAL SECURITY and INCOME TAX RECORDS 


VARIED BUSINESSES. TRADES LND PROFESSIONS 








America’s most Complete 
and Fastest Growing Line 
of 
Simplified Bookkeeping 











































c Designed for. = 
is - | oe | Se and Income Tax Records 
For : ser GENERAL | RENTALS APPOINTMENTS 
P AlRPORTS CONTRACTORS =| ° for . 
for | AND 
* PERSONAL . 
ror suo | | smmauute VaRieD | WORM Tailor-Made 
ses GROCERS . BUSINESS 
SERVICE STATIONS mannit for 
p GARAGE for 
- ounist counts Most Every 


1 
AWD RESORTS 


Business, Trade, 
and Profession 


for 
ganio awd 
eLEcTRIC SHOPS 







Write Today 


For Broadside on Cabinets—and our New Illustrated 


Catalog of over 60 systems and records with sales helps—and liberal dealer discoi 
—New Display Cabinets Available—Choice of size and style—The Livest Merchandising Plan in the inde. 


The BLACKBOURN SYSTEMS, INC. fimeopsit's’ misses 
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“We concentrate on these better- 


ance or relative. 
TRANSPARENT priced models and tell the customer that a chair pad 
INDEX TABS is something which he will probably use for 20 years 


or more unless he gives it excessive wear,” says Mr. 
by the FOOT 






Waugh, “and that therefore, it is better to spend a 
little more for a topnotch variety rather than one of 
the less durable, less comfortable models.” 

Chair pads are shown in spot displays around the 
main office supply sales floor to the right of the store. 
As pictured, only six to nine pads are shown at a 
time, each identified by a separate price tag and a 
neat typewritten card which explains features of the 
chair pad, such as resiliency, foam rubber lining and 
heavy construction. 

Chair pads are regularly shown in the window, 
again always emphasizing the better-priced, thick 
comfortable model. The store has even carried inner- 
spring models, which have proven particularly popular 
with heavy men who must spend long hours at the 
pad as a cheap one,” it was summed up. “Therefore, 
we consider it simple wisdom to show the customer 
desk. “It is just as easy to sell an expensive chair 
only the best at the outset.”—-RAL 

— ee 


COLOR AS A MANAGEMENT 
AND PERSONNEL AID 


By C, E. Seghers 






(Editor’s Note—These remarks were given by Mr. Seghers, 
color consultant of the Pittsburgh Plate Glass Company be- 
fore the National Office Management Association, New York 
City chapter. Because the ideas presented offer sales sug- 
gestions to the dealer in office equipment and supplies they 
are presented in full here.) 

In the delicate science of human engineering and 
personnel administration as practiced in the modern 
CELU-DEX CORP, 1 Main Street BROOKLYN, N.Y. office, job environment is all-important. The physical 

arrangement and decoration of the working area is as 
equally essential to successful operation as is provision 
of modern equipment and methods. The reason is 
fairly obvious. Bright, cheerful surroundings are as 
inherently conducive to maximum output as a drab, 

| dingy atmosphere is to lethargic effort. 
To achieve the ultimate in creating attractive offices 
two fundamental factors must be considered. These 
| are lighting and color. Employed scientifically these 
can be almost magic-like in the effects they create and 
in the progressive stimulus of employee effort. Color 


and light must be considered as an integral unit. They 
are naturally inter-related—without light there can 
be no color and without proper color, light is dimin- 
ished in efficiency. For example, an office equipped 
with adequate foot-candles of illumination, painted 


| PHOTO COPYING MACHINES 
| OFFER YOU A PERPETUAL GUARANTEE in white, would create employee fatigue through ex- 
cessive reflection. An office treated in the dark brown 





% Easiest operation induce fatigue. The same office, treated with a scien- 
. tifically balanced pattern of warm, cheerful and eye- 
% Lowest cost per print resting colors would eliminate both reflection and 

aa F ’ . " absorption by diffusing the light properly. 
The Equipment That Can't Make A Mistake In the past, the actual color of an office was more 
or less an accidental result of budgetary considera- 
tions. Office paint was chosen largely on the basis of 
hot 1. As ; ed its utility and cost-per-gallon~per-year. Until quite 
Peep rere We Oe recently, office managers did not realize that the color 
Although equipment is used professionally, its | of the paint was of equal, if not greater, importance 
simple operation can be handled by a child. than its physical properties. Taking a tip from pro- 
; ; duction men in the nation’s industial plants, they are 
Copies Surfaces: ? | now learning that color as such can be used as a 
83" x11" to 24” x 36” specific tool to increase office efficiency. Just as color 
Prices Only $27.50 to $450.00 | helped increase production, heighten morale, and re- 


* 4) > >. 
* Saving of 90 Yo copying time | colors of yesteryear would absorb available light and 


Tru-Copy-Phote makes exact, actual size copies 
of anything printed, written or drawn, as well as | 


USUAL DEALER DISCOUNTS duce accidents in plants, so can its same powers be 
~ 2 ; -v.7-T- 7 si ; 9ses 
Send tor Cutades used in offices for similar purpose 


Color Proves a Point 
This was graphically illustrated in the decoration 
of the offices of a large metal container plant. The 
office manager, going through the factory one day, 
saw that the traditional grays and whites were being 


General Photo Products Co. 
Dept. OA | 

15 Summit Ave., Chatham, N. J. 

24 Stone St.. New York 4, pete 
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MASTER ADDRESSER 


NO INK! NO STENCILS! NO PLATES! NO RIBBONS! 





Retails for Only $3450 Pius Tax, F.0.B. Mpls. 
The Lowest Priced Addresser on the Market! 


Uses a New, Simplified System 


1—Imprints addresses on envelopes, post cards, folders, statements, etc., 
Merete . 


tape. Master Spool, 11/2" x 34/2" carries 5 prepared 
2—Speed ip to 20 different addresses per minute. § mm be 
e changing sf 
3—Easy Selective Addressing—Mirror shows each address right side uy 
rinting. Just pass up those you do not want to address 
4—Corrections Made Easily—Prepare new address on handy gummed 
p and paste over i 






ess to position, insert envelope 
me. So compact can be stored 


12° x9 


5—Simple to Operate—Just advance add 
ver. Machine will t 





rparea addresse 
6—Clean—Nothine to emut. U nly master tape and colorless fluid 


Master addresses are prepared on long tape backed by carbon 
MASTER ADDRESSER C0. as here shown. Since envelopes do not have to be inserted and 
removed, making master list is faster than typing indivdual 


5508 EXCELSIOR BOULEVARD envelopes. Note handy spool holder shown in photo. 
MINNEAPOLIS 16, MINN. Write for Literature and Trade Discounts 








OFFERS 
TROUBLE-FREE 
THE N 7 W BEAUTY * LONG LIFE % 



















POSITIVE 


4 0 PERFORMANCE 


EASY TO OPERATE 


Guided action assures 
finger-tip, easy, trouble- 
less operation. Three-way 
support holds the staple 
rigid as it is driven 
through the paper. No 
wobble—no shimmy — it 





can't bend or jam. 
- 
POLISHED CHROME 
- 


EBONY PLASTIC CAP 


IT STAPLES 
a 
IT TACKS 


* 
USES STANDARD 
STAPLES 
a 
| All-Over Soft Rubber Base 
* s 
Ask for your Low Net Prices . 















. . Today! 





3202 West Carrol! Av 


METAL SPECIALTIES MANUFACTURING CO. chicaco 24% 
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Write for Illustrated Price Lists 


SOU TS) ahs fe 





Selling thru Dealers Exclusively 


FACTURERS sn 








for the Vital 
Records 


of Business 
Never Ends! 


The ever present hazard 
of fire and theft necessi- 
tates adequate protection 
for valuable records, 
documents and cash. Safe- 
guarding these things is 
the function of Schwab 
Safes. Schwab Safes are 
available in a wide range 
of capacities and fire- 
proofed for all emergen- 
cies. Consult us if your 
business friends need mod- 
ern fire and theft protec- 
tion. 


THE SCHWAB SAFE COMPANY 





LAFAYETTE, INDIANA 
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Now... 
DRI-KWIK STAMP PAD GUARANTEES 
OVER 200,000 IMPRESSIONS 


Please your customers with a Dri-Kwik stamp pad, 
cellophane wrapped—one of the most outstanding 
offers in a rubber stamp pad ever put on the mar- 
ket. Guaranteed for over 200,000 impressions. 
Carefully constructed of special woven felt and 
muslin on perfectly insulated block—inked with Dri- 
Kwik, a special ink that is odorless and dries in- 
stantly after use, but remains moist in stock. 


Can furnish you with a complete line of 
@ Daters of outstanding value 


@ Numberers of high-grade rubber, deeply 
moulded to give clear impressions 


@ Inks—for all marking (in sending orders, 
please submit sample of material to be 
stamped for faster service) 


Also now available . . . No. 40 Pica Dates... 


No. 42 Long Primer Dates 


Dealer inquiries invited. Write for Catalog. 


Fulton Specialty 


COMPANY 
Factory and Showroom: 82 Fulton St., Elizabeth 1, N. J. 





TYPEWRITERS 
ALL MAKES 


TYPEWRITER RIBBONS 
ADDING MACHINE 
RIBBONS 


BOOKKEEPING MACHINE RIBBONS 
CARBON PAPERS 
DUPLICATING STENCILS 


HEADQUARTERS FOR 
ROYAL TYPEWRITER PARTS 
FOR DEALERS 


REGAL TYPEWRITER COMPANY, INC. 


200 Hudson St. New York 13, N. Y. 
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RIBBON & CARBON 
MANUFACTURING CO.. INC. 
701 SPRING ST., ELIZABETH, N. J. ° 
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Genero! Offices and Factory 
























































STAMP PAD 




















[instar INK [DRYING 








= 
= 
: 








1948 


OFFICE APPLIANCES, 


October, 








READY SELLERS | 


WARSHAW 
FILING SUPPLIES 


AND 


GUMMED SPECIALTIES 


They find a ready market whenever and wherever 
offered. All products are made on fully auto- 
matic machines, of good quality paper stock, 
your assurance of quality and workmanship. 


The best possible values at the most reasonable 
prices at all times. 


ROLL LABELS (colored) 
GUIDES 
PROTEX STICKONS 
INDEX CARDS 
FILE FOLDERS 
MENDING TAPE 
GUMMED INDEX TABS 


Write us for information regarding your needs. 


THE WARSHAW MFG. CO., INC. 


1 MAIN STREET BROOKLYN 1, N. Y. 














Q \ yp 
(0) A) 
Ww Ad t\ / 








TusuLaR Coin WRAPPERS 
Stationers! It's your Line—Exclusively! 


“Steel-Strong” Products are sold through 
Stationers and Office Supply Dealers only. 
We have no retail salesmen to pi-ate your 
customers and cash in on your missionary 
work. 


Write for liberal discounts and sales help on: 


Coin Wrappers Lead Seals 

Bill Straps Seal Presses 

Coin Bags Teller's Moisteners 
Currency Ba Manual Coin Counters 
Draw String , = Currency Racks 


Metal Clasp Bags Wrapper Cabinets 








Night Deposit Bags —. Trays 
Lasee Shipping Ta , Coin Storage Trays 
Dewees Change Trays 


THE C. L. DOWNEY CO. 





HANNIBAL, MO. 
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o ns DOUBLES 
New Look 
That Boston TYPEWRITER 


ROR MOR USEFULNESS! 


PENCIL SHARPENERS Typewriter Dealer 


Today! 













\ 
\, 


Here's the modernization of the famous BOSTON KS. a 


iy \\, \, 
Note how the free flowing graceful lines blend with the \ ‘(0 \ : " WW 7 
massive all metal strength of the stand .. . heavier * ( CH y aT yy we 
. . « years ahead in design. Typewriter Base 





@ One typewriter can be used anywhere in the 
office . . . yet be fastened securely in place wher- 
ever it’s used — without ever touching a screw! 
The secret at the bottom of it all is the “Silent 
Sentry” Typewriter Base! 


@ Send today for full illustrated details of this 
miracle-working typewriter base that standardizes 
all machines . . . improves their efficiency .. . 
deadens typing clatter ... permits adjustment of 
machine’s position for typing convenience even 
though machine is fastened securely to desk... 
and many other unique advantages! Don’t delay— 
get information today! Dealerships still open. 


C. HOWARD HUNT PEN CO., CAMDEN, N. J. BUSINESS MACHINE PRODUCTS, Inc. 


MNFG. BOSTON, SPEEDBALL, AND HUNT PRODUCTS 96 Liberty St., New York 6, N. Y. 




















Increase SALES cad PROFITS 


with ROTO-SHEAR 
Mail Opener 


Sold by office supply 
: — dealers from coast to 
TLURMERED coast ... used by 
ramen oY hundreds of lead- 
ing American 
, : a firms, the new, im- 
One Large Size (11'/2x6x4%"") , 4 STYLES proved 1948 model 
Beautifully designed, rugged for !ong service, these sell ROTO -SHE AP 
readily on sight! All corners rounded, one piece construc- will bring you 
tion, counter-sunk handles, every desirable structural quick sales and 
refinement! profits and pave 
All styles are individually boxed, and are packed 12 of the way for other 
a style to a shipping carton. Available with or without 6 sales. 


ee EO 
: - ; A precision ma- 
compartment interior tray. chine, built of the Opens Mail FASTER, BETTER 


LIST PRICES 
















BOXES WITHOUT TRAYS finest materials, 
No. 923 (Flat Key Lock) $2.30 recently improved to make machine fool-proof, easier 
No. 928CL By Ng 3.10 and simpler to operate, the ROTO-SHEAR opens mail 
ne. 1988 boy ety seteese = faster, better, safer. Its razor-sharp, self-sharpening 
No. 1928CL nino toch) nt blade cuts off just enough of the envelope to expose 
(Priced Slightly Higher West of Rockies) but not damage contents. Opens envelopes on one, two 
DEALERS: If your jobber cannot supply you, write us for literature or three sides. Less fatigue to operators. 


Make more friends, customers, 
sales and profits with ROTO- 
SHEAR. Write or wire for further $34.95 


ENTRAL CAN COMPANY information and dealer prices. F.0.B. Datlas 


2415 West 19th Street CHICACO RS en Seay Bry. 


Export Representatives 1621 Wall St. P.O. Box 5571 Dallas, Texas 
FRAZAR & CO.. 50 CHURCH STREET, NEW YORK 7. N. Y 
MS NE TES eT 
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replaced with attractive shades of green, yellow, blue 
and other colors. After the job was completed he 
questioned some of the production men concerning 
the why and wherefore of this. The was told that the 
colors were engineered to produce certain results be- 
cause of their effect upon employees. Furthermore, 
he was told, these colors were doing exactly what they 
were supposed to do in a highly efficient manner. 

The office manager looked into the matter further 
and decided to paint his offices according to a similar 
plan. The beneficial effect of his decision was noted 
in a statement of an employee, who said, “Here we 
used to get along in a dull-colored office with light 
that was, at the working level, by measurement only 
ten foot-candles. With these new cheerful colors, 
without new lights, some of us now complain when 
we have to go to the far corner of the files where 
illumination is worst and now measures 25 foot- 
candles.’ 

How Color Works 

Color can actually help achieve predetermined ob- 
jectives in an office because it possesses inherent 
power or energy. Color is a member of the electro- 
magnetic spectrum. It is the visible portion of this 
spectrum and has for its neighbors the invisible in- 
frared, ultraviolet, and X-rays. The physical employ- 
ment of the invisible rays in medical science and 
industry are well known. If these have power, it is 
only logical to conclude that color, a member of the 
same spectrum, also has power. Each color has a 
definite wave length that can be measured as can 
their emotional effects. Each color has its own sym- 
bolic, psychological, and visual characteristics. During 
the past decade, color itself has become an exact 
science offering extensive benefits to industry and 
business 


Literally thousands of important and practical facts 
about color have been discovered. These have been 
used in formulating the modern science of color engi- 
neering that are today popularly known as the prin- 
ciples of color dynamics. These principles prescribe 
the use of color on a scientific basis so that its power 
and energy are efficiently utilized. Color dynamics 
takes cognizance of facts that some colors, such as 
white, that have a high reflectance value, can actually 
cause a lowering of visibility. This is a most important 
thing to remember in office decoration. Some colors, 
such as Vista Green and Suntone, have the power 
of properly diffusing illumination thus achieving maxi- 
mum ease of seeing. Some colors have the power to 
of properly diffusing illumination, thus achieving maxi- 
make a person feel warm, or cool, or happy or sad. 
In planning for personnel efficiency in an office, these 


color characteristics must not be overlooked. 

The visual characteristics of color, when scien- 
tifically employed, can create apparent physical 
changes in an office. Certain colors, when used prop- 
erly in a prescribed pattern, can alter visually the 


proportions of a room. The lighter colors—yellow, 
orange, and red, for example—are “advancing” colors. 
They tend to make a surface on which they are used 
come forward. Darker colors, those in the blue and 
blue-green range, tend to make surfaces recede. Thus 
color can be used to “move” office ceilings higher or 
lower, make narrow offices wider, relieve monotony of 
square offices or perform other similar tasks. 

From the standpoint of office decoration relative to 
promoting personnel efficiency, the power of color to 
stimulate, relax, or calm is of cardina] importance. 
Generally speaking, the warm colors (yellow, orange, 
and so forth) are those that stimulate and promote 
efficiency. When properly used they create a most 
pleasant environment. Of all colors, green apparently 
has the most relaxing effect on mind and body. Na- 
ture’s extensive use of green in field and forest is 
ample evidence of this. Various shades of green such 
as Eye-Rest, Vista, and Seafoam form the basis of 
properly engineered office color patterns. Blue is a 
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So Superior to 
Common Carbon Paper! 








Compare a sheet of plastic 
backed NEV-R-KURL to a sheet 
of ordinary carbon paper. 
Notice the difference in the 
feel, the body. Then slip it 
into a typewriter. See how 


much easier it is for a typist 





to handle. Won't smudge, 
curl, tree or wrinkle. See how 
sharp and clean copies are. Then when you know it 
produces up to 50°, more copies per sheet, you've 
learned its prime economy. New users of NEV-R-KURL 


quickly become regular users. 


PROCESS CO., INC 


CLEAR PRINT 














CARBON PAPER WOOD STAMP PADS 
i, A 











MAPS 


ARE PREFERRED 
OVER ALL OTHERS 





Quick selling 
CLEARTYPE MAPS are preferred over all others 
for Business, School and the Home. 


Special 
MAPS FOR EVERY PURPOSE! Arrangements 


For Dealers 


AMERICAN MAP CO. INC. 


16 East 42 St., New York 17, N.Y. 
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Remington... 
Sine -a-time 


SPECIAL OFFERING OF 
BRAND NEW 
GOVERNMENT SURPLUS 
LINE-A-TIMES 
ALL 
PACKED IN ORIGINAL 


CARTONS 


Limited Quantity 
Offer Subject to Prior Sale 





Size Model Orig. Price Our List Price 
12" Secretarial $27.50 $14.00 
12" Standard 27.50 14.00 
16" Standard 30.00 19.50 
30" Standard 39.00 25.00 


Generous Dealer Discounts—Quantity Prices 


INTERNATIONAL OFFICE APPLIANCES, Inc. 


29-31 E. 22nd St., New York 10, N. Y., ORegon 4-6400 
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calming color and can be used extensively in the form 
of Cascade Blue and Stratosphere Gray in offices to 
promote peace of mind and a calm, quiet atmosphere 
conducive to efficient work. 


Selecting Office Colors 


The choice of a color scheme for an individual office 
is based largely upon factors such as geographical loca- 
tion, physical structure, layout, type of lighting, and 
the type of work performed. For example, if the office 
to be decorated is longer than it is wide, has large 
banks of windows with southern exposure, with the 
desks all facing one wall, has incandescent illumina- 
tion and desks of warm natural oak finish, a pre- 
dominately cool color scheme would be indicated. The 
cool tints of Mist Gray could be used on the ceiling 
to counteract and help distribute both the natural 
and artificial illumination and counteract the too- 
warm effect of southern light. Cool expanses of Sea- 
foam Green on the walls would rest the eyes of the 
personnel when they glance up from their desks or 
typewriters. To emphasize further the eye-rest factor, 
the walls which the workers face could be treated as 
a focal center and finished in an Eye-Rest Green. The 
floor could be a dark shade of green to harmonize with 
walls and ceilings. This combination would effectively 
offset the feeling of too much warmth created by the 
exposure and the broad expanse of desks. 

The most difficult areas of a large modern office to 
color correctly are reception rooms. In a majority of 
instances these are centrally located, have a minimum 
amount of natural illumination, and wall surfaces 
interrupted by many doors. These circumstances call 
for a use of an analogous color plan. (A plan employ- 
ing two or more basic colors of harmonious relation- 
ship.) An attractive arrangement would be Suntone 
or very light yellow on the ceiling to introduce a de- 
gree of natural warmth and have the walls finished 
in Seafoam Green. These could be separated by a 
narrow band of off-white, with doors in the same 
color. To add a note of warmth the floor could be in 
a walnut brown, with the furnishings being a natural 
brown finish. The use of the light colors on ceilings 
and walls also serve to make the room look bigger, 
which is a desirable result, for most rooms of this type 
are usually small in physical proportions. 


What Color Does in Offices 


When the decorative scheme of an office is a pat- 
tern prescribed by the principles of color dynamics 
many advantages are obtained. It offers prestige and 
character, for employees it provides healthful and 
morale-building environment, and for management it 
provides a means to attain maximum efficiency. The 
impression of business firms formed by outsiders is 
consciously or unconsciously influenced by the physical 
appearance of the establishment. If the environment 
is attractive, cheerful and efficient in appearance, it 
will tend to inspire a feeling of confidence and trust 
On the other hand, the effect of a drab, uninviting 
office, or one in need of painting, can induce a feeling 
of doubt or instability. 

From the standpoint of health, the proper use of 
color is justified by the fact that it will promote the 
physical well-being of employees. This, of course, 
has a direct bearing on the quantity and quality of 
work done. The lessening or elimination of eye fatigue 
is an important aim of color dynamics as applied to 
stores and offices. The objective of color dynamics 
in relation to morale is closely allied to that of health 
If the employee is free from eye fatigue and accom- 
panying nervous strain and other physical effects, his 
attitude toward the customers, his fellow employees, 
and the management is that of co-operation and loyal- 
ty. The correct and thus attractive use of color, to- 
gether with proper maintenance, gives the employee 
a feeling of pride in surroundings and a desire to help 
in keeping them neat and orderly 
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PRESENTATION and PHOTO ALBUMS 


with crystal clear, transparent 
loose-leaf acetate Envelopes 


Write for Free Illustrated Catalog and Price List of 
Our Complete Line 


Kingshacher-Murphy Co. 


1081 No. Vignes Street Los Angeles 12, California 















Are Recognized 
Standard for 


over 30 years 


Consistently high quality 


...Up-to-the-minute packag- 





ing...a profit-and-prestige 
line you'll sell with pride. 
Inquire about our Franchise 
Sales Plan—the short cut 


to bigger and better sales. 


WANSCO 


PAPER PRODUCTS CO., INC. 
409-411-413 PEARL ST., NEW YORK ? 
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CORN 


PORTABLE DESK 
MODEL 20 





OFFICES 
PRINT 
SHOPS 


HERE'S a simple, inexpensive, sturdy and efficient desk or table 
machine which eliminates the time wasting delays encoun- 
tered in sending out cards and sheets to be corner rounded. 
Thousands have been sold and are now operating satisfactorily 
in offices, print shops and manufacturing industries. 

Note these exclusive features—{1) “Plug-in” cutting tools 
enabling users fo cut various radii (Y%e", Ve", %” or Ye”) 
changed without tools or adjustments. (2) Shear action blades 
give clean, sharp round corner. Cuts | sheet or 100. Capacity up 


to Y¥,” thickness. 
$ 270°° 


WRITE OR WIRE FOR 
FULL INFORMATION 
TODAY. 


Complete with 1 cutting unit 
Extra cutting units $7.50 each 


LASSCO PRODUCTS, INC. 


485 HAGUE STREET ROCHESTER 6, N. Y. 





Do You WANT MORE PROFIT? 


Commercial Accounting 
Forms 


Up to date — Extensive — Complete 
Sheets size 11 x 11 


Liberal Dealer's Discount 


FOR THE FIRST TIME 
STATIONERY STORES CAN NOW SELL 


GENERAL MOTORS, CHRYSLER AND 
FORD ACCOUNTING SYSTEMS 


Used by General Motors, Chrysler, Ford and 
Many other Automobile Dealers 


200 EXCLUSIVE AGENCIES FROM COAST TO COAST 


Lewis N. Pemberton 


Manufacturers & Distributors 


Printing Cs. 


Los Angeles 15, Calif. | 


833 W. Olympic Bivd. 
TRinity 5201 
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Esterbrook Outsells | y4. \, ial! 


yf All Other Fountain Pens 


/ 


In Stationery 









Stores... 






The most practical 


f] ' 
Me Esterbrook || stenographic Lamp on 


has the right the market. Also makes 


point for the a very ideal Counter Lamp 


ee 


way you write 
Arm makes ONE COMPLETE REVOLUTION 
Shade TILTS TO ANY ANGLE 

Designed for efficiency 

Genuine white Liquid Plastic Reflector 
Beautiful new base with pen rest and fray 
Brown Morocco, Old English or Desk Gray finish 
Instantaneous starting switch 


SPECIFICATIONS—Height 22" overall, base 7'' wide by 9°’ long. 
No. 1118 Single—i8" 15 watt A.C., less tube. 
No. I118-2 Two Lamp—i8"' |5 watt, less tube 
Shipping Weight !7 Ibs 


10 SELECT on | BINT 


{LL YOU po 
21st and Rockwell Sts. Chicago, Illinois 








*From a survey made by 
National Analysts, Inc. 








ORDER 
NOW 


“EVEREADY” 


and? 
ace DUPLICATOR 
The Eveready is the simplest and st economical method of 
aking up to 100 copies quickly and easily Complete step by 
step directions iake every beginner a fu fled g« I na 
I n 8 
rhe new Eveready Gelatin Films—8% x 14% ne 
vashing after use Ink is absorbed r tt 8) ted 
. ore bi iz with 4s hours and I ntir surtaces . 
All sizes, shapes and colors. ah “arte san, = 
Plain, numbered, lettered rhus—sheet number one would be used on Mond sheet 
J i number two would be used on Tuesda and sheet number 
and special markings. Over three on Wednesday. On Thursday, sheet number s read 
3,000 different combinations. ging 
ts ‘ Each of the t e gelatine films w ke r ‘ asters 
Sturdily made with sharp before becoming filled up with ink 8 s that set 
° eo f three films | give a minimum f 000 opies before a 
steel points. Firmly anchored —_—— new refill set is necessary 
heads. Nationally advertised. ing Tacks for price Refills come in sets of three films w a prote er ar 
M i. 71 } boords, bin mark- ire easily replaced No special skil ools are i 1 
‘ap companies s¢ the er. enanter and The Eveready all aluminum base is rust-proof and warp-proof. 
Moore line EXCLUSIVELY. window displays. It is fitted with four rubber suction grippers hold base 
firmiy to any s ooth surface without silij ng or marring 
Makers of famous Moore Push-Pins and Pushless Picture Hangers dttractively boxed complete with ink and sponge. 





MOORE PUSH-PIN CO. {ince /900 [i ath hci ii Raed et ie 


Composition and All Duplicating Supplies. 


ae =) 230,98 2 aw é > 
REL PHILADELPHIA 44, PA 110 West 17th Street New York 11, N. Y. 
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HANG-A-FILE FOLDER | | aurocopy oupticator inxs 











2 Major Advantages 


@ NO TAB BREAKAGE 
= NO DISCONNECTED HANGERS 


Louis H. Farber 


31 E. Congress St., WEB. 3217, Chicago 5, IlIlinois 














Now available in three 
Models for every mailing 
and shipping requirement 
in office, mailing depart- 
ment, and shipping room. 


Model 1509—Capacity 5 ibs. by % ounce. Auto- 
matically computes postage for air mail, first class, 
and merchandise up to 4 Ibs., pointer gives exact 
amount of postage without figuring. Dial 612” 
diameter, glass covered. Dimensions—6!" x 61" x 
914" overall. Packed in individual carton. 


Model 1530 (illustrated) —Capacity 25 Ibs. by 1 
ounce. Computes parcel post charges for merchan- 
dise up to 25 Ibs. Dial 612” diameter, glass covered. 
Dimensions—64" x 614" x 914" overall. Packed in 
individual carton. 


Model 1515—Capacity 50 Ibs. Computes parcel post 
charges for merchandise up to 50 Ibs. Dial 8” diam- 
eter, glass covered. Dimensions — 8” x 71” x 10” 
overall. Packed in individual carton. 

Order from your supply house. 


HANSON SCALE COMPANY 
525 North Ada Street, Chicago 22, Illinois 
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—— te. co FRET ST 
errr —— ] 
hs | RS <r Offer High 
ee wigeet oe ee Quality at 


Moderate 
Cost 


Here’s a duplicator 
ink that is superior 
~ in strength, depth of 
color and easy writ- 
ing quality. 






1 ’ 
> * ’ 
‘lic arane * The use of finest 


ingredients, plus care 
in manufacturing is 
Pree vee your guarantee of 
, better and more 


copies. 


AUTOCOPY, INC. 


18 W. 18th St. 
New York 11, New York 


458 W. Superior St. 
Chicago 10, Illinois 











A Better 1-HOLE PAPER PUNCH 
100° 


IT’S another CLIX best-seller. A personal 
paper punch for home, office or factory. Ideal 
for punching tickets, tags, restaurant checks 
... for paper, light cardboard, etc. Light pres- 
sure of thumb punches clean 1% inch hole, %4 
inch from binding edge. Packed 24 in counter 
display carton. Retails at 50 cents. 
Order from your wholesaler 


*By the makers of the popular CLIX 
three-hole ring binder punch 


NEW ENGLAND PAPER PUNCH CO. 
NATICK, MASSACHUSETTS 


PAPER PUNCH 
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STATIONERS: 


NOW YOU CAN SELL 
your customers /@a0gsels 


STANDARD 


‘CARBON INTERLEAVED FORMS 


And What’s More. Make Real Profits. By 

Using Our Simplified Standard Price List. 

Your Men Can Price Jobs On The Spot And 

Obtain The Orders. 

PROMPT DELIVERY AND COMPETITIVE PRICES 
Write Today For Samples, Price List and Details 


NATIONAL LITHO FORMS CO. 
18423 Euclid Ave. Cleveland 12, Ohio 











the original and still the best! 


° 3 Sizes: %", 1%", 2” 


In demand because they are strongly 
made 2ng lasting, economical to use. 
L.E.B. Binder Clips are precision mode 
of rustproof tempered spring steel. 
Nickel-plated removable handles 
Order now for volume sales and turnover. 


CUSHMAN & DENISON MFG. CO. 
135 West 23rd Street, New York 11, N. Y 


cur 





WRITE FOR FREE 
DESCRIPTIVE LITERATURE ON | 


SECURITY 
BRAND 


LEATHER AND CANVAS 
MAIL BAGS 


7 - . 


A CANVAS PRODUCTS |. 
, CORP. a 


Cor. Marquette & 
MeWilliams St. | / 
FOND DU LAC, i 

wis. l/ J 
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Stop Potty Thefts 


WONDER [OCK does everything the or- 


dinary lock can do—plus many things 
no other lock has ever done before. 
Instantly applied and will securely 
lock every kind of a drawer, file or 
door. (See illustration}. Also made 
to protect the contents of show cases. 
No holes to drill—no nails or screws, 
no tools required. Two drawers may 
) be secured with one WONDER JOCK 

List Price $2.50 by the use of brace plate furnished. 
Every store, office, factory and home a prospect. Used by U. S. 

government. Write at once for price and full particulars. 
Prompt Shipments 


WONDER /OCK 53 W. Jackson Blivd., Chicago 4, Il. 
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a Be Se fr Yy 


B, Hither clamps 


ction of fast moving leather office lamps in 
BOOTH J-17 
AT THE NATIONAL OFFICE FURNITURE 
ASSOCIATION CONVENTION EXHIBIT 
OCTOBER 28-29 
WALDORF-ASTORIA HOTEL, N. Y., N. ¥ 


MARIO MFG. CO., INC. 


390 FOURTH AVE. NEW YORK 16, N. Y. 












6-Drawer STEEL LEGAL BLANK 
CABINETS. Available now in 
Green, Gray or Brown Baked En- 
amel for only $13.75 List. 


Other stock sizes, 10, 12, 18 & 3% 
drawers or Custom made to fit your 
requirements All electrically-welded 
construction in Heavy gauge steel. 
Join the growing list of satisfied cus- 
tomers. A trial order will convince you 
of the QUALITY of our line. 


MANUFACTURED EXCLUSIVELY FOR 
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“™e 401-3 RAND ST 










FORT WORTH —y 
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CASH REGISTER 


A Kia =e 


- 
, 


Fi oa 


WPITE FOR LATEST CATALOG 


Chicago Cash Register Parts Ca. 


2810 W. ADDISON ST CHICAGO 18, ILL 








MARKILO 
CEULULOIO PRODUCTS 


Loose-leaf envelopes, punched; card-cases, any 
size; menu covers; factory record protectors; tag 
holders; bill-fold envelopes; stamp containers, etc. 
Made of acetate (flame resistant) transparent 
cellulose. We build to fit your particular need 
Write us for details. 


=. Markilo Company, Mfrs. 


8633 S. Racine Ave. Chicage 9, U.S.A 
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Fioor 
= ae Canoe 
f \ BETTER OFFICE APPEARANCE 
AND PROTECTION _ ORIGINATORS OF 


? 
Chair Casters — Glides — Tips — Rub- 
ber and Fibre Chair Mats — Rubber Homogenized. aa 


Desk and Chair Guards — Plush Fend- 








ers — Rubber Desk Shoes. one ae 
DEALER PRICES AND DISCOUNTS en 
THE FLOORCRAFT COMPANY | = setcion 
393 BROADWAY, ane 4-5810, NEW YORK 13, N. Y. HIGHEST QUALITY 


aac 
FOR 45 YEARS THE | 
LEADERS IN THE | 
MANUFACTURE 
OF DUPLICATING 
INKS 


° 
TRY THIS NEWLY 
PROCESSED 
CANODE 
HOMOGENIZED 
DUPLICATING INK 


“The best ink is the cheapest ink” 


INK SPECIALTIES CO., INC. 


519 N. HALSTED ST., CHICAGO 22, ILL. 





GENERAL PENCIL COMPANY « JERSEY CITY 6, N. J 





















To Commercial 


& Ke RAUL T4263 















Simpllied Whebly If you are not familiar with the DOME 
THE RECORD. wae a Coeur Roaisess 
letterhead and we will send you a 
PERFECT FLUID sample copy FREE OF CHARGE 
| | A glance ¢ he book itself will show 
i. woRTEW i AND NEW aia yen. 7 hy poME is Ameri a's fastent 
| cee PATENTED = for Daopinw senmaions senene aaa 
ema businesses >) ) sells on sig 
APPLICATOR roy ~~ Be Ma dane od +. 
— ea | a ® sional men and all small business 
Request sample and — age oe 
full details on your or $3 =f Lt 
letterhead 
° DOME PUBLISHING COMPANY, INC. 
THE MARTENS TYPE CLEANER co. 49 Westminster St. Providence 3, R. I. 














DIAMOND POINT 2, N. Y. 











JUST ASK US 


For an attractive “Silent Salesman” for 


BEACH’S “Common Sense” 
EXPENSE BOOKS , > = 







Displayed 
like this in 

your window 
Mihi ow on your 
cou unter, the 
Books will 
sell them- 
themselves! 


DAYTON STENCIL Beach Publishing Co. 
WORKS CO.°4x8" Detroit 2, Mich. 
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OUR GRADUATE 
TYPEWRITER REPAIRMEN 


are thoroughly trained in the maintenance of 
all standard machines. They are dependable, 
ambitious young men, skilled at their trade, 
who have chosen typewriter repair as a career. 
Our courses are government approved for vet- 
eran or non-veteran training 


Write for Full information 
RICHARD J. ZAIDEN 


COMMERCIAL INSTITUTE 


2020 WEST LIBERTY AVENUE, PITTSBURGH 26, PA. 














Market after an 
absence of 





J-S.STAEOTLER,INCG. 
53 Worth Street + New York 13, N. Y. 


STAEDTLER SINCE 1662 








APEX 1948 W-2 Wuvouame 


STATEMENTS 






NO INCREASE NEW REVISED FORMS 
OVER 1947 NOW READY! 
PRICES! — The time-saving APEX W-2's for 1948 are 
~ approved by the Bureau of Internal Revenue 
Snap-out construction, carbon interleaved 
— eS imprinted or blank. Special window envel 
opes made to fit the APEX W-2 forms also 
available. W-2's also made in 5 part sets, 
in luding N. Y. STATE FORM and 5 or 6 


part sets for VARIOUS STATES at no addi 
tional cost! All forms supplied singly or i 
continuous strips. ORDER TODAY! 


Write now for FREE SAMPLE and prices 


NEW FEATURE: Employee's original and 
duplicate NOW furnished in a ONE PIECE 
FOLD-OVER CONSTRUCTION — 4ddi 
tional time saved. 


Arex BUSINESS SYSTEMS 


NEW YORK 7, N.Y. BEEKMAN 3-7 


MURRAY STREEI 








THE ALL PURPOSE COUCH 
WITH ADJUSTABLE HEAD REST 


Custombuilt in red, green and brown 
Duran or Boltaflex 


WRITE OR WIRE TODAY 


ESSKAY PRODUCTS 


445 CHESTNUT ST. GARDNER, MASS. 


GRAY 


MODEL BI9E 


Barrett 


10-KEY 


Electric Printing 
CALCULATOR 


All Barrett Models are sold 
thru the Office Supply Dealer 




















BARRETT ADDING MACHINE DIVISION 
Lanston Monotype Machine Company, 24th at Locust, Philadelphia 3, Pa. 





ROLLING STORE LADDERS 


“A” Type Ladders . Library Ladders 


for use with Filing Cabi- 
nets and Shelving, in Of- 
fices, Vaults and Store 
rooms. 


Made of Oak and Birch, 
in a variety of heights 
and styles, with wheels 
and Automatic Safety 
Brakes. 





Send for Folder 
and prices. 





~ 


Manufactured by 


i. D. COTTERMAN 


4535 N. Revenswood Ave. 








CHICAGO 40 










You can multiply your volume of busi- 
ness by selling stationery and office 
specialties to your customers. We sup- 
ply all necessary advertising matter. 
Send for Price List. Full details and a 
richly illustrated 100-page catalogue 
describing many unusual items will be 
sent upon receipt of 35 cents (coin or 
stamps) to pay part of cost. 


LSE I GLAD pavonne 0, J. 








Have You 


i ee 

ance who might like to keep in touch 

with office equipment by reading 

Office Appliances? If so, send us the 

name, address and business and we 

send a sample copy with our 
compliments 


THE OFFICE APPLIANCE COMPANY 
600 WEST JACKSON BOULEVARD, CHICAGO, U.S.A. 


will 
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NOW! TWO 
FAST, STURDY, 
LOW-PRICED 


COMPACT & PORTABLE 


© Electrically operated —~-- 
®@ Oirect subtraction 

© Multiply key BULLETIN 
®@ Credit balance RO-105 
© Quiet 


ADDING MACHINES 








} © Weighs 12 Ibs. 
@ New back transfer device 
- - ®@ Easy to learn 
® Nominal service cost 
HANDY CALCULATORS » SenegEe 
OFFICE MACHINES— 


van Sell. inc. 


FIFTH AVENUE, NEW YORK N.Y 





NINE 
SIZES 


EIGHT 
ASSORTMENTS 
* 

100% to 200% 


Markup on 
These Mailers 





Write for folder on Mdse. Display 
Racks for Store and Window use 





WRITE FOR LOW DEALER-JOBBER COST 


PIERCE CO. 





3705 NICOLLET AVE. 
MINNEAPOLIS 8, MINN. 








93.70 oom 


Yes, as many as 93 out of 100 
who try MASTER SPEED KEYS on 
their typewriters like them and 
keep them; many others buy on 
sight alone. 

An unusually satisfactory product—just the one to 
add extra profit to your office calls. Can be sold from 
a sample key. 

For further information write 


SPEED KEY CORPORATION 


245 RALPH AVE. BROOKLYN 33, N.Y. 








FOLDING CHAIRS 


MANY conan Gnade 
NON-FOLDING CHAIR 
TABLET ARMCHAIRS 
—FOLDING TABLES 
Immediate Shipment 
from N. Y. Stock or 
Factory 
" Don’t Turn Down Chair 
_ 4 f 
Inquiries! Neo. 600 


styles—for classrooms, cafeterias, 
sales meetings, etc. 


ADIRONDACK CHAIR COMPANY 


DEPT. 15-1 1140 BROADWAY 



















MEILICKE aed ees 


Users say Meilicke 
Calculators are a 
necessity where pay- 
roll and tax calcula- 
tions are involved. 
With a Meilicke you 
just tip a card and the 
answer you want is right in 
front of you—to the fraction. 
No levers—no machine ad- 
justments. You just tip a card 
and save time—worry and mistakes. Meilicke Calculators 
are compact, attractive, handy. Dealers should acquaint 
their customers with Meilicke Calculators. 


Meilicke. Systems, Inc. ii Nort.cu st 


























Near 26th St MUrrayhill 3-1385 N. Y. 1, N. Y. 
Cramer Posture Write for 
Chairs in use details. 
all over the Dealer inquiries 
world. are invited. 
A Chair for Special Designs 
Every Seated To Fit. 
Worker Individual Needs 


Over 60 Models _ 


(Crane POSTURE CHAIR COMPANY, Inc. 
Kansas City 6, Mo. 





1205 Campbell 
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PREFERENCE! 


More and more typists 
prefer NORTA, the mod- 
ern plastic type clean- 
er. No liquids to spill 
or splatter...no mess 

.. quick, efficient and 
longer lasting. A favor- 
ite since 1924. 





THE ORIGINAL 


NORTA 
PLASTIC TYPE CLEANER 


Norta Distributing Co., 1123 Broadway, New York 10, N.Y 


265 









~The NEW and IMPROVED 


piaiiee Clk SPIRIT DUPLICATOR 





LOOK AT THESE FEATURES 


sht weight 


eeeeeeeee 
3 
1] 


NO STENCILS — NO INK — NO GELATIN 


THE New W right Spirit Duplicator does everything that 
‘ven the highest priced machines do Perfect copies from 
typing or hand drawing or lettering—as many as 500 from 
me master carbon—and up to four colors with one opera- 
tion. Handles any size sheet up to 9 x 14. Improvements 
in the new Model C Wright Spirit Duplicator include longer 
paper guides, a new type moistening unit designed to save 
fluid and insure better distribution, and a new automatic 
release crank handle. A handsome dust and moisture proof 


is included with the new Model C and a counting 


fo} cover 
The £0}; Pfr Cy levice is available at slight extra cost. Compare the Wright 
JUG! ° Spirit Duplicator’s work and features with any other ma 
chine Then look al the price The Wright Company 
1330 Quincy Street N. E., Minneapolis 13, Minn 


DOLIN Steel FILING EQUIPMENT 


HEAVY GAUGE 
FURNITURE STEEL 





MINNEAPOLIS, MINNESOTA 








OFFICE GREEN 
ENAMEL FINISH 


ad e 
REINFORCED INSERT ELECTRICALLY WELDED 
ANGLE CORNERS THROUGHOUT 

ry 


CAN BE STACKED 
IN SOLID BANKS 
TO THE CEILING 


CONTINUOUS WELDED 
CORNERS 





LETTER SIZE TRANSFER FILE 
with 4 rollers 
BRASS HANDLE & CARD HOLDER 
Dimensions 
H W D 
1214” " 244,” 


( ase 13 ‘ 
12 ” 4” 


Drawer | 
* 








LEGAL SIZE TRANSFER FILE 
No. 600 (Not Iilustrated 


Dimensions 
W D 
1654 sf 241 ty 


Case 1214" 
1” sis” 24 


Drawer ] 
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WRITE FOR DESCRIPTIVE LITERATURE 


DOLIN METAL PRODUCTS, 


189 Varet Street 





CHECK OR UTILITY CABINET 
Brass Handles & Card Holders 
Steel Handles on Back of Drawer 


Dimensions 


TRANSFER FILES 
Now available in 5x 8 and other popular 


s1zes. 


SPECIAL SIZES 


Made to your specifications. H W D 
We invite inquiries. Cabinet 47144" lye’? 2444” 
F.O.B. Factory Brooklyn, N. Y. Drawer 147 10%" 24 


Inc. 





Brooklyn 6. N. Y 
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IN YOUR 
TERRITORY 







a Sight-Light 


REPRESENTATIVE 


ss 






rs. eS 5 | = 
ae, <2 ae ee 
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Bainbridge Representatives are now in a position to service your 
Sight Light requirements. 


The progressive sales policy which has been followed in the past by 
Sight Light will be continued for your protection and best interest. 


Selective Distribution — Fair-traded prices. 


ght SALES DIVISION 
BAINBRIDGE, KIMPTON & HAUPT, INC. 


218 Greenwich Street, New York 8, N. Y 











Order the popular Weldon Roberts 
Eraser No. 1010 HEXO Cleaner NOW, 
to supply the demand! 


WELDON ROBERTS RUBBER COMPANY 


Newark 7, New Jersey 
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Sought-out is ) * for Comfort: 


ame 


—-Bought-out for Style! 


LONG-WEARING, SURE-SELLING 


™* ROVALSTEE 


Trim-tailored lines accent the func- 
tional beauty of the ROYALSTEEL 
EXECUTIVE CHAIR ... gives man- 





sized comfort with complete working 
freedom. Extra large seat and back. 
Built to Royal’s exacting standards 


of quality. 





Precision made —features a hand- 
wheel tension adjustment for 
personalized tilting requirements 
Swivels at any desired height 

raises and lowers easily. Simple 


TILT-AND- SWIVEL MECHANISM a = to work as winding a watch 


Extra-spacious [lex-spring seat 
adjusts in height to 21 inches 
Available in any Royal uphol- 
stery fabric. Metal parts finished 
in any of 32 Plastelle colors 


ROYAL METAL MANUFACTURING CO. 


175 NORTH MICHIGAN AVENUE + CHICAGO 1 








Branch Offices: HANDY COUPON BRINGS BROCHURES! 


25 W. 26th St., New York City 10 
949 E. 3ist St., Los Angeles 1! 


ROYAL METAL MANUFACTURING ( 
tl! 


1753 N. Michigan Ave., Chicago 1, ; 
Please send me free copies of the brochure, 
MAKERS OF DISTINCTIVE Wee “Guide to Interior Design" for my customers 
Name 
. @- Fee ee. 6 8 6 ee 
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as puplicator Supplies 
--- YOU name it 
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# HERTOGRAPH & 
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HERTOGRAPH 


Higher quality and dependability are the reasons for continu- 
ally increased preference for Heyer Duplicator Products. Heyer 
supplies are available for all duplicating processes — Stencil, 
Gelatin (Hektograph) and Spirit. Let your dealer explain the 
completeness of the Heyer line. Next time you order Duplica- 
tors or Supplies think of Heyer—the line that has everything! 





* Higher 
Since 1903 
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Chicago, 23 





















Follow 
the 


Leader... 


(your customers do) 





... there’s money in it for you 


when they ask for 


Underwood Portables... 


Made by “The Typewriter Leader of the World” 


This year Underwood Portables are more 
popular than ever! 

Full page advertising in a group of national 
magazines, in addition to school and college 
publications, continues to tell and sell the 
Underwood Portable story to millions of 
prospects everywhere. 

And, what a selling story it is! 

Two great Portables! The Universal . 
priced right for promotion; the Champion 
. .. for “step-up” sales that bring extra 
profits. 

Look over the outstanding 
Portable selling features shown at right. 


I nderw ood 


Appearance helps you sell Underwood 
Portables, too. They're smart, streamlined 
The Champion is finished in soft, Under- 
wood Gray . .. trimmed in gleaming chro- 
mium. Each equipped with a neat, conven- 
ient carrying case. 

Here indeed are handsome Portable ma- 
chines you'll be proud to promote .. . ma 
chines that bring you handsome profits, too 


Underwood Corporation 
Portable Typewriter Division 
One Park Avenue , New York 16, N. Y 


7, 
“1 + 
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It pays to promote UK Merwood 





ms 


DEMONSTRATE 


DUAL TOUCH TUNING. This Under- 
wood feature permits tuning the touch 
of all keys, or changing single keys to 
suit any individual. It helps make pos- 
sible the finest quality of work for the 


longest period of time. 


FINGER FORM KEYBOARD. Scien- 
tifically designed concave Finger-Form 
keys center the fingers for fast, a 
curate stroking. Pleasant to the toucl 


ne rings of sharp prongs 


RIGHT AND LEFT MARGIN RELEASE. 
Conveniently located just above the 
keyboard, a push button release en 


ibles an operator to write outside 


ther margin. Returns automatically 


riginal setting 


VARIABLE LINE SPACER. Pull out the 


eft-hand knob for variable line spac 


tlt i te ee en oe en el an el el ee 
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THESE FEATURES OF PORTABLE LEADERSHIP 


ing. Push it in to re-engage normal 


spacing. Positive, accurate, one-hand 


operation, 


CARRIAGE CENTRALIZING LOCK. 


locks 


jarring while carrying 


Carriage securely to prevent 
A spec ial pro- 
tection which means longer, trouble 


free service from Underwood Portables. 


STANDARD RIBBON. Underwood Port 
ables use the same size ribbon as the 
famous Underwood office machines 


No confusion. For sale 


Spools are reversible, too, 


everywhere. 
for longer 


wear... greater economy. 


PRECISION CONSTRUCTION. Observe 
the Underwood Portable construction 
It's precision built for accuracy and 
top performance with the care and 


pride of master craftsmanship 


ed el el el 
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